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Editor’s letter
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The fashion and style in the movie ‘Aladdin’ referenced middle 
eastern and modern-day streetwear style and it’s a pleasure to know 
that the wardrobe was designed by the Oscar nominated costume 
designer Michael Wilkinson.
Getting ready with Diane von Furstenberg and her granddaughter, 
Talita, was inspiring and interesting, Who knew the Iconic Diane 
as beautiful and youth as she looks has a beautiful grand-daughter.
It’s the summer season and it’s a time where wedding parties take 
place, so we decided to incorporate the wedding beauty style and 
tips including the trend to wear and ‘The elegant manicure ideas’ is 
a starting point’. Body treatment for a summer ready skin were also 
included in this edition, so if you’re looking for ways to style and 
treat your self for the summer, this edition says it all.
While you’re enjoying your summer-time, don’t forget your 
sunscreens and your travel essentials for those sunny breaks.

Enjoy!!

SHEYI SHAY AND THE BEAT Edition, this issue is called that 
because it’s a special Issue for us here at COVET and we hope it 
will be special to the rest of the world as we share it with them.

This is our first celebrity cover which featured the beautiful Singer 
Song writer whose craft is accepted globally. Is it RIGHT NOW? 
PACK AND GO? GIMME LOVE? and so on, her talent especially 
her vocals is impeccable. Sheyi Shay and the beat has a lot to do 
with the musician and her music. We talked about her work, the 
behind the scene of her music videos and acting (LARA AND THE 
BEAT), and how PACK N GO was written by Olamide (Baddo). I 
must tell you, she is so easy to work with and there is easy flow of 
communication when you talk to her. When she pulled up in her 
black I’SUV, I was star struck but after a few hugs and exchange of 
pleasantries, I got comfortable although the excitement of seeing her 
never left. As excited as I was and how I planned to take pictures with 
her for Instagram, I forgot!! So I’m looking forward to our COVET-
night-out party where her cover will be celebrated with her fans and 
our customers. We hope to see you there.
This Issue is another fun edition to be able to edit, in this edition 
we saw where Missoni creative director gets inspiration from, her 
home lifestyle and how her pink floral wallpaper speaks about her 
personality and style. 

COVET
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COVETnotices
What goes around comes around is more than 

ready for the resale market boom.

14 15

Luxury vintage retailer, WHAT GOES AROUND COMES 
AROUND has almost everything lovers of vintage fashion 
need, the only thing you won’t find at there is shoes. That’s 

because it was too hard to find pairs that matched the standard of 
quality met by everything else carried in the store: So the luxury 
vintage retailer has settled for being a “head-to-ankle” resource for 
shoppers looking to find one-of-a-kind pieces. 

The Vice Chairman of WGACA Frank Bober explains “One of the 
main reasons that we’ve lasted so long is we continue to have this 
incredibly curated assortment. We’re so focused on the high level of 
curation. I know that there are competitors in a number of specific 
fields, but in terms of a resale company, pre-owned, that is [curated] 
lifestyle, I just don’t know who else there is.”

A lot of competitors have popped up in recent years, bringing a boom 
in the resale market: The RealReal, Vestiaire Collective, Poshmark, 
Depop, Rebag and Tradesy, just to name a small handful, with some 
already having raised investment capital in the tens of millions. 

They’re all trying to get a piece of the $20 billion resale market — 
one which is expected to more than double in the next four years. 
But none have the experience of WGACA, which celebrated its 25th 
anniversary this year — and none, according to co-founders Gerard 
Maione and Seth Weisser, have their level of meticulous standards. 

“Honestly, if you look at some of the other companies, they are 
literally just pooling in as much inventory as they can, and that’s 
part of their model; a lot of that is just contemporary clothing or 
accessories,” Maione says, gesturing at the shiny gold cases holding 
piles of vintage Chanel and Fendi nestled in the retailer’s brand new 
Madison Avenue flagship. “We’re sitting here with these heavily 
curated, collectable pieces.”

“We are focused on ultra luxury; our brand limitations are extremely 
tight,” Weisser chimes in. “We are maybe 15 brands deep in our 
business.”

Their standards goes beyond promising rigid authentication of all 



their products or buying product from resellers up-
front rather than consigning and paying them upon 
the purchase of their items, it’s about being able to 
predict the trends and buy the product their customer 
doesn’t even know they want yet. The return of the 
Dior Saddle Bag? They saw that coming. The Fendi 
Zucca logo comeback? They stocked up ahead of time. 
In fact, considering their stylist and celebrity clientele 
— which includes the likes of Bella Hadid, Pharrell 
and basically the entire Kardashian-Jenner family — 
it’s possible that many of the industry’s current trends 
can be traced back to the racks of a WGACA boutique.

“What’s harder than staying in business for 25 years is 
staying cool for 25 years,” Bober says. “Our company 
has figured out a way to do that, and one of the reasons 
is that we love the merchandise, and we buy what we 
love. The kinds of top-level clientele that we have — 
these people are the true influencers, and they continue 
to shop with us because they know that there’s a certain 
cool factor around that.”

Owning something that no one else can simply pick 
up at their nearest retailer is objectively cool, and 
obviously a big part of WGACA’s appeal. It’s also 
about the mix — not just in brands, but in a high-low 
factor. At the Madison Avenue location, for example, 
shoppers can pick up vintage Levi’s and a perfectly 
worn-in band tee downstairs before heading upstairs 
to grab a pristine Hermès bag to carry with them. 
Through select wholesale partners, like Shopbop and 
Dillard’s, WGACA has expanded that mix to other 
retailers — an estimated 400 additional doors — 
helping introduce their vintage point-of-view to an 
even wider audience.

While digital expansion is capturing new customers, 
brick-and-mortar is still key to WGACA’s business 
plan. It’s the most important touchstone for customers 
looking to sell to WGACA, but it’s also an essential 
component of the retailer’s position as a true luxury 
player. “I think the luxury customer is trained to shop 
in stores, particularly on the ready-to-wear side of 
the business,” Maione explains. “There are so many 
differences in variances and sizes and options that 
being able to come in and play dress up and have fun is 
still an experiential thing that they get anywhere else.”
Every store is specifically curated to its clientele, which 
means Madison Avenue store won’t stock the same 
items as the Soho boutique, and Miami won’t get the 
same selection of goods as Los Angeles, incentivizing 
dedicated customers to visit WGACA wherever they 
travel. “That’s become the fun part of it for the shopper 
because when they walk into almost any store, it’s like 
going to a museum. You see something different all the 
time,” Bober says.

That means the WGACA team puts as much effort into 
curating their sales associates — deemed “stylists” in 
company parlance — as they do their vintage goods. 
They look for people who have their own personal 
style, as well as a depth of knowledge in fashion, be 
that in one particular brand or in a specific category. 
These stylists help communicate the needs of their 
stores back to the home office, as well as helping to find 
special pieces for VIP customers. 

And when it comes to building a consumer base 
hungry for secondhand goods, WGACA has put in a 
lot of work. Not only have they built a reputation as a 
purveyor of high quality, hard-to-find vintage luxury 
goods and a trendsetting customer base, they’re also 
ahead of the curve in terms of the circular economy 

conversation. The luxury consumer now knows that they can buy 
an expensive item this season and potentially recoup a chunk of that 
investment through resale if they’re eventually unhappy with it — 
and, hopefully, spend that money back at WGACA.

“The consumer has come to where we have always been,” Weisser 
says of the sustainability aspect of the business. “We’ve always been 
one of the leaders to educate people. That is embedded in our DNA 
and has been forever. The consumer now is looking for quality over 
quantity; they don’t need as many things, they need good things, and 
that’s always been the premise of our business from day one.”

“We always had to almost coax the clients and be like, ‘Hey, you 
can buy and wear a preowned garment or handbag,’” Maione adds. 
“Now it’s a full acceptability in the market, which works right into 
our sweet spot — something we have been working towards forever.”

There have been tough challenges in the way too because as the 
resale trend grows, so has resistance from the luxury brands who 
feel the secondhand market eats into their profits. Last year WGACA 
was sued by Chanel, with the French fashion house alleging 
counterfeiting and trademark infringement, false advertising, unfair 
competition and false endorsement. They’re not alone: Chanel has 
also sued The RealReal. But there’s movement on that front, with 
luxury conglomerates investing in secondhand retailers and brands 
like Stella McCartney even partnering with resale vendors like The 
RealReal.

“The brands are going to have to acknowledge in some way the fact 
that this is an important sector of the marketplace; it’s not a matter of 
‘if,’” Bober says. “You’re always going to have preowned Bentleys and 
preowned Ferraris and preowned Chanel. It doesn’t matter whether 
they embrace it, because the consumer has embraced it and will 
continue to embrace it.”

Bober emphasizes that the quality of supply is is what has helped 
WGACA build a strong business; it also makes scaling much more 
difficult. Bober explains “The RealReal doesn’t have that challenge 

because they take anything,” he says, for instance. But he remains 
confident that they’ll find a way to capture the market, claiming 
that WGACA will “do over a hundred million dollars this year.” 
Coupled with that growing competition is a need to further educate 
the customer about price differences between goods at WGACA and 
those offered elsewhere. 

“Because we are so discerning with the quality standards, we may 
appear like we have some of the highest prices in the market, but 
when you are buying collectible items there is a substantial variance 
of price based on different aspects of condition,” Maione explains. 
“Some of these pieces are so incredibly rare, that when we acquire 
them we are not getting lucky. We are buying these things and it’s 
competitive; that sometimes gets a little bit lost on the customer.”

The luxury vintage store remains privately owned for now, though 
all three expressed a belief that an investment could be coming 
down the pipeline, considering how profitable the business of resale 
is expected to become (and how profitable WGACA already is). 
That has allowed them to be nimble and reactive. Going forward, 
Maione says they have really “embraced the data,” which has helped 
them make more informed decisions, not just about what to buy 
and in which stores to stock it, but also where to put potential new 
stores.”The runway is incredible; we can see a lot of road map in front 
of that,” Weisser says. 

25-plus years of friendship is the secret behind their business, 
something that we belive will continue for the next 25 years, 
regardless of what the market brings. Maione says “I know for Seth 
and I, having a partnership this long doesn’t really exist. It’s a very 
special thing, so we are driven to see this forward and we have a team 
do that with us.”
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MUST READ: LIKETOKNOW.IT LAUNCHES SHOPPABLE 
YOUTUBE CHANNEL, VICTORIA’S SECRET PUTSCOME-
BACK STRATEGY IN MOTION
Plus, how to avoid becoming collateral damage in a YouTuber war.

These are the stories making headlines in fashion.

Liketoknow.it launches shoppable YouTube channel
 
Influencer shopping app Liketoknow.it continues to 
develop its community, this time it is expanding into 
video with the launch of its own YouTube channel. 
Weekly shoppable fashion and beauty videos will be 
produced in partnership with influencers like Aimee 
Song, Zoella, Desi Perkins, Samantha Maria and 
Alexandrea Garza, and will live on Liketoknow.it’s 
app, on YouTube and on each influencer’s profile page. 
{WWD}

Victoria’s Secret puts comeback strategy in motion 

According to Euromonitor International, lingerie 
giant Victoria’s Secret’s share of the U.S. intimates 
market dropped to 24% last year from 32% just three 
years earlier, due to competition from smaller, more 
inclusive brands and start-ups. To tackle this and 
remain in the game they are hiring new leadership, 
shuttering stores, reintroducing swimwear and getting 
rid of its costly TV spectacle. {WWD}

How to avoid becoming collateral damage in a 
YouTuber war

YouTube is the go-to option for Beauty brands to 
connect with Gen Z customers, who turn to the video 
sharing platform for everything from contouring 
tips to teeth-whitening hacks. But of late the recent 
feud between James Charles and Tati Westbrook 
shows, YouTube is a breeding ground for controversy. 
However, this totally avoidable as there are several 
ways brands can avoid becoming collateral damage 
when a YouTuber war breaks out, granted they are 
selective when it comes to working with influencers 
and they formulate contracts. {Business of Fashion}

Stefan Larsson named PVH president 

PVH Corp., the parent company of Calvin Klein and 
Tommy Hilfiger, recently appointed Stefan Larsson to 
the newly created role of president, effective June 3. 
Larsson, who was formally the CEO of Ralph Lauren, 
will report to PVH CEO and Chairman Emanuel 
Chirico. {Business of Fashion}

Riccardo Tisci on monograms and Thomas Burberry

Following the release of Riccardo Tisci’s Resort 2020 
line for Burberry, the designer tells 
Vogue why he’s decided to champion the brand’s 
founder Thomas Burberry and scatter his
initials throughout his collections for the British label. 
“In the archives, I saw the old drawings and
graphics of Thomas Burberry’s time,” Tisci tells Vogue. 
“He did his initials, and I thought that’s
interesting. Why not develop something that represents 
the beginning of this new era?” {Vogue}

How fashion brands use product imagery to drive purchases

Everything from the lighting of a photo to a model’s stance can 
impact whether customers decide to add a product to their carts. 
Online retailers find that straight-forward, front-facing model images, 
paired alongside an average of five detail shots, encourage purchases. 
These e-commerce platforms also find that men tend to shop more 
analytically, and therefore prefer garment-focused images, as opposed 
to women who generally look for styling. {Vogue Business} 

Urban Outfitters shares fall after new rental service announcement

Urban Outfitters stock took a dip as it traded sharply lower on 
Wednesday after the retailer said it would introduce Nuuly, a monthly 
rental subscription service, that analysts predict will cut into its second 
quarter earnings. The rental service will allow shoppers to borrow up 
to six pieces a month for $88, but will cost the company an estimated 
$3 million to launch. {WWD}

Stay current on the latest trends, news and people shaping the fashion 
industry!
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ALEXANDER WANG IS STILL AT THE CLUB FOR HIS 
NEWEST ADIDAS ORIGINALS COLLECTION.

We love how Alexander Wang debuted this 
newest season with his second drop on 
Wednesday.  Back in April he collaborated with 

Adidas Originals and these new designs are his fifth, to 
be exact.
Keeping up with his inspiration of clubbing as a sport, 
the anticipated release of “club-leisure” designs includes 
a balanced mix of apparel, footwear and accessories. 
Embroidered Adidas trefoils are scattered across crewneck 
pullovers, track pants and ‘80s-style shorts, while a logo-
adorned hood is made entirely of cotton towel material. 
An ideal piece to throw on after a sweaty night at the 
club — or a cardio-heavy workout. (Don’t worry, Wang 
designed an actual towel, too.)

The AW Futureshell sneaker — a ‘90s-era, basketball-
inspired shoe that graced the namesake label’s Collection 
1 runway show in June 2018 — is recreated in a cool, eye-
catching silver and a sleek, glossy black. And a summer 
drop wouldn’t be complete without a pair of slides: the 
AW Adilette Lycra features a herringbone foxing sole and 

The fifth season’s second dropped on May 25.

a thick Lycra bandage across the top of the foot.
Although footwear is always an exciting release with 
every AO by AW drop, accessories steal the spotlight for 
this particular collection. Wang applied the same trefoil 
embroidery to a selection of five-panel hats, duffle bags 
and fanny packs. Cotton crew socks boast the signature 
Adidas three stripes and, for more daring clubbing/
exercise ensembles, Wang produced a sock-legging hybrid 
in the form of white knitted tights.

Mark your calendars fans becauseThe fifth season’s second 
drop will be available on Saturday, May 25 at select 
retailers, Adidas Originals and Alexander Wang flagship 
stores and both of the brands’ websites. Until then, see 
photographer Johnny Dufort’s campaign for Adidas 
Originals by Alexander Wang Season 5’s drop two, which 
tooks place inside a dance studio, below:
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HOW A STYLE STAR 
GETS INTO THE SPRING 
SUMMER OF THINGS.

It’s almost a ritual for us to want to take a temperature 
test on whether or not spring has hit yet. The answer 

is right with us: Get thee to Washington Square Park, 
pull up a seat on a bench, and witness: Are there cherry 
blossom trees in some stage of bloom? Eleven million 
tourists trying to capture them? A myriad of bare 
legs and arms on display where sleeves and pant legs 
probably would have sufficed? Chances are we’ve hit it. 
After all, we’re firmly in the camp that believes spring 
is really a state of mind rather than a season.

Jenny Walton the Creative Director at The Sartorialist 
and fashion illustrator knows this just as well as. For 
one, it’s kind of her job. As she explains, “I work closely 
with my fiancé, and he shoots
out on the street every day in New York. We really start 
to notice when people are prematurely
putting on their shorts and sandals and are ready to 
go.” It’s also the time of year where long walks
with her dog, Charlie, take centre stage, as does her 
wardrobe of off-the-shoulder 
tops and
positively spring-y full skirts. 
Ahead, how she gets back 
into the swing of things 
(plus, why she’ll
always be a Miuccia fan girl).

What spring’s really like in 
New York City:

“The winters are so harsh in 
New York, and everyone is 
chomping at the bit to get 
outside. There’s a renewed 
freshness in the air that you 
can feel.”

Her ideal spring day:

“I’ll walk my dog, Charlie, 
around Washington Square 
Park, and it’s just a really nice energy. They have two 
dog parks there, one for small dogs, and one for big 
dogs, so while she plays and has a blast, I just enjoy the 
sun. She loves to be chased. I was a student at Parsons, 
so you have a lot of the New School students there, you 
have a lot of NYU students there. It’s such a perfect 
New York meeting point where so many different 
types of people meet, and [it] has this liveliness just 
because there are so many students around. That’s very 
invigorating to be around.”

How her wardrobe changes every spring:

“I think because we live in New York and we have truly 
four seasons, you have to have several wardrobes. You 
go from one day wearing a winter cashmere coat, to 
the next day staying in denim shorts and sandals.”
   
“I LIKE A LOT OF THINGS THAT AT FIRS



“I LIKE A LOT OF THINGS THAT AT FIRST YOU LOOK AT 
AND AREN’T TOTALLY SURE ABOUT—THAT TAKE YOU 
A FEW WEEKS OR A FEW MONTHS TO WARM UP TO THE 
IDEA OF—AND THEN BEFORE YOU KNOW IT, YOU’RE LIKE, 
‘YEAH, I NEED THAT!’”

Her favorite look from our shoot:

“The off-the-shoulder top and very full, A-line Prada skirt. I like that 
all the prints are kind of similar within the same family, but with nice 
little changes in the colors to make each piece special.”

Her warm-weather closet MVPs:

“I love a lot of crop tops and backless tops and easy summer dresses. 
I wear a lot of off-the-shoulder tops with big full A-line skirts. That’s 
the kind of silhouette that I really like in the summer. I wear a lot 
of sandals, platforms, and wedges. My toes can finally be out and…
stretched! [laughs]”

How she styles her favorite spring accessory:

“I love all of the straw Prada pieces. To me, straw is the quintessential 
spring accessory and symbolizes that feeling. You wouldn’t really 
wear a straw bag in the winter. It just wouldn’t feel right! They look 
really great with the flat sandals that I’m wearing, or with a platform 
in a natural material, like a raffia. It’s keeping within the same family, 
but still feels light and spring-summery.”

Yes, Prada is a hobby:

“I’ve loved Prada for a long time. I buy a lot of older Prada now, as I 
love a lot of older collections that I didn’t necessarily have the money 
to buy when I was a fashion student, but now I can hunt those pieces 
down and find stuff that I was obsessed with. It’s a favorite pastime 
of mine.

“The first thing I bought was probably at their Soho store. It was 
this amazing white, fluffy winter coat with this beautiful blue floral 
pattern in a fluffy mohair, lined with this amazing baby-pink silk. My 
fiancé got it for me for Christmas on super sale, and it was amazing.”

Her favorite warm-weather haunts:

“We come to Gemma a lot. We live right near La Esquina and 
Seamore’s. There’s a wine bar right across from us, La Compagnie 
des VinsSurnaturels, it’s nice and low-key. There are so many outside 
places. We live in a police building, and there is like a little private 
garden.”

Her spring aperitif of choice:

“I actually drink Campari Spritz and Negronis throughout the year. 
I like Campari a little bit better than Aperol! I also love Dark and 
Stormies, which are ginger beer and rum. Delicatessen has the best 
truffle fries with this aioli, and the best Dark and Stormy. The most 
insane combo.”

“I LOVE THAT SHE MIXES THINGS THAT MIGHT BE KIND 
OF CONSIDERED ‘UGLY,’ BUT MIXES IT WITH SOMETHING 
CLASSICALLY ‘PRETTY,’ SO IT’S THIS UNEXPECTED 
COMBINATION THAT DRAWS YOU IN.”

Why she’s a Miuccia fangirl:

“In terms of design, I’ve always been a big fan of Miuccia’s, both what 
she designs, but also her personal style. I love that she mixes things 
that might be considered kind of ‘ugly,’ but mixes it with something 
classically ‘pretty,’ so it’s this unexpected combination that draws you 
in... She’s ahead of the trend a lot of the time. It’s really inspiring.”

Where you’ll catch her looking for creative inspiration:

“We go to a lot of museums—the Frick or the Met or MoMa—but 
I also go to The Whitney and The New Museum down here. I also 
go to Metrograph on the Lower East Side a lot, because I love old 
movies.

“Even just walking my dog around the city is such an inspiring thing 
to me. I think I get more inspired when I’m not necessarily thinking 
about something, but sketches just kind of come through your head. 
When you walk with people and see how they’re dressing and what 
they’re wearing, you just start bouncing ideas off of that.”

What’s next for her:

“My most exciting thing right now is that I’m really getting back into 
illustration. The past few years I’ve been traveling and learning a lot 
about the world, and now I’m taking more time to step back, take all 
of that in, and produce things to share with the world based off of 
what I’ve seen.”

inCOVET
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HOW I SHOP: 
JESSICA SZOHR

Buying clothes is important to people in varied 
ways: It can be a social experience, and a deeply 
personal one; at times, it can be impulsive 

and entertaining, at others, purpose-driven, a chore. 
Where do you shop? When do you shop? How do you 
decide what you need, how much to spend and what’s 
“you”? These are some of the questions we’re putting to 
prominent figures in our column “How I Shop.”

Though “Gossip Girl” first aired nearly 12 years 
ago, what matters is that the show’s fashion and its 
characters remain unforgettable. Take, for example, 
Vanessa Abrams, played by actress Jessica Szohr: 
The boho Brooklyn hipster represented an extremely 
distinct aesthetic from the early 2000s.

We feel like proud parents because Szohr has moved on 
to other things, like her first-of-its-kind collaboration 
with home fragrance company Apotheke. The actress 
went back to her own roots to formulate a candle 
dubbed Kai Rose. “I always find myself putting candles 
in my trailers and in hotel rooms to have a familiar 
scent or to make the room feel a little bit warmer,” she 
explains. “No matter where I lived or what apartment 
or what home, I always had candles in each room.” The 
floral scent is a nod to her grandfather, who would tell 
her to always take time and smell the roses, and the 
packaging is designed to be reusable.

She also plays the role of Talla in “The Orville,” a sci-
fi comedy series created by, and also starring, Seth 
MacFarlane. (Another former “Gossip Girl” star 
Leighton Meester also made an appearance in the 
second season, which just ended.)

On the sunny day before her Apotheke collaboration 
drops, actress Jessica Szohr calls us from the beach 
in Los Angeles, where she spends most of her time 
these days. Like anyone else, her home base definitely 
influences her style. “In terms of fashion, I feel like I’m 
very much ‘less is more’ and I would say I’m bohemian-
chic, but more artsy,” she explains.

We are pleased to share the actress style inspiration, 
how playing the role of Vanessa on “Gossip Girl” 
informed her sense of style all these years later, why 
her favorite vintage pieces are often found in the 
most unexpected places and what she wears to early-
morning sets.

Jessica Szohr at “The IMDb Show.” Photo: Rich Polk/Getty Images for IMDb

“I really like to be comfortable, so if it can be stylish 
and comfy and feminine without being too girly, that’s 
on the nose for me. I wear more earth tone colors; I 
love army green or tans.

Right now, working on ‘The Orville,’ my call times are 
super early — like five o’ clock in the morning — so 
when I’m going to set in the morning, I’m going to just 
go comfy. I get there and I’m in hair and makeup for 
two hours, and no one really sees me because I’m the 
first one there.

For the candle launch, I had a couple fittings and I 
wanted very much a vibe of how I’m trying to represent 
the candle, which is very simple and calm and it is 
what it is when you see it.

My character Talla on ‘The Orville’ wears the same 
uniform every day and I feel like, if she were to go to 
Earth or change into something, she would be a very 
jeans-and-a-t-shirt kind of girl. I don’t think playing 
a role that wears the same thing everyday has affected 
my own wardrobe, it’s just that I’ve never had to do 
that. On ‘Gossip Girl,’ the amount of changes we had 
each day and each episode was insane but awesome, 
because it totally opened up my eyes to the whole 
fashion world. Then on ‘Shameless,’ playing Nessa, she 
was very much jeans and a t-shirt, tomboyish. 

When I’m dressing for a red-carpet event, it depends 
on what it’s for; if it’s supporting a friend and going to 
their premiere for something, I don’t feel like you need 
to go over the top, because it’s not really your moment. 
But I still think it’s nice to go and look fashionable. 

Sometimes, my stylist [Alyssa Greene] says, ‘Let’s 
step out of your comfort zone for a minute and take 
a risk.’ And a few times she’s had me do that, it’s really 
worked. Because I’m not someone who’s like, ‘Let’s 
put the craziest outfit on and turn heads and do this.’ 
Sometimes I need someone to be like, ‘Let’s just try 
this. Trust me.’ At the end of the day, I’m old enough 
and secure enough in myself that I should be okay with 
how I feel when I’m walking out of my house.

Last year for the ESPYs, I’d never worn something 
that showed so much of my body and then it ended 
up actually being one of my most favorite looks. The 
iHeart Radio Awards recently was a moment where 
I’m like, ‘Okay, I’m wearing a bodysuit where you 
definitely see all of my legs, my butt.’ But it was also 
very comfortable! I really enjoyed my Topshop outfit 
for the Met Ball a few years back; it was short and kind 
of rock-and-roll, and I was not sure about wearing a 
short dress to that event, but I ended up liking that 
look.

Don’t get me wrong, there have been looks where, after 
the fact, I’m like, ‘What was I thinking?!’ Sometimes 
you look back and you’re like, ‘Why would I wear my 
hair that way?’ and at the time you thought it was the 
cutest thing you could do. There was a Teen Choice 
Awards and I wore this fully printed bodysuit — long 
sleeved, and it was all one print. I thought it was the 
thing and a year later I’m like, ‘You should’ve never 
even thought about trying that on.’ You have to be okay 
with that, because everyone’s style is so different, and 
that’s also what makes it so fun and cool and exciting.
“Gossip Girl” opened me up to so many more avenues 
and designers than I had ever known about, or would 

have without that show. I 
think it did for all of us. 
Vanessa was definitely a 
bit more like funkified 
than I was; she loved 
a ton of layers, and 
mismatching all patterns 
and stuff. But I thought 
it was a really cool vibe. 
I liked it. There would be 
times where you wouldn’t 
know that Vanessa was 
wearing Diane von 
Furstenberg, and I’m like, 
‘This fits. Can I afford it 
or not?’ But we wouldn’t 
talk about it. I’d be like, 
‘Yeah. This sweater is too 
expensive for her, but it’s 
cute.’

Today, I’m a big fan of 
Diane von Furstenberg. 
I like Zac Posen. I’ve just 
recently been wearing a 
couple things from Ronny 
Kobo, and I’ve really liked 
it. Marc Jacobs I also 
love. I’m based in L.A. 
and one of my favorite 
stores is Reformation. 
Confederacy is not 
there anymore and it 
still bothers me. I’ve 
been wearing a lot of 
Nanushka. I’m loving 
them. I also love 
Dylanlex. I love wearing 
her jewelry. A bunch of 
the vintage places, like 
American Rag I love. This 
shirt I have on now is 
Cotton Citizen. Recently 
I’ve been wearing them 
a lot. 

What I look for in 
shopping vintage is the 
texture and the feeling of 
the shirt. I like a real thin 
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Jessica Szohr at the 2019 iHeartRadio Music Awards. 
Photo: Rich Polk/Getty Images for iHeartMedia

fabric where it almost feels like it’s going to rip, but it’s 
so old and so great that it won’t. I love an old, smaller 
sweatshirt that’s probably meant to be for a 13-year-
old. I love old flannels, and I like big sweaters that are 
probably meant for a very large man. So I’m either a 
12-year-old child or a big man in a sweater.

One of my favorite vintage pieces of all time is this 
mustard yellow zip-up sweatshirt-slash-sweater and 
is literally from my mom; she had it when she was 
pregnant with me. I also have an old vintage Dior 
sweater that’s a very simple cream sweater. It was at a 
vintage place in Brooklyn and I remember being like, 
‘This is a mistake.’ I feel like someone might’ve went to 
go get their wallet and hid it, because I couldn’t believe 
I found it.

Topshop and Urban Outfitters, when it comes to jeans, 
fit me to a tee. The BDG line from Urban Outfitters, I 
also love. Rag and Bone, I have a couple great pairs by 
them. But if it was literally a go-to where I couldn’t try 
it on and someone was like, ‘We need to get you jeans 
for set,’ I’d be like, ‘Go to Urban or Topshop. They fit 
me.’

I have this old pair of Chloé little boots that have all 
those studs on them, which I actually haven’t worn 
in a while, but they’re very rock and roll and very 
special to me. I remember buying them, and it was a 
real statement. But you can dress them up, dress them 
down, and I was very proud of myself that I could get 
those. I really got a lot of use out of them. I have a lot 
of shoes: a bunch of high-top Nikes that I have that are 
from the ‘80s, I really love some old Doc Martens.

I think with age in general, you feel more comfortable 
with certain things. I feel like there was a couple years 
where I dressed up more than I did other years, and 
that was probably, again, in New York. But, that was 
also because I went from a small-town girl going to 
garage sales and wearing vintage stuff, to learning 
about all these designers and opening up my world 
to the fashion world. It was such a part of “Gossip 
Girl,” and then became such a part of our life, that I 
remember I was wearing heels a couple times a week, 
and I had never done that in my life. There’s been times 
where my style shifted or changed, but I think, for the 
most part, my style is pretty simple.

I actually don’t shop online at all. I just got an Amazon 
account recently. I get Young Living oils, and I might 
buy some oils that I like, but that’s like literally the only 
thing that comes monthly. 

One of my style icons is Dylan, who does Dylanex; I 
think her vibe and style is so awesome, just the way she 
puts all those necklaces and jewelry on. Jessica Stam, 
who is one of my closest friends, I love her style. I think 
Kate Moss has a great style. I think Michelle Williams 
has a great style.

The most important thing about fashion to me is that 
you feel good rocking it, and that you’re doing it for 
you, because it’s not about anyone else.”

Jessica Szohr at the Pomellato store opening with Chiara Ferragni. Photo: Donato Sardella/Getty Images for Pomellato
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SHADING 
THE
SUMMER.

#WWWRN

Sunglasses are 
multipurpose and 
those who really 

love this accessory know 
that asides blocking your 
eyes from the rays of the 
sun it enhances your 
outfit, and allows you to 
avoid people you’d rather 
not have small talk with. 
That is why I am always 
eager to add more to my 
collection. Here are few 
I love.

Anna-Karin Karlsson Magic You Crystal-embellished 
Round-frame Gold-plated Sunglasses, $1,815

Chloé Willow Hexagon-frame Tortoiseshell 
Acetate Sunglasses, $475

Quay Sweet Dreams Sunglasses, $55
Alaïa Square-frame Studded Acetate 
Sunglasses, $605

Ferragamo Colorblock Square Sunglasses, $315

STYLISH SHORTS SETS ARE 
GORGEOUS PICKS FOR CHIC 
SUMMER LOOKS.

At this time of the 
year cutoffs are 
always trending 

so we decided to take 
a new approach: Allow 
us to of pick cutoff sets 
pick instead of shorts 
only. We ensured that our 
list suits a varied range- 
from work-appropriate 
pairings to ones perfect 
for lazy Sundays, we are 
certain your summer 
looks will be well 
coordinated.
What’s more? You can 
mix and match them 
with the rest of your 
wardrobe when you are 
tired of monotony. Here 
are 18 shorts sets to help 
you look put-together 
this summer.

Zara
Vest With Pockets ($69.90) and Pocket Shorts ($39.90) at 
Zara

Ganni
Isoli Sweatshirt in Total Eclipse ($205) and Printed Cotton Poplin 
Shorts in Total Eclipse ($145) at Ganni

Staud
Sail Printed Crepe de Chine Shirt ($175) and Cod Printed 
Crepe de Chine Shorts ($165) at Net-a-Porter
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TOP 10 FROM THE 

RUNWAY
From the T-shirt revolution to the suit of the summer, 
shop the buyers’ most noteworthy pieces from the 
SS19 runways.

1. THE REINVENTED TANK
Your wardrobe deserves an upgrade with iterations 
from CALVIN KLEIN 205W39NYC and Christopher
Kane, who eschew logos in favour of talking-point 
prints.

CALVIN KLEIN 205W39NYC
Jaws-print ribbed stretch-cotton tank top

£400

2. THE NOT-SO-BASIC WHITE SHIRT
Neutral pieces still need dazzling details and the white 
shirt in its many incarnations – whether ruched and 
cropped at Carolina Herrera or cut with precision at 
Emma Willis – is the season’s hero piece.

CAROLINA HERRERA
Cropped cotton-blend poplin shirt

£890

4. EVENING TAILORING
Miu Miu drew inspiration from its 
1990s archive : sharply cut and beau-
tifully adorned tailoring
makes the perfect alternative to a 
dress for the evening.

MIU MIU
Floral organza mohair and wool-blend blazer

£2,265

5. THE RED SHOES
For SS19 Miuccia Prada unleashes 
shoes were ladylike but fierce in lip-
stick red and sculpted heels.

PRADA
Sculpted-heel satin mules
£740 6. THE WEAR-ANYWHERE TOP

Junya Watanabe’s take for day-to-night 
dressing is this two-in-one top which 
epitomises the designer’s thoughtful and 
timeless approach – simple but never 
forgettable.

JUNYA WATANABE
Bustier cotton T-shirt

£700

MARNI
Statue and brushstroke 
draped cotton-blend 
dress
£2,9907. WEARABLE ART

Marni’s painterly prints for SS19 draws 
inspiration from ancient greek sculptures 
and this adds another layer to its cultured, 
collectible aesthetic. 

10. SLEEK SUITING
Riccardo Tisci’s new vision for Burberry is 
dedicated to both girls and women –the latter 
should look no further than this chic grey 
three-piece suit for that glam vibe.

BURBERRY
Single-breasted ribbed-panel wool blazer
£1,850

8. SPRING BOUQUET
Copenhagen designer Cecilie Bahnsen 
has gained popularity from her crisp, 
beautiful blouses and dresses, but the 
designer’s talent with fabric goes far 
beyond cotton.

CECILIE BAHNSEN

Robin floral guipure-lace dress £2,448

9. FUTURISTIC FINISH
This Dream Ball clutch from 
Marine Serre’s stole the show 
on her SS19 runway. Craft-
ed from a glittering rubber 
gymnastics ball, it will add 
surprising sparkle to your 
look both at home and away.

