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Journey 

fulfilment
TO

This month edit ion has been very 

intriguing and interesting journey to 

explore. This month's issue – 'SPRING 

IDEAS' been COVET's first issue, I had to 

look for ideas to add into the magazine 

while I maintain and set COVET's legacy.  

As the weather gets mild from march and 

we step into the spring season, COVETspy 

is where you can get spring style ideas, like 

how to wear coral the colour of the season, 

how to style blazers, the perfect way to 

keep warm during the days of the 

unpredictable weather change in spring. 

'How I Shop' is another interesting series 

that we wil l  keep featuring in the 

magazine. From #CLOSET series to 

#GETTING READY series, this month's 

issue should add the spring season spirit 

into your wardrobe.

Waking up one morning as a fresh 

graduate of University of London listening 

to the news (CNN) and how Anna Wintour 

was mentioned as an Iconic Chief Editor, 

her voice counts in politics, fashion and so 

on. I got inspired with what I saw, and I 

asked myself why I don't start my own 

publication called COVET. I want to set 

legacy for COVET, I want my voice to 

matter in the fashion industry, politics and 

the society overall.

Then I carried out my research and learnt 

how to be an Editor, set out the legacy for 

COVET and hopefully I and COVET can 

break barriers for upcoming Editors who 

will like to start their own magazine 

publication like me. I am truly grateful to 

God for helping me to find myself.

Growing up, magazines like Ebony, Vogue 

etc. gets me excited, the images, literacy 

and the most intriguing part is the 

perfume samples in the magazine. Now as 

an Adult, the fashion aspect elevates my 

mood especially during fashion weeks 

and when Ad-Campaigns are out. The 

perfume samples which I still look 

forward to and soon to be supplied to 

COVET magazine.

Fashion has always been my passion 

and my style changes as I grow as an 

individual but to put it in a word, I will say 

“keep it simple”. 

I would say that my passion for COVET 

magazine has been a journey to 

fulfilment. The journey started when I 

conceived the idea, the implementation 

of all I learnt during my research, started 

by hiring the right team and a good 

cover model. The cover model-Eniola is 

a sweet heart, professional and it an 

honour to be COVETs first cover model.  

And can I say I have a fantastic team 

who had helped me to put the magazine 

together from the writers to Editors, 

designers, magazine designer, the 

stylist to make-up artist and hair stylist, 

photographer, and the creative director.

The opportunity to launch my own 

career and putting COVET as part of the 

gloss (Magazines in general) family is a 

great honour to me and Africa as a 

whole. I want COVET to reflect the 

modern-day Woman not forgetting the 

modern-day Man and I hope this meets 

the satisfaction of my audiences.

Thanks.

Lola Joseph
Editor-In-Chief
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Mark your calendars
for April 29.

A look from Dior's Cruise 2019 collection in in Chantilly, France. Photo: Pascal Le Segretain/Getty Images

D
ior announced that its Resort 
2020 collection will be shown 
in Marrakech, according to 

WWD, on Monday, April 29. 

The French luxury house's location 
choice ties well with the long-running 
theme of resort runway shows taking 
place in far-flung places. And Dior's 
choice of the famous Moroccan city 
certainly stands out among this year's 
already-announced destinations: 
Both Louis Vuitton and Prada will 
present their Resort 2020 collection in 
New York City in May, coincidentally 
timed to happen before and after the 
"Camp"-themed, Gucci-backed 2019 
Met Gala. Chanel, however, will stay 
local for its anticipated resort show, 
taking place at the Grand Palais in 
Paris.

As for Dior, we can guess that the 
desert won't deliver any rain, unlike 
last year's event, so they'll have to find 
a different way to bring drama to the 
runway. We're sure they'll figure 
something out.

DIOR TO SHOW 
ITS RESORT 
2020 COLLECTION IN 
MARRAKECH

very awards season has a breakout 

Estar, a buzzy up-and-comer who 

becomes a fixation for the entire 

entertainment industry. And though the 

2019 red carpet festivities just kicked off 

with Sunday's Golden Globes, Yalitza 

Aparicio — star of Netflix's Roma, recent 

Vogue Mexico cover-gracer and advocate 

for Latinx representation in Hollywood — is 

quickly becoming an industry favourite. (No 

disagreements here.) What's more, she also 

happens to have a killer sense of style. 

After appearances in Adeam at the Palm 

Springs International Film Festival and silver 

Miu Miu for the Golden Gobes, Aparicio 

continued her enviable style run in Prada at 

the Film Critics Circle Awards in New York 

City on Monday. The cocktail-length black 

dress featured a mock neck, three-quarter-

length sleeves and large geometric jewel 

embellishment. The modestly cut garment 

may have verged on stuffy and overly prim, 

had it not been for Aparicio's expert styling 

choices (informed by stylist Sophie Lopez) 

of simple black pumps, an un-fussy ponytail, 

glowy highlighted skin and a warm, rosy lip 

color. 

Stay current on the latest trends, news 

and people shaping the fashion industry. 

YALITZA 
APARICIO
CONTINUES 
HER STREAK 
OF EXCELLENT 
RED-CARPET 
APPEARANCES 
IN PRADA.

Gucci is starting the year strong 
with the release of its first-ever 
Haute Perfumery l ine,  The 
Alchemist's Garden. Master 
perfumer Alberto Morillas, under 
Alessandro Michele's creative 
direction, created a collection 
that includes seven perfumes, 
three scented waters and four 
p e r f u m e d  o i l s .  H o u s e d  i n 
gorgeous vintage-inspired 
a p o t h e c a r y  b o t t l e s ,  t h e 
collection was inspired by the art 
of alchemy and the old art of 
fragrance making, the perfumes 
were made to be layered for a 
unique, individualized scent. 

Eau De Parfum 

THE ALCHEMIST'S GARDEN, A 
KISS FROM VIOLET, $410 AT 
GUCCI

A Kiss From Violet: “An extract of 
Violet blended with notes of Iris and 
M u s k s ,  t h e  d e l i c a t e  o i l  w i l l 
accentuate the powdery, floral notes 
of each composition.”

Check out the whole collection, 
which is available for pre-order at 
Gucci.

GUCCI JUST 
RELEASED A 
GORGEOUS  NEW 
CUSTOMIZABLE 
FRAGRANCE 
COLLECTION,
THE ALCHEMIS
GARDEN.
BIANCA RODRIGUEZ

T H E  A L C H E M I S T ' S  G A R D E N , 
FADING AUTUMN, $240 AT GUCCI

Fading Autumn: “Notes of Cedar, 
Cypriol, Patchouli, and Sandalwood 
are blended to create a woody 
fragrance that will enhance the 
texture of other ingredients through 
its wrapping intensity.”

Perfumed Oils

THE ALCHEMIST'S GARDEN, A SONG 
FOR THE ROSE, $330 AT GUCCI

A Song for the Rose: “An expression of 
absolute femininity, Bulgarian Rose 
extract is captured in its purest form, 
just before its harvest in the field. 
Blended with sweet Musk and strong 
Woods notes.” 

Acque Profumate

The breakout star of "Roma" has 
become a style  star to watch.

notices
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HAS COME TO LA IN 
FEBUARY  2019.

n addition to the usual fashion 

Iweeks held in New York, London, 

Milan and Paris every February, we 

have a new fashion event to look 

forward to this year. For the first time, 

Vegan Fashion Week will be held 

(appropriately) in Los Angeles, 

California, the largest city in the U.S. to 

ban the sale and manufacturing of fur. 

egan Fashion Week will be a 

Vfour-day event featuring 

brands that are cruelty-free 

with the goal of educating the 

audience on the ethical, social and 

environmental issues that revolve 

around animal exploitation in the 

industry. The event will include a 

runway show, talks at the Museum of 

Natural History of Los Angeles and a 

two-day event at the California 

Market Center where show-goers can 

interact with vegan brands and 

designers. The VFW will end with 

private fundraiser that will help 

emerging vegan designers. 

“I want to ignite conversations and 

debates within the industry by 

educating, elevating, and drawing 

connections between our most 

important values: our respect for 

human life, animal rights, and the 

environment,” said the founder of 

VFW, Emmanuelle Rienda.

ienda plans to continue VFW 

Revery year in different fashion-

forward cities. Vegan Fashion 

Week started on February 2, 2019.

VEGAN 
FASHION 
WEEK 

Eki Orleans reveals their latest SS19 Collection 'EBEN'

With her tenth collection, Creative Director of Eki Orleans, 
Hazel Aggrey-Orleans, found inspiration in her rich Edo 
Nigerian heritage. 
Edo being a state in Nigeria, the Creative Director used the 
traditional Edo sword, the Eben, as the design focal point of 
the stunning prints in the aptly named Eben SS19 collection. 

Designed with the modern woman in mind, the Eben 
collection features a combination of versatile separates 
and gorgeous kaftans that make it light and easy to travel 
with. 

Featuring her signature elegant silhouettes that project 
sophistical and subtle boldness, each piece in the Eben 
collection is homage to the beauty of the female gure. 

The luxurious silks of the collection are brought to life by her 
interpretation of the intricate designs of the Eben sword, 
which tell a beautiful story of the Edo culture. 

As is customary with each Eki Orleans collection, the story of 
the print drives the meaning behind the collection. This is 
then married with sublime silhouettes to create a powerful 
fashion story. 
The Eki Orleans SS19 Eben collection follows in this 
same tradition.  

Web: http://www.ekiorleans.com

� � � � For further sales, press information, images, interviews or to view the collection please

Contact:  press@ekiorleans.com
Tel: +44 775 4417565 

notices

COVET MAGAZINE | 15

COVET noticesCOVET 

COVET MAGAZINE | 01   COVET MAGAZINE | 68   COVET MAGAZINE | 16

http://www.ekiorleans.com
mailto:press@ekiorleans.com


COVET MAGAZINE | 17   COVET MAGAZINE | 18  



COVET MAGAZINE | 19 COVET MAGAZINE | 20 



COVET MAGAZINE | 22   

Editor-In-Chief

Lola Joseph

Contributors

Jassieuo Photography

Momoh Folagbade Sesan

Flora Fotografia

Graphic Designer

Alatishe Elizabeth Omolade

Website Designer

Ekene Okwchukwu

Sales Manager

Bankole Waliu

Publisher

Covet Publications

Tishe Prints 

Covet Publications 
United Kingdom
90 Gants Hill Crescent
Gantshill
IG2 6TT
United Kingdom
+447572977371

Covet Publications 
Africa
P.O Box 217
Iktota Post office 
Lekki Lagos, Nigeria.
20 Kamal Shasi Street,
Chevron Agungi,
Lekki Lagos
Nigera.
+2347016413794

 COVET informations

 C
O

V
E

T
 

COVET MAGAZINE | 21 



COVET MAGAZINE | 24   COVET MAGAZINE | 23   



"I really just wanted 
to come in and get 
one thing. How am I 
leaving spending 
$30,000?"