MARINE SERRE
Dream Ball glittered-rubber clutch bag

£940

3. GARDEN PARTY
Whenever the weather is 
warm enough, day dresses 
step into the light: note Molly 
Goddard’s
playful ruffles and sunshine 
prints.

MOLLY GODDARD

Antonia floral-print ruffled dress

£1,40044 45



TRAVEL ESSENSTIALS FOR THE 
JET-SETTER FIXATED ON FASHION.

Planning your travel itinerary for summer can 
be tricky, while you want to enjoy your much-
deserved vacation, you also don’t want the 

burden of extra baggage. The key to travelling in style 
is stocking up on a few travel essentials you’ll be able to 
bring anywhere, whether you’re heading to a tropical 
destination or a bustling city. Check out our picks for 
the best travel buddies to tote this season.

Carry-Ons
Mango Metallic-Effect Shopper Bag, $69.99 at Mango

Avoid excess baggage with this stylish tote that can 
function as your airport carry-on, it is also roomy 
enough to accommodate a couple of necessities.

Athleisure
South Beach Snake Print Gym Set, $56 at ASOS

Your fitness regimen should not be left at 
home because you’re going on vacation. 
A good athleisure piece with an off-duty 
model vibe adds versatility to your travel 
wardrobe. Bonus:  Go head-to-toe athleisure 
or combine sporty separates with more luxe 
components.

Double-Duty Bodysuits
& Other Stories Striped Scoop Bodysuit, $49 at & Other Stories

Packing the perfect swimsuit is very easy; all you need 
is a good bodysuit that you can wear on the beach or 
as a top under your choice of bottoms. It will save you 
some space in your carry-on and won’t require post-
packing ironing.

Hats

Patagonia P-6 Label Trad Cap, $29 at Reformation

Feel free to go natural even at a picturesque destina-
tion by letting your hair down and wearing a hat. It 
will shield you from the rays of the sun while looking 
cute.

Sunglasses
& Other Stories Cat Eye Sunglasses in 
Beige, $19 at & Other Stories

Chic sunglasses show 
that you know how to 
travel in style, they not 
only elevate your look, 
they also shield your 
peepers from harmful 
UV rays.

Sneakers
Nike M2K Tekno SE, $100 at Nike

Choose comfort during 
vacations by giving your 
beloved heels a break 
with a stylish pair of kicks 
that you can wear day 
and night.

TUXEDO DRESSES TO WEAR THAT 
WOULD MAKE MEGHAN MARKLE 
PROUD

Searching for a tuxedo dress, isn’t 
as easy as it seems because most 
often than not the lines are often 

blurred — is it simply a long blazer? A 
buttoned-up jacket? A fancy dress with 
buttons? With little to no discernible 
differences between those three clothing 
items, how one defines a tuxedo dress, 
like much of fashion, is ultimately up 
to person actually wearing it. But if we 
really had to define it, we surmise that 
it’s a structured dress — or like a long, 
tailored blazer — which can be worn 
to an upscale event without that awful 
feeling of being underdressed.

Thanks to our favourite royal Meghan, 
all that confusion has gone out through 
the window as we’ve been blessed with 
a plethora of examples in our effort to 
understand the elusive look: Meghan 
Markle has mastered it, often spotted 
during public appearances in a tuxedo 
dress that defies the royal tradition of a 
two-piece suit. Actor Billy Porter halted 
the red carpet and spun it on its head 
when he arrived at the 2019 Oscars in 
what is perhaps the truest definition of 
a tuxedo dress, designed by Christian 
Siriano.
And while we may not have nearly as 
many occasions as Markle wearing 
a tuxedo dress or another dazzling 
opportunity as Billy Porter’s red carpet 
moment, there are still plenty of ways 
to incorporate the tuxedo dress into 
your own fancier attire. Look at the 
gallery below to see all of it in its many 
iterations, from sleeveless versions to 
fuchsia pink hues.

Missguided double breasted sequin 
blazer mini dress 
$81.00 available at Asos.

Larissa Blazer Dress 
$245.00 available at zcrave.com

About Us
Chrissy Mini Dress
£56.00available at revolve

IMAGES
Sleeveless Tuxedo Peplum Gown
£423.00 available at www.bcbg.
com
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TYLER MIGHT HAVE AN 
ESPADRILLE PROBLEM.

The beloved espadrille, especially in a wedge form, is the perfect summer shoe, 
here’s the thing: This stylish footwear is  casual and easy to throw on, guards 
against gross city stuff unlike my the flip-flop and can readily be dressed up or 

dressed down. Simply put, it is very versatile and comfortable.

This pair from Castaner, is just irresistible to me because it’s completely different 
from the ones I already own! It comes in a neutral canvas shade with pretty pastel 
ribbons woven across the front and lacing around the leg. How could anyone resist?

Castaner Clotilde 60 Canvas Espadrille Wedges, $145, available at www.
matchesfashion.com

Castaner Clotilde 60 Canvas Espadrille Wedges, $145, available at www.matchesfashion.com

THE LONG-SLEEVE 
POLO TOP THAT 
YOU CAN WEAR 
WHEN IT’S HOT.

Dressing for another summer while you have an 
office job is a bit of a gamble: You easily break 
a sweat after commuting through a hot-and-

humid subway system, then start to exhibit symptoms 
of frostbite after spending hours in a room with the AC 
blasting cold air all day. It’s quite tough to strike that 
balance of comfort in an office setting.
Those torturous days may not have arrived, but that 
doesn’t mean you should not start prepping for your 
summer wardrobe already. There is long-sleeve polo 
top from Columbia x Opening Ceremony’s latest 
collection i want to get that I can actually wear when 
it’s hot. How so, you might ask? It’s made from a 
moisture-wicking mesh that will keep me cool and 
dry as I speed across the platform from one crowded 
C-train to an also-crowded F-train, but will still give 
me a bit of coverage and warmth while I’m Logged On 
at my desk. Plus, it comes in a cool leopard print, so it’s 
less sporty and more on-trend than your usual polo.
You can pair it with jeans for work and then swap them 
for a pair of biker shorts on the weekend. And if you 
want to the ultimate gorpcore look, you may even team 
them with the collaboration’s high-waisted Bonehead 
shorts.

Columbia x Opening Ceremony Winema Long Sleeve 
Polo Top, $100, available at www.openingceremony.
com

It’s made from a moisture-wicking mesh 
that will keep me cool and dry.

I can’t help that they’re the perfect summer shoe!
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It gently exfoliates and smells like cherry pie.

THE NATURAL, SKIN-BRIGHTENING TREATMENT 
STEPH PLANS TO USE ALL SUMMER.

When I first encountered Naturopathica’s 
Sweet Cherry Brightening Enzyme Peel a 
few weeks ago when I was getting a CBD 

facial at Heyday which, side note, was heavenly. My 
esthetician recommended it after noticing some mild 
post-breakout hyperpigmentation and dullness, and 
warned it might sting a bit, thanks to the mix of lactic, 
salicylic, mandelic and malic acids in the formula. But 
my complexion can stand up pretty well to exfoliation, 
so to me it just felt cooling and nice, owing to the literal 
jamlike texture.

With a base of sweet cherry seed oil the similarities to 
jam don’t end with this product’s viscosity, 
 it also contains pomegranate extract and sweet cherry 
purée, meaning there are little flecks
of fruit in the formula. It smells like cherry pie — actual, 
fresh-from-the-farmer’s-market cherry pie,
not some cloying, artificial approximation of it. After 
my facial, my skin was definitely brighter and
my lingering ghosts of breakouts past were less 
prominent. But I had to see if I could replicate the
effects at home (the brand suggests using the peel a few 
times a week for continued results).

I got my hands on a jar with the help of a beauty 
publicist, and have since used it a few more times.
The slightly drippy formula calls for a masking brush 
unless you want go all over the place, but
otherwise the application is super simple: The brand 
recommends leaving it on for three to five
minutes before rinsing. Like most messy masks, I prefer 
applying it a few minutes before I get in the
shower; for some reason the rinse-off process is a little 
less annoying that way.

Being a longtime fan of acid and enzyme exfoliators, 
which fall into the “chemical” camp, because
they’re less harsh and more effective than physical 
scrubs. I’ll say it again: Please keep your walnut
shells away from my face, Kylie! I already use an acid-
based liquid exfoliator this one or this one
several times a week, but in the summer when my 
complexion needs a little extra brightening boost,
I’ll be reaching for this more targeted treatment on the 
regular.

Naturopathica Sweet Cherry Brightening Enzyme Peel, 
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VACATION STYLE 

Spotlight 
On...
No matter the destination you are 
heading to vacation style brings the 
perfect opportunity to dress up. To 
jazz things up you get inspiration 
from labels including Lisa 
Marie Fernandez, Altuzarra and 
Jacquemus for maximum impact on 
your holiday wardrobe. The savvy 
packer opts for pieces which will 
take you from poolside to dinner 
– think high-shine fabrics, satin 
texture and seductive print. 
For day wear, add dramatic jewels 
and elegant footwear to bring a put-
together feel to pared-back pieces – 
and after dark, a high-octane dress 
needs little more than tousled hair 
and bare feet.

THE TREND TO KNOW

HAUTE BEACH

THE LABEL
JACQUEMUS

Within a decade, Simon Porte 
Jacquemus’s eponymous 
label changed the way we 
approach vacation style. They 
have gained cult status with 
hallmarks which include 
playing with proportions 
for oversized sunhats and 
miniscule bags, artful draping 
with halterneck dresses 
and woven details for sleek 

poolside looks.



BEHIND THE SCENE OF THIS EDITION.

Suzzy doing what she does best

Behind the Scene with Sheyi Shay
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THE PACKING LIST
1. WOVEN BAG
Woven wicker and supple leather combine in Sparrows 
Weave’s elegant bags. This carry-on is the perfectly 
proportioned to carry for travel.

SPARROWS WEAVE
The Classic wicker and leather 
top-handle bag
£613

2. NAKED SANDALS
These Emme Parsons’ suede wraparound sandals 
reflects this season’s minimalist footwear mood – just 
the right footwear for beach days and cocktail evenings.

3. VERSATILE BLANKET
Comfort is key during vacay and blankets are necessary 
to avoid frostbite on a chilly evening. A good addition 
to your suitcase are Pendleton’s blankets.

5. TREASURED JEWELS
Bold, sculptural jewellery is the perfect way to elevate a 
vacation wardrobe. Misho has great ideas for polished, 
high-impact pieces – its earrings are a case in point.

4. SUSTAINABLE SWIMWEAR
With sustainability in mind Talia Collins and Fisch 
made swimwears  in a nylon fibre made from recycled 
fishing nets, combining eco credentials with sleek 
silhouettes.

FISCH
Fregate zigzag-cutout swimsuit
£195

THE VACATION HOTSPOT
TURKISH RIVIERA
STAY Reopening for the summer season on 1 May 
2019, the Bodrum Edition
(editionhotels.com/bodrum) overlooks the Aegean sea 
on the western point of the Bodrum
peninsula. Pared-back luxury is the Edition’s calling 
card – expect sleek villas with neutral interiors
set among olive trees and bougainvillea. A private 
beach with cabanas, gardens strewn with
hammocks and multiple private terraces provide 
ample opportunities for relaxation, along with an
infinity pool, spa, hamman and elegant beach club.

SEE If you can tear yourself away from the idyllic 
Edition, this ancient coastline offers longside
stretch after stretch of white beaches and clear blue 
seas, as well as myriad historical spots, from
castles to preserved ruins. Head south to Bodrum to 
explore the city’s seductive markets and rich
cultural heritage – on the harbourfront is the city’s 
castle and archaeology museum, or spot
remnants of the mausoleum at Halicarnassus, one of 
the seven wonders of the world.

EAT Two restaurants – one Mediterranean, one Latin 
American – and a beach club at the Edition
offer delicious reasons to stay where you are. Venturing 
further, Turkbuku is a few bays over and a
sleek waterfront spot, the Atilay Balik restaurant (0252 
377 50 95), is well known for its fresh
seafood served under twinkling festoon lights. Then 
head to Yalikavak - this elegant marina is
studded with places for a nightcap.

THE SHOE
THE WRAPAROUND SANDAL
This footwear got its inspiration from a century old 
shape  – constructed from a long leather thong and 
simple sole – and loved for its simple practicality, 
this season’s wraparound sandals are reimagined in 
summery hues, from deep azure to watermelon. Wear 
them with colourful printed silks and artisanal trinkets 
as seen on the Chloé runway
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From time to time the fashion kingdom is constantly 
heated up with the fight for the most popular animal 
print. Leopard often takes the crown, especially in 
the last few seasons, but other patterns are giving it 
some fierce competition. Some animal prints like tiger 
stripes, zebra patterns and even cow prints have all 
battled for the top spot, but its sultry snakeskin that 
the style set can’t stop wearing.

WE CAN’T GET 
ENOUGH OF 
SNAKESKIN.

Snake patterns started trending in the colder months 
and it has remained popular ever since. They are on 
everything from bags to shoes to dresses to jackets 
to T-shirts and much, much more. The classic beige 
pattern remains popular for its versatility and effortless 
personality. But other versions are on offer, including 
neon, patent, jewel-toned and supersized prints.

Free People
Snake Trucker Jacket, $128 at Free 
People

Mango
Snake-Effect Wide Belt, $39.99 at 
Mango

TL-180
Longue Snake-Effect Leather Shoulder 
Bag, $550 at Net-a-Porter

Silent D
Medley Mule in Red Snake, $148 at Free 
People

Rotate Birger Christensen
Off-the-Shoulder Snake-Print Chiffon 
Maxi Dress, $350 at Net-a-Porter

APPARENTLY, NECKLACE BAGS ARE A THING NOW.
We love the fact that fashion folks have been consistently 
trying to minimize bags in the last few years. The re-
emergence of fanny packs and belt bags, witnessed 
the rise of supermodel-approved beauty case bags by 
Stalvey and lusted after Brandon Maxwell’s teeny one-
finger bags. But the hottest trend in 2019? Pretending 
we are just too cool to carry anything at all. Now, 
brands are now offering that hands-free experience by 
making bags that can be worn as necklaces.

It’s fair to say that any bag 
with a hooped strap can 
be worn like a necklace, 
but there are some real 
standouts. So if you’re 
looking to go hands-free 
for summer, we’ve got 
some fantastic jewellery 
necklace bags for you.

Jacquemus
Le Pitchou Bag in White, $154 at Shopbop Nanushka

Leo Knotted Vegan Leather Shoulder Bag, 
$220 at Net-a-Porter

Building Block
Mini Cube Sling, $185 at Shopbop

inCOVET
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THE ANKARA STLYES TO DIE FOR THIS SEASON.

Ankara styles and aso ebi are styles that have taken over the 
fashion industry in Africa. We can’t help but to notice this 
trend that keeps revolving itself from seasons to seasons. It’s 

a fashion trend staple that has remained constants in our wardrobes, 
they come in various styles and silhouettes. The Ankara series is 
what we are celebrating this season and our favourite celebrities 
across Africa have affirmed it to us. So if you want to keep it modern 
or sophisticated, just make sure it reflects your personality and keep 
it simple and chic.
This season we share the most fabulous styles to celebrate the creativity 
of our stylish fashionistas from our famous media personality Nancy 
Isime to style influencer Angel Obasi of Style Connaisseur.
Ankara is commonly known as “Ankara prints”, “African prints”, 
“African wax prints” “Holland wax” and “Dutch wax”, is a 100% 
cotton fabric with vibrant patterns. It is usually a colourful cloth and 
is primarily associated with Africa because of its tribal-like patterns 
and motifs.

Check them out below:

Style Influencer Angel Obasi

inCOVET
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Social Media Maven Imani Evans

@houseofkosagh60 61



EMPORIO ARMANI RESORT’20

Emporio Armani’s design team channelled art as an inspiration for Resort. 
With this collection it was more an artsy spirit that was conveyed through an 
eye-popping block-color palette and recurring abstract brushstroke motifs. 

Printed on devoré or on techno fabrics and jacquards, they infused the collection 
with a kinetic, dynamic feel.

Emporio’s trademark understated elegance exuded a younger-than-usual and 
urban vibe. Hence a wardrobe offering of effortless pieces for everyday; the use of 
techno fabrics adding to the bold, svelte approach. Overall, the effect was sporty 
yet polished, as in fluid jogging pants in a vivid magenta hue, worn with a soft silk 
blouson printed in abstract patterns. On a similar note, a denim jacket was lacquered 
and coated with silver on the front while the back was stonewashed, and a hoodie 
was proposed in light see-through pink gazar for a feminine, graceful effect.

It’s quite satisfying to knownote that the classic Armani suit got upgraded, as an 
’80s-inspired blouson paired with matching fluid pants or via an oversize double-
breasted blazer in checkered Prince of Wales wool, trimmed with a ribbed sporty 
hem. Soft-tailored blazers in crinkled cotton looked effortless when paired with 
shorts, and a pop of lipstick red gave a jolt of energy to a zippered leather jacket, 
worn with a pretty striped full skirt.
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PIECES OF RAIN GEAR TO GET 
YOU THWROUGH A DOWNPOUR

#WWWRN

Experiencing a downpour especially during 
weekdays  isn’t a  fun experience, asides 
dampen your mood you have to stay motivated 

at work and have several out-of-office appointments. 
So we need to have that proper rain attire that we 
actually love to wear-as it’s obvious that most of us 
treat rainwear as an afterthought. We shouldn’t be 
livid under the rain that we’re walking around in 
some shapeless hooded coat we once borrowed from 
our brother and never gave back. That ends today.

There are lots of rain-appropriate pieces that are 
worth buying and definitely worth wearing. From 
bucket hats to trench coats, here are 18 of our 
favourites.

LEAH FAYE COOPER
EDITORIAL DIRECTOR

DIORCAMP RUBBER ANKLE BOOT
Select your size
£690.00
www.dior.com

Stutterheim
Mosebacke Raincoat
£272.76
www.bloomingdales.com

1. Dior Diorcamp Rubber Ankle Boot: If I must wear 
a rain boot, I prefer one that’s a dark, solid color and 
offers as much style as it does function. Adding these 
to the rainy-day vision board I’ve designed in my 
head immediately.

2. Stutterheim Mosebacke Raincoat: My sister owns 
this coat in black, and every time I see it, I’m jealous. 
Having recently been caught in the rain wearing a 
denim jacket, I’m ready to buy one of my own.

3. Wrap Life Fari Headwrap: It’s pointless with a 
capital P for me to do my hair when it’s raining 
(unprecedented frizz is inevitable), so I plan to 
stock up on these gorgeous wraps, which will make 
commuting in heavy showers much more bearable.

NOAH LEHAVA
DIRECTOR, LIFESTYLE AND TALENT FARI

£22.15 GBP
thewrap.life

RAINS Glossed-PU trench coat 
$208
www.net-a-porter.com

Blunt Metro Umbrella, Black
by Blunt
CDN$ 90.76
www.amazon.ca

CLYDE Vinyl bucket hat
$184
www.net-a-porter.com

1. Rains Glossed PU Trench Coat: The problem I have 
with raincoats is that they look like...raincoats. So on 
a day when it’s raining in the morning and clears up 
by the afternoon, well, it can look a little goofy. That’s 
why I love Rains’ glossy trench coat. It functions like a 
water-repelling layer, but I could easily get away with 
wearing it when the sun is shining.

2. Blunt Metro Umbrella: There are only two 
important qualities to an umbrella, in my opinion. 1: 
It’s small and compact, so it can fit in a coat pocket 
or handbag. 2: It withstands being flipped inside out 
even in the most intense of windstorms. I live by the 
water, so it’s about 20 percent windier by my place. 
And if I’m going off the reviews, this umbrella is one 
heavy-duty option. Plus, it’s sleek and simple, so it 
isn’t sartorially offensive.

3. Clyde Vinyl Bucket Hat: I’m probably not cool 
enough to wear this, but whatever.

IVANNA MARTINEZ
SOCIAL MEDIA ASSOCIATE

1. Ganni Raincoat: This raincoat screams spring! I 
love how it’s super simple and can easily be stored in 
my purse. This coat will actually have me singing in 
the rain.

2. Everlane Rainboot in Stone: I love how short yet 
functional this boot is. They are perfect for traveling, 
since they can also serve as an everyday boot. I can 
pack them in a suitcase with no hassle—plenty of 
space for other things.

3. The Handbag Raincoat Bag Medium City Slicker 
Handbag Protector: The first thought I had when I 
saw this was “Wow, someone clearly thinks of bags 
the same way I do.” Your bag NEEDS a raincoat, too. 
This one comes in different sizes, perfect for any 
accessory you’re carrying.

RACHEL PICKUS
SOCIAL MEDIA & AFFILIATE COORDINATOR

1. Rachel Comey Stunt Ankle Boots: Weather-
appropriate footwear definitely isn’t my forte, but I’m 
considering these Rachel Comey booties a baby step. 
They may not be categorized as rainwear, but that’s 
*exactly* how I’m gonna sport them this spring.

2. Nanushka Large Belt Bag: I’m calling it now. Belt 
bags are THE rainy-day accessory. Sling them across 
your torso and tuck them into your trench to prevent 
your valuables from becoming soggy.

3. Rains Limited Long Faded Raincoat: My disdain 
for raincoats is due to their tendency to be shapeless 
sacks that can single-handedly ruin an outfit. Not so 
much the case with this Rains trench coat that I’m 
tempted to wear rain AND shine.

VALERIYA CHUPININA
BEAUTY FELLOW

GANNI
Petunia floral-printed raincoat
$ 315
www.mytheresa.com

Everlane
The Rain Boot — $75
www.everlane.com

The Handbag Raincoat
Medium City Slicker Handbag 
Raincoat    
£11.80
www.shopbop.com

Rachel Comey
Stunt Ankle Boots  
£389.56
www.shopbop.com Rains

Limited Long Faded Raincoat
£173.98
needsupply.com

NANUSHKA
large belt bag
£402
www.farfetch.com

1. Michael LoPriore Low-Heel Python Printed Ankle 
Boots: Nothing other than a good leather boot will 
get me through a rainy day in New York. These look 
great, stop the wetness from coming through, and can 
carry you into a fun night out on the town once that 
inevitable downpour stops at 5:00 PM.

2. Miaou Sport Bucket Hat: An umbrella is never 
enough protection. I’m wearing this Miaou bucket hat 
to ensure my hair stays on point through a surprise 
storm.

3. I.AM.GIA. Tex Jacket: The perfect jacket for rain 
protection when you are going out. It’s always raining 
in New York, so I’ll probably have my umbrella on 
me. I’m not trying to wear a giant raincoat every 
day, and that’s where this cute leather mini comes in 
handy. It’s just fitted enough to keep you dry.

HANNAH BAXTER
EDITOR

MicheleLopriore
Low-heel python printed ankle boots
michelelopriore.it

MIAOU SPORT BUCKET HAT
$ 35.00
www.miaou.com

TEX JACKET
£81 GBP
iamgia.com
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PRADA 
SS’20 This season, Prada decided to use his craft and this 
collection to send a message to what’s been a global 
impact in our environment. She said in an interview 
“On one side, we want to save the planet and not 
consume and not spend,” she said. “But then people 
won’t have jobs, they won’t have money, and then we’ll 
have to sell more again. It’s a gigantic political problem,” 
she continued, referring to the environmental crisis, 
“that everyone needs to address in their own way and 
through their own efforts.”
Prada decided to first stripping away the commercial 
cartoonish graphics that have played a part in her 
design for a while, replacing it with simplified and 
refined decoration and delicate Easter egg colours. 
Scored by what could have been an upbeat spa 
soundtrack, Prada went back to the purity that defined 
her work in the 1990s, opening and closing the show 
with the ultimate demonstration of simplicity: a grey 
super fine knitted polo top. It filtered into linen smock 
dresses and muted knitted twin sets, batik patterns and 
botanical embroidery set against reduced surfaces and 
lines.
There were trends that cannot be missed, from bucket 
bags, patch worked sou’westers, graphic fern motifs, 
to shell jewellery as a new take on pearls.  The clothes 
were the kind you’d want to keep forever: essentials, 
and basic staples – Let’s just call a simple quality pieces 
– with a Prada twist. “The idea is to do something that 
lasts and is less throwaway,” she said. “It seems there is 
always too much fashion, too many clothes, too much 
of everything. It was about going back to simplicity. 
Lust, not disposability.”
The fashion industry understands what needs to be 
done in the battle against climate change. So Prada’s 
message to his fellow designers is to create trends 
and sell clothes that are immediately compatible 
with environmental friendliness. While on that note, 
Prada’s sentiment of buying less crap and more quality 
couldn’t be ignored. That’s the message that needs to 
be communicated to rest of the world, while Prada’s 
continued commitment to quality for greater longevity 
to each piece. While on the topic of buying timeless 
quality products, Prada asserted, “The person should 
be more important than the clothes. A person’s style is 
more important than the clothes.” 
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wild
HEART

at

Patchwork dresses, animal-print swimwear and artisanal accessories capture the 
mood of the free-spirited traveller.
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LEFT Dress by Françoise. Sandals by Chloé. Earrings 
and Necklace (top), both by Alighieri. Necklace 

(bottom) by Lizzie Fortunato. RIGHT Top by Dodo 
Bar Or. Shorts by Valentino. Earrings by Wai Wai.
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Dress by Altuzarra. Swimsuit by Mara 
Hoffman. Earrings by Jil Sander. Neck-
lace by Joelle Kharrat.
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Shirt by Maharishi. Bikini by 
Zimmermann. Bandana by 
Kilometre Paris. Earrings by 
Fay Andrada. Necklace (top) by 
Alighieri. Necklace (bottom) by 
Alighieri. Gold bracelet by Sylvia 
Toledano.
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Gilet by Ganni. Bikini top and Bikini briefs, both by Fisch. Sandals 
by Marques’Almeida. Earrings by The Attico x Alican Icoz. Shell necklace by Lizzie 

Fortunato. Gold necklace by Alighieri. Gold bracelet by Orit Elhanati.
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Jacket by Bode. Swimsuit by Mara Hoffman. Boots by Loewe. 
Earrings by Ryan Storer.Dress by Paco Rabanne. Top by Toga.
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Dress by Loewe. Sandals by Chloé. Earrings by Peter Pilotto. 
Right arm: bracelet by Alighieri. Left arm: bracelet by Marni.
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CovetView
For as long as I can remember I’ve had the same hairstyle—be-

low-the-bra long, natural, and deep-parted—cut by the same 
hairstylist. I let my mom cut my hair like my best friend Katie 

right before the Spice Girls concert let’s just say it was more Leonar-
do DiCaprio than Posh Spice. And then a decade later, where I do-
nated 10 inches to Pantene’s Beauty Lengths. Though, the latter was 
for a great cause, it made me realize that sticking with my long, easy 
hair was just what made me feel the most like me. And my hairstylist 
knew that, which is why I kept going to him for, like, 15 years.

My hair routine was about as low-maintenance as it gets and I’m be-
ing honest here— there was no fancy technique, I wash with sham-
poo and conditioner and blow-dry with a flat brush, and I never use 
product, not even dry shampoo. When my hair is 98% dry, I throw 
it into a chignon while I do my makeup and get dressed, then take it 
out for big, natural waves. That’s it. Easy.

I realized I needed that change a few weeks ago, so i dusted off lit-
erally my hair straightener because I wanted something different. I 
go through these short, often regrettable stages of long, glossy pin-
straight hair. It was the most non-committal hair change I could 
make at least that’s what I thought. But ironing out my hair into sleek 
strands exposed something: my horrible haircut! Have I been getting 
bad haircuts all along? Probably. Was it because of my lazy styling 
that I never realized it? Very likely.

I did the most logical thing a person does; I dialled up the most 
friend-recommended hair salon in the city, Medulla & Co., and 

scheduled a haircut immediately. It was time to let my longtime 
hairstylist go. But I could never tell him I’ve strayed, maybe even 
permanently.

After our meeting I knew the breakup was inevitable when I was 
in Kelly Araujo’s chair at Medulla- fun fact: she toured with Nelly 
Furtado; how’s that for a throwback?.  Araujo cut my hair completely 
differently. For one, she parted it in the middle, making each side 
even and feathery with long layers.
Her MO: it makes the style more versatile, which makes sense. Sec-
ondly, she snipped the final
touches while it was dry so she could see how my hair naturally fell 
and dried—something I never
experienced with my old hairdresser because I wouldn’t splurge for 
the added blow-dry.

I am very happy about my choice as I left with the best haircut I’ve 
ever had. The moral of the story?
Sometimes it’s time to say bye to your tried-and-true

WHY I FINALLY DECIDED TO BREAK UP WITH MY HAIRSTYLIST.
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A LOOK INSIDE
THE GRILL 
PHENEONUMAUN.
Warning: This may convince you to get a grill for the summer.

It’s old news that there’s a huge recycling of old 
trends in fashion Social radar- grills are back too 
this time with a more subtle option. Currently, on 

the Beyoncé Homecoming album cover, you can see a 
bottom gold set on Queen Bey’s mouth, in which is an 
actual representation of southern culture. 
According to Johnny Dang & Co, no one is playing it 
safe when it comes to purchasing grills, the more iced 
out, the better. “It doesn’t even matter what style or 
color as long as it’s fully iced out, nobody wants just 
a few diamonds, now people are getting more teeth 
iced out. Instead of eight and eight [set] people are 
getting 24 teeth, all diamonds.” And when asked about 
a specific budget one may need to purchase a grill from 
Johnny, “With our business, we have a specific kind of 
crowd but that doesn’t limit us in the style. We have a 
budget for everybody. If you come with $150 we can 
get you right but if you come with $15,000 we can get 
you super right.”

In the grill business there are different jewellers who 
speak to different audiences, BlakkGrillz for example 
has taken the lead in introducing grills to a luxe 
working-class community in New York and beyond. 
Their mission is to create a space where the average 
9-5’er can go out for a night with a piece of jewellery 
that they may not have not seen themselves in. 
“This is something that no one has touched, and they 
left grills in a lane that it was in, and it’s like why. We 
want to diversify and be able to showcase our culture 
and our history in a more elegant way that people can 
relate to. When people think of grills the masses are 
not thought of at all and we wanted to change that 
perception of what grills can be and what they are. 
For us being able to reach to different demographics, 
it showcases our history and diversity of what we are 
doing with this company”

HALLE CHERRY
Makeup Artist & Stylist

“I got my grill in 2013 right after I graduated high 
school. My mom actually hated them so much that she 
hid them from me for years. I think it’s a nice touch 
to my looks because I like to dress either super girly 
or baggy tomboy. It takes people by surprise because 
they don’t expect a girly girl to have grills their mouth.”
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REMI LEWIS
Musician

“I actually just got mine 
put back on because 
my last ones fell off, I’ve 
had one since like 2017. 
I feel like they correlate 
with my personal style 
and creativity because 
after you get one it just 
becomes apart of you. 
I really felt weird when 
my last ones came off. I 
love how simple they can 
be but you can also go 
off and bling them out, I 
want to smile way more 
now”

TIMOTHY WHITE
Photographer & Model

“I received my first grill when I was in 6th grade. Ob-
viously, it wasn’t real but I saved up some money sell-
ing candy at school along with some extra help from 
my mom to buy them at my local beauty supply store. 
In my neighborhood growing up (Tampa, FL) having 
gold teeth was like having a car. All my OG’s had them 
however theirs were permanent. Nonetheless, having 
gold teeth in my community growing up was a normal 
thing so I always knew I’d have a pair of my own. As 
I got older and started making more money through 
my photography I decided to finally get a real pair of 
my own and to be a little different I decided to make 
mine 14k rose gold. When people see my golds they at 
first think I’m just trying to look cool, then they hear 
me speak, they hear my natural southern twang and 
then it begins to make sense to them. It’s not a fashion 
statement for me it’s a culture statement more so than 
anything.”

COVETview
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BLADI CORNIEL
Creative for Asap Mob

“I got my grill last year in December for my birthday. 
I feel like my grill is perfect for when I want to go out 
and just add a little bit more sauce to my outfit just 
like how I wear my pearls and gold chains it’s just 
another accessory. What I like most about it is that 
most people’s grills are different so u can get it to your 
liking”

PRINCE DE LACRUZ
Musician

“I got my grill last year 
in December for my 
birthday. I feel like my 
grill is perfect for when 
I want to go out and 
just add a little bit more 
sauce to my outfit just 
like how I wear my pearls 
and gold chains it’s just 
another accessory. What 
I like most about it is that 
most people’s grills are 
different so u can get it to 
your liking”

Fashion Credits: 
Rohitava, Girl Strike, 
Johnny Nelson Jewelry , 
The Phluid Project.
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WHY FASHION’S IT-GIRLS ARE 
FLOCKING TO THIS L.A. PIERCER
We recommend letting J. Colby Smith adorn your ears ASAP.

It’s just something you cannot explain, 
the emotions that flood your head 
when you’re about to get a fresh 

piercing: anxiety, fear, excitement, joy. 
But it’s rare that entering a piercing studio 
induces a sense of tranquillity. Such is the 
mystique of famed piercer J. Colby Smith 
and you got to appreciate him for that. You 
might remember him when we explored 
his closet back in New York, but more 
than likely, you’ve spotted his delicate, 
artful adornments on the ears, noses, 
and bodies of his loyal clientele. For me I 
feel not only to fortunate to be one of his 
many fans, but also an embodiment of his 
aesthetic—stacks of yellow and rose gold 
earrings and chain septum ring, which he 
designed. So when I found myself in Los 
Angeles, where his new studio, 108 LA, 
resides, I knew it was time to pay him a 
visit.

“I started piercing in ’98, so I’m coming 
up on the big anniversary,” says Smith in 
his signature gentle
tenor as we settle into a pair of chic 
mid-century chairs at the front of the 
shop. Resting on his lap is his pint-sized 
rescue Chihuahua, Mouse. Although 
the industrial space is located, quite 
literally, in an alleyway in L.A.’s Silverlake 
neighbourhood, the streams of sunlight 
and minimalist bohemian decor suggest 
more of a spa-like oasis than the typical 
piercing studio. “I have no idea how I 
lasted so long,” he says and laughs quietly. 
I assure him that I can think of a number 
of reasons why his professional success 
has rendered him the most in-demand 
piercer in recent memory.

He explains“I think, in the beginning, the 
thing that attracted me to piercing the 
most was probably that it was a bit more 
aggressive. I think it attracted the people 
that didn’t necessarily fit into the
mainstream—whether you were punk 
or goth or whatever. Whatever kind of 
weirdo you were, the
one thing that was consistent was 
piercings, tattoos, and some kind of music 
scene.” 

He is obviously making  a huge impact 
with his work and it’s easy to see 
why because everyone from fashion 
models and editors to musicians 
and actresses are now vying for an 
appointment, Smith recognizes that 
his client base has shifted significantly 
in the past few years. “Everything is 
a lot more refined now, which makes 
it appealing to a lot more people. 
It’s adaptable to so many different 
lifestyles, not just those [who] are 
trying to be angsty or aggressive.” 
Next to us, a case of diamond studs 
and thin gold hoops glitters in the 
afternoon light.