W
e all buy clothes, but no two 

people shop the same. It can 

be a social experience, and a 

deeply personal one; at times, it can be 

impulsive and entertaining, at others, 

purpose-driven, a chore. Where do you 

shop? When do you shop? How do you 

decide what you need, how much to 

spend and what's "you"? These are 

some of the questions we're putting to 

prominent figures in our column "How I 

Shop."

Due to a slight scheduling mishap, my 

interview with Ashanti was not ... on 

time. (I'm so sorry; I couldn't help 

myself.) But, hey, I was happy to wait 

patiently for my chat with the R&B 

singer whom I greatly enjoyed as the 

"ft." artist on some of my favourite 

early-2000s MTV "Total Request Live"-

era bops — like "What's Luv," which has 

been playing in my head for the past 

two weeks. (Not mad about it.)

But, of course, Ashanti has been 

working hard in the industry for the 

past 15 years — continuously releasing 

albums, acting and appearing as a 

judge on "RuPaul's Drag Race" — and 

2019 will be no exception. She double 

bills as star and executive producer in 

her upcoming movie "Stuck" and will 

be dropping a new album, which may 

include a collaboration with her 

"Always on Time" partner and Fyre 

Festival co-founder Ja Rule. Ashanti 

also recently covered Paper magazine 

in an edgier, more experimental look to 

kick off her big year.

"Image is really important, especially 

nowadays because everything is 

visual. Sometimes people will love you 

more for how you look than how your 

talent is," she says, over the phone 

from New York. "So for me, as an artist, 

it's just really important to stay true to 

myself. Try different things. I never in a 

million years would have thought that I 

would be wearing a turquoise bun on 

the cover of Paper."

Speaking of fashion, Ashanti also 

collaborated with New York-based 

Miss Circle, founded by designer Isabel 

Deng, on a capsule collection of body-

con, party-ready dresses, jumpsuits 

and separates. "I just really wanted 

things that I love, things that I wear, 

things that make my body look the 

best and accentuate [it]," she explains. 

"Just really make it my style and my 

swag and, at the same, time affordable 

and approachable." Prices for the line 

run from $60 for a velvet, wine-hued 

bodysuit to $140 for a silver-sequin 

blazer dress.

Unsurprisingly, the multi-platinum 

artist and multi-hyphenate is a total 

professional — and a really great sport, 

to boot. While prepping for the 

collaboration's launch party, Ashanti 

was happy to discuss the "layers" to 

her personal style, revisit her early 

2000s fashion (low-rise jeans and 

sparkly belts!) and admit her latest 

five-digit splurge.

Ashanti wears a look from the Ashanti x 
Miss Circle collaboration. Photo: Courtesy 
of Miss Circle

"I have so many layers 

to [to my style].  It 

depends on the mood. 

So if I want to feel sexy 

a n d  f a s h i o n a b l e ,  I 

might put on a one-

piece with a cinched 

waist. I have what I call 

'mosquito bite-sized 

boobs,' so I might have 

the V-cut and a high 

pump and a high pony. 

You know, keep it chic 

and sexy. If I want to 

f e e l  l i k e  I ' m  j u s t 

kicking it, I'll probably 

just put on some jeans 

a n d  w h a t e v e r  t h e 

limited-edition Nikes 

are. Throw on a quick 

G u c c i  t e e  o r 

something.

Ja Rule and Ashanti on MTV's Total Request 
Live in November 2004. Photo: Evan 
Agostini/Getty Images

You know what's so funny? So my stylist is 

very young. He's in his mid-20s and he was 

looking at some really old pictures of me — 

like when my first and second album came 

out [in 2002 and 2003] — and he's like, 'oh 

my god, this is so freeesh. This is coming 

back r ight now!'  It 's  so weird how 

everything is really coming back around: the 

puff jackets, Karl Kani is coming back. Fila is 

coming back.

Ah, I love the low-rise trend [from the era]. 

The low-rise Levi's?! Oh my god. Those were 

my favourite. They sent me boxes and boxes 

of Levi's [back then]. I'd been at an event 

and I stayed at a hotel and they put the 

boxes in the basement because there were 

so many, and I never went and picked them 

up. I'm so sad to this day. Those were my 

favourite, favourite jeans. Oh my god, I had 

so many pairs.

These days, I do some online shopping and I 

definitely go into the store and shop. Online, 

I do Saks Fi�h Avenue, Neiman Marcus, 

Barneys New York, Bergdorf Goodman, 

Intermix and Zappos. That's all I can think of 

off the top of my head. In person, my sister 

put me on to some really cool vintage shops 

on Melrose. There are really some gems on 

Melrose. I hate, absolutely hate, trying 

clothes on, but I absolutely have to. But, I'll 

do a li�le bit of both. I'll screenshot some 

stuff and maybe send it to my sister or send 

it to my stylist, like, 'Hey, what do you think 

of this? Can you go pick it up for me?' Kind of 

slide it in.