So how exactly did the founder 
become the piercer du jour of the 
fashion crowd? “I remember when
I first moved to New York and I 
started meeting jewellery designers 
and fashion editors and designers,
I didn’t really understand why they 
didn’t go together. I would see fashion 
shows and [think], ‘It is
weird and it’s edgy and it’s pushing the 
limits.’ It seemed like something that 
just would easily go
together [with piercings]. I think 
connecting those two things put a 
light bulb on in people’s brains
like, ‘Oh yeah, that’s like changing 
my hair or my nails or my clothes. 
Piercings just modify my look a
little bit and make me feel more like 
myself or a little bit cooler.’”

Photography: Tristan Kallas

COVETview
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By some standards 
twelve years in the city, 
is a lifetime—Smith 
decided it was time to 
embark on something 
that would challenge 
him again—a move out 
west. “I was feeling like I 
had met everybody that 
I could possibly meet, 
experienced everything 
that I could have possibly 
experienced, and I’m 
the type of person that 
once I’ve started feeling 
repetition or stagnant, 
I need to change 
something. I think that 
most creativity comes 
from making yourself 
uncomfortable, so L.A. 
was really about [that] 
and starting over again.”

There is no reason to fly to Los Angeles the next time 
you’re in the mood for a piercing or
If you’re unprepared to two—there’s a 108 location in 
Brooklyn, as well. Smith reveals, to my relief “I have 
Adrian D. Castillo working with me, and he’s really 
allowed us to have both cities open at the same time. 
I think a lot of times when people expand, it’s hard to 
keep that consistency and quality [of] experience. I’ve 
seen it happen with a thousand other businesses, but 
with Adrian, he’s so sweet, so humble, and so gentle. 
So I’ll be in L.A. for two weeks, which means he’ll be 
in New York for two weeks, and then we just switch 
places.”

As the door opens and a 40-something client walks in 
to browse the jewellery options, Smith eyes my
septum ring (which he designed) and stacks of earrings 
(one of which he did in New York years ago)
and finally asks if I’ll be getting pierced today. I nod, 
preternaturally calm after chatting with him for
the last half hour, and he leads me to the back of the 
shop where the sole piercing station is located.
I hop up on the table and offer up my left ear for him 
to examine, and ask him what he’s been piercing the 
most these days. 

He says “If we feel like we’re doing a lot of the same 
thing or if I get a group of three friends, I’ll never give 
those three friends the same piercings, because I don’t 
want them all at the bar with the same [thing]. I want 
there to be individuality and uniqueness. I really just 
try not to oversaturate it with one thing too much.”

And of course he offers his magic touch by 
recommending four other earrings He recommends an 
inner ear conch piercing with a petite black diamond. 
“People come in with complete trust, and they’re just 
ready to experience the experience, which is I think 
super cool.” A handful of virtually pain-free minutes 
later, and I’m the proud owner of a new J. Colby Smith 
piercing. We say our goodbyes, and I walk back out 
into the perfect Los Angeles sunshine, feeling ever so 
slightly cooler, just like he promised

COVETview
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This week is quite significant because 
we marked a new milestone in the 
era of not having to interact with 

our fellow humans: Now you can order an 
Uber Black and choose the “quiet mode,” 
which means that when your driver rolls 
up, they will know not to ask about your 
day or start a small talk.

Uber Black, which costs about twice as 
much as UberX and three or four times 
as much as Uber Pool, gives passengers 
the benefits of specifying the temperature 
they would like and ask for assistance 
with luggage or more time to meet their 
driver. Though it has been argued by a 
lot of people that all of these things can 
be done the analog way: opening your 
mouth and asking for air conditioning, 
or for help with your bags, or calling 
the driver and asking them to wait for a 
couple of extra minutes.

The reason behind this development is 
not far-fetched as we’ve all been in the 
ride that prominently features the driver 
bombarding you with questions while 
you’re just trying to take a breath between 
work and dinner. And this can trigger 
an awkward exchange: No one wants to 
straight-up ask someone to stop talking, 
so it means dreaming up an excuse to end 
the conversation “I have a call!”or just 
giving one-word answers until the driver 
gets the hint.

Still i find it hard to decipher why this is so 
much of an issue especially if drivers really 
don’t mind silent rides—as Vox reports. 
Some drivers on a Quora message board 
said they don’t really care either way.  
There are like a million ways to go about 
this- I am used saying, “Sorry, but I’m not 
really in the mood for conversation”. 
Apparently, ratings play a huge part in 
this Rubik’s cube of a social experiment 
because people worry that they’ll be 

rated poorly, as Vox reports, so they 
are afraid to ask their drivers to be 
silent; so the quiet mode is ostensibly 
an answer to this issue. Uber drivers 
at their end could easily give a low 
rating to a passenger who trips quiet 
mode, simply because they didn’t 
express themselves, thus penalizing 
someone for handling things in-app. 
This quite complicated looking at it 
from different angles.

Still it’s wrong to limit the benefits of 
this “quiet mode”: One driver wrote of 
their passengers via message board in 
2016, “I love the ones who STFU and 
let me drive”. Soon enough it looks 
as though Lyft may follow Uber with 
“Zen mode,” and if quiet mode goes 
well, it’s reasonable to think it might 
become an option throughout Uber 
(especially if Lyft introduces it).

Passengers who enjoy the quite mode 
will be happy about this move by 
Uber-Even though I may be fighting 
guilt feelings from time to time. 

THE QUIET MODE MOST UBER 
PASSENGERS WISH FOR IS 
FINALLY HERE
But is this a good thing?

COVETview
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An exclusive capsule of voluminous, ultra-feminine dresses 
striking the perfect note between prim and whimiscal.

Photographs by Josefine Seifert. 
Fashion by Emelie Johansson.

LEFT Manila dress by Cecilie Bahnsen. RIGHT Maggie dress by Cecilie Bahnsen.
Photographs by Josefine Seifert. 

Fashion by Emelie Johansson.
LEFT Manila dress by Cecilie Bahnsen. RIGHT Maggie dress by Cecilie Bahnsen.

The world of

 CECILIE 
BAHNSEN
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LEFT Mary Lou dress by Cecilie Bahnsen. RIGHT 
(from left) Manila dress and Maggie dress, both by 

Cecilie Bahnsen.
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LEFT Matilda dress by Cecilie Bahnsen. RIGHT 
(from left) Macy dress and Mabel dress, both by 

Cecilie Bahnsen.
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LEFT Ruth dress and 
sandals, both by Cecilie 

Bahnsen. RIGHT 
Annabella dress and 

sandals, both by Cecilie 
Bahnsen.
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3 LIP SCRUBS YOU 
CAN MAKE AT HOME
Exfoliate your way to the softest lips of 
your life.

Have you ever given it a thought why your lips dry 
up after only a few hours of putting on a balm, it may 
be because you still have some lingering dry skin that 
needs to be removed. It’s quite surprising and funny 
how much attention we give to our skin care, yet we 
give very little attention to our lips even though they 
deserve equal attention, as well. 

Just like the skin on your surrounding face, you can 
repair, moisturize, and exfoliate your lips for the 
perfect natural glow and help your color products 
sit more smoothly on top. A good scrub is one of 
our favorite ways to rid our lips of dead skin, but we 
decided to take it one step further and try making our 
own, with a little help from Morgan Brown, blogger 
and self-proclaimed skin-care enthusiast. She created 
three different recipes that are not only all-natural, 
but taste delicious, too. Check them out below!

HOW TO APPLY
Fetch your ingredients from any local convenience 
store, but for the best prices and organic options, we 
headed over to Trader Joe’s. The average lip scrub lasts 
up to two weeks when refrigerated, so it wouldn’t hurt 
to pick up a few sealed containers as well (any excuse 
to go to the container store, right?). When making the 
lip scrub, we used a spoon for measuring, however we 
then switched to a mixing stick once the ingredients 
were in the bowl, and when the lip scrub is complete, 
always remember a little goes a long way. You only 
need a dime-size amount to massage onto your lips 
for 30-60 seconds. Once you’re done, rinse your 
mouth off with water and seal it with your favorite lip 
balm.

COCONUT AND HONEY LIP SCRUB
1 tsp honey
1 tbsp brown sugar
1 tbsp coconut oil

TEA TREE LIP SCRUB 
3-4 drops of tea tree oil
1 tsp olive oil
1 tsp honey

VANILLA COCONUT LIP SCRUB 
1 tsp vanilla extract
1 tsp brown sugar
1 tsp coconut oil

COVETbeauty
HOW TO TREAT EVERYTHING FROM PMS TO 
HEADACHES WITHOUT WEIRD CHEMICALS.
A trip to the pantry, not the pharmacy.

It’s almost difficult to break the cycle of self-medicating and that is 
because the easiest thing to do when feeling the tingling of a cold 
coming on, or the throbbing of your head intensifying with every 
medium-loud sound or bright flash of light, is to head to the nearest 
CVS and pop a pill. It’s fast and, okay, usually effective. But what we’ve 
learned is that taking medication for every small ache or pain that, 
honestly, we could probably manage on our own, is probably not as 
good for us as we think. Which is why, if we can avoid resorting to 
drugs, we will. And so, with a bit of guidance from Beverly Hills’ 
Dr. Ehsan Ali, who specializes in internal medicine, we’re going the 
natural route to treat or mitigate our most common discomforts.

 IF YOU HAVE:
HEADACHES, PMS, OR PAIN
“Arnica is a homeopathic remedy that has anti-inflammatory 
properties, and is a good option to relieve pain. It’s commonly 
used after surgery and acts similarly to ibuprofen (Advil), but is 
completely natural. It can easily be found at Whole Foods, or online. 
Take three tablets daily to help reduce pain and inflammation.”

 IF YOU HAVE:
AN UPSET STOMACH OR ACID REFLUX
“Almonds produce an alkaline substance that helps balance the 
acidity in the stomach. Eating an ounce (roughly a handful), which 
is equal to 20-25 almonds, is what I’d recommend.

“1 tablespoon of baking soda in half a cup of water also works well 
to settle your stomach and reduce acid reflux. I recommended 
drinking this twice a day.

“Chamomile is highly recommended. Drink a cup of warm water 
infused with one tea bag of chamomile, two to three times a day as 
needed.”

IF YOU HAVE:

A COLD
“A few things you can do to help with your immune system are 
to take echinacea (I recommend 2,000 mg tablets) and Vitamin C 
(1,000 mg tablet) daily.

“Ginger also helps to boost the immune system and has anti-
inflammatory properties, which can help with a sore throat. I 
recommend 1/4 cup of ginger root soaked in 1 cup of warm water, 
and drink this about 3 times per day. OR alternatively, chew on 
small slivers of raw ginger throughout the day.”

[Editor’s Note: As ever, we are not doctors or medical know-it-alls. 
And everybody is different, so make sure to check with a doctor 
before trying anything new.]
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A ROOFTOP WORKOUT SO 
YOU CAN TONE AWAY FROM 
CROWDS.

Workout requires more space, so instead of a cramped 
living room which also happens to be equally fit for a 
cheap workout:  We decided to try another option and 

change the scenery by using-the rooftop. Up till now, rooftops were 
pretty much exclusively for downing after-work gin and tonics until 
the sun sets. Not that we’re not still doing that, too.

We never saw that space in such light, until of course; trainer Jennifer 
McConnell from Academy of Lions had us climb up top to do her 

Fresh air in your hair.

cross-fit-style workout against the city skyline. It actually made us 
not hate the whole sweating thing. It’s nice out and we’re determined 
to savor every last day, there’s bound to be no one up there so we 
can work out wearing our Céline Dion concert tee in peace, and the 
scenery beats maneuvering between the couch and TV stand.

MOVE #1
SUPERMAN SQUATS

“This is a one-legged squat that will help your legs, butt, and hips be 
their strongest and will teach you how to be stable and find balance.”

How it’s done:

“Extend your arms straight out in front of you. Plant one leg, and 
lift the other leg back, heel up and foot flexed. Bend the knee while 

you simultaneously bend at the hips forward; lower yourself straight 
down. Touch your raised knee to the ground and then travel back, 
pushing into the ground with your planted foot.

“Do 3 sets of 5 reps on each leg.”

MOVE #2
BIRD DOGS

COVETbeauty

“One of the best body-weight stability drills that will activate your 
glutes while helping you maintain a strong and beautiful posture.

“On all fours, tuck your head down and elevate your back. Extend 
one leg and the opposite arm back. Draw your extended limbs 
together, and touch the knee to the elbow. The key is to keep the 

core stable during motion.

“Do 3 sets, 10 reps on each side per set.”

MOVE #3
SINGLE LEG HIP BRIDGES

“Simple body-weight movement that can be done anywhere to keep 
those glutes high and active.

“Lay on your back with your legs at about a 45-degree angle, feet 
flat on the floor. Extend one leg straight out; keep knees at the same 
height. Lift your midsection up, squeezing your glutes and flexing 
your abs as you do. Exhale on the way up, and inhale as you lower 

your body.

“Do 3 sets of 10  bridges on each leg.”

MOVE #4
HOLLOW ROCKS

“A great movement that will train the body to work as one strong, 
stable, and unstoppable unit.

“Lay down, keeping your spine and lower back aligned. Put your 
arms over your head, and glue your biceps by your ears, as if you 
are diving. With your arms locked out, lift your shoulders off the 
ground. Point your toes, and raise your legs just above the ground. 

Using your lower abdominals for momentum, begin rocking back and 
forth.

“Do 5 sets of 10 consecutive rocks per set.”

Tags: Workout GIFs
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We got Game of Thrones behind us, so we have no problem shouting 
“summer is coming” from the rooftops. After seven months of limited 
sunshine, we do need some major beauty prep ahead that is why we 
decided to find the best body scrubs, masks, and moisturizers on 
the market right now. Slough off dead skin to reveal some summer 
radiance. Mask your way to clean and clear pores. Top it all off with a 

layer of hydration for the warmer weeks ahead. Keep reading below 
for our 14 favorite body treatments to leave you feeling brand-new 
and ready to take on the impending heat.

BODY TREATMENTS FOR 
SUMMER-READY SKIN.
Mask, scrub, and moisturize your way to a healthy glow.

#WWWRN

Herbivore Botanicals Coco Rose Body 
Polish, $36 

This body scrub is my favourite, because 
it contains exfoliating yet soothing sugar, 
moisturizing virgin coconut oil, detoxing 
pink clay, and the sweet, sweet scent of 
Moroccan Rose. It’s sure your skin will have 
that perfect glow.

Frank Body Birthday Cake Scrub, $20 

Remove every debris, scars and marks from 
your skin with the Birthday Cake Scrub. It’s 
a mix of coffee, coconut husk, raw sugar, 
matcha, and avocado oil: it’s also cruelty-
free and vegan.  

Grown Alchemist Purifying Body Exfoliant, 
$34 

You can have that fresh Spa feeling with this 
Grown Alchemist Body Exfoliant. Botanical 
bioactive ingredients purge dead skin cells 
and added nutrients leave your skin visibly 
healthy.

BODY SCRUBS

COVETbeauty

Neutrogena Body Scrub, $9 

This gentle scrub from Neutrogena 
fights winter body acne by going 
deep into pores, clearing and un-
clogging so that you’re left with a 
smooth skin.

Shea Moisture Sacha Inchi Omega 3,6,9 Rescue & 
Replenishing Hand & Body Scrub, $12 

This Shea Moisture scrub is aggressive on all skin 
dilemmas. Fatty acids are the essential ingredient 
here. Replenish skin’s hydration levels while re-
building your skin’s natural moisture barrier. Bonus 
for the quinoa. Did you know it boosts your colla-
gen and elastin?

Nécessaire The Body Lotion, 
$25 

This body lotion from 
Nécessaire is formulated 
with a lot ingredients- these 
three oils marula, cacay, 
and meadowfoam and 
niacinamide will make your 
skin soft and firm.

Omorovicza Body Cream, $95 

Hungary’s mineral-rich healing 
waters all come together in this 
body cream. Other ingredients 
like Vitamins, oils, and more 
are mixed into a beautiful lotion 
that’ll protect your beautiful 
skin all day.

Byredo Mojave Ghost Body 
Lotion, $65 

Don’t be surprised this cult 
fragrance comes in a body 
lotion, too. Smell like Mojave 
Ghost all the time while 
notes of ambrette, magnolia, 
sandalwood, cedarwood, musk, 
and amber coat you in luxury all 
day long.

Fur Fur Oil, $46 

This Fur Oil is perfect for your entire 
body made from a double dose of 
grapeseed and jojoba oils, it helps 
to moisturize at ultra-high levels. 
What’s more? Its antimicrobial 
tea tree oil helps prevent ingrown 
hairs—you can get this anywhere.

BODY LOTIONS

BODY MASKS

The Body Shop Spa of the World 
Himalayan Charcoal Clay Body Mask, $24 

Get all the debris of the day out of your 
body with Himalayan Charcoal Clay 
Body Mask by the Body Shop. It contains 
charcoal and clay which works together to 
detox skin and keep it clean.

Maelys Cosmetics B-Tight Lift & Firm Booty 
Mask, $49 

Formulated with Pink Pepperslim, guarana 
plant extract, and eco slim this booty mask 
will ensure that your butt is tight and smooth. 
If there’s a warm sensation, it’s working! Scrub 
into skin for a full effect.

Peachy & Lily Wish Formula C450 Bubble 
Peeling Pad for Body, $9 

This three in one peel pad from Peachy 
& Lily helps to brighten, hydrate, and 
exfoliate skin making her summer body 
perfect to flaunt in bikini’s
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The series finale of Game of Thrones is this Sunday, and as 
expected your social media feeds will go crazy about it. After 
eight seasons and nearly ten years of anticipation, there’s only 

one thing that gets my nod: Daenerys platinum blonde hair. That’s 
the flaxen-haired woman in braids riding around on dragons. Emilia 
Clarke’s character has got us itching for our own platinum hairdo 
for a decade. Two weeks ago, one Coveteur reader finally made it 
happen.
Leilla, our mother-of-dragons-to-be, wanted to change her hair 
from natural dark brunette to full-blown icy blonde, so we knew 
we needed to call Aura Friedman. She’s the master colorist at Sally 
Hershberger NoMad in NYC, and is quite popular for her artful way 
with bleaching and toning hair. “A lot of moms hate me,” she laughs 
when we arriveds at the salon for what would be nearly nine hours of 
cutting and dyeing Leilla’s hair. Friedman’s expertise makes her one 
of the best go-to options if you want to keep your hair healthy and 
minimize breakage while still lightening it as far as it will possibly go.

So, the first step was a haircut from Hershberger herself. Since Leilla 
still had remnants of color deposit on her ends, it was recommended 
she trim a few inches rather than risk further damage. Using scissors 

BRACE YOURSELF FOR THIS DAENERYS-INSPIRED 
HAIR TRANSFORMATION.
With the GoT finale in sight, it’s time to consider waist-length platinum hair.

and a small peanut buzzer, the master hairstylist cut about four 
inches from Leilla’s waist-long hair, incorporating long layers for 
dimension while still keeping it modern and blunt. Then it was time 
to go platinum.

Leilla had what Friedman calls “virgin hair,” meaning it’s all-natural 
color and has never been double-processed. The colorist worked 
with an assistant to paint the bleach on paper-thin sections, leaving a 
half-inch at the top so the heat from Leilla’s scalp wouldn’t cause the 
hair to lighten too quickly—and wind up a different color than the 
ends. Instead of foils, Hershberger and her team used plastic wrap 
to divide the hair to keep it from incubating and lifting before the 
ends. The trick behind this technique is all about applying the bleach 
as quickly as possible, and lightening as much as possible on the first 
round. Re-bleaching can cause significantly more damage to the hair 
follicle.

The application took about two hours and Leilla sat for an additional 
hour and a half until Friedman determined her hair had lifted as 
much as it could. This is where the “double” part of the double 
process comes in. Her hair was dandelion-yellow—which looks 

alarming—but the colorist employs a custom toning process for 
every client to achieve the right shade of platinum for him or 
her. A champagne, beige-y blonde with some shadow at the roots 
suited Leila more, because she has more olive skin than Emilia 
Clarke. After that Friedman painted on the toner, rinsing and 
reassessing for another hour until it was the perfect blonde from 
top to bottom.

The fun part was seeing the hair dried and styled, with plenty 
of Daenerys braids thrown in. Jae, another stylist at the salon, 
blow-dried Leilla’s new blonde, then used 24k Liquid Assets Daily 
Conditioning Remedy to protect and detangle her hair before 
loosely wrapping sections around a 1 1⁄4 inch barrel curling rod, 
creating soft waves. Next were two French braids, starting at the 
temples and braiding back to the ears, leaving a few inches at the 

bottom so it blended more seamlessly into the rest of the hair. A final 
spritz of hairspray, and suddenly it was as if Daenerys Targaryen herself 
was standing before us.

As we expected, Leila was in love with her new hair color. “I’ve had 
brown hair most of my life, so this was a fun change. Aura did such a 
great job of finding the right shade for my skin tone and features.” And 
while she hasn’t felt any urge to hatch three dragon eggs, she has noticed 
an unusual perk of blonde-hood. “I have had strangers let me skip the 
line.” Truly, she made a power move.

COVETbeauty
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In spite of its importance Toner isn’t always at the top of everyone’s 
skin-care to-do list and the reason is not far-fetched because with 
the heavy influx of so many new serums and creams being released 

every other week, it leaves little room for such a seemingly old-
fashioned product on our bathroom shelves. But others still swear 
it’s the foundation of an effective multitiered process. We all want 
to have flawless skins, so we trying to find the perfect combination 
of products for that most elusive of beauty dreams. This leads us to 
ask the burning question, is toner really an essential starting point 
for our skin-care routines, or is it a relatively unnecessary marketing 
ploy?  We reached out to a few of our favourite beauty industry 
experts for their opinions.

TEAM DO

Celebrity esthetician 
and all-around skin-care 
guru, Renée Rouleau, 
believes that, given a 
proper
formula without 
either SD alcohol 40 
or denatured alcohol, 
there are several reasons 
people should
consider adding toner 
to their beauty regimen. 
“Toners give your skin a 
drink of moisture and an
instant boost of 
hydration when left 
damp on the skin before applying moisturizer. A swipe of toner
will remove drying chlorines and minerals found in tap water.” 
Toners also help to counteract the negative effects several bar soaps 
and foaming cleansers give which include drying out the skin 
and disrupting the balance of pH, she says. “Depending on the 
ingredients used in the toner, they can help calm skin, control oil, 
stimulate blood circulation, destroy acne-causing bacteria, provide 
antioxidant benefits, and more.” 

She also recommends different skin types use different toners, rather 
than a one-sizefits- all product. Some of her favorites include her 
own Elderberry Soothing Toner for combination skin and Balancing 
Skin Tonic for oily or breakout-prone skin.
Georgia Louise another popular facialist also shares the same 
opinion, she sees the fundamental cleansing properties of toner as 
reason enough to embrace the product for everyday use. “It really 
mops up excess dirt and pollutants, along with your leftover oil or 
cleanser. Depending on the bottle, it hydrates, rebalances the pH of 
skin, and leaves skin invigorated and refreshed. It’s basic hygiene!” 
She believes that the range of toners and their purposes are as broad 
as serums and they should be changed depending on both the season 
and the user’s skin condition, but her favorite recommendation? 
“Cult favorite hands down is Biologique Recherche P50.”

TEAM DON’T

But world-renowned esthetician Joanna Vargas has a different 
opinion totally opposing that of the experts in support of toners. 
As a matter of fact she rarely recommends toners to everyone. “I 
think that unless you break out regularly, toner is a step you can 
skip as long as the right cleanser is being used.” Her view on toner 

is shaped mainly by the formulation of most cleansers currently on 
the market. “Toners were initially made to rebalance the skin after 
cleansing, but because many cleansers these days are made to keep 
the skin balanced, we don’t need them unless we want to add some 
extra moisture or calming into the routine.”

Dr. Kavita Mariwalla a top-tier dermatologist also maintains the 
same stance; in fact she’s more aggressive about it. “In its essence, the 
word toner simply refers to a wash that is meant to cleanse the skin. I 
think this extra step, popularized by many over-the-counter brands, 
ends up stripping the skin of essential oils.” She feels that many of 
her patients misinterpret what toners actually are, especially since 
not all formulations are created equal, and discourages people from 

using it. “Some will argue 
that toners impart other 
ingredients to the face, 
but that is not always 
true. As a dermatologist, 
I feel it is stripping the 
skin.”

FINAL SAY

Now we are aware 
that there are a ton 
of different varieties 
of toner—astringent, 
hydrating, exfoliating, 
cleansing—as many as, 
if not more than, skin 
types and concerns. 
While there’s no product 

out there that will magically clear up your issues or even work 
perfectly for every skin type,  we advise that getting an established 
routine set up—meaning, at the bare minimum, cleansing and 
moisturizing—and sticking to it is step one. After that, you can add 
in a toner if you have a specific problem you’re trying to address, like 
clogged pores or dullness. Explore new brands, ask your friends for 
recommendations, check out our favorite Beauty MO’s, and, barring 
any negative reactions that would cause you to quit right away, track 
your progress for a full month, which is how long derms say it takes 
skin to show results. 

If it seems like toner is making a huge difference, then bask in the 
glow of your fancy new routine. If you don’t see much of a change 
or it causes you more trouble, embrace your perfect minimalist-chic 
aesthetic. If you can stick to these steps we are hopefully you’ll end 
up with brighter, more beautiful skin.

DO YOU ACTUALLY NEED 
TO USE TONER?
Four well-versed beauty experts weigh in.

COVETbeauty

It is quite difficult if not impossible for skin-care enthusiasts like 
me not to be hit with a new product creating a huge buzz on a 
daily basis: Collagen is one of them and unless you’re neck deep 

in the industry, you might not fully understand what it is or why 
you want more. The reason is because it is hard to distinguish any 
noticeable difference in your complexion from a topical collagen 
treatment, unlike vitamin C that fades your dark spots, or hyaluronic 
acid which helps in boosting your skin’s hydration.

 Yet there are dozens of topical and ingestible products on the market 
right now that promise to boost your collagen levels, increase lost 
volume, and generally act as the answer to all your anti-aging 
prayers. So what’s real and what’s beauty hyperbole? To get the basic 
101 information on everything collagen-related, we reached out to 
New York plastic surgeon, Dr. Melissa Doft. Continue reading to 
find out what she had to say.

At its most basic level, what *is* collagen?

It’s not just beauty addicts who should care about collagen—it’s a 
vital molecule for overall health.
Says Dr. Doft, “Collagen is a complex protein [found] in many of our 
organs—muscles, bones,
tendons, skin, digestive system, blood vessels, etc. It provides a 
structural scaffold to allow cells to
form organs. In the skin, it leads to strength and elasticity.”

What are the benefits of having high collagen levels in the skin?

There’s a reason collagen is such a popular ingredient in anti-aging. 
“Increased collagen leads to smoother, firmer skin. It is important 
in cell renewal and repair.” Youthful, healthy skin is bouncy, glowly, 
with few wrinkles, and having more collagen will only help you 
achieve those results.

When do collagen levels start to deplete, age-wise?

Your brain is fully mature at age 25, but your skin is reaching its 
physical peak as well. According to Dr, Dof, your collagen starts to 
decrease by 1% every year starting in your mid-20s. So if you don’t 
have an skin-care routine by now, it’s time to reconsider.

Are topical collagen products effective?

Yes, but not in the way you think. Dr. Doft explains, “A [double-
blind] study [wherein subjects] applied collagen-like proteins 
topically was shown to decrease the depth of wrinkles. But collagen 
is a large protein, and very large molecule, and cannot penetrate 
the skin’s barrier. Topical collagen is a great humectant and thus 
can add moisture to your skin and thus make your wrinkles appear 
improved.”

What about ingestible products?

There’s a powder or supplement for everything these days, including 
collagen, but it might not be necessary if you diet contains the right 
foods. “A study in which 35-55 year old patients were given 2.5g 
or 5.0 gm of oral collagen daily, demonstrated that oral collagen 
increased skin elasticity after four weeks. Naturally good sources 
of collagen are cow meat, chicken, fish, and egg whites. But orally 
ingested proteins are broken down in your gut, so a collagen protein 
ingested will turn into amino acids. Perhaps the answer to this study 
is that eating more protein improves your skin elasticity. But it is 
very unclear if eating collagen has any benefit.”

Are there alternatives to topical collagen products that work 
better?

Skin-care stalwarts prove their merit once again. “Instead of applying 
topical collagen, which cannot penetrate the skin, it would better 
to apply ingredients known for boosting your skin’s own collagen 
like retinol and vitamin C.” Remember not to use these two at the 
same time, as they can cause skin irritation. “Treatments which 
cause micro-insults to the skin lead to a boost in collagen, such as 
microneedling, lasers, and chemical peels.”

How can you prevent collagen loss most effectively?

Sunscreen! All day, every day, with at least a 50 SPF. You can get sun 
damage even on a cloudy day, so don’t skimp. Also quit smoking if 
you do, and never start if you’re younger. Round it all out with a diet 
high in protein and rich in antioxidants so your skin can start to 
repair itself from the inside out.

On Photo: Pajamas, Morgan Lane; Underwear, Fleur du Mal Ring, 
Baker & Black; Hair, Angela Soto; Makeup, Andriani.

EVERYTHING YOU WANT TO KNOW 
ABOUT COLLAGEN.
Do topical or ingestible products actually increase your skin’s levels?
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ELEGANT WEDDING MANICURE IDEAS THAT 
ARE MORE EXCITING THAN PALE PINK.

When it comes to Chic bridal manicure, we encourage you 
not to automatically default to the classic look without 
seeing all the possibilities. How about incorporating 

some nail art? There’s no need to go as extra as jelly nails or neon 
colours, but if you want to, be our guest.

These manicure options give Bridesmaids, wedding guests and even 
brides the chance to add some sparkle or a heart or two. And you 

All You Need Is Love
Your big day is the celebration of love, so it doesn’t hurt to spell 
it out with a sophisticated neutral and gold manicure. Decals, nail 
stamps or a freehand design would work.

Image: @drybylondon

don’t have to buck tradition entirely — the chic and subtle wedding 
nail art can be recreated on the soft bridal base color of your choice. 
So if you are a bride-to-be, what are you waiting for? Check these 
unexpected, elegant wedding nail art ideas to make your big day feel 
more special.

White Wedding
Is there anything as fresh as an opaque white nail polish 
sprinkled with silver sparkle? Imagine it at a winter 
wedding or with silver jewelry. Better yet, try it out.

Image: @_hannahweir_

Midas Touch
Spike your regal finish by adding a French manicure with metallic 
gold tips. Bonus: Coordinate jewellery and accessories with nails to 
tie everything together.

Image: Imaxtree

In the Pink
This shade is more saturated than the usual petal pink bridal nail 
polishes. Its ombré design has roots in tradition with a greater 
impact that will draw attention to that ring. 

Image: Imaxtree

Feathered French
This option is easy even to those new to nail art, as you don’t need 
to worry about straight lines with this painterly take on a French 
manicure.
Image: Imaxtree

Magic Touch
Jazz up the classic neutral bridal nail polish by encircling it with a 
glitter moon. It’s okay if some of the sparkle goes onto skin. This is 
one time it pays to color outside of the lines.

Image: Imaxtree

Twinkle, Twinkle
We know hearts are the most obvious love symbol, but starry 
accents aren’t out of place in a wedding manicure. The golden stars 
shine bright against the classic nail polish.

Image: @onefabday

Bit of Bling
These Neutral pink stiletto nails are made even more striking with 
randomly placed rhinestones. Add drama to the mix by grouping 
embellishment inside circles and triangles.

Image: Imaxtree
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Peachy Keen
Ditch the usual blue and try peach instead? At first glance, it looks 
like a usual French manicure, but the accent on the tips has been 
randomly dabbed on.

Image: @nail_unistella

Green Bride
Brides and bridesmaids will surely wonder why they never 
considered coordinating their manicures with their bouquets after 
seeing this pretty nail art.

Image: @wedding.pl

Greige Days
Sure, Ombré nails are one of the hottest manicures of the moment, 
but they’re still classic enough for weddings that they won’t 
look cringe-worthy in a few years. This pale peach and greige 
combination is very versatile and chic.

Image: Imaxtree

The Minimalist Bride
Simplicity is the best, as evidenced by this refined manicure. Apply 
just one coat of pale pink nail polish for a my-nails-but-better effect. 
Then top each digit with a single pearly bead.

Image: @thehangedit
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In the summer, when a pile of makeup feels heavy and can drip 
down your face come happy hour, any product that gives us a flush 
of color with an easy application is much appreciated. Better yet 

if it’s hydrating and avoids making us feel any greasier than we are 
already. So when Nars’ Oil-Infused Lip Tint came across our desks, 
you best believe we were intrigued.

This wasn’t the first time we had spotted the new release, however. 
Backstage at the Alexander Wang Collection 1 show last week, 
makeup artist Diane Kendall and her team applied a faint peach-
colored product onto the top of the models’ cheekbones. The effect 
was a lived-in highlight, glossy but perfectly melted into the skin, 
like they had all jogged from their apartments to the runway. Color 
us shocked when Kendall revealed that she had used the lip tint (in 
limited-edition Orgasm) rather than a traditional highlight, tapping 
it into the skin with her fingers for that enviable glow.

While the look was undeniably pretty, for everyday use, we prefer a 
quick swipe on the lips. There are three available shades in addition 
to Orgasm: Primal Instinct, a warm rose; Disco Infernal, moody 
plum; and High Security, a cool fuchsia. Although they appear 

bright in the packaging, they apply quite sheer, with just a subtle 
undertone of color. And, unlike most gloss formulas, it lacks that 
distinct tackiness—there’s more of a balm-like finish once you rub 
together to blend. Best of all, our lips felt deeply hydrated all day 
long, without any need for a touch-up. Just a healthy tint of color 
with medium shine that garnered multiple compliments. Now, that’s 
the kind of effortless summer beauty we can get behind.

Nars Oil-Infused Lip Tint is available at Sephora stores today and 
online, and retails for $26.

OIL-INFUSED LIP TINT
$26.00
www.narscosmetics.com

OUR FAVORITE SUMMER LIP COLOUR 
IS ALSO SUPER HYDRATING.
Make space in your makeup bag for this new release.
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PROTECTIVE HAIRSTYLES 
TO HELP TRANSITION YOUR 
LOOK FOR SUMMER.
We asked the experts for their best tips.

The heightened awareness of protective hairstyles and its 
benefits have made it more popular among women  than ever 
before. Where they used to be largely reserved for particular 

occasions or situations —going to the beach, picture day, graduation 
— they’ve become part of the everyday hair experience,
a means for experimentation, self-expression and creativity.

Kiyah Wright, a hairstylist whose celebrity clients include Ciara, 
Ruth E. Carter and Jennifer Hudson explains what makes a certain 
look a protective hairstyle: “[These styles] protect the ends of your 
hair, helping to decrease tangling, shedding and breakage. Protective 
styles are typically good for people who don’t want to put heat, color 
or any tension on natural hair.”