Ashanti at the 2018 iHeartRadio Music 
Awards. Photo: Alberto E. Rodriguez/Getty 
Images

I like limited-edition stuff. I like one-of-

a-kind; if they only have this color. For 

me, just being in the studio and being 

c o m f o r t a b l e  a n d  s t i l l  f e e l i n g 

fashionable. I'll get a Chanel hoodie 

and some Chanel slides, and I'm still 

comfortable. 

I was recently on the phone with the 

Louis Vuitton personal shopper for like 

an hour. We were trying to locate these 

pieces that I wanted from different 

parts of the country because none of 

the pieces were where I was. I just 

bought two Louis Vuitton sweatsuits 

that I absolutely love. This is a little bit 

of impulse shopping: I bought two 

sweatsuits, a pair of sneakers and 

luggage. And then I said to myself, 'I 

really just wanted to come in and get 

one thing. How am I leaving spending 

$30,000? This is ridiculous.' Oh, my 

sister and my cousin just walked in.

'Did you guys bring me anything? I see 

the garment bags!' No, they only 

brought stuff for themselves."

HOW I SHOP: 
ASHANTI

Throwback! Ja Rule and Ashanti attend a party 
c e l e b r a t i n g  t h e  A s h a n t i  x  M i s s  C i r c l e 
collaboration in New York. Photo: Benjamin 
Lozovsky/Courtesy of BFA

I
 grew up being a tomboy, so I loved 

sweats. I loved sneakers. Obviously, 

I like things to fit my body and then I 

like things to just look effortless and 

cosy and comfortable and just be me. I 

always say my style is 'sassy, classy, 

sexy, not trashy,' and it's just really 

important nowadays to be super 

versatile. 

I found my style somewhere around 

my second ["Chapter II," 2003] or third 

album ["Concrete Rose," 2004]. Then, I 

was doing hats, tank tops, jeans and 

had l ittle sparkly belts and the 

jewellery. People would identify it: 'oh, 

that feels like an Ashanti vibe.' One 

thing that I remember that was an 

'Ashanti thing:' I would always wear a 

Kangol and then I had a long crooked 

heart jewellery piece that was a 

signature. People would always say, 

'oh, that's the Ashanti heart.'
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CELEBRITIES 
KEPT THINGS ELEGANTLY 
SIMPLE THIS SEASON.
A mid-awards
-season palate
cleanser 
perhaps?

S
ometimes, bright colours, 
intricate patterns and bold 
e m b e l l i s h m e n t s  a r e n ' t 

necessary to serve a proper look, and 
this is something stars seemed set on 
proving this week. At a wide array of 
events, from the men's shows in Paris, 
to a Vogue conference in Berlin, to a 
movie premiere in Scotland, well-
dressed men and women like Alexa 
Chung, Timothée Chalamet, Saoirse 
Ronan, Rosamund Pike and more kept 
things simple and subdued.

Still, Chung's white suit, Chalamet's 
casual black sweatshirt and jeans, 
Ronan's blush Dior gown and Pike's 
black-and-white Givenchy were all 
undeniably chic looks that felt 
refreshing in their simplicity. Meghan 
Markle, Kate Moss and Sarah Paulson 

were also among the stars who chose 
understated, monochromatic looks 
that still packed a punch. Perhaps in 
t h e  m i d s t  o f  a wa rd s  s e a s o n , 
everyone needed a little palate 
cleanser.

CHANNEL YOUR 
INNER MISTY COPELAND
WITH GORGEOUS 
DANCE WEAR
-INSPIRED PIECES.

HEATHER CICHOWSKI

o one expected athleisure to 

Nbecome the behemoth trend — 
or rather, lifestyle — it turned 

into. It has led to glamleisure, chunky 
sneakers and the bike short trend, with 
the last one getting a leg up from the 
Kardashians. The latest iteration for 
spring is dancewear. It's a trend we've 
been building up to with the rise of 
leggings, bodysuits, sheer socks and 
dresses and, of course, millennial pink.

Dance, particularly ballet, has been a 
reoccurring source of inspiration for 
many designers. It was evidently on a 
few minds at the Spring 2019 shows. 
The mood was less Jazzercise and 
disco and more pure balletic grace. 
Maria Grazia Chiuri set the barre by 
kicking off Paris Fashion Week with her 
Christian Dior show inspired by 
modern dance. It was complete with a 
dance performance choreographed 
by Sharon Eyal. The show fused 
fashion dancers wear on and off duty 
with muted neutrals, headbands, 
t i g h t s ,  b o d ys u i t s  a n d  fl ow i n g 
silhouettes getting plenty of

TUTUS GOT A HIGH FASHION UPGRADE AT
OFF-WHITE SPRING 2019; IMAGE: IMAXTREE

The dance sentiment appeared in 
varying degrees on other runways 
with tulle and subdued neutrals being 
popular picks. Acne Studios added a 
sporty touch via leg warmers and 
graphic T-shirts and bags riffed on the 
New York City Ballet. Off-White 
showed its signature frothy tutus and 
bodysuits.