They typically come in the form of braids, locs, twists and knots, 
and they can be especially useful in the 
summer, when activities and climate 
can make hair care difficult. The best 
part about these hairstyles is that 
they’re surprisingly versatile: “Women 
of all hair textures wear braids, 
extensions and wigs.
So, it makes protective styles accessible 
for anyone looking to try them,” says 
Larry Sims, a hairstylist
who has worked with Zendaya, 
Gabrielle Union and Sanaa Lathan.

There other benefits too asides from its 
versatility and Miko Branch, hairstylist 
and co-founder of MissJessie’s, lets us 
in on it as she tells tells Fashionista: 
“Protective styling has its practical 
purposes because it protects your hair 
while giving it a break. They’re great 
for the summer time because in hot 
temperatures, you may want to go 
swim. You don’t want to put extra heat 
on your hair every time you go out 
to the pool, so it’s easier to maintain 
your hair during these humid and hot 
months in a protective style.”

Though several protective styles can be complicated and can only be 
made with the help of a professional stylist, some can be achieved 
at home. Goddess locs are one common go-to. “It’s quite easy to 
achieve at home if you take your time: Simply do cornrows the way 
you normally would, but it looks even more beautiful if you add on 
hair — typically the jumbo hair in a pack — and continue to braid 
in a circular motion which gives you a queen-like crown,” explains 
Branch.

The double-strand twist is another popular option is the double-
strand twist, which Sims cites as a favorite. He says “The key to 
obtaining the style is to have your hair freshly shampooed and 
conditioned and then take out as much moisture as possible [with a 
towel]. I start twisting from the nape of the neck to the top, making 
sure not to oversaturate the hair. Use a tiny bit of setting foam on the 
strands, just to lock the twists in. The more you saturate, the longer 
the drying time. Then pull the hair out with an oil, like Moroccanoil, 
with a rat-tail comb from the root to mid-shaft.”

Sims further emphasizes that box braids, bantu knots, cornrows and 
even full wigs can be protective styles, if done properly and taken 
care of. That means focusing on the maintenance of the real hair
underneath the style — otherwise they aren’t really doing the job 
of protecting. Keeping the scalp clean is the as important: “I like 
to use tea tree oil, or one of my secrets, Sea Breeze Astringent, in a 
spray bottle. I’ll lightly spray the scalp in-between shampoos with a 
protective style.
It relieves itching and gives the scalp a rigorous awakening — it’s 
really fresh,” says Sims.

It’s also important to note that leaving it in for too long can negatively 
affect hair health. According to Sims, braids, cornrows, goddess locs 
and the line should be left in for no longer than a month; for weaves 
and wigs, it’s a case-by-case basis, but still shouldn’t go extend beyond 

a few weeks at a time. Certainly we’ve got 
you coveredon 27 protective hairstyles you 
can try — all the hair inspiration you need 
to make it through summer.

Gabrielle Union

Tracee Ellis Ross Halle and Chloe Bailey Willow Smith

Yara Shahidi Amanda Stenberg Lupita Nyong’o

Storm Reid Jourdan Dunn Ava DuVemay
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Zoe Kravitz Willow Smith Tessy Thompson

Zendaya Senaa Lathan Teyana Taylor
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YOU CAN ACTUALLY PRONOUNCE 
THIS WELLNESS TREND

And you might even have some in your fridge.

Your health is not something you should 
toy with-the daily news cycle now includes 
Trump, depressing news about the climate, 

explainers about how tech will take over the world, and 
another ingredient to add to your arsenal of wellness: 
ashwagandha, cordyceps, rhodiola. Reciting them 
can feel like an incantation, and taking them can feel 
like a shot in the dark. But it seems as though that old 
remedy your mom might’ve made for you when you 
were sick may really have something to it.

The benefits of Ginger to the body, the gnarled root 
usually relegated to your crisper drawer, is good for 
way more than seasoning curry and spicing up stir-
fry. Raw ginger has a compound called gingerol, which 
packs a serious anti-inflammatory kick, according to 
Dr. Eddie Fatakhov, a physician and nutritionist at 
the Center for Internal and Integrative Medicine in 
Georgia, who told CNN he finds ginger “fascinating.”

If you prefer your ginger chopped up and made into 
tea, then the compound you’re consuming becomes 
zingerone, Fatakhov says. Though not as powerful, 
zingerone is better than nothing. But Fatakhov says 
fresh is best, and powdered is actually second-best, 
which may come as a shock. Once the compound 
is converted into zingerone, ginger may be still be 
calming on the digestive system, but that gingerol is 
what you really want.

Asides being an anti-inflammatory agent and easing 
nausea and other GI stress, gingerol may even help 
with period pain and post-gym struggles. CNN found 
a study from 2015 that concluded that ginger powder 
taken in the first few days of your cycle may ease 
menstrual pain. Another study referenced by CNN 
concluded that raw or heated ginger might ease your 
exercise
soreness by about 25 percent.

For most people it’s mostly unexpected fact that Ginger 
has always been the quiet ingredient in the golden 
milk craze sweeping the world in Paris last month, 
le golden milk was on the menu at every hip coffee 
place I passed. But it may not be long before ginger 
takes its rightful place center stage. A world where you 
can order fresh honey-lemon-ginger tea at the corner 
coffee shop sounds like a pretty good place to be.
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HERE IS WHY PUFFY EYES ARE 
SO DIFFICULT TO GET RID OF.
And products that might do the trick.

Those who maintain a strict skin care regimen understand why 
puffy eyes are not the phone calls they want to pick. I find it 
difficult to understand why my entire face turns puffy with 

a nibble of a french fry or a few sips of wine. What makes it more 
annoying is that skin care and makeup are able to hide all other traces 
of an indulgent night, like pimples, redness, and dark circles—yet my 
puffy eyes, practically half-shut, gives it all away. My sentiment is only 
understandable to those that have been through this more than once. 

So why does this happen?   New York dermatologist Dendy Engelman 
explains. “The skin around the eyes is the thinnest, so it’s more prone 
to show swelling. A diet high in salt and alcohol leads to water 
retention, and a poor water balance in the body manifests as puffy 
eyes, due to inflammation, and under-eye circles, due to tiny blood 
vessels expanding underneath the skin.”

There are superb products i use my mornings-after; tools like the new 
Clarisonic Mia Smart, which now has an eye massage attachment, 
and eye creams that calm, cool, and increase circulation. My newest 
such discovery is a hybrid: Dior Prestige Le Micro-Serum De Rose 
Yeux combines green-juice-like micronutrient ingredients—inspired 
by integrative medicine—with an applicator head that is designed 
with 10 tiny ceramic roller balls.

The first feeling you get after applying it, is that little angel fingers 
are massaging your face, especially as you roll it around your tired 
eyes. And make sure to roll it over your top eyelid too, as this is very 
crucial for de-puffing. The second thing you’ll notice is that the eye 
serum has illuminating particles, so it brightens everything up. The 
third effect you won’t notice until later, when the ingredients have 
time to kick in, but the puffiness does go away. 
The special ingredient that makes this product popular is the extract 
from Rose de Granville, a type of rose, which was bred by farmers 
over the course of 10 years to be super resilient and produce plenty 
of anti-inflammatory and nutritious properties, such as calcium and 
potassium, which can also help the skin make more collagen over 
time. 
There are other fantastic eye cream options to better suit your 
budget, try to find the products in your price range that have 
vitamin K or caffeine—these cause constriction of blood vessels, 
explains Engelman. We like Naturopathica Vitamin K Brightening 
Eye Serum or Milk Makeup Cooling Water Stick. 
Or, if you need to wake up your eyes faster than you can get to a 
Dior counter, the celebrity dermatologist has a few other tricks you 
can try to get the excess fluid moving. “I recommend starting with 
‘dotting’ eye cream from the inside moving outwards—from your 
nose to your temple—using your ring finger, which tends to not 
apply as much pressure to the area. I also like to put my products in 
the fridge so it cools the eye area and makes the underlying blood 
vessels smaller.”

Its time those gorgeous eyes you’ve got, look as glam as the rest of 
your face even after a raucous night.
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HERE’S WHO YOU CAN 
TRUST TO DO YOUR BOTOX.
4 skin-care professionals weigh in.

Keeping up with beauty trends is no walk in the park, so before 
committing to injections, I dedicated weeks of research to 
know exactly who would be sticking needles in my face, 

craving the best possible outcome regardless of price. 

That was how I ended up with one of New York’s most famous 
dermatologists, a doctor who charges thousands and boasts a 
months-long waiting list. They spent a mere 20 minutes with me, 
injecting a combination of Botox (forehead) and fillers (cheeks, 
under eyes) before sending me home with one ice pack and a four-
figure bill.

While it can take a week for the full results of treatments to reveal 
themselves, I immediately knew something was wrong. That night 
when I looked in the mirror, my right eyebrow drooped and gave the 
appearance of winking. The other side lacked an injection, forcing 
my skin into a new crease when raising my brows. My cheeks were 
uneven and sharp.

I looked worse.

Thankfully, a friend recommended Lisa Hartman, the physician 
associate behind Soignez-Vous Aesthetics, to fix the problem. “But 
she’s not a doctor?” I asked as her card was pressed into my hand.

There are four types of medical professionals who offer injectables. 
In order of years spent in school, they are: a doctor of medicine 
(MD), a physician associate (PA), a nurse practitioner (NP), and a 
nurse (RN). Most people equate an MD’s additional training with 
better care and are willing to pay 20-30 percent more to get it.

But is a doctor necessary? Or will a PA, who sits for medical boards 
every 10 years, suffice? Does a nurse who’s spent their life perfecting 
bruise-less shots actually make the most sense? We ask an MD, a PA, 
an NP, and a beauty expert for their opinions:

DR. SIMON OURIAN, COSMETIC DERMATOLOGIST
“Here’s the thing: There’s a reason doctors are more expensive. It’s 
not just that we’ve had additional schooling and a residency, but 
also that we’re responsible for things like malpractice insurance. 
Especially when your name’s on the door, you’re the one held 

accountable. I’m not saying there aren’t great PAs, NPs and RNs, 
but my PAs aren’t allowed to treat for two years—and even then, 
only simple procedures like Botox... There’s a level of assurance that 
comes from having a doctor on hand. Chances are nothing will go 
wrong with your treatment, but in case of an emergency—say, an 
allergic reaction [to] the product—you’ll want a physician.”

LISA HARTMAN, PHYSICIAN ASSOCIATE
“The PA profession was created by Dr. Eugene Stead in response to 
a perceived shortage of physicians during the Vietnam War. Unlike 
nurses, who can administer doctor-prescribed Botox but can’t 
diagnose without direction, PAs can practice independently. And in 
recent years, our scope has expanded greatly and, like physicians, 
[we] are becoming more and more specialized... At the end of 
the day, whoever has an eye and performs these procedures most 
frequently will be the best. In my previous practice, the surgeons 
openly told patients they were more comfortable having me perform 
their injections because I did them more often.”

ANONYMOUS, NURSE PRACTITIONER
“I would never pretend to have as much schooling as a doctor, but 
who do you think has more experience giving shots? And that’s what 
makes someone really great at injectables: experience…repeating 
the same task over and over with a close eye on the results. Nurses 
know how to inject without bruising or nicking a blood vessel; we 
know that you need to spend time with a patient before choosing 
an approach… It’s not that doctors aren’t good, but that, for a lower 
price, you can get an incredibly experienced nurse.”

JENNY PATINKIN, BEAUTY EXPERT
“I’ve been to all [of the above] types of practitioners for both Botox 
and fillers and have to say an MD is my personal preference—
specifically a dermatologist. It still shocks me how many dentists, 
gynaecologists, and other types of physicians offer Botox. The muscle 
bands on our face create such a complex network that injecting even 
a few millimetres off can cause the opposite result... At the end of the 
day, you should get a recommendation from someone you trust and 
trust your instincts: If the service provider’s staff looks over-injected 
or if the price seems too good to be true, then it’s probably not a 
good idea. If you really want to pay less without sacrificing, suburbs 
tend to be less expensive than cities.”
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SEYI SHAY 
AND THE BEAT

It was a Tuesday afternoon, the makeup artist and photographer 
were waiting for the model. Then she walked in in her 5feet 9inches 
body, slender, melanin and a perfect fit for a model- SHEYI SHAY. 

Her style for the day was atleisure, pink hair and red sneakers.
After a few phone calls, a few played songs and some snacks to go 
along with;
“I don’t think I am going act again after Lara and the beat, just because 
of the time it takes to shoot a scene” jokingly. The beautiful singer 
song writer is in love, engaged and soon to be married, although not 
with an artiste who is in line with what she does – Singing. I’m still 
on tour with Trace Naija to various universities in Nigeria”. Sheyi 
Shay is an artiste who is great at what she does, when she performs 
on the stage if you notice, she is one of the African musicians who is 
always in control on her vocals during live performances. You don’t 
see much of that nowadays.
The music video for ‘Give Me Love’, her body was fit, she pointed 
her toes when she needed to when dancing, somersaulted and who 
can bend and pop their 
‘buddy’ in squat position 
for that long, she said “It’s 
Yoga!” we laughed it off 
and moved on to the next 
discussion.
She’s affiliated with 
Beyoncé Queen of Pop 
and we wonder if she 
will be featured in the 
new Beyoncé ‘Gift’ 
album project like other 
artistees. We like the song 
‘Brown Skin Girl’ that 
has dominated Africa 
and we’ll be surprised if 
‘Brown Skin Girl’ music 
video is not released. Will 
Sheyi Shay be featured? 
When asked she said 
I’m currently working 
with Teyana Taylor an 
American singer, actress, 
dancer, and model from 
Harlem, New York City. 
Few weeks after this 
interview the release of 
‘Gimme Love’ by Sheyi 
Shay featuring Teyana 
Taylor was dropped.
In her latest album that 
featured ‘Gimme Love’, 
the artiste channeled 
the legendary musician 
‘Madonna’ when spotted 
wearing the same 80’s 
Madonna Corn Bra 
custom worn by Madonna 
for her ‘Gimme Love’ 
Music Video. She also 
channeled the Iconic film 
characters from MR & 
MRS SMITH for her song with KISS DANIEL – Surrender. This 
proof to us that Sheyi Shay has a lot that inspires her and much more 
to offer the rest of the world.
Sheyi shay – a nick name given to the singer song writer by Beyonce’s 
father who used to manage her and the girl group she used  to be in 
back in 2011 but originally known as Oluwaseyi Joshua. Sheyi loves 
to cook, meditate and listen to old and new music during her spare 
time.
Who is your celebrity crush?
              -  it will forever be Idris Elba

Are you single? And what is Aso Ebi to you?
              -  I’m not single.
              -  Aso Ebi to me is the last leg of the race naaaa

How do you describe your style?
              - bohemian chic . I’m definitely an alté baby

How did start your career as an actress?
              - I’ve only ever had one movie role in lara and the beat which 
is a biola alabi production. I would definitely love to do more acting.

How would someone get your special attention?
           - by being genuine

What has been your best/worst date?
         - best date has been with my special friend when we traveled          
to Nyc a short while back.
            - I can’t remember my worst date. Thank God.

Would you date a fan?
 It depends on the type of 
person he is and what he 
does for a living.

What would you change 
your name to if you have 
the chance?

- SHAY

What’s your biggest pet 
peeve?

- BAD BREATH

What’s your annoying 
habit?

- Breaking wind after 
drinking or eating a dairy 
product. But I love ice 
cream. Sooo :(

Do you get used to being 
a celebrity?

- I don’t really feel like a 
celebrity. I just feel like a 
super human being. I’m 
finally used to that. Lol.

Do you speak any other 
languages?

-  Yoruba

Where would you like to 
visit?

 -  Cape Verde

If you weren’t famous, what would you be up to right now?

-  Kids, married and an entrepreneur

Who is the messiest person you know?

-  One of my best friends Kemi and my brother Segun. They’re 
gonna kill me for saying that!!

What’s the most interesting thing you’ve read or seen this week?

- a young boy who lives in Lagos that does magic tricks at an 
international level. He’s being doing magic tricks since the age of 
15. And is self taught. BBC world covered his story. Very interesting

What would you like to be remembered about you?

 -  she is iconic and she lives what she speaks - Love!

What is one message you would give to your fans?
 -  I know it sounds cliche, but please never give up on your dreams 
and goals.

What is your favourite movie?
  -  Lara and the beat

What attracted you to begin a career as a singer?

  -  Micheal Jackson

What would  be your greatest accomplishment as an actress?

 -  being nominated all over the world in at least 10 different film 
festivals and awards.

Describe your singing style
 -  Afrobeat , soulful rnb

Tell me about what you’re working on now(ANY PROJECT).

-  I just released a single featuring American star Teyana a Taylor 
in the remix of my hit singe GIMME LOVE produced by sarz. Th 
video is out now on YouTube, shot by JMFILMS

Who is your favourite / inspiring musician, and why?

 -  I have many. One being Beyoncé because of her work ethic and 
incredible performance skills

Do you think honesty is always the best policy?

 -  Yes

Have you progressed in your music career as you have expected?

 -  Yes , more than I expected but not to where I hope to be

In which area would you like to improve as an musician?

  -  In my vocal dexterity and my own engineering skills

I have watched you perform live in front of many audience, and 
the way you were able to hold your vocals and still sound as good 
as if you were in the studio, please share your secrets.

  -  A lot of practice and rehearsals

What sort of acting roles will you be seeking in the future after 
Lara and the Beat?

 -  A more serious , mature character. A ‘first lady’ type of role

Tell us something we  may not know about you.

-  I have 3 older siblings from my mothers side of whom I’m 
extremely close with

What was the biggest audience you have performed in front of?
-   The IAM tour supporting Beyoncé in front of 18,000 people

Please give us a brief history about your career as a musician 
(how it all started)?

    -  I started singing in the church, progressed to girl groups and 
bands, studied music business at university and achieved a post 
grad degree. When my last girl group disbanded in 2013, I moved 
to Nigeria to peruse a solo career as Seyi shay.

What sports do you enjoy watching?

    -   Football and Tennis

What is your favourite song?
    -   A woman’s worth by maxwell

What celebrity would you rate as a perfect 10?
    -   I can’t answer that question, everyone has their flaws but for 
me, Beyoncé is a close 10.

One word for ‘BrownSkinGirls’
      -   Don’t ever change it for anybody
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FOUND: THE ABSOLUTE 
BEST SUNSCREENS FOR 
YOUR SKIN TYPE.

Sunscreens are our saving grace from harmful 
ultra violet rays, so we sometimes forget how 
many times we reapply it. Those using greasy, 

breakout-inducing sunscreens can attest to the obvious 
white tint left on their skin after rubbing it. There are 
products in the market that will make you avoid all 
that, so Coveteurs it’s time to raise the bar and get a 
sunscreen that genuinely agrees with your skin type.

These products were made to suit various skin types 
and tones, so you don’t have to force yourself to use 
one. It might sound like an SPF holy grail, but such 
sunscreens do exist. There are nourishing formulas for 
dry skin, sunscreens that won’t clog pores and lead to 
zits and there are even ones with active ingredients to 
keep aging skin looking its best. Ahead, shop the best 
sunscreens for your skin type.

Best Sunscreen for Dry Skin
Peter Thomas Roth Max Sheer All Day 
Moisture Defense Lotion SPF 30 Sunscreen 
Lotion, $42 at Sephora

This is a three in one product, it’s a 
sunscreen,anti-aging product and hydrator 
all in one sleek bottle. The oil-free formula 
manages to feel weightless, but ceramides 
provide plenty of moisture and a cocktail of 
vitamins and aloe keeps skin healthy. SPF 
30 protection guards faces from UVA and 
UVB rays. 

Best Sunscreen for Dry Skin
Eve Lom Daily Protection SPF 50, $90 at 
Space.NK

This sunscreen is superb for dry skin 
because it’s deeply nourishing product. 
The antioxidant-rich moisturizing cream 
hydrates and promotes new collagen 
growth for a more luminous, softer 
complexion. It doesn’t slack on sun 
protection with six scientifically proven 
sunscreens to fight UVA and UVB damage.

Best Sunscreen for Oily and Acne-Prone Skin
Dermalogica MediBac Clearing Oil Free Matte SPF 30, 
$54 at DermStore

There’s no need to worry if you’ve got an acne-prone 
skin because this sunscreen can be applied all over the 
body without the fear of exacerbating pimples or grease. 
The sheer, oil-free formula is dermatologist-approved 
and pleasingly lightweight. The vegan, gluten-free 
product manages oil production throughout the day 
so users can go easy on powder touch-ups.

Best Sunscreen for Oily and Acne-
Prone Skin
La Roche-PosayAnthelios Clear Skin 
Dry Touch Sunscreen SPF 60, $19.99 at 
DermStore

This oil-free, noncomedogenic 
sunscreen has Shine, grease, pimples 
under control. Its formula dries down 
to a flattering matte finish devoid of the 
typical oily sunscreen feel. Silica and 
perlite can absorb up to 250 percent of 
their weight in sweat and oil. The water-
resistant formula is designed for daily 
use and it’s still effective on scorching 
summer days.

Best Sunscreen for Combination 
Skin
Drunk Elephant Umbra Sheer 
Physical Daily Defense SPF 30, $34 
at Drunk Elephant

This product is one you’ll love to 
use every day thanks to the sheer 
finish and creamy texture. The 
physical sunscreen is packed with 
antioxidants to fight free radical 
damage. Its smooth consistency 
is courtesy of raspberry seed and 
marula oils, which provide just the 
right amount of hydration. The 
product leaves skin glowing, not 
greasy.
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Best Sunscreen for Combination Skin
Glossier Invisible Shield Daily Sunscreen SPF 35, $34 at Glossier

This  sunscreen has a water-gel formula goes on clear and stays 
clear. The secret? It has active microcapsules that absorb into 
skin without a trace of white tinge or a greasy feel. The alcohol-
free formula won’t dry out faces and actually lets skin breathe 
thanks to fermented yeast and vegetal extract.

est Sunscreen for Sensitive Skin
Blue Lizard Australian Sunscreen Sensitive Face Mineral 
Sunscreen Lotion SPF 30+, $13.99 at Ulta Beauty

This mineral sunscreen is proof that Aussies knows good 
sunscreen because it’s made for the most sensitive of 
complexions. It’s purely a broad spectrum mineral sunscreen 
with no chemical active ingredients, fragrances or parabens. 
The nonsticky, nongreasy formula has smart cap technology 
where the cap turns blue in the presence of UV light to 
remind users to apply their SPF.

Best Sunscreen for Sensitive Skin
Neutrogena Sensitive Skin Sunblock Lotion 
SPF 60, $9.59 at Ulta Beauty

With this sunscreen there are no worries 
for people with sensitive skin thanks to the 
fragrance-free formula made with 100 percent 
naturally sourced sunscreen ingredients. It’s 
gentle yet still effective at protecting from 
sun damage. The no greasy product is water-
resistant and offers UVA and UVB SPF 60 
protection.

Best Sunscreen for Aging Skin
Tatcha Silken Pore Perfecting Sunscreen 
Broad Spectrum SPF 35 PA+++, $65 at 
Sephora

This product is splendid; its weightless anti-
aging mineral sunscreen is dermatologist-
tested and cruelty-free. It contains the 
antioxidant loquat leaf extract to calm skin 
and Japanese wild rose to minimize the 
appearance of pores. There’s no need for 
primer since it creates a smooth base.

Best Sunscreen for Aging Skin
Elizabeth Arden Prevage City Smart Broad 
Spectrum SPF 50 Hydrating Shield, $68 at 
Elizabeth Arden

Elizabeth Arden reports that 80 percent 
of all signs of skin aging are due to 
environment aggressors like pollution 
and UV rays. With this in mind they 
developed this award-winning sunscreen 
to protect faces from both. Not only 
does it strengthen the skin as it shields 
it thanks to a DNA Enzyme Complex it 
also provides hydration to aging skin and 
has a sheer adaptable tint to counteract a 
ghostly finish.138 139
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I TRIED A CLINICAL MICRONEEDLING TREATMENT THAT 
PROMISED GLOWING SKIN WITH LITTLE DOWNTIME.

Wedding planning can’t jolt even the calmest of minds 
out of sanity, I’m getting married on June 22, which 
means I’m currently at that “holy sh*t” stage of wedding 

planning. Like most brides, I’m most concerned about how I’ll look. 
I am in particular most worried about how my sun-damaged skin 
will hold up on the biggest day of my life. Looking for answers, I 
sought advice from celebrity makeup artist Andrea Tiller, who 
counts Amy Schumer and Olivia Palermo among her clients—and
she suggested microneedling.

“I have melasma and have found microneedling helps minimize 
the appearance of dark spots,” said Tiller. “And I can tell when 
clients have had microneedling because they come in with new and 
improved skin. I can use less makeup [on them] because they’re 
already glowing and healthy.”

Less than five minutes later, I was on the phone with nurse 
practitioner Chelsi Dayrit at Nazarian
Plastic Surgery in Beverly Hills. She’s my go-to girl for Botox, filler, 
and all things aesthetics. Dayrit
suggested a new treatment called Vivace PRP, which combines 
microneedling and radio frequency
with the Insta-famous Vampire Facial to create a single mega-
treatment. She claimed it would give
me all the benefits of microneedling and the skin-tightening effect of 
radio frequency—without any
downtime.

Also known as collagen induction therapy, Microneedling, is a 
cosmetic procedure that repeatedly
punctures the skin with small, sterile needles. It penetrates deep into 
the dermis, tricking your body
into thinking it’s been injured so that it floods a particular area with 
healing power. Tiller told me it
could help with “pigmentation, collagen production, acne scars, fine 
lines, pore size and loose skin.”
The only real downside to traditional microneedling—other than 
the concept of being repeatedly
stabbed with tiny needles—is that you’re more sensitive to the sun 
while healing and can expect
about 48 hours of significant redness.

I am being serious, no downtime. For the record, for these types of 
results you often expect to be holed up for a week or more to recover. 
Fraxel laser treatments can sometimes keep people out of the office 
for three, depending on how you’re healing, so this was big news.

My prep was needful as I arrived at my first treatment skeptical, 
hydrated, and makeup-free.  Infact I stopped using retinol or retin-a 
products a week prior.  Dayrit took me to a room where she drew 
a single vial of blood from my arm, then applied a numbing cream 
and left me to watch Friends for 30 minutes.

“I just ran your blood through a centrifuge, which is basically a 
machine that spins the vial around super fast,” explained Dayrit 
upon her return. “This causes your platelets to separate, creating a 
concentrated substance that we microneedle back into your skin—a 
liquid so rich in proteins that it’s basically nature’s growth factor.”

Then I was lowered to a lying position and told to remain still while 
Dayrit alternated between stamping the Vivace machine all over my 
face and applying my plasma, now glistening gold, like a serum. At 
their worst, each stamp of the needle felt like a pinch. At their best, 
I didn’t feel them at all. It’s definitely less painful than Botox, for 
example.

“The prickly feeling is from the microneedling,” said Dayrit. “The 
heat is from the radio frequency, which travels down the needle into 
your dermis to keep your blood from coming up to the surface. It’s 
the radio frequency that cuts the downtime.”

Twenty minutes later, my skin had been poked more than a 
Facebook profile circa 2010. It was also crusted over with my own 
dried platelets (gross) and, despite Dayrit’s promises, was extremely 
red. We’re talking horror film red.

Putting Vivace’s skin-care claims to the test.

#WE TRIED IT
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Then I was lowered to a lying position and told to remain still while 
Dayrit alternated between stamping the Vivace machine all over my 
face and applying my plasma, now glistening gold, like a serum. At 
their worst, each stamp of the needle felt like a pinch. At their best, 
I didn’t feel them at all. It’s definitely less painful than Botox, for 
example.

It was like magic: Twenty minutes later, my redness was almost 
entirely gone. Even though I couldn’t apply makeup until the next 
day, I still felt comfortable going out that evening—not to a big event, 
but to a girls dinner. The only bad thing was a few areas where blood 
had clotted at a puncture point, not dissimilar from the minor scabs 
you get from Botox needles. But even those were gone two days later 
and could easily be covered with makeup.

The Big question is: Did Vivace work?

There was a huge difference in my skin’s tone and texture- it’s almost 
the same way the face looks immediately after a sheet mask? That 
glowy appearance we try so desperately to maintain throughout an 
evening? Well, I looked like that consistently for two weeks after my 
first treatment, and then a month after my second. Because that’s the 
thing about microneedling—you have to do it more than once.

“It’s pretty simple: Needling induces collagen production. The 
more you do it, the more collagen is produced,” explained nurse 
practitioner Lisa Hartman of Soignez-Vous Aesthetics in New York. 
“There are safety limits to how often, but we typically recommend a 
series of three to four treatments spaced six weeks apart.”

The subject now is why aren’t we all microneedling all the time? At 
$1,800 a pop, this treatment is definitely on the more expensive end 
of the noninvasive spectrum. And for those who think the at-home 
kits are just as good, Dayrit explains they’re essentially the over-the-
counter version of microneedling—what I got was the prescription. 
But for those who want to improve their skin without more radical 
procedures like laser resurfacing, I would absolutely start here



THE 8 BEST SUNSCREENS FOR WOMEN OF COLOUR
Summer’s coming, and it’s time to stock up on all-natural sun-blocks that won’t 
leave you looking like Flashback Mary.

It’s a general misconception that sun protection is irrelevant for 
our Melanin enriched skin. Melanin is not capable of being 
resistant to UV rays, so it’s a huge deal to wear SPF every day 

fro that healthy skin. I know the fear of a chalky-white or even 
purple cast is off-putting, to say the least, but times are changing. 
Sunscreen formulas have improved, and there is a slew of products 
that can both protect our skin from the scorching rays of the sun 
and keep us looking as dazzling and glowy as ever.

While we’ve established that SPF is nonnegotiable, we don’t just 
want to slather on a sun lotion—we need to protect our insides, too. 

What goes in must come out, amirite? Clean beauty is on everyone’s 
lips right now, and for good reason. It’s our prerogative to spend 
more time investigating ingredients and their effects on the body 
and mind. So whether you prefer a more matte base, or radiant and 
dewy, there is a product out there that’s good for both your skin and 
body at the same time. Check out our list of eight SPFs that will have 
your natural hue protected and pool-side ready.

Supergoop! Unseen Sunscreen 
SPF 40, $32 

This weightless, scentless, and 
colorless sunscreen is a game 
changer. The formula pairs 
beautifully with your other 
serums for a no-makeup day, 
and it’s also perfect as a matte 
primer for a full face.

REN Clean Skincare Clean 
Screen Mineral SPF 30, $36 

This is a double dose of clean! It’s 
a mattifying physical sunscreen 
packed with good-for-you 
ingredients like yellow passion 
fruit seed extract and non-nano 
zinc oxide, which delivers the 
best possible sun protection. 
REN Skincare is not only known 
for their killer products, but for 
their commitment to making 
packaging that is better for the 
environment. The packaging for 
this SPF is 50 percent recyclable 
and its cap is 100 percent 
recyclable.

Biossance Squalane + Mineral 
SPF 45, $39 

Don’t be fooled by its white 
formula to start; it blends 
in to leave luminous and 
healthy-looking skin. Packed 
with squalane, this intensely 
hydrating and sun-protecting 
formula reflects damaging rays 
away and perfectly preps your 
skin for makeup.

Tatcha Silken Pore Perfecting 
Broad Spectrum SPF 35, $65 

This cult favorite (and my 
personal one, too) broad-
spectrum SPF is anti-aging 
and gives skin the appearance 
of smaller pores. This formula 
is non-comedogenic which 
makes it a perfect pick for acne-
prone skin.

Cover FX SPF 30 Booster Drops, $45 

Cover FX is primarily known for their range of cosmetics, 
but many don’t overlook their booster drops. They have 
an array of options like mattifying, brightening and one 
that shouldn’t be missed, the SPF 30 Booster Drops. It’s 
crystal clear and can be added to any foundation or worn 
alone. Talk about the best kind of mixer! Who’s up for a 
makeup cocktail?

Krave Beauty The Beet Shield SPF 50, $20 

We know the power that beets have in our food, but who 
knew it applies to skin care, too? This beet root extract, 
antioxidant-rich liquid protects the skin from free 
radicals, environmental stressors, and the sun. There’s 
also no white cast, making it the perfect final step to your 
morning skin-care routine.

Josie Maran Argan Daily Moisturizer SPF 47, $34 

This tinted, chemical-free sunscreen comes in a universal 
shade that works on all skin tones. It gives your skin a kiss 
of coverage and a hint of radiance. The added argan oil 
leaves the skin perfected and protected.

Josh Rosebrook Nutrient Day Cream SPF 30, $85 

If you’re looking for a double-duty product, then this is 
it. While it’s a natural, broad-spectrum sunscreen, the 
formula also contains ingredients like antioxidants, plant 
oils, and fatty acids that regenerate the skin. This zinc-
oxide SPF protects against UVA and UVB rays and is the 
perfect mix of sun protection and an anti-aging serum.

COVETbeauty
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WATER-COLOURED EYE MAKEUP IS SPRING’S 
COOLEST TROPICAL-THEMED TREND.

Everyone seems to be obsessed 
with ocean blue eyes this 
season; this is probably 

because they are cooler and more 
adventurous alternatives. Though 
blue eye shadow has been around 
forever, these water-colored shades 
are cooler alternatives that work 
great with a range of colours.
So you can join the trend by opting 
for a liquid pen liner for a precise 
cat eye or go with broader strokes 
with mineral shadows. Or just mix 
things up with subtly darker shades.
Here are the best water-colored eye 
makeup looks both Instagram and 
the runways have to offer.

Who Started the Trend?
Though blue eyeshadow was already trending, Missoni was arguably 
the first to feature tropical-themed eyes at its Spring 2018 show, this 
move totally cleared the way for a cooler palette.

Image: Imaxtree

Who Needs Liner?
An electric eyeshadow base and a dash of teal actually allows us to 
ditch the hassle of applying eye liners in spring.

Image: RosdianaCiaravolo/Getty Images

Make Waves With Aqua
This enveloping broad aqua slick is so dramatic yet so breezy. Plus, 
wide strokes are a huge Instagram hit.

Image: @katiejanehughes

It’s a Match
Heat things up by matching mascara to your liner. Opt for liquid 
shadows instead of powdered ones since they settle sooner.

Image: Imaxtree

The Right Combination
Explore the aqua effect by adding one or two other spring-affiliated 
shades. 

Image: @arusshiii_
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Melina Matsoukas is a super talented director, think of pretty 
much any music video you’ve loved in the past few years, 
and odds are that she was the brain behind them. 

We’re talking Beyoncé’s “Formation,” Rihanna’s “We Found Love” for 
which she was the first female director ever to win a Grammy, Snoop 
Dogg’s “Sensual Seduction” (yaaas), and Lady GaGa’s “Just Dance.” 
Matsoukas is the realest of deals, and also the coolest person you 
could ever hope to spend an afternoon with.

But her career path goes beyond directing 
ground-breaking music videos-she just wrapped 
the forthcoming film Queen & Slim, written by 

Lena Waithe and James Frey, and has garnered much well-deserved 
praise for her work on Insecure. 