As much as we might like the idea of 
dancewear on the daily, the goal isn't 
to look like we're attending barre class 
or on the way to a performance. Not 
many people, save Carrie Bradshaw, 
can wear a tutu every day, either, so 
start with a few dance-inspired 
pieces. Try billowing satin skirts, fluid 
shapes, wrap sweaters, blush (ballet 
pink), creamy tights, neutrals and 
light-as-air fabrics made for twirling. 
Feel free to wear your hair in a ballet 
bun and accessorize with timeless 
ballet flats. Those who want to wear 
tutus can balance the style with 
edgier pieces or wear full-on dresses 
come wedding season.

Step in time to the dancewear trend 
with these wearable pieces.

Embroidered 
Daisy Tutu Skirt
POPATU
$24.00
nordstrom.com

Cozy Up With Me 
Bodysuit
FREE PEOPLE
$40.00
nordstrom.com

LIVE THE 
PROCESS 
Ballet cropped 
tie-front 
stretch-
Supplex top
£80
www.net-a-
porter.com

REDVALENTINO 
Pleated satin 
midi skirt
£510
www.net-a-
porter.com

L I V E  T H E 
PROCESS 
Tuxedo stretch-
S u p p l e x 
leggings
£115
w w w . n e t - a -
porter.com

MIU MIU 
Lace-up 
leather ballet 
flats
£550
www.net-a-
porter.com
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K
arl Lagerfeld and the Chanel 
design team have never met a 
theme they didn't love: They've 

excavated ancient Greece, cruised 
through 1950's Cuba and, most 
famously (infamously?), rocketed us 
all into outer space.

So when it was announced that the 
brand would be bringing its Métiers 
d'Art show to New York City, the 
assumption was that it would be 
packed with odes to the Big Apple. Of 
course, that was foolish: Dolce & 
Gabbana already did that to the 
extreme with their Alta Moda show — 
as did Donatella Versace over the 
weekend and Jeremy Scott with his 
r e c e n t  H & M  x  M o s c h i n o 
extravaganza. Besides, where's the 
fun in designing a dress that looks like 
the Empire State Building?

Instead, Lagerfeld and co. looked 
towards the show's setting: The 
Temple of Dendur, nestled neatly in 
the Sackler Wing at the Metropolitan 
Museum of Art, where it serves as a 
crown jewel in the Met's Egyptian 
wing. Though Lagerfeld has always 
notably refused to actually do real 
research for his collections, preferring 
to instead use his imagination of a 
place rather than the place itself, it's 
clear Chanel derived inspiration from 
the artworks displayed in the rooms 
around the Temple of Dendur. 

First, there was the gold — lots and lots 
of gold, and not the subtle, burnished 
kind, but the bright, pure golds of 
Egyptian pharaohs. It served as detail 
on the lapels of jackets, as the trim on 
d r e s s e s  a n d  s k i r t s ,  a s  t h e 
foundational color of heels and knee-
high boots and,  perhaps most 

CHANEL'S 
MÉTIERS 
D'ART 2019 
COLLECTION 
REALLY GOES 
FOR THE GOLD.
Get it? 
Because there's 
so much gold! Also, 
Pharrell was there.

daringly, as opaque gold tights. Chanel 
also offered its vision of a bright gold 
headdress which wouldn't have looked 
out of place in the display cases of the 
surrounding galleries. 

The jewellery, too, was oversized and 
outrageous, with pieces like oversized, 
pearl collars and hammered pendants 
and cuffs set against plain white 
dresses. Long layers of beaded 
necklaces were piled on top of each 
other, a Chanel signature, sometimes 
over top of a collar or with beaded 
tassel earrings. The bags were — what 
else? — often pyramid shaped, or at 
least sharply-cornered. 

There was lots of croc — or perhaps 
croc-embossed leather, as the brand 
notably announced it  would be 
ditching exotic materials in its 
collections. There's a pair of black croc 
pants with a relaxed leg, and a black 
c r o c  j a c ke t  w i t h  e x a g g e r a t e d 
shoulders. Gold, croc boots come with 
an embellished heel, and fingerless 
gloves — Lagerfeld's favourite! — were 
rendered in a croc material.
Cooler pieces managed to reference 
New York City as much as they did 
ancient Egypt. A graffiti-hieroglyphic 
hybrid print, packed with references to 
those classic Chanel house codes, 
played prominently on a pant and 
bomber jacket set, or a dress paired 
with matching boots and an oversized, 
shearling-lined denim jacket. The 
brightly colored knits and ombré, 
metallic leather pants should get a lot 
of play with the street style set looking 
to stand out. And there was menswear 
that only someone as daring as 
Pharrell could wear — which he did, 
appearing on the runway in a gold 
sweater with collar detailing and gold 
leather pants. 

Still, this is Chanel, which means there 
was plenty of tweed (with and without 
all that gold, in case you're looking for 
something subtler) and suiting. The 
eveningwear was especially pretty, 
knocking the gold tones back into a 
more muted bronze territory and adding 
in jewelled elements sure to sparkle on 
any red carpet.

Was it all a little bit much? Yes. Did it veer 
into costume territory? Absolutely. But 
while long-time customers may choose 
to skip a mosaic crop top and miniskirt 
set layered over a sheer, metallic maxi 
dress and topped with a bright gold hat 
(that's a lot of look), they'll almost 
certainly be swooning for the graphic 
prints and scarab-encrusted cuffs. 