Amidst  her numerous professional accomplishments - she’s has 
two MTV Moon Men and two Mardi Gras Zulu coconuts under her 
belt, she also happens to be Solange Knowles’ best friend  and has 
one of the most unbelievably cool closets we’ve ever come across. 

Hello, massive collection of Preen outerwear, 
gigantic stash of Stella McCartney, and jaw-
dropping personal gifts 
There’s more where this came from! Read on 
to see the rest of her closet;

MELINA MATSOUKAS’ CLOSET IS INDEED MAGICAL.

COVET

“I think my style is pretty diverse—it really does change depending 
on my mood. And I guess also depending on whatever I’m actually 
doing that day. I like to use it as a form of expression to show my 
personality and all the different sides of who I am.”

Dress and Shoes, Acne

Bag, Gucci; Sneakers, Reebok

COVET
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“I love every Hype Williams video ever. I love “Put Your Hands Where 
My Eyes Can See” by Busta Rhymes. Also Missy’s “I’m a Bitch,” I love 
that one, too. I was big into Diane Martel and Paul Thomas Anderson, 
who are both great directors. Also Jonas Ackerman did Prodigy, “Smack 
my Bitch Up,” I remember really loving that. Juvenile, “Ha,” I remember 
really loving that as like, a documentary-type video really showcasing a 
culture that I wasn’t familiar with in a really authentic voice. There was 
a Scarface video, I think it was called “On My Block”—it was one shot, 
and you saw the history of this one street as the camera rotated around 
the same one block—it went decades, I think, of protests and burglaries 
and murders and everything that happened on this one street. I just 
thought it was genius.”

“When I was in college, I was a filmmaker. I grew up an MTV baby, 
and I just felt like with music videos I could be the most experimental. 
So in college I just fell in love with that whole relationship between 
music and film and thought it would be great to start in music videos. 
When I was in film school, I started PA-ing and interning; I did music 
videos for my friends in college, and that was my thesis project. Then 
I went to grad school and kind of did the same thing, and after that I 
just started working, using my little student project as my calling card, 
and it worked.” Oxfords, Simone Rocha

Bag, Saint Laurent

“[With my videos,] I don’t play faves, but I have favorites. I think 
Solange’s ‘Losing You’ is always going to be close to my heart, 
obviously because she’s my best friend. It was an adventure: We went 
to South Africa, and we really got to be in the culture and showcase 
that, I hope. I think the whole trip was just an amazing experience. 

Beyoncé’s ‘Formation’ is another one of my favorites. Obviously, I’ve 
done a lot with Beyoncé, but I felt like it was a strong evolution of 
our relationship and our collaboration together, and we really got 
to say something that’s relevant to what’s going on now in terms of 
black culture. It has a very strong political sense, which I really like, 
and we got to do it in an artful way.”

Heels, Chanel; Oxfords, Celine

“I love food, and I will travel for food—all around the world, really. I’m 
a big sushi aficionado. My everyday sushi spot for dinner is Matsuhisa. 
I think sushi is dope. I love Ethiopian food; there’s a spot, Merkato, in 
little Ethiopia, that I love. I’m also a bit of a bruncher on the weekends. 
I’m at Stella in Silverlake a lot, and American Rag on La Brea a lot, too.”

Top and Pants, Stella McCartney

“My coconuts! Solange moved to New Orleans, and obviously 
there’s Mardi Gras, and I’ve been to Mardi Gras for the past two or 
three years. The first day I went, I went to the Zulu parade, which 
is kind of the only black parade during Mardi Gras. They throw 
out beads, and they also decorate and pass out coconuts, but you 
have to be very special and lucky to get a coconut. My first year at 
Mardi Gras, I received two coconuts, but also I was kind of dressed 
like a lot of people in the parade; they wear a lot of leopard and 
grass skirts, a take on the Mardi Gras Zulu. I had on a lot of leopard 
that day, so I think they thought I was one of them. I got a couple 
of coconuts ’cause of that. But it didn’t work the next year when I 
dressed in the same way—they just ignored me.”

Boots, Valentino; Jacket, Junya Watanabe

COVET
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“Shiona [Turini] has one of these jackets, and I was dying for one. I 
love lace, and I have a bunch of different little lace pieces. I thought 
it looked like a boxing-champion robe, and I was, like, the female 
Muhammed Ali. So she connected with Alessandra Rich and got 
them to make me one. It’s something I wear almost daily.”

Jacket, Alessandra Rich

“I met Solange through her sister. Solange had an album that came 
out, and we collaborated on it. Well, we met in passing at one of 
her sister’s videos that I was directing, and then I directed one of 
Solange’s videos; it was our first collaboration, called ‘I Decided.’ We 
met on a conference call, and I totally thought she was high, but 
she’s just a slow talker. We worked together, we collaborated, and we 
realized we’re of the same kind. She was living in L.A. and we just 
started hanging out, and she became my soul sister for life.”

Boots, Margiela

“My parents are both communists, so activism and speaking out 
against injustice has always been a strong part of my personality—
who I am and how I was brought up. I love the idea of activism 
through your art. Right now there’s so much frustration and rage 
and hopelessness in the black community with what’s going on with 
us being killed—the injustices and all the racial disparity that’s in 
this world. It’s just hard sometimes to figure out what to do, but one 
way that we can speak out and we can change the world is through 
our art. I’ve been able to have a voice through my art, and that’s been 
really special to me.”

“At the end of the day, we’re all people and we all have flaws and 
we are all vulnerable. You know, Beyoncé doesn’t ever want to stop 
learning, and I feel like that’s what makes her relatable. She doesn’t 
ever stop growing and working, and I feel like, you know, that’s all 
of us. We can all be better, and we can all challenge ourselves, and 
we all have work to do. She’s definitely of that thinking, so I think 
that’s what makes her relatable. She just is, she’s relatable—she’s a 
real person.”

Clutch, Proenza Schouler; Slides, Balenciaga

“I think the message changes with whatever the project is, but 
bringing equality to all people is something that I value and something 
that’s important to me. Speaking out against the injustices and the 
racial injustices against the black community is very important and 
something I try to incorporate into my art. Also the understanding 
of other cultures—there’s so much ignorance because people just 
don’t have that relationship to others, you know. Just trying to make 
people aware is a great way to bring about an understanding and end 
ignorance.”

“Insecure is really the story of a young black woman navigating 
through life, the relationships she has with other women, the racial 

frustrations she has at work and being the only black person in her 
field. Issa Rae is the writer and creator. The main character works at 
a non-profit for inner-city children, and she’s the only black person 
that’s working at the non-profit. So she has a lot of translating to 
do, in other words. You know, black people aren’t one monolithic 
type of people, so it’s about not fitting into a box and not fitting the 
archetype of what other people may think a young black woman 
is. Also just having to navigate through so many different worlds 
and wearing these different masks in a very comical and humorous 
way that I think everyone can relate to. This is my first piece in the 
narrative space and my first piece in TV and film. I think what was 
so special is that it was really a portrait of my life, in a way.”

“[Winning a Grammy was] the best night and the worst night of 
my life. Obviously, I won the Grammy—I wasn’t there when I won 
because they have a pre-Grammy thing where they announce the stuff 
you don’t care about, like the directors and shit, and there’s no artists 
performing. So I was actually getting ready to go when my brother 
called me and was like, ‘You just won!’ He had watched it online or 
wherever they show it. So I was screaming all around my house as 
I’m, like, getting ready to go to the Grammys with my friends. So that 
was an amazing feeling…”

“The night of the Grammys, I borrowed jewelry from Hoorsenbuhs, 
and it was probably the first time I really borrowed jewelry, and of 
course, like, we were in the club celebrating, and I washed my hands 

and I went back to the table, and I didn’t have a ring with all these 
diamonds on my finger anymore. I freaked out because I didn’t 
know if it was a couple thousand dollars or like, a hundred thousand 
dollars. So I was like, ‘I’m gonna be totally broke and homeless now 
because I fucking borrowed this ring’ and I freaked out the whole 
night. I was with a bunch of people, and Beyoncé was there, and she 
was like, ‘Oh, it happened to me before, and then I found it—you’re 
totally gonna find it!’ I got all my hopes up, and I never found it. It 
was actually the worst feeling ever. ‘Yay, great, I won a Grammy, and 
now I’m gonna be homeless because I have to pay off this diamond 
ring!’ But I learned not to borrow jewelry and just use my own stuff 
because I’m not that responsible.”
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5 MUSLIM WOMEN ON THE 
IMPORTANCE, DISCIPLINE, 
& JOYS OF RAMADAN
It’s about much more than fasting.

It’s that time of the year where Muslim faithfuls worldwide observe 
Ramadan- the holiest month of the Muslim calendar is so popular 
that if you are not observing the fasting period, you might have 

encountered someone who is. 
Most times non-Muslims unaware of its importance often 
oversimplify this to mean 30 days without food or water from 
sunrise to sunset, but Islam’s holiest month is about much more 
than fasting: It is a time for tolerance, patience, and solidarity. It 
is a highly anticipated and festive period of reflection shared with 
family and friends. With Ramadan under way, we asked five Muslim 
women about what they’re most looking forward to and how their 
different cultures will shape the imminent celebrations.
The holy month of Ramadan requires abstaining not only from food 
and drink, but from negative thoughts and bad habits like gossip and 
cigarettes. This fasting evokes a sense of discipline and gratitude that 
allows for spiritual re-centering. While it certainly isn’t easy, it’s an 
important way for Muslims to focus on connecting with God and 
with one another.

“Somehow, during the hardships, we all just get a little closer,” says 
Leah Vernon, founder of the body-positive lifestyle blog Beauty and 
the Muse. For designer Hamda Al Fahim, it’s also a clean slate: “I feel 
that this month is a mental and physical cleanse which allows us to 
get a fresh start.”

The spirit of camaraderie during Ramadan is indeed powerful—ask 
Al Fahim, and she’ll call it magic—that, on a global scale, unites 
Muslims as brothers and sisters. “It’s late nights and early mornings. 
We are all struggling and going through the exact same trials of 
hunger and thirst and sleep deprivation,” Vernon explains. And as a 
result of this heightened awareness of human suffering, Muslims are 
more tuned in to the needs of the poor and less fortunate. Fasting 
fosters a sense of collective responsibility among communities to 
take care of one another.

During this holy period Muslims also re-commit themselves to the 
principles of Islam by devoting more time to prayer and coming 
together after daylight hours for a celebratory iftar, or breaking of 
the fast. For beauty influencer Osob Mohamud, this ritual summons 
cherished memories of helping her mother make fruit smoothies 
packed with nutrients. Melanie Elturk, founder of Haute Hijab, 
recalls welcoming neighbors to break fast with dates and lentil soup 
at her childhood home in Detroit and attending night prayers at the 
mosque with friends.

“I remember feeling so sad at the end of the month because I knew I 
would no longer see them every night,” she says. “I’m still close with 
so many of those girls I used to spend time with at the mosque all 
those years ago.”

Vernon believes that Ramadan celebrations evolve to suit new 
environments and tribes even though maintaining tradition 
becomes difficult as families grow and move away. “With my friends, 
who are very much so like family, we have potluck dinners or we pile 
into the car and eat at the mosque.”
As it is with any holiday season, there is a significant sartorial shift 
in the way worshippers enjoy and honour this period of elevated 
spirituality. “Even though we celebrate our religion and practice our 
faith more during Ramadan, it is still a very social month with a lot 
of events happening,” says Al Fahim.

COVET

Unlike in the past, more clothing companies now catering to Muslims 
who choose to dress conservatively—major retailers like ASOS, 
Zara, and Mango have launched annual modest capsule collections, 
while luxury sites like Net-a-Porter offer curated Ramadan edits—
women like Al Fahim see opportunity to fuse tradition with creative 
expression during the month’s festivities.

“Even though I like to keep it relevant to the occasion with traditional 
clothing like kaftans, I choose ones that are more fashion-forward in 
terms of material, color, and cut,” she says. Mohamud shares this 
interest in experimenting with style within the parameters of her 

religious beliefs. “I like the challenge in taking current trends and 
making them more modest to suit me,” she explains.
While Vernon’s style is consistent all year round—always 
comfortable, always confident, always proud of her hijab that she 
refers to affectionately as her “crown”—she is particularly careful 
about what she wears to the mosque. “I do put a bit more effort into 
making sure I am observing an extra level of [modesty]. I do it out of 
respect,” she says. For Eltruk, the Eid al-Fitr holiday—an abundant 
festival of food, gifts, and prayer that marks the end of Ramadan—is 
an occasion that customarily calls for a new outfit altogether.

“Many women will wear cultural clothing depending on where 
they’re from,” she says. She identifies more with being American 
than with her Lebanese or Filipino roots, Eltruk opts for her finest 
contemporary threads instead.

The founder of AUrate, Bouchra Ezzahraoui, explains that the most 
important part about this holy period is the incredible growth 
that comes from sacrifice than it is about self-restraint. “I’m most 
looking forward to showing more kindness and giving thanks to the 
blessings I have in my life,” she says. And, Vernon suggests, don’t 
forget to show compassion for the people you know are observing 
Ramadan. “Take it easy on your brothers and sisters who are fasting,” 
she says, “in the workplace, in school, and just in regular life.”
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A LOOK INSIDE 
THE ACE’S 
NEW SISTER HOTEL
Sister City is New York’s newest no-frills 
boutique hotel.

As you walk on Bowery in New York City 
between Delancey and Houston, you’ll realise 
that the

neighbourhood has gained a new friend: The Ace’s 
newest hotel situated at 225 Bowery that is tucked 
away behind a golden gate, Sister City. Made up of 200 
rooms, a rooftop bar, and the main-floor restaurant, 
the hotel has an airy, Scandinavian-esque minimalism 
aesthetic—think chic, wooden and plant-filled. It 
immediately makes you forget you’re on the busy 
streets of New York.

Away from the conventional theme of most hotels-The 
boutique hotel is no-frills to ease guest into the best 
frame of mind. No room service, no extra knickknacks 
or unnecessary decor around the room, and no 
turndown service. But does that really matter when 
you have a rooftop bar with panoramic views of the 
city (and phenomenal tequila cocktails) and Floret, the 
hotel’s restaurant serving a mesh of Mediterranean, 
North African, and East Asian cuisines? We think 
not. Plus, it’s how they’ve managed to be one of the 
most comfortable and affordable (two things that 
don’t often go hand in hand) accommodation option 
in Manhattan. Plus, the self-check-in and check-out 
service mean no waiting in lines to get or drop off your 
room key.

“We wanted to create a bit of serenity in the midst of the city—a 
place where our guests felt truly
cared for and also at the centre of their own experience,” explains 
, Kelly Sawdon Atelier Ace’s chief brand officer. “We took a simple, 
considered approach to the design that championed compassion,
functionality, and human experience. We’re excited to see how it 
evolves as guests arrive and make
it their own.” While the hotel has been accepting reservations to 
some of their rooms since the top
of March, today the entirety of the hotel opens-although you’re 
going to have to sit tight until
summer for Floret. Meet you there?

Photo: Brian W. Ferry, Adrian Gaut
Tags: Hotels
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FARM RIO IS BRINGING ITS VIBRANT 
PRINTS AND BEACHY SILHOUETTES 
TO THE U.S.

After 22 years of homegrown success, the brand is ready to 
take the rest of the world on vacation.
When done the right way, summer dressing embodies 

the carefree, toes-in-the-sand spirit of a sunny Saturday — think 
liberating silhouettes and vibrant colours and prints that match your 
mood after finishing a second glass of rosé. These summer frocks 
facilitate dancing and sleeves for your perfect relaxation- Farm Rio, 
a Brazilian-based brand, knows how to do just that. 

It was launched back in 1997 by Kátia Barros, an accountant with 
no formal design training: Farm Rio excels in creating 
playfully-patterned warm-weather wares that are 
primed for vacation. This explains why when I asked 
Barros over the phone about the challenges she 
faced when starting a fashion label from scratch, 
she didn’t seem to have many. 
“It was a success from day one,” she says recalling 
her very first collection of colorful garments, which 
was sold at a small booth at a marketplace in Rio de 
Janeiro. “I felt like they wanted something 
that they didn’t know they wanted 
because we didn’t have it.”Despite 
working retail in college, Barros was so 
far removed from the world of fashion 
as an auditor; but maybe it was her 
outsider status that allowed her to see 
what the apparel market was lacking. 
“I noticed that the fashion that we 
used to have here wasn’t representing 
what Rio de Janeiro really is,” Barros 
explains. So she set out to start a 
label along with her friend Marcello 
Bastos that would reflect the creative 
spirit of her hometown. Barros 
also got assistance from few 
acquaintances that worked in 
the industry, but admits she 
was clueless about making 
the initial pieces. Shortly 
after, she went to back to 
school to study fashion design 
and has served as the company’s 
creative director ever since.

Photo: Courtesy of Farm Rio

Photo: Courtesy of Farm Rio
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For some years now, Farm Rio has been quietly expanding into 
North America, but it made a big splash this spring with the launch 
of its U.S. e-commerce site in March and the opening of a brick-
and-mortar store in New York this April. The decision to move 
stateside came from the success of the brand’s ongoing partnership 
with Adidas and the enthusiastic feedback it received 
from its past two years in Anthropologie and 
its new wholesale partner Shopbop.

“Adidas was kind of a crazy idea that I 
had,” says Barros, who approached the 
sportswear giant around six years ago about 
collaboration. At first she was rejected until 
she took matters into her own hands. “We 
got some products from their collection, and 
we made them colourful and very vibrant like 
ours for a campaign in Rio. We also made printed 
surfboards, skateboards, bikes and roller skates to 
give it that Rio-like style, and we sent it to them. 
They fell in love.”
The two companies have been working together 
ever since. “The sales are very good,” Barrios 
says. “It’s very different, but people love it.” 

Similarly, she says sales are already off to a good 
start since landing in the U.S. and on Shopbop. 
Barros notes that the few-weeks-old store 
in New York is also doing well so far. The 
shop’s interior, designed in partnership with 
Brazilian designer Marcelo Rosenbaum, 
features a sand-lined wooden deck, a 
functioning in-store flower and plant shop 

and large fitting room pods decorated with colourful cotton crochet, 
stones and crystals.

Asides selling the label’s signature collections, the retail post offers 
a curated selection of jewelry, home accessories and skin-care 
products created by various Brazilian vendors to give American 

customers a real taste of Copacabana.

“When you have the experience, you understand the brand 
a lot better,” Barros says of conceptualizing the store design 
and product assortment. “We love nature, we love colours, 

we love beaches, and we love our culture. We want 
people to understand the brand and understand 

why we do what we do.”

Farm Rio over the past 22 years has earned the 
reputation as Brazil’s most beloved lifestyle 
brand, and now it’s ready to take the rest of the 
world on vacation. 

“People from Brazil are so happy, and we have 
this amazing culture,” Barros says. “I would 
love to show the world our culture through this 
brand. Maybe in five years we can have stores 
all over the world. That would be amazing. But 
we have to make it in the U.S. first.”

The Farm Rio store in SoHo. Photo: Courtesy of Farm Rio
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BURNETT NEW YORK IS AN AMERICAN LUXURY LABEL 
TO WATCH.
The brand’s mission to support women goes far beyond an inclusive model lineup.

The creative director of Dennis Basso, Emily Burnett is not your 
regular 23 year old. A look at her designs on the runway and 
one will not be surprised to know that her journey to fashion 

didn’t start overnight. Her love for Fashion drawing was ignited after 
she joined her mother in fashion drawing classes at Phoenix College. 
Since then her career has grown with several exquisite designs and 
she still draws all of her designs by hand even with the predominance 
of digital designs.
Burnett’s impressive record started as a part of the team at Ralph 
Lauren’s Black label, a role she landed after she graduated from 
Parsons School of Design. Later she moved to Dennis Basso in 
pursuit of gaining experience in luxury womenswear.  She recalls 
“I started [at Basso] when I was 22 and it was right during the 
economic depression, so the year I started, the creative director and 
design director exited and I jumped in and filled their roles. That’s 
how it happened at such a young age: I was there and just had to 
jump at the opportunity and prove myself — that I could do it.”

10 years on, her game has grown stronger as she officially launched 
her namesake line, Burnett: NewYork with co-founder Sterling 
McDavid who is in charge of operating and producing from their 
midtown Manhattan atelier. When you enter you can see the 
sustainability threaded in its debut collection as Burnett uses only 
utilize traceable, ethically sound materials in her clothes.   
“We really want to focus on natural fibers and materials,” she 
explains. “I’ve seen where [the fabrics] come from, I’ve been to the 
factories that have been making them, and everything is made here 
in New York, in our little atelier.” She donates unused materials 
from production to designs studios in underprivileged communities 
through a partnership with Parson School of Design. By doing this 
she hopes to leave minimal impact on the environment, a vision her 
brand is known for.
Burnett’s Pre-Fall 2019 collection was swiftly picked up by Net-A-
Porter which is an impressive retailer for a brand’s first season. 
She started her solo runway debut with her Fall 2019 line during New 

York Fashion Week, with a presentation in Paris following shortly 
after. Show notes indicated that inspiration was drawn from 1980’s 
film heroines such as Sigourney Weaver in “Half Moon Street” and 
Michelle Pfeiffer in “Scarface.” With that solid inspiration fuelling 
her, Burnett gave a mix of both day and evening attires.
Diverse array of models displayed well tailored airy dresses with 
different body types, ages, genders and races. Courtesy of Barbara 
Pfister’s casting whose client list ranges from Gap to Versace and 
every brand in-between.  Burnett explains “She’s done an incredible 
job of picking models that represent every woman out there. Showing 
diversity in ethnicity, age, size — that was really a part of our brand 
DNA from the beginning.”
Burnett’s mission doesn’t just stop at her inclusive cast, her mission 
to support women will see her partner each season with a different 
women’s organization, giving a direct percentage of the profits to the 
organization of choice. She explains “Our first pre-fall collection, we 
partnered with UNICEF; a percentage of our sales went directly to 
the girls’ empowerment program that they have,” Burnett explains. 
“For fall, we’ve partnered with Flaviana Matata, a model who was at 
our show. We did an event with her that benefited her foundation 
in Tanzania.” Tagged #BeautyOfGiving, the event was the first to 
support the Flaviana Matata Foundation, whose mission is aimed at 
uplifting Tanzanian girls through education.
Like a stroke of luck, Hudson Yards recently opened its massive 
five-floor shopping mall in New York City; with this grand opening, 
department store giant Neiman Marcus brought their long-overdue 
flagship store to town, and brought Burnett along with them. Now 
it’s easier to find coats from her debut runway collection prominently 
featured in Neiman’s new fur salon. Burnett explains that she still 
uses real fur, when so many other designers are abandoning it, 
because it connects her back to her commitment to sustainability, 
leaving no room for faux fur or plastics.
She truly has a lot going for her in her game with a memorable 

COVET
collection and a diverse model casting to complement 
it, a generous give-back component, and $2.5 million 
in her pocket from investors all female, Burnett is 
totally unstoppable on her mission. Truly it’s safe to 
say she’s started on a great note.

See a few of BurnettNew York’s Fall 2019 
collectionbelow.
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CHACE CRAWFORD’S NEW ROLES ARE A FAR CRY 
FROM GOSSIP GIRL.
For most fans of Gossip girl it is pretty hard to see Chace Crawford 
in another character different from Nate Archibald -this year is quite 
different as you’re about to see a whole new Crawford

“I actually don’t get tired of it. It’s tough. You know, you get put in 
a box a little bit. It’s a double-edged sword, but I am so grateful for 
that whole experience. It was amazing and getting to live in New 
York for seven years and work with those people,” he tells me when 
I ask if he’s tired of the correlation. We’re sitting in big leather tufted 
chairs surrounded by fake library books and portraits of cows in 
hats (yes, actually) at the Hudson New York, as he gets lost in every 
of the time he spent in this city. “All my good friends still live out 
here, so I’m trying to see different people every night.” Crawford, 
who just premiered his film Charlie Says, which is a chilling 
depiction of how three women became entranced with cult leader 
Charles Manson, and his new Amazon show, premiering in July, 
The Boys, which may mark the biggest evolution in his repertoire. 
An action-comedy.

Six months on set in Toronto last summer, in comedic 
interpretations of superhero uniforms, made for some good stories 
to take home to L.A. “Our superhero suits are kind of insane. Mine 
was the easiest, but Antony [Starr], he plays Homelander. He’s in 
like a superman suit. It’s a little bit warmer for him,” Crawford 
laughs. “So he wears long johns with cooling wire in them and he 
basically rolls around with what looks like a colostomy bag. But it’s 
an ice bag that pumps ice water through his suit. So, that always 
made me laugh.”

After his sojourn in The Boys’ simulacrum universe, Crawford 
enjoys his days off hiking with his dog, Shiner, or doing a bit of 
binge-watching of his own. “I’m pretty lame these days. I try and 
hit the gym early in the morning and I’ve gotten into cooking. I can 
cook a pretty good Coq au Vin, roast a good chicken, and a good 
breakfast. The L.A. lifestyle has really gotten to me,” he concedes.

I am certain that this isn’t the last time we’ll see Chace Crawford in 
a new light. “I’m just now getting to do some comedy, getting to do 
some improv and getting to have some fun with it.”

Tags: Film & TV Tribeca Film Festival
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WANT AFFORDABLE TIE-DYE SEPARATES 
AND ORGANZA GOWNS? MEET KKCO

#NEW BRAND

Our latest label to watch is perfect for summer.

There’s that feeling that overwhelms your mind when you 
discover a new brand- suddenly you realise that your credit 
card statement skyrockets? That’s exactly how we felt the first 

time we laid eyes on KkCo an L.A. based brand. Founder, Kara 
Jubin, gained quality experience at Need Supply as a designer, and 
also had a brief stint in PR at Black Frame. Her mother’s infectious 
love of fashion made her realise that a career in fashion, especially 
as a designer, was inevitable from a young age. She did not choose 
the usual route either, rather than limit herself to creating a 
straightforward fashion label, Jubin sees the company as more of a 
community, with the clothing itself as the uniform. 
She explains “KkCo is focused on finding balance within the 
juxtaposition. I love the irony of artfully weaving boyish and 
feminine, sporty and special occasion, function and form—KkCo 
occupies the space between.”

The same narrative is channelled into the clothes she designs, plenty 
of oversized tie-dye separates, sheer organza gowns, floral corduroy, 
and the occasional fisherman vest in bubblegum pink, naturally. 
“Each collection is a wardrobe composed of pieces that have 
effortless personality. We put a lot of emphasis on the details. It’s very 
important to us to always incorporate the unexpected, something 
we communicate through our details, trims, and color story.” Since 
transparency is one of the brand’s key pillars, and Jubin continues to 
develop the KkCo community to put customers and the collective 
first (plus everything retails for $325 and under), we are wasting no 
time about snatching every piece from the debut collection, which 
launched yesterday. It’s a must do.

Photos: Courtesy of Kkco
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GETTING READY FOR THE MET GALA WITH DIANE AND 
TALITA VON FURSTENBERG.
This is how fashion royalty does it.

MET Gala 2019 maybe over but we can’t get over the fantasy coming 
to life right before our eyes-Anna Wintour was festooning herself 
with feathers and Lady Gaga was layering on four different looks. Of 
course Diane von Furstenberg and her granddaughter, Talita, were 
also prepping for the Met Gala the best way they could—in Diane’s 
massive flagship-slash-office, sipping water from DVF-emblazoned 
bottles while a dedicated glam team tended to every strand of hair 
and whisp of eyeshadow.

“I was so nervous,” Talita says of her first Met Gala in 2017. “I was only 
17, which is illegal by Met Gala standards [laughs]. You’re supposed 
to be 18, but it was two days before my eighteenth birthday, so they 
let it slide.” The Georgetown University sophomore just launched her 
first collection, aptly coined TVF, and turns 20 tomorrow. Suffice it 
to say, it’ll be a birthday to remember, celebrated tonight alongside 
her grandmother, who dressed Camila Coelho and Adwoa Aboah 
for the occasion.

“[Talita] is young and fun and reminds me how much fun these 
events can be,” Diane told us. “She’s like a breath of fresh air, and 
especially as she comes off of designing her first collection, I think 
nights like this are really meaningful to her.”

Talita admits that attending the event is not without its stressful 
moments. “I’m not nervous about going this year, but I am nervous 
that my dress is still being made as I’m getting my hair and makeup 
done [laughs]. So I’m nervous that I won’t even have a dress to go 
in!”

It happened at the eleventh hour, but every floral embellishment 
made it onto Talita’s dress, and she made it to Met Gala. Click 
through for more on her and Diane’s looks and what they love most 
about the biggest night in fashion.

#GETTING READY “My look tonight is a continuation of my line, TVF, which was 
inspired by flowers. We wanted to continue that inspiration into 
my dress tonight. We didn’t know how to make flowers camp, so I 
thought, ‘I’ll just go naked!’ [laughs]. So I’m wearing a sheer chiffon 
slip, covered in flowers. Obviously the important parts are covered 
with flowers.” —Talita von Furstenberg

“My makeup is super natural and dewy, and then we did a pink eye to 
match the flowers. For my hair, we put baby’s breath all throughout 
it, and then I have a flower crown.” —TVF

“I’m going as the Statue of Liberty. It’s one of my favorite landmarks 
and very near and dear to my heart as an immigrant in this country. 
I had to go all the way and complete the look with a crown and torch, 
and my dress features myself on my first Interview magazine cover in 
1977. It’s perfect for the night’s theme!” —DVF

“Walking through the red carpet takes a while because you’re waiting 
in line—even the biggest VIPs—so waiting in line is actually cool 
because you meet all of these celebrities who are waiting in line like 
regular people.” —TVF

“I love seeing so many of my friends in one room, so I would probably 
be chatting, but I’m no stranger to the dance floor either.” —DVF
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“It goes by so quickly, it’s a blur. You have all this prep leading up to 
it, and then you’re like, ‘Oh—it’s over!’” —TVF
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HOW JEANNE YANG WENT FROM STYLING BLINK-182 
VIDEOS TO WORKING WITH KEANU REEVES FOR 20 
YEARS.

In our long-running series, “How I’m Making It,” we talk to people 
making a living in the fashion and beauty industries about how they 
broke in and found success.

For reasons I cannot explain I feel the need to shout from the rooftop 
that, Keanu Reeves, is evergreen — or as Alex Pappademas wrote 
in his Twitter-breaking GQ coverstory: “Every generation’s Keanu 
Reeves is this Keanu Reeves.” But the press-shy “John Wick: Chapter 
3 — Parabellum” star and surprise “Always Be My Maybe” cameo is 
really having a month. Or two, actually: He’s also giving Canada’s 
greatest animated stuntman, Duke Caboom, his dulcet tones in “Toy 
Story 4,” out on June 21.

Jeanne Yang, Reeves stylist of two decades prepared him for all the 
premieres, promo tours and guest spots, because we need more 
moments like that time he recently melted Stephen Colbert’s cold, 
cynical heart with his deep, introspective thoughts on death and 
love. “He was the guy that I’ve known for years,” says Yang, over the 
phone, about her longtime client’s “Late Show” spot.

The Los Angeles-based stylist’s client roster is very impressive and 
her Instagram feed regularly features all of your boyfriends: John 
Cho, Kumail Nanjiani, Colin Farrell, director Alfonso Cuarón, Matt 
Bomer, Jamie Dornan and “Aquaman” star Jason Momoa, whose 
custom pink velvet Fendi tuxedo and matching dusty rose scrunchie 
broke Twitter during the Oscars.

A couple of longtime clients are clocking in close to Reeves: Christian 
Bale for 14 years and Robert
Downey, Jr., whose colorful, print-happy outfits during the 
“Avengers: Endgame” promo tour would
have given Tony Stark wardrobe envy, on-and-off for a decade. Yang 
has a healthy private styling
business, too, working with behind-the-scenes power players and 
decision-makers in the
entertainment industry.

Nurtured in L.A. by her Korean immigrant parents, Yang explains 
“My older brother said, ‘I know being a Korean girl’, you feel like 
you have to follow the path that your parents have set, but have 
you ever thought about doing something you have a passion for?” 
. She paid her dues working an unpaid internship at a small fashion 
publication, which led her to the now-shuttered Detour magazine, 
where she become associate publisher and managing editor. A 
member of a small team, she tried her hand at all different functions 
and found a knack (and a passion) for styling.

In the early days of the internet, she styled shoots for a fashion 
website before she segued into music videos for early-aughts bands, 
like Blink-182. Around that time, she started working with Reeves 
during his “The Matrix” promotion blitz, and her celebrity styling 
career took off from there.
Maximizing her time in L.A. traffic on the way to a client fitting, 
Yang spoke with Fashionista about
why she ended up styling mostly men, how she channels Momoa’s 
zest for life into his wardrobe and
what Reeves taught her about men’s tailoring.

She dresses your other boyfriends, too, including, Robert Downey, Jr., Jason Momoa, John Cho and Kumail Nanjiani.

How did you take your editorial experience and turn it into 
celebrity styling?

I basically looked up all my old friends that I worked with at the 
magazine and just took anything and everything, from workout 
photoshoots to styling a nail ad. I fell into music videos at the time 
because they were the big thing. It was Blink-182, Weezer and 311; 
mainly a variety of different guy bands. I probably did three videos 
a week. I got my 10,000-Hours [rule from Malcolm Gladwell’s 
‘Outliers’] under my belt because on a music video, you fill up 
a van with clothing and you don’t know what you’re going to get 
for the day. I would do a 14-hour day [on a video], then a 14-hour 
commercial, then still shoot for a nail line and then I would go and 
do a catalog. Sometimes getting two to three hours of sleep. Just 
working anything and everything I possibly could to diversify. Then, 
the whole movie star-slash-’celebrity’ era began, and Keanu was one 
of my first big clients when ‘The Matrix’ started.

How did that job come about?

This was really before the proliferation of these various websites 
and whatnot. Essentially Warner Bros. realized, instead of doing 45 
interviews and 45 photo shoots across the world [for international 
publications to promote a movie, they decided to] do one photo 
shoot and just farm out the pictures. So Keanu was one of the first 
people I [styled for that format].

Keanu honestly was one of the first people to teach me about 
Neapolitan styling. ‘Here, look at these beautiful Berluti shoes,’ or 
‘look at this beautiful Kiton suit and the way that it has the roped 
shoulder,’ or ‘look at the way this shirt has special buttons.’ It was a 
little bit of an education because he had been traveling to Italy for 
years, so he passed it onto me.

The second big shoot I did was ‘Ocean’s Twelve.’ I had 20 minutes to 
dress George [Clooney], Matt [Damon], Brad [Pitt], Andy [Garcia], 
Casey [Affleck]… Catherine Zeta-Jones. It was crazy. ‘Hey, we need 
suits, a casual look and a medium-casual look, and we want you to 
put together all four of these looks in 20 minutes.’ I came in with 
my assistant, and we got everybody into suits. They would do all 
these pictures, then round table interviews and then promote the 
film. Because I was doing music videos, having 20 minutes was 
kind of extravagant. I was like, ‘this is easy for me’ and I just became 
very adept at being able to fit and put together a suit and look really 
quickly.

How did you end up styling primarily men?

It kind of chose me. With the music videos, I developed a shorthand. 
For a lot of guys I work with, the red carpet is their only opportunity 
to be themselves, so they want to have a very certain look.

The biggest compliment that I’ve ever received was when a partner 
at a publicity firm said: ‘The big difference between you as a stylist 
and anybody else is you dress movie stars.’ You couldn’t say that 
Jason, Robert, Christian or Keanu would ever wear the same stuff. I 
don’t keep up with [trends] and say, ‘ok, well, dress everybody right 
now in this look.’ Because that to me is not being a stylist. That is 
being an editor. 

But as a movie star, they want to just look like an 11. Maybe that’s 
the reason I’ve worked so long with certain people. Because anytime 
I ever lost a client, [it was] ‘let me do the on-trend thing for you.’ If 
you’re dressing all your clients in the same look, just know that three 
years from now, that look is not going to be in favor and that person 
will look and think, ‘what were you doing? You were dressing me in 
what you thought was cool, but I look like I’m blowing any which 
way with the wind.’

What is the secret to successfully working with a client, like 
Keanu, for so many years?

These men are very busy and they want to know that I’m going to try 
and find the right thing for them — being aware to a certain extent 
of what’s going on [in fashion], but knowing what’s best for them. It’s 
listening, honestly, it’s really listening.

Jason Momoa (and his scrunchie) and Lisa Bonet in custom Fendi at the 2019 Oscars. 
Photo: Frazer Harrison/Getty Images

Reeves, styled in full Gucci by Yang, and Sandra Bullock at the 2006 Oscars. Photo: Frazer 
Harrison/Getty Images)
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How did you end up styling primarily men?

It kind of chose me. With the music videos, I developed a shorthand. 
For a lot of guys I work with, the red carpet is their only opportunity 
to be themselves, so they want to have a very certain look.

The biggest compliment that I’ve ever received was when a partner at 
a publicity firm said: ‘The big difference between you as a stylist and 
anybody else is you dress movie stars.’ You couldn’t say that Jason, 
Robert, Christian or Keanu would ever wear the same stuff. I don’t 
keep up with [trends] and say, ‘ok, well, dress everybody right now 
in this look.’ Because that to me is not being a stylist. That is being 
an editor. 

But as a movie star, they want to just look like an 11. Maybe that’s 
the reason I’ve worked so long with certain people. Because anytime 
I ever lost a client, [it was] ‘let me do the on-trend thing for you.’ If 
you’re dressing all your clients in the same look, just know that three 
years from now, that look is not going to be in favor and that person 
will look and think, ‘what were you doing? You were dressing me in 
what you thought was cool, but I look like I’m blowing any which 
way with the wind.’

What is the secret to successfully working with a client, like 
Keanu, for so many years?

These men are very busy and they want to know that I’m going to try 
and find the right thing for them — being aware to a certain extent 
of what’s going on [in fashion], but knowing what’s best for them. It’s 
listening, honestly, it’s really listening.

I’m going to use Jason Momoa as an example: He seems like a 
person who loves experiencing the most out of life and that comes 
through in how you style him, like the pink velvet at the Oscars. 
How do you take that individual energy and channel it through 
looks?

Well, I do have to say I have amazing people and an amazing assistant 
who work with me. I keep up to a really almost clinically crazy sense 
about what’s going on out there [in menswear]. So that way I know, 
‘ok, well, this will be really great for Robert or Keanu. But for Jason, 
it could be something as crazy as going to The RealReal because I 
know I want something unique and different and it may not exist 
out there. For example, for his ‘Aquaman’ premiere, I found a vintage 
beautiful black velvet robe that Tom Ford designed for Gucci. 

I wanted something distinctive [for the Oscars] and I knew he loved 
pink. So I came up with a design idea, like ‘I want a cool shawl 
collar; I don’t want it to be standard.’ I didn’t think pink in a crepe or 
anything else would look as cool. I thought ‘velvet. Oh, pink velvet. 
Who would do the right thing? Oh my gosh, Fendi. That would 
be sick. Let’s go ahead!’ [His makeup artist also had the idea of a 
matching scrunchie.] So it was a perfect harmonic convergence. 

I have to tell you, up until a week before [the Oscars], he was like, 
‘I’m not so sure Jeanne. I really don’t know if that’s going to work 
for me.’ Or even the [Tom Ford] white motorcycle jacket and pink 
taffeta pants [he wore to host ‘Saturday Night Live’]. A lot of times, 
he’ll go, ‘hm… maybe?’ or ‘yeahhhh.’ It’s about knowing and feeling 
and thinking, ‘this is what I think would work.’

Like Kumail [Nanjiani]. The Pakistan flag is this beautiful dark 
green, so for the Apple launch event [above], he told me, ‘I really like 
this green; I like this collar because it looks like the traditional shirt 
in Pakistan.’ So [Zegna Artistic Director] Alessandro Sartori did this 
beautiful green suit and a collarless shirt. It’s like I don’t sleep at night 
because I sit there and I think 
Your clients, like, John Cho and Kumail Nanjiani aren’t just talented 
actor/producers, they’re also groundbreakers who represent a lot 
to the Asian-American community. How does that play into your 
approach to styling them?

For John, the viral campaign #StarringJohnCho, those posters meant 
a lot to me because there is an understanding that, yes, he could be 
starring in any of those lead roles. If you look at the roles that he’s 
taken, they haven’t necessarily been the conventional ‘Asian nerdy 
guy.’ I grew up with Long Duck Dong in ‘Pretty in Pink,’ so to see him 
in a fashionable, cool way — and the same thing with Kumail — to 
see them as very elegantly dressed men is important. 

As I was saying about listening, when I am at that fitting, I hear what 
they’re saying and I do take that into consideration. John wore a cute 
pair of joggers [by Zegna at the Independent Spirit Awards, above]. 
We actually joked about it. It’s a little bit old Korean grandpa with 
a little bit of badass Japanese. Or like with Nick Kroll. Nick is into 
really fun whimsical colors and that show that he does, ‘Big Mouth,’ 
talk about groundbreaking. I’ve watched it and to see that it has 
really has opened a lot of doors to teenagers feeling they can talk 
more openly about the awkwardness of puberty. It was like, ‘let’s do 
that fun, youthful spirit in your clothing.’

Your client roster is so full of talented leading men and I also have 
a massive crush on pretty much all of them. How did you build 
such an impressive roster?

Honestly, in as much as you worship new and youth, I have to say 
it is definitely from years and years of experience. I hate to use the 
word ‘wisdom,’ but it’s age and experience. The red carpet is the 
only instance when that person gets to be themselves, so to have 
somebody develop and create that really strong voice for them in a 
way that consistently says, ‘I’m a leading actor,’ that’s important. That 
is exactly why I’ve been very, very fortunate that I’ve developed the 
roster of people that I have.

Do you go with them when they’re on their promo tours?

No. I set them up with their stuff. I used to a long time ago, here 
and there, go with certain people, but it’s way too daunting. We 
do a book of all the looks. You email it, give them a hard copy and 
give one to everyone else around them. We triple label everything 
and make sure — if it goes to the tailor, laundry or to get steamed 
— that an outfit can be put back together really quickly. Because 
typically these guys are on 22-hour schedules a day. They barely 
can remember their names, let alone not knowing what time zone 
they’re in, so you make it as easy as possible.

You had a womenswear line from 2009 to 2014, with your former 
client Katie Holmes called Holmes & Yang. Would you ever 
consider doing a menswear line in the future?

I would probably do a fun collaboration. I would do something, but 
I wouldn’t want to actually be the one producing it. First of all, there 
are so many lines out there right now, and there’s something to be 
said for sustainability and how important it is that we have so many 
goods out there. Do I I really want to add to the amount of stuff that 
people have? I don’t know if I want to do that right now.

What advice do you have for young people aspiring to be celebrity 
stylists?

Know that it is really hard and treat it like a real serious business 

and it will, in turn, reward you. It is a lot of hard work. It is a lot 
of schlepping. One of the biggest things you have to take into 
consideration is listening. It’s so important to listen to the client 
and it’s not about you on the red carpet, it’s that person’s face. A lot 
of people go into this business to try and establish themselves to 
become famous for whom they work with. But your career will be 
short-lived. If you want to create a longterm relationship and have a 
longterm understanding of working with these people, listen and try 
and create a a strong and consistent image for them.

How are you prepping Keanu for his upcoming busy months?

To see him in ‘Toy Story 4’, such a beloved franchise, I’m really 
excited for that. Because I’ve always known him to be the kindest, 
most thoughtful person. People think, ‘oh he’s this dude.’ He’s so 
multifaceted, like a diamond. I don’t think people have begun to 
realize who he is, so I’m very excited for him to continue to have 
people see him in different roles. It makes me super excited to know 
that he feels like he’s equipped [with his wardrobe]. I feel like I’m Q 
in the James Bond movies. I feel really happy knowing that he’s well 
equipped and ready to go.

Follow Jeanne Yang on Instagram @jeanneyangstyle.
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MIMI CHOI: INSTAGRAM’S MOST SOUGHT-AFTER 
ILLUSION MAKEUP ARTIST.

For someone who started out as a Pre-school teacher it was 
almost impossible to believe Mimi Choi would end up 
being the fantastic artist that she is today. You must have 

seen her works if you paid any attention to the 2019 Met Gala. 
Known for stunningly realistic illusions and 3-D effects, Choi 
showed off her mind-boggling skills at this year’s fashion prom 
via Ezra Miller, who sported one of her classic, trippy, “multi-
feature” looks for the occasion. Her attention to detail, seemingly 
boundless creativity and raw artistic talent have earned her plenty 
of industry attention, master class opportunities and partnerships 
with brands like MAC and Make Up For Ever — not to mention a 
whopping 1.1 million followers on Instagram.
It’s hard to believe she’s only been at it for about five years. She lives 
in Vancouver having immigrated there from Macau, a Portuguese 
colony in China, with her parents as a child. She devoted most of 
her time on academics, with little time to arts let alone makeup 
art. But in her 20s, she started feeling listless and burned out, at 
which point her mother suggested she make a change and pursue 
her creative passions. 
Choi’s work, which evokes such artistic visionaries as Salvador 
Dalí and M.C. Escher, can be fantastical, unnerving and even 
disturbing. She suffers from sleep paralysis, experiencing bouts 
during which she has vivid, sometimes morbid and frightening, 
visions, which she then channels into her makeup artistry as a 
means of self-expression and self-care.”You might find it bizarre 
that I like to paint weird things on my face and other people’s 
faces to be happy, but that’s what it is. It makes me happy so I’m 
going to continue to do it,” she says.
A week after the Met Gala, Choi took some time to talk about her 
unique career trajectory — and arguably more unique makeup 
style — with Fashionista. Read on for the highlights.

Mimi Choi. Photo: Courtesy of Mimi Choi

Tell me a little bit about your background and when you first got 
interested in makeup. 

I only actually started doing makeup five years ago. I was a preschool 
Montessori teacher before, and for three years I had my own 
classroom and I was teaching little children from two years old to 
six years old and I thought my life was set, but I wasn’t completely 
happy. I thought it was normal to feel that way. It got to a point 
where after three years I was constantly burned out and stressed, 
even though I loved children. But doing my own makeup became a 
habit to release stress. 
One night my mom asked me one question that changed my life, if 
I saw myself being happy being a preschool teacher for the next 30 
years. It kind of shocked me and made me think — at that point, I 
was already burned out, but I also felt like I was so deep into it that I 
couldn’t change anymore. And she was like, “Oh, that’s not the right 
way to live.” I was 28 at that point. She’s like, “Why don’t you learn 
something new? Explore your other passions and if it just doesn’t 
work out then go back to teaching, but just have a break for yourself 
if you’re really stressed out. And we support you in whatever you 
choose.” 

Had art been a hobby or interest of yours while you were growing 
up?

No, I had no art background. I was very heavily focused on 
academics when I was young because I was from Macau, close to 
Hong Kong and the education there is really heavy on sciences and 
math. Art was not something that I felt like I could pursue so I never 
really focused on it, but I always had an interest. I’d doodle when I 
was bored, but it wasn’t something that I learned. I never dared to 
even think that it would be an option. 
I Googled “makeup school in Vancouver” and Blanche Macdonald 
popped up. I went there for a tour, and I loved it. I saw the teacher 
demoing cuts and effects, using just paint to make it look 3-D. It 

made me realize that makeup was so much more than beauty, and I 
really liked it. I quit my job and started school in three days. 
That was super life-changing and scary for me. The whole year at 
Blanche was, seriously, one of the most memorable years. I realized 
that there was so much of me that I hadn’t discovered yet. 
In the first module, I was just learning 3-D makeup. I kind of already 
had an idea of how to do it, but learning the fundamentals, the 
professional techniques of everything helped me realize the potential. 
And the teachers were amazed. I was shocked that everyone was 
surrounding my makeup and asking me, “Are you sure you’ve never 
done creative makeup before?” And I was like, “No. It was just my 
first time.”
I did a cracked face look for Halloween 2013. It was one of my first 
creative makeup [looks]. I only used two eyeliners, a black one and 
white one, and I posted the look on Instagram. It kind of went viral 
on Pinterest and on Instagram and it just motivated me to keep 
exploring this style. If I could do makeup that people liked with just 
two products, there had to be so much more that I could improve on 
and do. So each time I just tried to improve from the last look and  
try to beat myself from the day before. Five years later, it evolved into 
a career. I kind of pioneered this genre [on Instagram] that wasn’t 
really existent when I began.

What initially drew you to these types of ultra-creative, illusion-
based looks? 

I didn’t think there was any market for it. I just knew that I enjoyed 
doing it. It all started from the cracked-face look for Halloween 2013. 
Then I’d get encouragement from instructors; they’d give me a lot of 
motivation and feature my work on the website, even as a student. 
That gave me tons of encouragement to continue and explore this 
genre. 

People on social media started liking it. I didn’t really do it for fame 
or for followers or whatever. It was just genuinely something that 
I enjoyed doing. I felt like if I could do a good illusion makeup, 
creative makeup, then I could do good glam or bridal makeup easily. 
It’s like learning how to run before you walk, and I just felt like it was 
such good practice. 

Making that jump from being a teacher to becoming a makeup 
student had to be intimidating. Did you ever question the decision 
in the beginning?

I think the only time I doubted it was the first day of school. I was 
scared. But as soon as I picked up brushes and started doing makeup, 
even like the first week, I already knew that could be something. I 
wasn’t sure what kind of makeup job I was going to have, but I knew 
it was something that was going to make me a lot happier. Within a 
month, I already knew that was it. 

Was there a learning curve? 

Yes, of course, because I had no arts background and I was starting 
to do illusion makeup. It looked kind of cool but the shading and the 
highlighting I know, looking back, was off. 

What did your professional path look like after school?

I was hired by the school to work as an instructor. I was actually 
teaching at Blanche for two years, until I became more of a freelance 
artist. I kept building my social media. My goal wasn’t to get famous 
or to gain followers — yes, those are bonuses. Of course I enjoy it, 
but I always liked making things look pretty. Instagram was kind of 
my way to express my art and my color scheme and document my 
progress.

At what point did you start building your social following and 
focusing more on illusion makeup?

After my normal work hours I’d go home to explore different 
techniques of illusion — I learn everything by myself. I’d practice 
[illusion makeup] on myself and just started posting on an Instagram, 

and then one day it went viral. I remember the first company that 
featured me, that gave me a huge bump and kind of jump-started 
everything, was Nyx. They posted one of my looks, and I never even 
used their products. I think at that point I only had 5,000 followers 
or something, and I went from that to 15,000 in one day.

Then it was a snowball effect: Once Nyx shared my work, other 
companies saw it. Flare was one of the first magazines that asked me 
to do a shoot. I got a full spread, which was really cool, and from then 
it snowballed. I got asked to do do master classes overseas. My first 
one was with Kryolan in London a few years ago — people realized 
I’m also an educator.

It seems like education has remained the constant throughout 
your different careers. Why is that such an important thing for 
you? 

I like sharing and educating. I just love showing people how to do 
things if they’re interested and to know that people are able to gain 

knowledge from you and to get something out of your teaching is 
so rewarding for me. When I do my classes it’s not just teaching 
makeup. I like to talk about my journey, too, because I think a lot of 
young people find it inspirational that I changed my career so late in 
my life and that everything worked out. 

What is your process like and where do you find inspiration?

Illusions in general take at least two hours, and up to 10 hours for 
me, but I don’t have the patience to go beyond that. My process is 
different for each look because I don’t really like to repeat looks.  
I learn something new each time. I think that’s how I progress as 
an artist, I constantly push myself to do something that’s different. 
That’s challenging. I never stay within the comfort zone. I always try 
to leave that. 
I get inspiration from many different sources, but I try not to look 
at other makeup artists. I look at other art forms, like paintings, 
photography, music, sculptures. I also get inspiration from 
Photoshopped art. When I see digital art online, sometimes I look at 
it, it’s really cool. I want to create it with makeup — I don’t Photoshop 
my work. 
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I also get inspiration from my sleep paralysis, my 
nightmares. I’ve had that since I was little and I 
hallucinate during my sleep paralysis and see really 
weird visions, frightening visions, and I paint them 
out. When I paint them out, for some reason I don’t 
dream about them anymore. I dream about something 
else. Makeup, in a way, heals me and allows me to 
express myself and reveal my true self. 

Do you have a favourite look you’ve done?

That’s really hard because every one is special to me in 
its own way, but I would say recently the one that I did 
on Ezra [Miller] at the Met Gala was quite memorable 
just because of the experience. He had a vision that he 
wanted to be different, he wanted to start something 
new. It was really cool to see my work on a larger scale. 

It had multiple eyes and a kind of blurry face, which 
means a lot to me because that was one of the major 
looks that jump-started my career in 2014 when I 
started exploring blurry faces, doing multiple features 
on the face. 

I never expected the kind of reaction that it got. I did 
not know people would like it that much. I thought 
they’d be creeped out or disgusted or something, but 
people seemed to embrace it. I’m really grateful.

A lot of your looks are so realistic and sometimes a 
little bit disturbing and dark. What do you hope to 
communicate through your work, and what do you 
hope people take from seeing them? Do people ever 
react negatively?

I’m inspired by my fears. A lot of my looks are inspired 
by my emotions and my sleep paralysis. I totally 
understand if people find them frightening, but it 
is also my way to express myself. So if people react 
negatively I don’t take it personally at all. They’re free 
to feel whatever they want with my art and as long as 
I’m happy doing it and I’m not hurting anybody then 
I think everyone should be like that, should live that 
way. 

At the end of the day we all have ourselves. We only 
live one life, right? You might find it bizarre that I like 
to paint weird things on my face and other people’s 
faces to be happy, but that’s what it is. It makes me 
happy so I’m going to continue to do it.

What career goals do you still have?

I think the important thing is just to keep evolving and 
creating new art and just staying happy. I might want 
to have a school, a studio in the future where I can 
share my knowledge, have small classes or whatever. 
I’d like to continue to share, to teach classes all over 
the world. And maybe have my own product line, who 
knows, but I just want to keep evolving as an artist and 
I don’t want to limit myself. 

What advice do you have for aspiring makeup artists 
or even just for someone who is, maybe like you 
were, stuck in a career path and thinking they can’t 
make a change?

The most important thing for everybody, not just 
makeup artists, is to step out of your comfort zone. 
That’s one thing that made me grow the most; 
whenever I feel comfortable in a situation for too long 
that means I’m not growing.  
It’s also really important to have a good attitude, 

Ezra Miller (with makeup by Choi) at the 2019 Met Gala. Photo: DimitriosKambouris/Getty Images for The Met Museum/
Vogue

because a lot of people have skills and talents and 
everything, but not a lot of people are pleasant to work 
with. So to stand out, to be visible, to have a place in 
this industry, it’s important to have a good personality. 
To have grace, to be able to know how to work well 
with a team, to communicate well and be punctual and 
professional. I think that’s really, really, important.

THESE ARE OUR 17 FAVORITE SNEAKER RELEASES 
FOR THE SEASON.
May’s been good to us.

May has something for everyone, from the Travis Scott 
Jordans to the Crosty Ondy Chaos, and the Jjjjound 
Reebok Club Cs, there’s a little something for everyone 
this month. While you’ll have to snag a few of them 
on resale sites like StockX and Stadium Goods because 
they’re already sold out, the end of the month still has a 
lot in store for us that you can’t afford to miss.

3x1 x Nike Air Force 1, $130 
Release date: May 24th 
Photo: Courtesy of Nike

Crosty Onda Chaos, $450 
Release date: May 30th 
Photo: Courtesy of Crosty

Travis Scott x Air Jordan 1, $175 
Release date: May 11th 
Photo: Courtesy of Jordan

Air Jordan XII ‘Midnight Black,’ $190 
Release date: May 17th 
Photo: Courtesy of Jordan

Nike Presto React, $120 
Release date: May 16th 
Photo: Courtesy of Nike

Nike Air Max Tailwind IV ‘Desert Ore,’ $160 
Release date: May 24th 
Photo: Courtesy of Nike

Undefeated x Adidas Ultra 
Boost 1.0, $180 
Release date: May 31st 

Tom Sachs x Nike Mars Yard 
Overshoe, $550 
Release date: May 10th 

John Geiger 002 Cream, $350 
Release date: May 31st 
Photo: Courtesy of John Geiger

Alexander Wang x Adidas 
Future Shell, $250 
Release date: May 30th 

Air Jordan I High x Nike SB, $175 
Release date: May 25th 
Photo: Courtesy of Jordan

JJJJound x Reebok Club C 85, $150 
Release date: May 16th 
Photo: Courtesy of Reebok

Diamond Supply Co. x Puma ‘The Cali,’ $130 
Release date: May 18th 
Photo: Courtesy of Diamond Supply Co.

Sacai x Nike LDWaffle, $180 
Release date: May 16th 
Photo: Courtesy of Nike

Kith x Tommy Hilfiger Hyperbole 
Release date: May 24th 
Photo: Courtesy of Kith

Asics x HBX Gel-Kayano 5 OG, $200 
Release date: May 31st 
Photo: Courtesy of Hypebeast

Fear of God x Nike Moccasin, $170 
Release date: May 17th 
Photo: Courtesy of Nike
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HOW MONA MAY TURNED A FASHION 
DEGREE INTO A CAREER COSTUME 
DESIGNING ICONIC FILMS LIKE ‘CLUELESS’
“It was really fun to have the opportunity to marry two of my 
loves,” says the designer behind “Romy and Michele’s High School 
Reunion,” “Never Been Kissed, “Santa Clarita Diet” and more.

In our long-running series, “How I’m Making It,” we talk to people 
making a living in the fashion and beauty industries about how they 
broke in and found success.

Beverly Hills BFFs Cher and Dionne in “Clueless.” The goofy late 
bloomers in “Romy and Michele’s High School Reunion.” The 
endearingly awkward Josie “Grossy” Geller in “Never Been Kissed.” 
These characters hold a special place in our hearts because they made 
us laugh, and brought back relatable memories of our formative 
years, influencing the way we dressed — back then and today.

It’s hard to think of Alicia Silverstone’s Cher without casting your 
mind back to her yellow plaid skirt suit, Calvin Klein slip dress and 
luxury wardrobe organized via a fantastical computer program that 
even Silicon Valley still can’t replicate in 2019. 

Of course a mention of Romy and Michele immediately brings 
“business women” power-shoulder suits and pastel Lycra mini-
dresses to mind. Even till now I’m still hesitant to wear white jeans, 
in general, after Josie’s first day of senior year debacle. Courtesy of 
designer Mona May these referential costumes were integral parts 
of these characters, that’s why they bring back so much nostalgia 
decades later.
Over the phone from Los Angeles May talks about the 
groundbreaking fashion influence of “Clueless” that still resonates 
to this day “That was the ‘90s — there was no Style.com.  There was 
no Instagram or influencers. I was like the original influencer. That 
was so fresh at the time.”
May has what it takes to transform bonafide runway trends into 
character-developing costumes — cementing both the story and 
style into our collective consciousness. She laughs “My assistants 
coined this phrase ‘Mona-fied’. It goes through my eyes and the eyes 
of the character and then it becomes real.”

The brand she runs to today is fuelled by her talent and enthusiasm 
for fashion which dates back to her childhood. May recalls making 
outfits for cut-out paper dolls and dressing her friends and family 
at the age of seven. Her international background also gave her an 
insightfully global outlook on fashion and style — she was born in 
India, raised in Warsaw and Berlin and studied in Paris and New 
York.

In 1989, she got her first official costume design gig for the MTV 
comedy series, “Just Say Julie,” written by and starring Julie Brown 
who also played exasperated gym teacher Ms. Stoeger in “Clueless.” 
Since then, May has placed her fashion-forward stamp on the big and 
small screens: L.A. nightlife spoof “A Night at the Roxbury” (shiny 
suits and man jewelry!), Amy Adams as a Disney cartoon princess 
comes to life in “Enchanted,” the television version of “Clueless” and 
the Whitney Houston TV movie biopic, “Whitney.” May is absolutely 
relentless, constantly challenging herself, incorporating live action 
with CG or animation — or both — in “Enchanted,” “Stuart Little 2” 
and Eddie Murphy’s “The Haunted Mansion.” 

She enjoys a 20 year-plus collaboration with actress/producer Drew 
Barrymore, starting with ‘80s-inspired looks in “The Wedding 
Singer,” turn-of-the-millennium ‘fits in “Never Been Kissed,” of 
course, and three seasons of SoCal style in the zombie comedy series 
“The Santa Clarita Diet.”

The movie “Never Been Kissed” turned 20 earlier this month and the 
latest season of “Santa Clarita Diet” just dropped on Netflix, so we 
believed it was the best time to catch up with May and learn about 
how she transformed her degree in fashion to a career in costume 
design, and of course her special balance of envelope-pushing 
style and memorable storytelling and why she loves working with 
Barrymore.

How did you start your costume-design career?

I studied fashion in Europe and in New York and ended 
up in Los Angeles at the Fashion Institute of Design 
And Merchandising (FIDM). I had friends at USC and 
UCLA film school and they were like, “We’re doing our 
little movies and you’re in fashion, can you help us?” 
This was the moment that everything changed, because 
once I figured out you can work with a script, create a 
whole entire world, figure out the characters and create 
a life for them, it was quite addicting. While in school, 
I started doing music videos and commercials. It was 
the ‘80s and MTV was starting up. I started working 
with MTV on “Just Say Julie.” It was really fun. Weird 
Al Yankovic and [celebrity guests would] come on. We 
were making clothes and costumes out of nothing.

Which project would you consider your big break 
and why?

It was definitely “Clueless.” I met [writer/director] 
Amy Heckerling on a pilot, which didn’t get picked up, 
and we fell in love with each other. When she wrote 
“Clueless,” she said, “This is the movie for you.” She 
knew I had a fashion background and I grew up in 
Europe; she wanted something very fresh and different 
than what was on the streets at the time. It was grunge. 
We went location scouting to some schools in L.A. and 
it was just quite dismal. Everybody was in baggy pants, 
flannel shirts. The story was about these beautiful girls 
that lived very affluent lifestyles in Beverly Hills and 
had everything that anyone could ever imagine — 
money to buy clothes, travel to Europe. It was really 
fun to have the opportunity to marry two of my loves: 
fashion and costume design. 

In “Clueless,” the costumes are another larger-than-
life character. Same with “Romy and Michele” and so 
many of your other pwrojects. How do you find that 
perfect balance between fashion and storytelling 
through costume?

You always want to start with the character: Who are 
these people we are creating? In “Clueless,” the most 
important thing for Amy when she was writing the 
script: she wanted to make sure they are girls. They 
are not fashion models. They’re not strutting around 
in heels on the runway. It was really important to 
translate all the trends coming out on the runways into 
the world of teenage girls and the characters to make 
them real.

Cher had her own color palette and silhouettes. The 
A-line dresses, plaid skirts, cap sleeves and empire 
waist dresses — everything was very sleek and 
feminine. Dionne was much more avant-garde. Her 
skirts were shorter. There was vinyl, leopard, bright 
colours. She was always pushing the envelope. You 
could read who they are through the fashion, but also 
who they really truly are as characters. Comedies are 
interesting because you can overpower the actor with 
the costume very easily.
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You often illustrate the jokes and supporting physical comedy 
through costumes. What is your approach to finding that balance?

Filmmaking is such a collaborative experience. You sit down with 
the director and go over the script and try to figure out who these 
characters are and what makes them tick. What is the journey they’re 
going through and what are the the high points? Or where the 
comedy has to pop. That’s when everything starts gelling together. 

Actors are so collaborative, too. They have an instinct. You can 
conceptualize a lot with all the research, the boards, visual stuff you 
present to directors, discussions with the production designer. But 
it’s not really until you’re in the room with the actor, in the fitting, 
when the true magic happens. In that moment, you have the actor’s 
body, you have their physical expressions, how they move. You’re 
putting the clothes on them, [and you see] how that gels and you 
know how far to go, how funny this could be. Because you can put 
the same sweater on two different people, but it’s not going to have 
the same effect. 

Drew is really a great example because she gets into it. When we 
did “Never Been Kissed,” we went shopping together and we were 
trying all kinds of different ideas. This whole boa thing was so great, 
when she goes to her first day of high school. I mean, why? She really 
wanted it because she wanted to trip on it. Also, the white jeans, 
when they spill the chocolate, the bright yellow lemon bag, all the 
details. You prepare for it, but really in the fitting, when the actor is 
in the right thing, you feel it. They feel it. 

“A Night at the Roxbury,” too. I love that movie.

Comedians are great to work with. Those guys [Will Ferrell and 
Chris Kattan] were insane. They were constantly moving. I was 
trying to work and they can’t even stay still, [which also influences] 
how I have to make the clothes. The suits have to stretch, because 
they’re constantly making their crazy moves. [The environment 
also] dictated the colors. The movies happen at night, so they have 
to be shiny and you have to see them at the club. 

I get a lot of questions about Alicia Silverstone in the yellow suit in 
“Clueless.” It was so important for her to pop in the quad when we 
open the movie. We tried blue; we tried red, which is a sexy color. 
But truly not until the yellow, it was like, “Oh my God, this is it. 
Look at how perfect it looks on her.” The color looks great in a quad 
against all the green. It’s one of the most memorable outfits from 
the movie.

You’ve worked with Drew Barrymore for over 20 years. What was 
a moment you had with her on your recent project that made you 
realize you’ve both come full circle in your collaboration?

It’s the ease of working with someone. I know what’s best for them 
and they have complete trust knowing that I will find that — that I 
can really see them — and I will choose the right pieces. That kind 
of trust is really important with any actor and to have that for that 
long is really special. There’s a lot of comfort in the fittings and 
conceptualizing — and we really get into it. 

This was an interesting character because we had to go from a dowdy 
housewife in Santa Clarita to someone who’s really empowered now 
— by eating humans — and self-confident. She’s starting to wear 
designer clothes. Her look is completely different from season 
one now to season three. It was a great arc that we’re able to create 
together. Drew is very involved in the details and colors. She brings 
ideas now from Instagram. It used to be tear-sheets [laughs]. It’s 
really fun to be able to collaborate in that way. It’s like family.

You also do a lot of streaming and TV series and pilots. What are 
the biggest differences between costume designing for movies versus 
episodic series and how do you switch back and forth?

Well, movies are my first love. It’s an epic kind of adventure when 
you have time to prep, collaborate with other departments and think 

on the script and how to create the characters. You have time to dive 
into details much deeper with actors. With TV, it’s a very fast-paced 
medium. You don’t have a lot of time to prep. You have to be always 
on your toes. It’s interesting going back to TV because it taught me 
to do things and make decisions faster. Lucky that I’ve been doing 
this for so long. I trust my instincts 100%. It’s really a whirlwind. I 
agreed to do this with Drew because I had that connection with her, 
so I knew we could do it.

Looking back over your career, what was one memorable learning 
experience that you still use today?

One of the most challenging jobs was “Enchanted.” Those are iconic 
fairy tale characters that live in people’s psyche and [I had to give] 
them a little bit of a makeover and bring something fresh. The other 
challenge was working with 2-D animation. The characters came 
from completely old-style Disney animation and then [I had to] 
translate that into live-action costumes. Because 2-D animation is 
like a drawing, a flat thing. There’s no gravity. You can do anything 
you want. You can put a tiny little waist and giant sleeves on a 
character and everything’s going to bounce perfectly. 

Then you have to make that costume for Amy Adams, who’s going 
to run around Times Square. She’s going to get wet and hang from 
a billboard and how do you take the ‘princess,’ animated proportion 
to live action? You have to make the skirt super huge. How do you 
make sure the actor can wear it? She was such a trooper. That skirt 
was made from over 200 yards of fabric, so it probably weighed a 
minimum of 25 pounds. 

In the case of Queen Narissa [Susan Sarandon], the costume and 
character had to morph into a CGI dragon. So it was 2-D animation 
to live action to CGI. It’s not just technology and how do you deal 
with all of that, but taking the design and making it work in all the 
different mediums. Those are the moments of the future of fashion 
and predicting. This is a whole another part of designing. It’s like 
invention. How do you find something new and fresh?

Where do you see your career progressing in the next 10 or 20 years?

I love to teach. I’m huge on mentoring young designers. I work 
with a few schools in Los Angeles to meet with a group of young 
designers every month. I just help them out, encourage them and 
inspire them. I would love to continue doing more of that. I’m 
writing a book that will bring a lot of inspiration of what we talked 
about. We need to inspire young kids. We need to make them 
believe each of our stories and how we see something as unique. 
Just believing in ourselves as artists is hard. We get discouraged. 
There’s a lot of competition. How do we really find our voice? I will 
continue making movies, hopefully working with my beloved actors 
and directors, as I have over the years.

What advice do you have for aspiring costume designers?

We have to, number one, love what we do. That really is key because 
this is not an easy job. We work long hours. We go away from our 
families on location all the time. Now more and more films are being 
filmed away from where we live. You have to be really passionate 
about this so it doesn’t feel like work. 

All those details — showing up, being professional and all this stuff 
— are really important. Just get your hands dirty and assist and 
intern. Reach out to costume designers if they love their work and 
say, ‘I’m just starting out and I love your work. Is there any way we 
could speak or I can shadow you?’ I get those inquiries all the time 
and I reach back if I can help, absolutely. I think a lot of designers 
would.

Really, stay on the pulse of fashion and see the movies. A lot of times 
when I interview people, I’m like, ‘who are your favorite designers?’ 
[and they can’t answer]. Are you in, or are you not? If you don’t know 

the actors, maybe you’re not that interested. You have to know what’s happening. 
You have to read magazines. You have to really be passionate about it.

I’ve never lost the passion. That’s why I still do what I do. My work is an expression of 
that. My work is joyous; my work is fun. I’m very lucky to get the projects that I have. 
I think I get them because that’s what I can bring to the project: that exuberance. 
One of Adam Sandler’s producers gave me the best compliment I ever had. He said 
my work can open movies and that’s a pretty great compliment.

This interview has been edited and condensed for clarity.
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IF YOU WANT STRUCTURED WOMENSWEAR WITH A 
TWIST, CHECK OUT NYNNE.
Lucky us, the Nordic-inspired brand is rolling out handbags this year.