See the complete Chanel Métiers 
d'Art 2019 collection:
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HEDI SLIMANE'S 
FIRST MEN'S
COLLECTION
FOR CELINE
IS EXACTLY 
WHAT YOU 
EXPECTED
 IT TO BE.

The designer's signature aesthetic 
of slim-cut  tailoring is nothing new, 
but perhaps it's what we need in a 
p o s t - s t r e e t w e a r 
world.

Although Hedi Slimane presented a 
hint of menswear during his debut as 
Celine's artistic, creative and image 
director back in September, Fall 2019 
marked the designer's first full-on 
men's show during Paris Fashion Week 
on Sunday. And it all felt like déjà vu, 
right? Slightly reminiscent of (and way 
less flashy than) his Fall 2014 collection 
for Saint Laurent, along with a lot of 
skinny suiting, mostly-white casting 
and outfits driven by music and youth 
culture. 

This time around, Slimane paid homage 
to British youth, as well as No Wave, a 
post-punk musical genre from New 
York during the late '70s. (James 
Chance, a saxophonist and major figure 
in this movement, performed during 
the runway finale, while Canada-based, 
post-punk art and music collective 
Crack Cloud's "Philosopher's Calling" 
p r o v i d e d  t h e  s h o w ' s  o r i g i n a l 
soundtrack.)

And while Slimane was majorly panned 
for his first women's collection at 
Celine, one can't deny his expertise in 
creating men's clothing. Outerwear 
particularly stood out among the Fall 
2019 collection, especially a yellow 
tiger-striped coat and patent shearling 
jacket. Those who refuse to revive their 
'90s-era baggy cargo pants — a trend 
that's on the rise among the men's 
shows this season — can turn to 
Slimane's slim leather slacks, khakis 
and blue-wash denim. As for the 
plethora of bangs, bowl cuts and 
extreme side parts among the models, 
well, we doubt men will be asking their 
barbers for any of that anytime soon.

Of course ,  S l imane's  s ignature 
aesthetic of skinny ties and slim-cut 
suiting is nothing new, but perhaps it's 
what we need in a post-streetwear 
world. Even Virgil  Abloh, a self-
professed "streetwear guy" in the 
luxury space, focuses on tailoring for 
Louis Vuitton's men's collections in 
order to get his young fans to dress 
themselves outside of their usual 
sneaker-heavy wardrobes. During a 
time when high-end designers are 
suddenly (sometimes desperately) 
adding sneakers to their retail offerings 
and experimenting with streetwear's 
tried-and-true drop culture, Slimane's 
sartorial persistence will certainly pay 
off, even if it's nothing particularly 
surprising or ground-breaking. 

See Slimane's entire Fall 2019 men's 
collection for Celine:

CELINE
MEN'S 
F/W '19
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Platform shoes at London Fashion 

Week Men's. Photos: Imaxtree

It's the beginning of the Fall 2019 

fashion circuit, folks, starting with 

London Fashion Week Men's, which 

wrapped on Monday. Not only will we 

start to see what could potentially fill 

our wardrobes later this year, but we're 

also getting a glimpse of what exactly 

the street style crowd — comprised of 

influencers, editors, buyers and other 

industry experts — is loving right now. 

In London, it turns out a certain club-

culture staple is  at  the top of 

everyone's aesthetic list: platform 

sneakers, particularly from brands like 

Buffalo London and Eytys. Dr. Martens 

was also spotted in the mix with its 

increasingly popular chunky Jadon 

boot. Will this sky-high footwear trend 

continue for the remainder of fashion 

month? Probably yes, as these stylish 

Who's ready to rave?

THE STREET 
STYLE CROWD 
MADE PLATFORM 
SNEAKERS A
THING AT 
LONDON 
FASHION 
WEEK MEN'S.

s h o e s  c o u l d  s e r v e  a s  a  m o r e 

fashionable snow boot when winter 

weather kicks in. Though, we highly 

suggest just wearing an actual pair of 

trusty snow boots. We don't want any 

major slips or falls off the runway, too. 

Catch you back here again after Pitti 

Uomo!
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H E Y , Q U I C K Q U E S T I O N : 

"Go to Hell" with a skull in 
flames is pretty relatable 
at the moment.
 

The Viktor & Rolf Spring 2019 Couture 
runway show. Photo: Imaxtree

Welcome to our column, "Hey, Quick 
Question," where we investigate 
seemingly random happenings in the 
fashion and beauty industries. Enjoy!

The couture shows are nicely moving 
along in Paris. We've seen '80s-tinged 
p a r t y  d r e s s e s  c o u r t e s y  o f 
Giambattista Valli, a bridal swimsuit 
and matching swim cap from Chanel, 
circus stuff at Dior, lots of pretty 
sparkles (naturally) at Elie Saab and a 
zany beauty look at Maison Margiela. 
Aside from Givenchy's giant bow 
backpack, it's been a pretty tame, 
sophisticated Couture Week for Spring 
2019.

But leave it to Viktor & Rolf to take their 
couture collection to the next — 
p o t e n t i a l l y  v i r a l  —  l e v e l .  O n 
Wednesday, designers Viktor Horsting 
and Rolf Snoeren presented 34 gowns 
covered in a slew of phrases and 
graphics to satisfyingly feed our 

meme-hungry appetites. And what 
fashion loves most are some juicy, 
spicy memes! Yum yum yum.