Designer Nynne Kunde encapsulates her namesake brand Nynne 
with just three words-Daring, sophisticated, and cosmopolitan . A 
Copenhagen native, Kunde attended school in London, studying 
fashion design at Istituto Marangoni. Kunde explains “My graduate 
collection from Istituto Marangoni was about female empowerment 
as a reaction to the political climate, [and] it has become my 
constant inspiration. The brand’s philosophy lies in the exploration 
of dressing as a form of power and aims to uplift women in their 
daily wardrobe.”

Launched in August 2018 The Nordic–inspired brand, has not 
relented in rolling out one timeless piece after another; from pleated 
dresses and blouses to ruched lamé pants, the collections have
ooze sophistication, or “daring yet sophisticated,” as Kunde puts it. 
This year is no exception as the designer is focused on expanding 
into worldwide retailers and evolving the label. Kunde concedes 
“Besides the ready-to-wear collection, the brand is expanding the 
jewelry and accessories offerings with bags”.  Later, she hinted at 
an exciting collaboration with a large Italian retailer— our fingers 
crossed on that happening in the handbag department. 

Still, Kunde is committed to keeping the brand as sustainable as 
possible even as it expands. She explains “Our philosophy is less is 
more. We create timeless pieces which can be [worn] over decades, 
and we only do main fashion seasons. With our leather pieces, 
I’ve design lines in mind for possible alterations and restyling. If 
people get tired of the silhouette, they have [an] alteration option 
instead of getting rid of the garment. For our SS20 collection, I 
am experimenting with recycled silks and nylons, [incorporating 
them] with cotton and fine wool. We’ll continue to evolve our 
sustainability initiatives and try to incorporate as many as we can 
afford.”

Photos: Courtesy of Nynne
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LIFE LEFT “BREAD CRUMBS” FOR VIDA’S MISHEL PRADA

Mishel Prada didn’t have it easy, here’s the thing: before 
playing the tightly wound Emma in the much-talked 
-about show Vida, in real life, Mishel Prada was a 

rebellious 20-something Miami transplant living in La La Land. 
Before venturing into television, she was ping-ponging from 
music festival to music festival in the back of a van with her then-
boyfriend’s band. Later she finally settled in Los Angeles and took 
up a concierge job at Roosevelt Hotel to pay the bills between acting 
gigs—which she was actually very good at, she often played hooky 
by drinking champagne from the hotel-room mini bars. 

As we sat down to chat that free-spiritedness she innately possesses, 
proved to us that she can transform into such a complex, heavy 
character that much more impressive. Here we talk about how this 
role helped her find her voice, the importance of self-care, and why 
it’s good to paint with a different color palette.

On the odd jobs she did before landing her big role:

“I was originally a VIP host at the Roosevelt Hotel—I would walk 
the VIPs to their rooms. Then that turned into being a concierge, 
and I was a very good concierge because I loved food and figuring 
out what type of things people would like to do. You know, ‘You’re 
going to want the place that’s deep in East L.A. but with a really 
good jukebox and cheap beers; and you’re going to want to go to 
Spago.’ Really crafting that [experience]. I loved that it was a lesson 
in psychology, figuring out what was for everyone. But I was a bad 
employee. I would take my lunch break and sneak into the empty 
rooms and drink the champagne out of the mini bar [laughs].”

On struggling with her move from Miami to L.A.:

“It was the first time that I was away from what I knew. I thought for 

a long time that the rest of the United States was like Miami. It’s not. 
Newsflash! I didn’t understand where I fit in, because I was getting 
invited to all the parties that were the parties to get invited to, but 
then I’d walk away and feel bad about myself. I was living this L.A. 
life. I was living off of Laurel Canyon in a three-bedroom house off 
of Sunset Blvd. with like, seven girls. But then you go into a party, 
and they’re like, ‘Not you, you can’t come in.’ A really good friend of 
mine who grew up in New York was like, ‘I feel like this isn’t for us. 
We need to go East.’ So we borrowed a car, because we didn’t have 
money for a car, and drove east on Sunset. She saw this bar, and she 
was like, ‘Pull over. That’s the bar we’re going to.’ They were selling 
tamales in the middle of the bar, and it looked like someone’s garage. 
The beers were four dollars and there was a taco truck. I was like, 
‘This is something that I can get down for. This is the L.A. that I like 
to see.’ It felt like I was having real conversations with people. That 
was a part of L.A. that I didn’t really get to see represented, and it’s 
really cool that now I get to be part of a show that does that.”

“I was really excited to watch it, hoping that maybe I would get to be 
on the show, but I didn’t have a ton of TV credits. I auditioned for 
Lyn first, didn’t get it. Then I auditioned for Cruz, got really close. 
I was one of the top few choices to get it and didn’t get it. Then got 
offered the role of Emma. She was so dense and rich as a character. 
I was a little scared; how do I play this person who also feels so 
different than me in the choices that she made in her life? But I 
felt her heart. I started with just the softest parts of her. I imagined 
the little girl inside of her that nobody really protected. That was 
a whirlwind, and I was completely honoured to get brought in, 
but inside I was like, Oh my god, how am I going to do this? The 
cast had already worked together, but when I walked in, Melissa 
[Barrera] gave me a big hug.”

On what she learned about herself while playing Emma:

“I think I’ve really evolved and learned a lot about the 
things that I want and speaking up. Just being a woman 
and really moving to a place where I’m not looking for 
that outside validation. I’m realizing that I can give this 
to myself. I can say, ‘Hey, you got this.’ With Emma, 
I definitely relate to leaving your home. There was a 
feeling of this badge of honour of getting out, moving, 
and doing something else—having another experience 
that wasn’t only what you grew up in. Now, in looking 
back through this lens of love, I can appreciate where 
I’ve come from so much more. Before I used to be a 
little embarrassed because we didn’t have a ton of 
money and there were all these kooky things. Now I 
appreciate it, and I miss it, and I can honour that part 
of me.”

How she was able to turn off:

“Self-care is something that is a lot more important 
than I realized. I was like, ‘Anything for art!’ Then, all 
of the sudden everybody goes home, and you wrap, 
and you’re just like, ‘How do I turn this off?’ After 
season two, I started seeing a therapist, which was such 
a revolutionary idea. I think a lot of Latin people don’t 
go and seek therapists. It’s been so profound for me to 
really have that.”
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On the biggest takeaway for her:

“While we were shooting, there was an energy. I think 
everybody really knew we were making something 
special. I’m just so in awe of all of the other actors on 
this show because they bring such an honesty to these 
characters. It’s a gorgeous thing.

“It was reminding me of something that I didn’t even 
know that I was missing. So that was really profound 
for me to be like, ‘Oh, we can make something this 
way.’ You go on set, and it’s so many women, so many 
women of color, and we’re all just really coming 
together to tell a human story. We’re painting with a 
different color palette, but it’s a story about love, and 
it’s a story about gender and identity and a story about 
finding yourself. That’s something that anybody can 
relate to. It also incorporates this immigration story, 
which is an American story. It’s the most American 
story.”

On what we can expect for season two:

“We’re going to see a lot of growth. We’re going to see 
a lot of bold storytelling. It’s a very sexy show, so we 
definitely start the season with a bang...literally. We 
had a lot of fun making it. We’re getting to see sexuality 
portrayed in a very bold, provocative way, but with a 
gaze that we haven’t really gotten to see before. It’s a 
female gaze. We see both sisters getting to know each 
other because they never really did and try to become a 
family. We see the world kind of open up a little more.”

Tags: Film & TV Tribeca Film Festival
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HOW THIS ENTREPRENEUR LANDS DEALS 
WITH NIKE AND PANTONE
Coral Studios co-founder IsmailaTraoré on what it takes to build a brand.

His passion about his work is simply magnetic: 
IsmailaTraoré or ‘Ish’, as many know him describes 
himself as a “Tall cultural practitioner” while we 

discussed the creation and trajectory of his creative agency, 
Coral Studios, over the phone a few months ago. This is the 
same Coral Studios that came out with the Nike Air Max 95’s 
last year, which donated all proceeds to The Great Barrier 
Reef Foundation. If you don’t already know, Pantone actually 
named Living Coral the color of 2019, and they gave Traoré 
and his team the rights to use it on their in-house pieces and 
brand collaborations they have coming this year. Scroll down 
to see the first drop.

Like the usual Boss kill move Traoré, may not always position 
himself at the forefront of things, as he’s been instrumental 
to New York City and the happenings of the culture for a few 
years now. He concedes “Working behind the scenes has its 
perks. A lot of people feel it isn’t worth it because they want 
credit, [but] it’s not always about that; it’s about a moment.” 
Moments like when he was the first person to show Ghostface 
Killah his verse on the song “New God Flow” from Kanye’s 
Cruel Summer album. But aside from his BTS moments, 
Traoré has been focusing on growing Coral Studios this year 
while simultaneously keeping up with his podcast, Woody vs. 
Papi, for which he recently released the 109th episode!. Below, 
is how the agency first got started and what they have in store 
for us this year.

How it all began:

“My partner [Henrik Hiort] and I would basically stalk 
the internet and learn how things were made. We became 
obsessed with the back end. Learning that we would have to 
pay someone for production or knowing that we would have 
to create a full deck [for projects], the average kid doesn’t 
know these things. We had been going into meetings, and 
they were speaking a marketing or advertising language 
we didn’t know—we were blind to the lexicon and the 
terminology. They would ask us if we had a portfolio, and 
we’d be like, ‘We’ve got a résumé.’ It’s two different things. So 
[we spent time] learning those things, those core values that 
New York has.”

Where the name ‘Coral Studios’ came from:

“Our original name was Lego NYC. Lego NYC was, using air 
quotes, ‘We build our culture.’ A good friend, Brittany Byrd, 
and I were ideating in her apartment in Harlem years ago and 
realized that we were scaling pretty well, but people weren’t 
taking us seriously in corporate offices with that name. Lego 
NYC was a terrible name to try to get someone to give you 
thousands of dollars to market with them and advertise. We 
were in love with nature and the ocean and realized that the 
Great Barrier Reef hosts over 30,000 living organisms within 
it, like a community. We were like, ‘Man, we relate to that so 
much,’ because we wanted to be an epicenter for both creatives 
and the culture. We wanted to be the coral reef of culture.”

Their first few projects:

“One of our first clients was a fashion designer who designed 
out of SoHo, Karen Gallo. That was an awesome relationship. 
But I think the one client that was really amazing for us was 
Jet Blue. Jet Blue [made us realize] that we could scale.”

What a typical day looks like for him:

“A day with IshTraoré would be waking up, praying, doing 
the normal things like brushing teeth, and seeing a bunch 
of emails. Pantone has deemed the color of the year Living 
Coral, so a bunch of people have been wanting to learn our 
story. From there, gathering information from friends and 
family. I love talking to my podcast co-host to learn what’s 
going on. Then, working on passion projects and giving back 
to my team. We just made fleeces that are only for my team. 

#DESKSIDE I also made bags out of up-cycled materials, and we’re letting 
all the proceeds go to the reef again. So just finding new ways 
to take people’s dollar and turn their dollar into love. That’s 
my day-to-day. I do that on the corporate level, and I also do 
that on an intimate level. That’s what I’ve done since I was 19. 
I try to turn people’s dollar into love.”

Their podcast Woody vs. Papi highlights key players in the 
industry:

“We’ve been podcasting for five years, and I have organic 
relationships with my co-host [Christopher Chance]—I love 
him to death. He’s a young kid, and he has a totally different 
perspective than I do. He loves arguing and debating about 
music and culture, but I also get to springboard him on things 
that he may have never heard. Before this podcast, he had 
never heard Get Rich or Die Tryin’ by 50 Cent. Every special 
guest we’ve ever had on, he’s been a sponge and been able to 
really dig in. From us having Tremaine [Emory] at Art Basel 
and [Christopher] having a straight nerd-out session about 
Outkast and ‘Spottieottiedopaliscious’ with Aleali [May].

“It’s funny, the podcast comes with its peaks and valleys. 
We had a wonderful interview with Heron Preston, and the 
interview actually never aired because my co-host, Chris, he 
wasn’t recording. I’m grateful we have that platform. We’re 
most people’s favorite podcast that no one speaks about. We 
let the world know Virgil [Abloh] was going to Louis Vuitton 
before any fashion publication did. We’ve spoken on albums 
that we were NDA working on and things like that.”

The Coral Studio collaborations in the pipeline for 2019:

“We’re working on something really special with George Cox. 
I feel George Cox is such a wonderful brand because it’s like 
the Doc Martens of Europe, per se, and they always do really 
well thought-out things. We wanted to dip our toe into the 
work boot world and pay homage to a Jay Dilla or a young 
Kanye, but putting our coral take on it. That’s one, and then 
we’re building this wonderful relationship with Umbro where 
we’re going to attempt to do a beach cleanup for Art Basel 
and a panel situation. Then, I love my friends over at New 
York Sunshine. We collaborate every year, and this year is 
going to be the first year we give people product. Usually we 
collaborate on experiences.”
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MY FASHION LIFE

MARGHERITA MISSONI
The Italian creative director of M Missoni talks to The Style Report about 
a new exclusive capsule collection, working with family and her home.

Margherita Maccapani Missoni  says ‘It all came 
from a photo. I spent a lot of time in the 
[Missoni]archives when I was researching, 

and I had an image of a scarf crossed in the back and 
a girl wearing a turban made out of scarves.’ Not one 
to take a back seat when it comes to creativity and 
authenticity, she sheds more light about her teaser 
capsule collection of scarf-embellished
pieces for M Missoni, her first since undertaking the 
creative directorship of the brand
after the ready-to-wear licence was brought back under 
the control of the Italian house. Inspiration
hit, and the archives became the crux of the collection. 
‘M Missoni is born out of Missoni, so my idea
with the brand is never copying Missoni but always 
taking a little bit of the real deal and elaborating
on it,’ she continues. ‘I started to create little capsules of 
upcycled materials, whether it’s discarded
fabrics or forgotten prints that never made it.’

From archive-inspired Missoni labels to satisfy our 
fantasies, to elastic straps on the jumpsuit to hold them 
in the place and prevent the use of body tape, truly 
Missoni has captured everything.
She is not just designing for herself, she is making  
quality pieces for  the M Missoni woman. 
‘Until now whenever I was designing [not for Missoni], 
I always had to make a conscious effort to stay away 
from the Missoni aesthetic, so the best thing about 
my job now is that I can go with the flow. Normally 
you have to adapt to the aesthetic of another brand. 
I own it, so it comes naturally to me, I know that 
automatically if I like it, it’s good for M.

We’re sitting in Missoni’s home office — a pink floral 
wallpapered oasis on the lower ground floor of
the home she shares with her husband and sons.  The 
room is reflects speaks volumes about her personality, 
and her style. ‘It’s my happy place. I had to compromise 
[with the décor of the rest of the house] which I like, 
but I made this room extremely girlie.’ With French 
doors overlooking the Lago di Varese — the lake near 
where she grew up — she has filled her office with 
the things she loves: trinkets are mixed with artefacts 
from travel, and drawings from her children fill every 
surface. Furniture gifted from her grandmother is 
scattered about. ‘Every now and then my grandmother 
opens the storage and you have to make sure you are 
around!’ And everything has a meaning. ‘My grandma 
had gotten me that fabric,’ says Missoni of the daisy-
printed curtains hanging in her office. ‘I think it’s 
from the 1960s. She always gives me things with 
daisies because Margherita means daisy, and it was 
hard to make a dress out of it. But I came to know this 
incredible woman in Paris who does the most amazing 
curtains — she used to be Coco Chanel’s assistant.’

She is just so good at organizing things with her 
personal archival collection in vault-style shelves 
with turning handles nearby and everything labelled. 
‘This archive is finally finished. I spend a lot of time 
organizing and reorganising. It helps me to see things. 
I have been able to use it in a great way.’ A constant 
supply of coffee and water means she never has to 
leave. The Style Report finds out more...

ON FINDING BALANCE
‘I wake up to my kids waking me up, around 7.30am. 
Three times a week I exercise — I do yoga or have my 
personal trainer. If I don’t go to the atelier, then I will 
be in my office at home doing a million emails. ‘I try to 
pick my kids up from school three times a week, and 
if I go out, it will be after the children have their baths.’

ON WORKING WITH FAMILY
‘I always said that I wouldn’t come back [to Missoni] 
unless someone external came in, with decision-
making power and finance to invest, and that’s what 
happened. When it’s only family, it feels like they’re 
doing you a favour letting you work there. Now, when 
I’ve been called by the people who bought Missoni, 
I have a completely different authority. I know I’m 
wanted and everyone else does too. It’s very flattering.’

ON THE MISSONI ARCHIVES
‘It’s been extremely fun, and I still go all the time. We 
have a really good archive and we have everything 
from clothes to press clips to all the colour books from 
the 1960s. I’ve decided to really use the archive as 
much as I can but not for the most obvious part that 
people would immediately relate to Missoni because 
that belongs to Missoni.’

ON HER CHILDHOOD
‘I went to my first fashion show when I was two weeks 
old and I only ever missed one when I was eight or 
nine because I was sick. Fashion has been part of my 
everyday life. I would spend my afternoons in the atelier 
playing with fabrics and colours and I didn’t realise it 
was special or fancy job to have. I was a very good girl. 
I was not a rebel, you could take me anywhere. I loved 
listening to adults chat, my mum always says that she 
thought she was a genius until my siblings were born.’

ON ORGANISATION
‘I am so tidy. I divide everything by colour — I 
come from hoarders; my mum is terrible and my 
grandmother keeps everything. I grew up being 
submerged by things and I spent the years since I left 
home reorganising and cleaning up and putting things 
in categories, putting tags, because I need the order.’

ON STYLE
‘For basics, I like The Row, for things that Missoni 
doesn’t make. I also like Saloni, she’s a great friend 
of mine. I love projects that are unpretentious and 
straightforward and I love if someone says they’re 
only going to make dresses or prints. It’s the same 
with M Missoni — I want to be unpretentious and 
straightforward with what we do. I also love Chloé; it’s 
my favourite collection of the summer.’

ON INTERIORS
‘The style of my home is similar to my personal style. 
Each space is totally different, I like too many things. 
I really admire people who have a strong aesthetic 
conviction. I did all of the interiors on my own without 
realising it is a proper job. A lot of things I have owned 
for a very long time and just find places for everything. 
The shelves we have in the living room are a piece that 
my husband Eugenio and I found together and we 
commissioned in a size for our space — it’s when we 
finally started agreeing on furniture.’
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THE COSTUMES IN THE LIVE ACTION ‘ALADDIN’ 
INCLUDE AUTHENTIC MIDDLE EASTERN REFERENCES 
AND MODERN DAY STREETWEAR INFLUENCES.
“It’s a mashup of the two worlds,” says Oscar nominated costume designer Michael Wilkinson.

This week is huge for fans of the animated Disney classic 
“Aladdin” as the long-awaited live action update of the 
1992 animated classic premieres today with two incredibly 

appealing leads, a very inclusive cast, a fresh original solo for Naomi 
Scott to belt out as the people’s Princess Jasmine, a soulful “A Whole 
New World” rendition by former One Direction member Zayn and a 
spectacular array of costumes to help bring the film’s heroes, villains, 
hundreds of extras and one Genie (Will Smith) to life.

Talking about his vision for the project, Michael Wilkinson says 
“At the core of it, we wanted the film to be a celebration of Arabic 
culture,”  he has designed costumes for an expansive range of films, 
from two decades of suburban chic in Jennifer Lawrence’s “Joy” to 
iconic superheroes in “Justice League” and “Batman v. Superman: 
Dawn of Justice.”

To remain authentic, the Oscar-nominee heavily researched clothing, 
art and sculpture of the Middle
East region and imagery throughout the centuries from The Book of 
One Thousand and One Nights
(The Arabian Nights), which includes the original printed tale of the 
titular character. Since the fictional port city of Agrabah is located on 
the Silk Road, where the East and West meet to trade, the costume 
designer also studied references from Africa, Turkey and Pakistan.

Of course, Wilkinson, who worked closely with production designer 
and “Game of Thrones” veteran,
Gemma Jackson, also wanted to honor the fantasy and magic of the 
beloved cartoon, too. He was in luck because  the goal allowed for 
even more creativity. He explains “When you take animation into 
live action, you can really add so much more detail. It’s a chance to 
literally give them more depth, so you
can use the costumes to really tell the audience more about the 
characters and their backgrounds,
backstory and inner world.”

So, the empowered, but sheltered Princess Jasmine enjoys the 
privilege of over 10 outfit changes
this time around. Slightly different from the more Arabesque-
influenced women in court and town,
her silks, silhouettes, paisley prints and ornate gold beading and 
embroidery are inspired by South
Asia to honor her mother’s heritage from the also-fictional kingdom 
of Shehrabad.

“We wanted to express this real sense of strength and intelligence 
and self-determination,” explains Wilkinson. “We gave her very 
strong colors and a bold personal style to reflect her confidence and 
her forthright nature.” After all, Jasmine is more than capable and 
qualified to run Agrabah, but is held back by the men in power: her 
overprotective Sultan dad (NavidNegahban) and his top adviser 
“Hot Jafar” (Marwan Kenzari). 

“Her character is trapped and she wants to break free,” he continues. 
“We wanted to get this sense
of formality and traditional world that she’s fighting against, so she 
has her own little quirks.”
Wilkinson points to the iconic blue silk trousers, which peek out 
from her long formal gowns and
allow her to physically demonstrate her determination when she 
walks. “She wants to move through
the world and be more effective than just a royal ornament of the 
court,” Wilkinson says.

A consistent “peacock motif ” is seen throughout her jewelry and 
clothing, notably, elaborate
beadwork on her veil accenting the update of her blue and more 
modest top and trousers. Wilkinson explains “A good metaphor 
for Jasmine is a peacock trapped in a royal garden — a beautiful 
rarefied world — that wants to be a free spirit”. The majestic bird is 
also symbolic in the Middle East
and South Asia, plus the color palette coincidentally match Jasmine’s 
signature hues.

Aladdin’s outfits are very similar to the animated version. But 
Wilkinson combines his initial “street rat” look with some street 
style “swagger” to subconsciously resonate with today’s audiences. 
As the movie progresses fans would notice that unlike his cartoon 
counterpart, this Aladdin does wear a shirt: an embroidered and 
Arabesque band-collared linen design, with linear prints inspired 
by a contemporary pinstripe fabric that caught Wilkinson’s eye.

Director Guy Ritchie wanted a “modern” take on Aladdin’s sirwal 
pants, so Wilkinson took a dip at
current menswear trends to design the drop-crotch linen trousers 
with a slimmer cut in the lower
leg and oversize double-pleats (which actually look similar to ones 
just debuted by Rihanna’s debut
Fenty collection. Nice.). He also added a hood to Aladdin’s now-
red vest, garnished with Moroccanstyle embroidery, for a slight 
streetwear vibe. To accommodate Aladdin’s parkour-ing around the 

Aladdin (Mena Massoud). Photo: Courtesy of Disney

bazaar and running along rooftops, the designer turned traditional 
upturned and pointy toe slippers into sturdier custom-designed 
ankle boots with wrap-around laces.

“It’s a mashup of the two worlds,” says Wilkinson.

Of course, Aladdin eventually has his Prince Ali makeover, courtesy 
of his Genie friend. He enters the gates of Agrabah wearing copious 
layers of ivory and gold, including a magnificent long cape with 
screenprinted and embroidered ornamentation and an almost 
oversized turban complete with a massive brooch of fluttering 
ostrich feathers — all which feel a bit extra for a reason.

Bros for life. Aladdin and Abu. Photo: Courtesy of Disney

“There was the moment of Aladdin looking very over the top and 
uncomfortable in his new finery,” says Wilkinson. As he connects 
with Jasmine, he loses the awkward layers and pares down to a 
streamlined silk shirt and longline vest intricately detailed with 
“beautiful metal hardware” and gilded embroidery. 

“He ends up looking very dashing by the time he’s on the magic 
carpet,” adds Wilkinson.
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The Genie actually spends a chunk of the movie in 
human form and enjoys experimenting
with his lewks. Wilkinson, who sourced fabrics from 
India, the Middle East, Turkey and Morocco for the 
character’s “magical” wardrobe evolution explains: 
“He’s such a mercurial and whimsical character. Each 
time we see him, he’s worked on his look and adjusted 
it a little bit and made it more over the top. Hence, 
different turbans, new shirts, an extra vest with various 
levels of bedazzling or more voluminous genie pants 
that are “outlandish than the last.”

Scheming, power hungry Jafar’s silhouettes and 
“sumptuous” red, black and gold palette come
straight from the animated movie. But the armor-like 
plates and chainmail detail in his imposing
robes speak to his nefarious ambitions for Agrabah. 
About the hardware Wilkinson explains “What we 
wanted to do with him is hint at a military background. 
He has military ambitions and wants
to turn Agrabah into a military state.”

Unsurprisingly, designing the plethora of costumes for 
the spectacular “Prince Ali” musical sequence, which 
includes 250 dancers and 200 extras, was more than 
an endeavor — especially since the director’s notes 
left, erm, a bit to interpretation. “In the script, it just 
says one line: ‘Prince Ali’s procession enters the town,’” 
laughs Wilkinson. “So that’s what we were given as our 
starting point.”
The designer and his team custom designed over 200 
original costumes for the extras alone. “It was like 
designing Carnival in Rio de Janeiro or the Notting 
Hill Festival here in London,” he says. “We sourced 
fabric from all over the world, we created fabrics, we 
had a huge team of costumers to make the costumes, 
make the headwear, make the jewelry, make the shoes. Prince Ali a.k.a. Aladdin and a pared down Genie (Will Smith). Photo: Courtesy of Disney

It was really a mammoth effort.”

But, completing that feat wasn’t Wilkinson’s favorite 
part of the job. “I have to say, a career highlight 
was designing and making a monkey costume,” he 
laughs, about dressing Aladdin’s trusty (but very 
kleptomaniac) sidekick Abu (above), who’s actually all 
CGI. Like Judianna Makovsky did for Baby Groot in 
“Guardians of the Galaxy: Vol. 2,” Wilkinson and his 
team worked off a maquette, with the same dimensions 
of the diminutive Capuchin monkey, to later be 
inserted by special effects into the film. 

Wilkinson continues “We created a tiny little fez and 
tiny little waistcoat and that we put all sorts of braids, 
sequins and hand-embroideries onto. It’s actually one 
of my favorite pieces we created
for the film.”

Images: Courtesy of Disney
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KELLY WEARSTLER-DESIGNED HOME IS THE 
RIGHT KIND OF OVER-THE-TOP.

#LIVING

It even has a room its owner calls the “Exorcist Room.”

We just love the finery Kelly Wearstler brought into 
designing Whitney’s bonkers home and as such we had 
to give you the full tour in this column.

Whitney is the kind of person you’d love to do pretty much 
everything with. Her tempting over-the-top apartment only made 
us know that she truly has superb tastes at decor. Her home is truly 
the right kind of over-the-top, from its oversized kitchen to the 
actual stage built into her living room, everywhere we turned; there 
was something to look at.

Read on to see the whole shebang and to hear the greatest story ever 
about her fabulous dog, Cowboy:

“Winston Churchill’s granddaughter lives on the second floor. The 
building is steeped with history. He just died recently, but Winston 
Churchill’s granddaughter’s husband was an architect and told me 
all about the building; he gave me all the history about it. Of course, 
now it’s 107 years old, so we had to gut it.”

This Kelly Wearstler-Designed Home Is the Right Kind of Over-the-
Top
It even has a room its owner calls the “Exorcist Room.”

This Kelly Wearstler-Designed Home Is the Right Kind of Over-the-
Top
It even has a room its owner calls the “Exorcist Room.”

“I’ve always really looked up to [Kelly Wearstler]. She’s so bold. I 
like that kind of hyperbolic look. Not necessarily for my fashion, 
sometimes, but I love that when you walk in, some people either 
love it or hate it, or just don’t understand it. I don’t like the grey area. 
That’s what Kelly is. There’s nothing grey about her.”

This Kelly Wearstler-Designed Home Is the Right Kind of Over-the-
Top
It even has a room its owner calls the “Exorcist Room.”

“[My dog,] Cowboy, is the best. He’s six. Cowboy has a brother that 
I bought for my mom; brother from another mother. We got him in 
Austin, and he basically just runs the joint. He hangs out with me, 
nobody else. He also has another brother called Big Tex….”

“The closet is my favorite room. That’s where we have most of our 
conversations. So many things have happened in that closet. Any 

woman that’s here, we have a girls’ weekend or I have my husband’s 
kids over, there’s always a private conversation, sidebar, that is 
happening in that closet. My sister died last year, and so I cried on 
the floor of that closet and rejoiced about being engaged in that 
closet. It’s so crazy that the smallest room in the house is where we 
spend the most time. It’s our heart—the heart of our apartment.”
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“It’s so crazy because we spent 20 minutes with her, but 
she was sobbing. But there’s a picture of her with the 
dog. My friend brought her kid with her to Marfa, and 
they gave her the dog. They said, ‘They just wanted you 
to have something you love like you loved the last dog.’ 
Then she took this picture, and it will break your heart. 
She’s standing there and she looks so happy, and the 
dog looks just like Cowboy. When we got it neutered, it 
fell off the couch at the breeder’s, and then had a broken 
leg. We were like, ‘We have to fix the leg, we can’t give 
her a broken dog.’ I was just like, we’re going to end up 
keeping this dog. Then I thought, ‘No, this was meant 
to be.’ The dog is strong and healthy. Everybody goes 
and takes pictures and sends them back to us. They still 
don’t know who gave them the dog.”

“Next time you go to Marfa, go to 
the burrito lady—in Marfa, there’s 
this one burrito place, and she’s 
an older woman. Cowboy’s twin 
is with her. [The first time I went 
there] she had this dog all on the 
wall, and I was like, ‘Oh my god, 
this dog is so cute.’ She was like, 
‘He just died yesterday, a car ran 
over him.’ She was just sobbing! I 
was the harbinger of bad news for 
so long that I was like, ‘Why did 
I even ask…’ We went home, got 
Cowboy, and I called the breeder 
and was like, ‘Do you have another 
dog?’ She was like, ‘Yea.’ We got 
everything taken care of because 
we didn’t want to deliver this dog 
to this woman and then she’d have 
to get it neutered and whatever. 
Then, we just had someone deliver 
him to her. She has no idea who 
gave the dog to her.”

“To this day she doesn’t know. We 
have friends in Austin who’ll go, 
and we say, ‘When you go, will 
you check on the burrito dog? Go 
get a burrito and see if there’s [a] 
dog that looks like Cowboy.’ I can’t 
exactly call her and be like, ‘Is the 
dog still around?’”

“[In The Exorcist,] the girl’s head 
spins around, and she throws up. 
This could be that or the Rorschach 
test. It has a lot of imagination. The 
wall covering is a splatter, and it’s 
all handmade. There is no pattern 
that is the same. My husband and 
I will sit there some nights and be 
like, ‘What do you see?’ ‘What do 
you see?’ That is very Rorschach-
test.”
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“This is a 107-year-old building. It’s so cool; the first 
elevator in downtown Manhattan was here. And 
actually, in all of Manhattan, because everything was 
on Broadway. It used to be the first big jewelry store 
that all the fancy people went to—that was the first five 
floors of this building. It was a fur vault too. It’s got a 
lot of history.”

“He’s Cowboy’s brother. It’s just one of those things, my 
husband is great like that. He loves doing adventures 
like that with me. That’s his jam, this [gesturing around 
the house] is not. He doesn’t care about any of this.”

“[My husband] is such a minimalist in that he doesn’t 
care about any of this. He could have it be nothing 
or everything, and I love that about him. Look at his 
closet, he doesn’t care. He’s like, ‘Whatever you dress 
me in, fantastic.’ Everything is about what he knows 
and I love that about him.”
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There’s something we dig about, Marianne 
Rendón’s, and that’s her drive for success, her 
career is just beginning but she’s already, like a 

seasoned pro. Somehow, she has managed to figure out 
how to scour through the noise of scripts and land roles 
in films and movies that have true entertainment value. 
After a few smaller parts—like when she played Patti 
Smith in Mapplethorpe—Rendón got her first major 
gig as Jules Langmore in Imposters, an addictive dark 
comedy about a female con artist, which continues to 
hold a top spot on Netflix’s trending series.

So ordinarily it should come as no surprise to you 
that Rendón’s next acting credit is in Charlie Says, the 
send-a-shiver-down-your-spine recount of how three 
women came to be and remained under the spell of 
Charles Manson? No, because she knows a good thing 
when she sees it.

Rendón’s innate ability attest to the fact that she’s good 
at navigating this thing called celebrity, throughout 
our entire shoot—and when it finally came time to sit 
down and chat about what it was like playing her idol, 
Patti Smith, the influence of music in her life, and her 
recent projects—it all felt so natural and easy. Just how 
it should be!

Do you remember when you started acting?

“I started at a very young age as a musician. I was a 
classically trained pianist. I wanted to be a concert 
pianist, but I couldn’t memorize music, and I hated 
the competitive classical musician world, so I learned 
very quickly that it wasn’t for me. My parents were very 
much into musical theater. My dad did the sound for 
Broadway [shows], and my mom was a singer, so I was 
always singing a lot of musical theater. I went to this 
camp, and my mom encouraged me to audition for a 
play. I ended up getting this huge musical that had like, 
13 solo songs, and I was way in over my head. I lost 
my voice for the performance! [Laughs] It was truly 
one of the most embarrassing moments of my life. 
They had some opera singer come onstage and sing 
the songs while I pantomimed. So that was my first big 
appearance onstage.”

Did you have any odd jobs after graduating from 
Juilliard?

“Yeah! I would work every summer as an industrial 
indoor painter [laughs]. When I shake people’s 
hands, they say, ‘Oh my god, you have such a 
strong handshake!’ and I realize it comes from that, 
because it’s such a male-dominated field that I had to 
establish myself from the get-go. It was a pretty toxic 
environment.”

YOU CAN BLAME MARIANNE RENDÓN 
FOR YOUR BINGE-WATCHING HABIT.
The Imposters and Charlie Says actress knows 
how to nab a role and a rabid following.

Imposters is such a Netflix success; did you expect that?

“It’s really interesting with this new resurgence of [the show on] Netflix, because it 
had a great response when it was on Bravo, but now so many more eyes are on it and 
people can watch it all in one weekend sometimes. I find it is such a binge-able show. 
It’s written that way—written to hook you. The episodes are short and fun, and the 
fact that it’s on a streaming service and you can watch it all in one go is essentially 
what it was made for. I’m just really enjoying more people getting to see it.”
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I want to talk about another movie you did, Mapplethorpe. You’re a 
Patti Smith superfan, so what was it like playing her?

“Stan! I don’t recommend playing your hero, because it’s such an 
excruciating challenge, especially if they’re not working with you on 
it every day. If you talk to anyone important in my life and ask them 
who I’ve been most influenced by, it’s Patti Smith. I remember when 
I was 16 [years old], I was in my friend’s apartment and I put on 
Horses for the first time. I heard the intro, and I heard how the song 
built, and my body immediately started spinning and dancing.