The duo are no strangers to leaving a 
lasting impression on the runway. 
There was the literal "fashion as art" 
couture show back in 2015, the 
models wearing doll-like masks from 
2017 and the memorable "bed-dress," 
famously worn by Tilda Swinton in 
Harper's Bazaar, that still somehow 
shows up on our social media feeds 
every once in a while — more than 12 
years since its debut. Clearly, the 
designers tried to create the same 
magic with their latest offering, and 
chances are we'll be seeing these 
Spring 2019 gowns all over our 
timeline because most of them are so 
damn relatable: "Go to Hell" with a skull 
in flames is pretty "it me" at the 
moment, as well as the massive "NO" 
on a gown made up of mini-pleated 
tulle the size of a tiny mountain. (The 
rejecting statement also harks back to 
Viktor & Rolf's famous "No" jacket from 
its Fall 2008 collection.)

A slime green pouf is emblazoned with 
"Amsterdam" and a literal weed leaf, 
which could currently serve as luxury 
tourism merch, while "Less Is More" is 
tongue-in-cheek because it's on a 
giant sorbet-tinted, tier-cake of tulle. 
"F* This I'm Going to Paris" is a trench-
coat-dress hybrid that Lauren Conrad 
wil l  never own, and maybe the 
"Freedom" gown with an eagle is great 
Instagram bait for the 4th of July. (Tip: 
Please don't wear this as Instagram 
bait for the 4th of July.)

Perhaps you're drawn to the quirky 
"Get Mean" in bright pink, the rainbow-
colored "Leave Me Alone" or even the 
all-white "I'm Not Shy I Just Don't Like 
You." "Trust Me I'm a Liar" is fitting for a 
f e w  p e o p l e  w h o  w i l l  r e m a i n 
anonymous; "Give a Damn," "Peace" 
and "I Want a Better World" are great 
choices for celebrities who want to 
make a political statement on the red 
carpet. "No Photos Please" in a 
colourful ombré — the collection's first 
look, ironically — will likely show up on 
some Who?-influencer during fashion 
month and "I am My Own Muse" 
belongs to Rihanna and Rihanna 
alone.

Which couture gown do you identify 
with most? We're tied between 
"Whatever," "Go Fuck Yourself" (in 
Valentine's Day candy hearts!) and 
"Sorry I'm Late I Didn't Want to Come." 
Expect to see a GoFundMe page to 
purchase these dresses on our site 
very soon. 

See the entire Viktor & Rolf Spring 
2019 couture collection:

A look from the Viktor & Rolf Spring 2019 
Couture runway show. Photo: Imaxtree

WHICH VIKTOR
 & ROLF SPRING 
2019 COUTURE 
GOWN ARE YOU?
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This season's 
most versatile 
trend looks good 
on everyone.

HOW 6 
EDITORS 
STYLE A 
REALLY 
CHIC 
BLAZER.

In the depths of winter, when all your 

adorable warm-weather clothes hang 

limp and sad in your closet, it can be 

hard to feel inspired to put together a 

sub-zero-temperature-appropriate 

outfit. The struggle is very, very real. 

But let us not forget about the 

undisputed MVP of layering: the 

blazer. As a staple of the street-style 

set, this humble jacket has quickly 

become one of the most versatile 

articles of clothing in our wardrobes. 

To start, the options are seemingly 

endless—oversized, structured, silk, 

wool, cropped, plaid, the list goes on. 

Add in a few key accessories along 

with your preferred top and bottom 

(not to mention some killer shoes), and 

you have an outfit that will carry you 

through to spring dressed to impress. 

Check out how six of our editors love 

to style their favorite blazer outfits.

HANNAH BAXTER

EDITOR

EMILIA WICKSTEAD
Michelle Houndstooth Tweed 
Blazer in Gray  £1295
modesens.com

BROWN PLEATED PANTS $102.00

www.pixiemarket.com

Adidas x Alexander Wang
AW BBall Soccer Sneaker in 
Orange  $250
www.needsupply.com

1. 

E m i l i a  W i c k s t e a d  M i c h e l l e 

Houndstooth Tweed Blazer: My all-

time favorite blazer right now (and in 

truth, I have many, so this is tough) is a 

vintage Jil Sander grey-and-white 

houndstooth. But I wear it so often 

that I think snagging a backup version 

would be wise. You can never have too 

much of a good thing, right? This 

Emilia Wickstead has the ideal tailored 

yet slightly oversized fit that I love, and 

the lilac, blue, and grey colorway is 

different enough from my original to 

justify the price. Plus, it's on sale!

2. 

Pixie Market Brown Pleated Pants: If I 

could only wear t-shirts and slouchy 

trousers every day, I 100 percent 

would, but I'll start with this pair from 

Pixie Market. If I don't feel like pairing 

my blazer with vintage jeans, then this 

gorgeous wide-leg pair is an extremely 

close second. Throw on a delicate 

cashmere turtleneck in heather grey, 

and I'm ready to brave the winter chill.

3.