“When I was in grad school, it was really important for me to 
remember what my instincts were as an artist. When you’re in 
training, you’re getting pushed in all of these directions that aren’t 
what you do naturally. It helps you grow as an actor because you’re 
pushed out of your comfort zone, but it can be destabilizing because 
you don’t know who you are anymore. For me, Patti’s writing (I 
was reading her books) [brought me back]. I would just watch her 
YouTube interviews from the ’70s, ’80s, and ’90s, and I watched 
Dream of Life. Strangely, over five years, I was feeling all things Patti 
and trying to find where the hero of Patti Smith existed in me to 
keep me going through this very rigorous training period. I had the 
opportunity to audition for it, and then I met with the director and 
got it. It all happened so quickly, and it just felt surreal. It just felt like 
I had manifested it.”

Has music always been an essential part of your life?

“I play guitar, and I’ve written some music. Music always felt like it 
was something that was just mine. I’m not trying to enter an industry 
of music. It feels like it’s a very important artistic balance. Entering 
into this very public view within the acting industry, it keeps me in 
tune with myself.”
What fascinated you about your character in Charlie Says?

“I thought [Charlie Says] was a great perspective on that incredibly 
important moment in history. And when I read the script, I was 
really drawn to Susan’s silences. I was interested as an actor to explore 
those silences. And she’s also very different from the other women 
in that she had a lot of experience in the world as an individual 
before she had even met Charlie; she was an exotic dancer for Anton 
LaVey, who was the head of Satanists in Haight-Ashbury. So she had 
already served some time for petty theft—she’s a troubled person. 
She was by no means innocent, because she had a lot of rage and she 
came from a pretty broken household. So I was curious to explore 
that darkness.”

How was the preparation process?

“It was great because I had the most time to prep before a project, 
so I read her memoir, Child of Satan, Child of God, and that was 
so important to get her voice. She speaks very openly about both 
events and her regrets and so much of her childhood. She had such a 
deep need to be loved and to repair this huge wound of this broken 
family. So I really got to hear firsthand and recognize so much of 
her humanity.”

COVET

Were there any scenes that you found really challenging to play 
out?

“The fight scene. Well, it’s not really a fight scene; more like a 
Manson-beat-the-shit-out-of-Susan. It’s just so upsetting to watch 
that kind of abuse on screen.”

How did you shake it off at the end of the day?

“I think there’s an element of the characters’ thoughts that stay with 
you the whole time [through filming], and we’re really exhausted 
after a project is over. I was really happy to be in L.A. because I was 
around a lot of my friends. And honestly, working with Hannah 
Murray and Sosie Bacon; we were really close, and we had each 
other to goof around with between takes. The energy of the set was 
so warm and playful that it really balanced everything out.”

On your days off, what do you like to do?

“I love to cook, I love going to farmers’ markets. I so admire farmers’ 
work and my friends that are organic farmers and spending time in 
nature. And I love Canada. I like doing things that are community-
based, because the acting industry is very isolating to other people. 
I like to play music, I like to go to the dog park. I’m trying to find 
some kind of meditation process or practice; it’s hard to have the 
discipline, but I’m in search of that right now.”

Tags: Film & TV Tribeca Film Festival
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#LIVING
JEWELLERY DESIGNER ARIEL GORDON’S 
SHOWROOM IS FILLED WITH PINK BUNNIES.
Her space nails the tricky balance of playful and professional.

Ariel Gordon’s new studio at downtown L.A is the stuff made of 
dreams. The super talented jewellery designer has made dainty 
pieces for the biggest names in the industry like Charlize 

Theron Ashley Graham and Jennifer Lawrence.  
Designed by Krista Ewart who is also her friend, the new studio/hang 
space/showroom perfectly reflects Ariel’s tastes. Its 270-degree view, 
rosy, puffy club chairs, lots of crystals, and hundreds of pink bunnies 
makes the studio balanced between professionalism and playfulness.

Here, we look at how the duo’s synergy created a studio that’s both 
playful and professional.

“When you start a business from your apartment living room, 
signing a lease on an official office is terrifying! I’ve been lucky 
enough to have outgrown my space three times in the last five years. 
This time around, I wanted to find a location that could grow with 
me and my team.” —Ariel Gordon.

“Ariel and I have been driving to the ends of the earth to find unique 
vintage pieces for as long as I can remember. When she signed the 
lease for her new space in industrial downtown Los Angeles, I was 
thrilled to partner with her on this project.” —Krista Ewart.

Jewellery Designer Ariel Gordon’s Showroom Is Covered in Pink 
Bunnies
Her space nails the tricky balance of playful and professional.

“I knew I wanted two statement chairs to centre the room, and the 
custom blush velvet club chairs that we made really are so beautiful.” 
—AG

“I hand-make all of my pieces in the jewellery district in downtown 
Los Angeles, so that zeroed in on the location pretty quickly. When 
I was looking at spaces, I wanted something that had great natural 
light. The showroom has 270-degree windows, which really makes 
it feel like we’re floating in a cloud.” —AG

“I’ve grown so much as a woman and a designer, and I wanted my 
new studio to reflect this evolution towards the more refined. I 
wanted it to have a feminine feel, in bold pinks and blues with brass 
accents and personal collectibles adding warmth.” —AG
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“I go to the Tucson Gem Show every year, and I’m 
always buying crystals and stones. Now I have a corner 
of the studio dedicated to displaying them, which 
satisfies my inner rock hound.” —AG

Jewellery Designer Ariel Gordon’s Showroom Is 
Covered in Pink Bunnies
Her space nails the tricky balance of playful and 
professional.

“I wanted the jewellery to be the star of the show, so 
I worked closely with Krista to design and build the 
custom brass display vitrines. The spindle legs strike 
the perfect contrast with the industrial setting, while 
the brass reminds me of the glow of the gold I use in 
my pieces.” —AG

Jewellery Designer Ariel Gordon’s Showroom Is 
Covered in Pink Bunnies
Her space nails the tricky balance of playful and 
professional.

“We built the bunny folding screen because as soon as 
we saw the fabric, we knew it needed a moment. How 
can you not love it?” —AG

“I’m constantly scribbling in my notebook little 
[design] ideas all year round. If I see a satin cord I like 
or a chain that has a nice proportion, I’ll always snag it 
and file it away.” —AG

“I envisioned the studio serving multiple purposes—
an office, a showroom, an event space. Having a 
proper place to meet with buyers, couples shopping for 
engagement rings, press, stylists, and clients was the 
goal, but I wanted it to feel like a rad living room where 
you could gather and hang out.”—AG

Jewellery Designer Ariel Gordon’s Showroom Is Covered in Pink 
Bunnies
Her space nails the tricky balance of playful and professional.

“14k gold and diamonds [are my favourites to work with] all the way. 
Real gold won’t tarnish. You can sleep in it, swim in it, work out in 
it. I feel like I would be doing you a disservice if I sold you a piece of 
jewellery that you couldn’t wear for the rest of your life.” —AG

“Women no longer want to wait for gifts or grand gestures from others 
to build a jewelry collection—they can do it themselves!” —AG

“[When you’re starting your jewellery collection,] I suggest starting 
with whatever is symbolic of a treasured life moment (a birth, a death, 
a wedding, a graduation). If you feel a meaningful connection to the 
jewellery, then you are more likely to wear it.” —AG

Jewellery Designer Ariel Gordon’s Showroom Is Covered in Pink 
Bunnies
Her space nails strikes the perfect balance between playful and 
professional.

Jewellery Designer Ariel Gordon’s Showroom Is Covered in Pink 
Bunnies
Her space nails the tricky balance of playful and professional.

“I have carried that pink bunny fabric to every client meeting trying 
to use it. Naturally, as soon as we were able to get in Ariel’s space, the 
bunnies were on the wall. We both couldn’t love them more.” —KE

“One of my favorite things about this collaboration was that it allowed 
me to take my history [with Ariel] and my knowledge of her stunning 
jewellery, and couple that with who she is as a designer and creative 
influencer. We needed rad club chairs for buyer appointments (enter 
the custom tufted pink beauties), a place for the staff to eat lunch 
together (cue the floral stools), and a refined workspace (with custom 
upholstered Eames management chairs). We wanted to bring a 
feminine, soft vibe to the space while letting the jewellery be the star 
of the show.” —KE

Tags: Jewellery

COVET

214 215



216 217



COVETchecklist
THE FASHION MEMO

Saddle up: the Canadian tuxedo is back with a bang. But banish all thoughts of Britney and Justin’s infamous 
indigo ensembles from your mind (well, maybe not entirely; the mere idea of it brings a smile) – the secret 
to pulling off head-to-toe denim is to keep your look relaxed. Start with Saint Laurent’s timeless jacket and 

fail-safe jeans, then pair with a playful corset courtesy of Orseund Iris, and some suitably ’90s-inspired accessories 
in the form of a baguette bag and minimal mules. When temperatures rise, ditch the pants in favour of a mini skirt 
and finish the look with cat-eye sunglasses and slip-on flats.

THE LOOK: DENIM DAYS
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THE LOOK: DENIM DAYS

GET DRESSED WITH THORA VALDIMARS
With a deliciously 
playful look, Danish 
stylist-turned-designer 
(and sunglasses devotee) 
THORA VALDIMARS 
has long been flying 
the flag for feel-good 
fashion. Now, as one 
half of breakthrough 
brand ROTATE Birger 
Christensen (the label 
she founded with her 
BFF Jeanette Friis 
Madsen), she’s inspiring 
the rest of us to inject 
our own closets with a 
little joy. Here’s how she 
does it…

1. Dress for your mood
“When I’m putting together an outfit, I start with a vibe. It’s all about 
how I feel when I wake up, which can be anything from ‘I want to 
be comfortable today,’ so I’ll wear a tracksuit and sneakers, to ‘I feel 
good and I want people to notice me today!’ When I style an outfit 
quickly I know it’s going to be good. It just feels right. Sometimes I 
have pieces that I want to wear, and I spend the longest time trying 
to figure out what they’d work with. But, for me, when it takes that 
much effort it never really looks as good. It’s taken me a long time 
to figure that out. I have loads of style icons, but what unites them 

all is how they’re true to themselves. From my contemporaries like 
Jeanette Friis Madsen and Aleali May to icons like Cher, Lauren 
Hutton and Goldie Hawn. I love Goldie, she’s such a good example 
of someone whose attitude, clothes and aura are perfectly aligned. 
Back in the day she would just wear Levi’s that fit her perfectly with 
a simple tank and that incredible smile and look totally effortless but 
unbelievably beautiful.”

SAY IT WITH FLOWERS
From energising color to playful print: Valdimars matches her outfits to her attitude.

2.Pack your favourites
“I’m vacationing in the States this summer. My son is 
playing basketball in Las Vegas so I’ll be going for a 
sporty-mom vibe there, but once I get to Palm Springs 
my look will be more feminine. My style doesn’t really 
change that much when I’m on vacation. I know 
some people think fashion is superficial, but I think 
it can really put you in a certain mood, and if I wear 
something I feel uncomfortable in it can ruin my day. 
So when I go on vacation, of course I relax, but I still 
love to get dressed up. I want to go for a lovely lunch 
and put on a ROTATE dress with strappy sandals and a 
cute bag. When I look my best, I feel my best.”

3.Hold out for great pieces
“My dad is a watchmaker. He and my mum have 
been in the jewellery business since before I was 
born, so I know the importance of great quality and 
craftmanship. It means I buy less and sometimes have 
to wait a bit before I can purchase the pieces I want, but 
I don’t mind. I love the detail and intricacy that goes 
into real gold, silver and diamond pieces. I have one 
ring, a white gold band with diamonds, that I always 
wear. It’s from my parents’ store and I’ve had it for 
years.”

4. Dress up to enjoy life
“Danish style has come a long way in the last few years. We used to be synonymous 
with ‘Scandi minimalism’ but now we’re known for our use of color and prints and 
mixing high and low elements, like wearing sneakers with dresses or high heels 
with track pants. Jeanette and I have worked in fashion for so long and there was 
always this unwritten rule that you could only wear black or other muted colours. 
If you wore anything remotely ‘out there’ people would be whispering about it. But 
eventually we realized that we don’t care what people think. We love the idea that 
our designs can make a woman really sparkle. We are both working mums with 
demanding jobs so when we go out we don’t want to wear the same thing we wore to 
work; we want to dress up and enjoy life. We want to wear something short and sexy 
and dance all night. After all, you only live once.”

5. Listen to other women
“There are so many labels I love. Givenchy is great at the moment, particularly 
the accessories; I think Clare [Waight Keller] has really perfected a powerful yet 
wearable aesthetic. Isabel Marant is the same – her designs are sporty and feminine 
all at the same time, perfect for modern women with busy lives. That balance is at 
the forefront of mine and Jeanette’s minds when we’re designing new collections for 
ROTATE. For instance, if a dress is really short, we’ll make sure that it has sleeves or 
a sophisticated neckline; those are my favorite styles because I love getting my legs 
out but prefer to go for a more modest look on top. We spent a lot of time listening to 
our friends and family because we wanted to create fun, comfortable, empowering 
pieces that women feel are missing from their closets.”

6. Accentuate your natural assets
“When it comes to makeup, I go for a very natural look. I love highlighters and light 
foundations that allow my skin to breathe. For me, the best products are the subtle 
ones that make it look like I’m not even wearing makeup. I have freckles and I don’t 
want to hide them. I think it’s important to embrace the skin you have. I’m the same 
with my haircare: I’ve got really straight, flat hair and I used to spend hours curling 
and tonging it to try and create volume – I even got a perm at one point – but then 
ten years ago I had this realization that instead of fighting with my hair, I should 
work with it. Now I do so little to it and it feels way healthier. Usually I just pop in a 
leave-in conditioner after I wash it and let it air dry, although during fashion week I 
give myself a mini blow-dry to make it extra sleek.”

COVETchecklist
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THE ULTIMATE HIGH-HEEL GUIDE
Discover SS19’s runway shoe stars and how to wear them now. By NAOMI BARLING

The mule
Embrace the ultimate slip-on-and-go style as the mule 
requires minimal effort. We recommend that you opt 
for killer prints by Balenciaga, baroque bows by Brock 
Collection + Tabitha Simmons or graphic stripes by 
Dries Van Noten and you’re guaranteed maximum 
impact. Pair them with a cropped hemline to show 
them off in all their foot-flashing glory.

DRIES VAN NOTEN
Striped satin mules $590.00
www.net-a-porter.com

WANDLER Isa two-tone leather mules $470
www.net-a-porter.com

The pump
The pump is an all time favourite. Use its demure 
shape to polish off a modern grunge look, give a 
twist to double denim, soften an oversized pant-and-
tee mix or add a touch of elegance to androgynous 
suiting. It’s the simplest way to add the ‘high’ to a hi/
low mix.

AQUAZZURA Purist 95 croc-effect leather pumps $625
www.net-a-porter.com

The ‘barely there’ strappy sandal
These ’90s-inspired ‘barely there’ designs are a 
minimalist’s dream. They super versatile and open to 
everything and every occasion: after-hours dresses? 
Summer florals? Sexy slip dresses? Masculine tailoring? 
Denim? They’re the perfect finishing touch for every 
one – just don’t forget the pedicure.

The platform
We are vibing the extra layer of well-toned, super-
embellished, multicolored incarnations this platform 
brings. This footwear certainly has a personality of 
its own and they can be worn by day by rocking them 
with laid-back workman’s pants and a white shirt with 
rolled-up sleeves; but on nights out, don’t shy away 
from full-on Studio 54 feels.

SAINT LAURENT Amber 
patent-leather sandals $995
www.net-a-porter.com

The disco sandal
It’s tiresome getting the perfect shoe to be the cherry 
on the bottom of your amazing outfit. It’s even worse 
when you struggle with the thought of lasting as long 
as possible on the dance floor in heels. This season, 
designers have risen to the comfort challenge: choose 
from irresistible crystals by Attico, silver standouts by 
Isabel Marant and embellished showstoppers by Miu 
Miu. They give new meaning to the term ‘all-nighters’.

ATTICO Crystal-embellished faille sandals  $1,31
www.net-a-porter.com

SAINT LAURENT Paige metallic leather platform sandals  $1,095
www.net-a-porter.com

THE FASHION MEMO



DESIGNER DRESSES FOR THE MODERN 

art of style
Whether you consider yourself a classic, modern or more alterna-
tive bride, there’s a wedding look for you. Find The One here…

WEDDED BLISS
The newly-wed Duchess of Sussex opted for an 
elegant shoulder-baring gown by Stella McCartney 
for her evening reception

It’s huge pressure trying to look for 
contemporary cool rather than frothy 
princess from your dream wedding dress, 
but you need not to worry as there are 
brands do it best. Eveningwear professionals 
like Carolina Herrera, Temperley and 
Jenny Packham can always be relied on for 
sophisticated, show-stopping bridal gowns, 
while contemporary designers like Ellery, 
Cecilie Bahnsen, Brock Collection and Les 
Héroïnes are taking a modern approach to 
the traditional world of wedding dressing. 
For fabulous non-conformity, look to 
Danielle Frankel, Gabriela Hearst, Roksanda 
and Emilia Wickstead; and if dresses aren’t 
your vibe, head to Brandon Maxwell or 
Roland Mouret for the perfect two-piece. 
More of a purist? You’ll love The Row or 
Galvan’s minimalist dresses. You shouldn’t 
settle for anything less than your heart’s 
desire on your big day.

CLASSIC
Any bride would look chic in one 
of these dreamy, timeless styles 
– and not a meringue in sight. 
Go for a ’90s-inspired slip dress, 
peekaboo lace or an off-shoulder 
gown to show a subtly sexy hint 
of skin.

GABRIELA HEARST Joaquina pleated silk and 
wool-blend satin-twill gown  $6,990

MODERN
It interesting to keep your cool while 
walking down the aisle in one of these 
contemporary designs. Look for interesting 
points of difference: cut-outs, ruffled 
sleeves, asymmetric necklines and tuxedo 
details.

ALTERNATIVE
These chic designs are perfect for a non-traditional 
bride even for their big day – and beyond. There’s 
also the option of playing with color if the thought 
of a white dress is definitely not your thing.

PARTY TIME
Hey it is cool to look different on 
your day, so if you want to indulge 
your wildest sartorial dreams, go 
for it. Try brands like Retrofete 
and Rasario for minis in jewels 
and sequins, satin gowns and 
dramatic sleeves. To finish? Crystal-
embellished accessories and party 
shoes.

BRANDON MAXWELL Silk-faille mini dress $2,495

Needle & Thread

HALPERN Sequined tulle turtleneck mini dress $2,150

#WWWRN

What We Want 
Right Now.

DIOR ADDICT ULTRA-GLOSS
Sensational mirror shine, hydra-plumping volume

$28.00
www.dior.com

CARDIGAN CARLOTTA
Cardigan in ribs.
€75.00
www.musier-paris.com

SEA Poirot cropped checked cotton-blend twill 
straight-leg pants $368
www.net-a-porter.com

Maryam Nassir Zadeh
Naima Pumps  

£398.06
www.shopbop.com

Small boy Chanel handbag
Embroidered Lambskin & Gold-Tone Metal
$6,900
www.chanel.com

EF Collection
Triple Spiral Ear Cuff
£390.95
www.shopbop.com

Borgo De Nor
Women’s Blue Adelita Dress
£754
FARFETCH

Slip Silk Lovely Lashes Sleep Mask 
£39.68
www.skinstore.com

ORSEUND IRIS Le Funk silk-satin shirt
 $275
NET-A-PORTER

STAUD Keith croc-effect leather mules
$295
NET-A-PORTER

COVETchecklist

224 225



THIS 
SEASON’S 
BEST 
DRESSED

WHO: Josephine Skriver

WHAT: An oversized brown pantsuit with a white 
tee, brown satchel and sunglasses

WHERE: Out in Cannes, France

WHO: Chloë Sevigny

WHAT: A cropped shirt by Chanel with wide-leg 
jeans and monochrome pumps

WHERE: The 72nd Annual Cannes Film Festival

art of style

It’s great to learn new 
styling tricks and be in-
spired by the world’s 
most fashion-forward 
women, stylists, to ed-
itors at fashion shows 
to celebrities on the red 
carpet and models, well, 
anywhere.

WHO: Soo JooPark

WHAT: A white blouse, light blue jeans and 
sneakers, topped off with a Chanel baseball cap

WHERE: Out in Cannes, France

WHO: Shailene Woodley

WHAT: A tomato-red, split-leg dress under a hot-
pink coat, finished with co-ordinating pumps

WHERE: An event for Virgin Voyages in London

COVETchecklist

WHO: Jasmine Tookes

WHAT: An embellished, belted Zuhair Murad 
mini dress with burgundy patent pumps

WHERE: The Los Angeles premiere of Aladdin

WHO: Karolina Kurkova

WHAT: A silver belted coat over cropped white 
jeans and white pumps, accessorized with mirrored 
sunglasses and a suede tote

WHERE: Outside the Martinez Hotel during the 
72nd Annual Cannes Film Festival

WHO: Sophie Turner & Jessica Chastain

WHAT: Turner dressed up her high-waisted jeans 
with a second-skin crop-top, hoop earrings and 
toe-cap pumps, while Chastain wore a beaded 
black midi dress

WHERE: The X-Men: Dark Phoenix premiere in 
London
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THE BEST SUMMER 
BOOTS
This season’s surprising (and brilliant) footwear trend? Boots. 
There’s something rock’n’roll, effortless and sexy about boots 
with bare legs. These are the styles to stand out in

This year, the typical summer-shoe selection of 
sandals and slides has been reinvigorated – by 
the boot. First up, the cowboy. Look to Golden 

Goose’s Wish Star Low embroidered textured-leather 
boots to add off-kilter, wholesome irreverence to 
your denim skirt, shorts or jacket – or all of the 
above. Looking for something more chic? Bring some 
edge to a classic summer dress by adding a heeled, 
knee-high boot by Isabel Marant, Gianvito Rossi or 
Saint Laurent. If heels aren’t your thing, try one of the 
multitude of flat ankle booties to pair with minis and 
maxis – Saint Laurent’s white leather pair will keep 
every look fresh and light.

FRANCESCO RUSSO Leather ankle boots
$990
www.net-a-porter.com

ISABEL MARANT Lestee studded suede knee boots
$1,450
www.net-a-porter.com

COVETchecklist

THE OFF-DUTY UPDATE: 
BOY SHORTS

When Miuccia Prada opens her SS19 
show with a pair of coffee-colored, 
silk-blend Bermuda shorts, you know 

this micro-trend is about to go stratospheric. 
Prada’s version of the vacation-friendly staple 
is a chic, versatile base layer for your off-
duty wardrobe this season. Tapping into the 
California surf culture trend, they’re also 
available in a tie-dye cotton-blend in case you’re 
craving a splash of color. Or check out Deitas, 
Tibi and Preen for equally chic shorts options. 
During the day, dress them down with a tank 
top and flats, then elevate them for evening – or 
even the office if your co-workers are cool types 
– with a ’90 sandal or a kitten-heeled sling-back.
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#STYLEBOOK :7 Super Chic Ways 
to Rock a PVC Bag.

If you’re constantly searching for ways to update your fave outfits, here’s your next 
go-to. PVC bags have officially taken over and we’re so here for it. We’d never think 
that showcasing what’s in your bag would be the way to go but as you can see here, 

transparent PVC bags just look so fabulous. Plus, they obviously go with everything!

Keep reading for 7 ways to wear a PVC bag!

Opt for that chic and effortless 
look then add in a transparent 
purse, and we’re in official 
fashion heaven. It’s crazy how a 
see-through bag can have such 
an impact but with fashion, it’s 
always the little things!

Transparent Times

Transparent Times

COVETspy

Let’s Be Clear

Black & White

Babba Rivera

Carolina Lindo

Spice your canvas carry-all with a trendy PVC 
tote like Babba. This allows for your outfit to 
take centre stage bag and they’re super clear. 
This dress and sneaker combo is perfect for 
everyday but isn’t overwhelmed with a ton of 
accessories.

Carolina is proof to the fact that you 
don’t need to wear every colour of 
the rainbow to make a statement. 
This casual yet still elegant #ootd is so 
sharp but perfect for pretty much any 
occasion as the heels add that dressed 
up vibe. Grab your PVC top handle bag 
and you’re good to go!

Let’s Be Clear Flower Power

Yana of La Vie Du Papillon Melanie Fraser Sampson

Embrace some colour into your ensemble like 
Yana! This multicolour Chanel transparent 
bag is so chic and fun so it’s obvi the perfect 
bag for summer. We love that this style babe 
still went for it and wore more colour because 
why not, right?! Not to mention those Chanel 
sneakers too!

Plastic bag? Why not! This flowery lewk 
on Melanie is already fabulous but add 
in a PVC plastic bag-style carry all and 
somehow, it looks even better. We love 
how she completed the outfit with a pair 
of functional (yet still cute!) sneakers 
and fun shades!

Baby Blues Pink Lady

Phoebe Soup Venita McCollum

Dreamy baby blues! This ensemble on Phoebe 
is gets our nod and we love how it can be 
dressed up or down. The PVC bag looks so 
effortless but it actually packs a huge punch. 
We commend her keeping it comfy with 
those chunky sneakers, too!

Last but not least is Venita in our top #ootd 
of the week! Here at #TeamE7, we commend 
her courage for rocking this fierce colour. It is 
definitely a look that’ll turn heads and we’re SO 
here for it!

COVETspy
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ACETATE EARINGS ARE MADE TO 
AMP UP ANY SUMMER OUTFIT.

Want a different piece from the usual classic jewellery, why not opt for acetate? We don’t know about you, but 
we’ve been loving the plastic statement earring trend taking Instagram and real life by storm. What’s more? It’s 
fun to way from geometric hoops to beautiful danglers; there are so many ways to wear them. Keep reading to 

discover a few pairs of acetate earrings worth making room for in your jewellery box.

LeleSadoughi
Banded Hoop Earrings, $118 at Shopbop

Amour Vert
Après Ski Clef Earrings, $78 at Amour Vert

COVETjewels

BaubleBar
Marisela Hoop Earrings, $38 at Shopbop

Urban Outfitters
Tatum Tortoise Hoop Earring in Blonde Tortoise, 
$18 at Urban Outfitters

Elizabeth Cole
Tara Earrings, $103.20 at Shopbop

Liars & Lovers
 Black & White Resin Earrings, $10 at ASOS
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5 UNEXPECTED DESTINATIONS YOU CAN 
EXPLORE FOR YOUR ROMANTIC GETAWAY.

Because we’re itching for a getaway.

Here’s how I know it’s time to get away with my boyfriend: Despite the fact that we live together, we only see each other for an hour 
or less a day, and when we finally are alone together, we’re either talking about housekeeping things, like what to have for dinner, 
or we’re staring at our screens. I hereby propose that every adult couple should carve out their busy schedules if they hope to 

maintain two things: a sense of adulthood and independence, and their couple status.

Try something different and more unique rather than travelling to those same-same places, go somewhere off the frequent flyer map and 
actually spend time with your partner. It may dell odd since you will be away from your phone most of the time, but I promise you’ll still 
get some good ’grams out of it—and the only caption you’ll need is a heart and the appropriate destination emoji.

COVETtravel

INSTEAD OF BIG SUR, TRY COLLECTIVE RETREATS IN 
YELLOWSTONE, MONTANA

You would be glad as you swap the edge-of-the-world views and 
honeymooners of Big Sur for the big sky of Yellowstone, and do it 
in the same rustic way- extreme luxury disguised with wood finishes 
and wool blankets with Collective Retreats, which takes the glamping 
concept to a whole new level. The tents are super comfortable and 
big with its size as large as a NYC hotel room and its own ensuite 

bathroom complete with running water. There are gourmet meals, 
the endless outdoor activities offered by the park itself, and some 
pretty jaw-dropping star-watching. If you prefer something closer 
to the East Coast, Collective Retreat just announced that a similar 
romantic experience is coming soon to Hudson Valley.

INSTEAD OF TULUM, TRY HOTEL SAN CRISTÓBAL IN 
TODOS SANTOS, BAJA, MEXICO

This location offers you quality moments with your significant other 
on a whole new level- So if you don’t want to run into your neighbor 
while trying to reconnect with your partner, head to Mexico’s Pacific 
coast. A shorter drive from the Los Cabos airport than Tulum is from 
Cancun; Todos Santos has the same charming close-to-nature feel 
without the masses of tourists biking down dirt roads. Plus, Hotel 
San Cristóbal has that high-design, hipster feeling and was started by 
the same people who run El Cosmico in Marfa, Texas.
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INSTEAD OF SANTORINI, TRY CASA ANGELINA IN 
PRAIANO, ITALY

Santorini is one of those places that most people visit almost all the 
time because of that special quality that allows them to spend some 
romantic one-on-one time with their partners, while you enjoy fresh 
seafood and wine. Casa Angelina is perfect for your relaxation, the 
designer-y hotel is ideally situated between Positano and Amalfi on 

the Amalfi Coast, and it’s removed from the insanity of the peak 
tourist destinations but still has all the perks. And, honestly, it’s hard 
to think of a place better than Italy to truly feel the romance.

INSTEAD OF PARIS, TRY MARGOT HOUSE IN BARCELONA

Yes, Paris is the most romantic city in the world-accounting for some 
absurd number of engagements-but Barcelona is another fantastic 
location if you want to get away from the usual pattern. It’s another 
European cultural capital rich in history, food, and all the fun places 
including a beach. Margot House is the kind of modern hotel that 
suits this kind of modern choice—it’s more Scandi than old world 
and offers bike tours and thorough intel on the neighborhood’s 
tapas scene. Bonus: If you book through Mr & Mrs Smith, you’ll be 
welcomed with a glass of white wine each. Talk about starting the 
vacation off on the right foot.

COVETtravel

INSTEAD OF MONTAUK, TRY THE GRAHAM & CO. IN 
THE CATSKILLS, NY

There’s that hipster feeling at The Graham & Co in 
Upstate New York that makes you more relaxed, and 
refreshed. The converted motel is frill-free but design-
heavy. Book early, though—people are catching on.

Tags: Hotels Wanderlust
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The Vacation Report
THE HIGH LIFE
From Singapore to Brooklyn, see some of the world’s finest views 
from great heights with our guide to must-visit rooftop bars.

FASANO RIO DE JANEIRO

You know that unexpected feeling of calmness that hits us when 
we arrive at a very cool bar; that was how we felt when we saw The 
Rooftop Pool Lounge on the Fasano Rio’s eight floor: It is one of the 
world’s most iconic rooftop bars. With its unparalleled views over 
Rio’s city skyline, Ipanema beach and the Two Brothers mountain 
peaks, the bar is a draw for regular patrons and new visitors alike. 
Luxurious daybeds and chic lounge sofas surround Fasano’s famous 

infinity pool, where guests lounge while sipping on fresh juices and 
cocktails. Its unique pairings, like fig and coconut water, or Brazil’s 
classic caipirinha, while drinking in the sunset over Ipanema are a 
must try. Though the rooftop is limited to hotel guests only during 
the week, the terrace opens up to everyone for the weekend evenings 
on weekends, when it transforms into a buzzing locale in which to 
dance the night away. fasano.com.

Fasano Rio De Janeiro

BANYAN TREE BANGKOK
For travellers and visitors the dining experiences at Bangkok’s various 
rooftop bars and restaurants have gone beyond mesmerizing, it has 
simply become another rite of passage for travellers visiting the city. 
Vertigo restaurant and Moon Bar, located on the 61st floor of the 
city’s well-known luxury Banyan Tree Hotel, is where you’ll find the 
breath taking views of Bangkok’s sprawling cityscape.

Vertigo restaurant and Moon Bar offer a top-grade alfresco grill-
and-bar experience with a diverse
range of fare from seafood to tropical cocktails. The atmosphere is 
both stylish and relaxed, and the
simple decor allows the city’s sprawling views to take centre stage. 
banyantree.com

1 HOTEL BROOKLYN BRIDGE
Located in Brooklyn’s up-and-coming Dumbo neighbourhood, 
the best views of the Manhattan skyline and East River can be seen 
from the 10th floor at 1 Hotel Brooklyn Bridge’s Harriet’s Rooftop & 
Lounge. The new eco-friendly property is powered entirely by wind 
energy and includes two cocktail bars and a plunge pool, making it one 
of the most sought-after rooftops in New York’s spring and summer 
seasons. The decor offers a relaxed ambience, with sophisticated 

tropical details like rustic wooden furniture and flooring, warm 
greenery, nautical stripes and whimsical fringed umbrellas. Between 
the vibrant design and the DJ’s custom playlist, you’ll feel instantly 
transported. While the roof is accessible exclusively to hotel guests 
during the week, the pool opens to the public at weekends during the 
warm-weather months. 1hotels.com

COVETtravel
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HÔTEL DES GRANDS BOULEVARDS, PARIS

Located at the top of the new Hôtel des Grands Boulevards in Paris’s 
second arrondissement, The
Shed Bar sums up Paris in its most quintessential form. The hotel 
is a product of the Experimental Cocktail Group, famously known 
for beloved spots like Balagan and Grand Pigalle Hotel. Like a 
scene from a Jean-Luc Godard film, the quaint rooftop bar is 
inconspicuously tucked away in the secret garden – oozing Parisian 
charm, with pops of red and pink, cascading vines and greenery and 
delightfully voyeuristic views of Paris’s rooftops and balconies. The 
Shed Bar’s list of refreshing bespoke cocktails and the classic Parisian 
ambience make this spot perfect for after-work drinks or happy hour 
with friends. grandsboulevardshotel.com

HOTEL JEN ORCHARDGATEWAY, SINGAPORE

Hotel Jen Orchard gateway’s rooftop offers a tropical reprieve from 
the crowded streets of Orchard Road- Singapore’s most famous 
shopping street. On the 19th floor, overlooking 360-degree
views of the city, you can hang at poolside on the colourful daybeds 
or a enjoy fresh signature cocktail at the hut bar. For a cocktail that 
offers a taste of the orient, try a China Lady, a fresh drink with a 
mix of Chinese spirits, or a Pina Kale-Ada for a wellness kick. For 
a hotel in the centre of the action, evenings on the rooftop here 
are surprisingly peaceful and serene, making it the perfect place to 
escape hectic city life in the streets below. hoteljen.com

COVETtravel
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LE ROYAL 
MONCEAU 
RAFFLES
There’s that balance of luxury, fun and modern 

amenities that, Le Royal Monceau Raffles Paris 
hotel, offers every new visitor as they drop by. 

Located within walking distance to popular sites such 
as the Arc de Triomphe, and the Musée du Louvre, 
this gorgeous property offers a variety of room options 
with presidential suites that include private elevators, 
cinemas and fitness rooms. 

Other facilitates includes a state of the art spa 
which includes a stunning indoor infinity pool with 
complementary beauty treatments for hotel guests, 
and two on site fine dining options offering both 
French and Italian cuisine. Night owls can max out for 
sure as it also boasts of two chic, social bars, one that 
has a member’s only door policy.

COVETspotlight
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