 Adidas x Alexander Wang AW BBall 

Soccer Sneaker: To keep this look from 

feeling too buttoned-up, sneakers are 

a must. I've loved the new adidas x 

Alexander Wang collab for months, 

and I think it's time to scoop a pair for 

myself. The pop of orange will pick up 

the colors in the blazer and pair 

perfectly with the muted trousers. 

New favorite look coming through.

JODI TAYLOR

ASSOCIATE EDITOR

Helmut Lang
Black Canvas 
Tuxedo Blazer
$970 CAD
www.ssense.com
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Addicted To You Crop Black
$39.95
www.whitefoxboutique.com

Mejuri Boyfriend Cuff - $35

mejuri.com

1. 

Helmut Lang Black Canvas Tuxedo 

Blazer: My jaw literally dropped when I 

saw this blazer. (If you don't believe 

me, ask Noah; she sits across from 

me). I've been a fan of Helmut Lang for 

a lonnnnnnng time, and this piece 

confirmed that that's not changing 

anytime soon.

2. 

White Fox Label Addicted To You Crop 

Top: I don't like to do too, too much 

under a blazer. A nice and simple crop 

top like this one from White Fox Label 

is all you need to take the outfit from 

chic to chic-er. Know what I mean?

3.

Mejuri Boyfriend Cuff: I'm ear-cuff-

crazy lately, and this one by Mejuri is 

the perfect addition to my blazer look. 

I'm envisioning my hair perfectly 

slicked back in a long pony so that the 

cuff can shine in all its glory.

IVANNA MARTINEZ

SOCIAL MEDIA ASSOCIATE

Everlane
The Oversized Blazer – $175
www.everlane.com

Silvia Tcherassi Elvis Pants
$450
www.silviatcherassi.com

Freda Salvador Charm Boots
$550.00
www.fredasalvador.com

1. 

Everlane Glen Plaid Blazer: This 

oversized blazer is perfect for any 

waist shape! It's not oversized in the 

boxy, unflattering kind of way. It 

stands out with any fun outfit, but I 

love keeping my blazer outfits neutral 

and “classic.”

2. 

Silvia Tcherassi Elvis Pant: I love a good 

bell-bottom pant, so these black ones 

are perfect! I especially like the 

slimming cut, which is perfect if your 

blazer is more of an oversized fit. I 

already have about six pairs of bell-

bottoms, but this pair is making it 

seven.

3. 

Freda Salvador Charm Boots: These 

boots are everything! They are neutral 

colors but really make any outfit stand 

out. I love the multi-use of snake 

pattern, giving a classic boot an 

upgrade. They've been my favorite 

everyday shoe all season long.

RACHEL PICKUS

SOCIAL MEDIA & AFFILIATE 

COORDINATOR

Gingham Blazer

OPENING CEREMONY £372.95

nordstrom.com

ALEXA CHUNG
flared corduroy trousers  £362
www.farfetch.com

Reliquia

KIND HEART EARRINGS  $159.00

reliquiajewellery.com

1. 

Opening Ceremony Gingham Lady 

Blazer: When I found this gingham 

number, I immediately thought of my 

mother's treasure trove of vintage 

blazers. Seeing that I'm no longer 

there to raid her collection daily, I'll 

settle for this modern take on a classic 

fit. Layer a turtleneck underneath, and 

you're good to go!

2. 

Alexa Chung Flare Corduroy Trousers: 

Ye s ,  a  g o o d  p a i r  of  j e a n s  w i l l 

undoubtedly go with everything, but 

I'm here to make a case for flared 

Pepto-pink cords. From color-block 

accessories to the fitted blazer in my 

shopping cart (see above), I'm already 

plotting the ways I can wear these 

babies.

3. 

Reliqua Kind Heart Earrings: Like 

shoulder pads, the same rule applies 

to my standard for earrings: the 

bigger, the better. These heart-

shaped gems are sure to make any 

outfit a bit sweeter and truly lend to 

my love for the '80s.

DANIELLA DEUTSCH

PRODUCER

VERONICA BEARD 
Augusta double-breasted 
c h e c k e d  c o t t o n - b l e n d 
tweed mini dress
£595
www.net-a-porter.com

Prada

Slouchy Leather Boots  £850

www.modaoperandi.com

LA MINAUDIÈRE $1,350.00 
USD
perrinparis.com

JOSEPH 
Gemina grain de poudre 
wool-blend blazer  £645
www.net-a-porter.com

Philosophy Di Lorenzo 
Serafini
Leather Pants  £1,080
www.modaoperandi.com

WOMEN EXTRA FINE MERINO 
RIBBED TURTLE NECK 
SWEATER  $ 29.90
www.uniqlo.com

1. 

Veronica Beard Tweed Mini Dress: For 

years I have longed to pull off a blazer 

dress. With the trend in full swing, it 

seems like the appropriate time to 

muster the confidence to sport this 

leggy look. My new year's resolution is 

to be more aggressive, so I guess this 

kind of counts?

2. 

Prada Slouchy Boots: To make up for 

the lack of fabric in the dress, I'm 

pairing this blazer dress with some 

extra boot coverage. This tall, slouchy 

pair will do just the trick!

3. 

Perrin Paris La Minaudiere: Power 

suiting calls for a power bag to tote. I 

recently came across the celebrated 

label  Perr in  whi le  scro l l ing on 

Instagram. The French label has 

established that Parisian cool factor 

dating back to 1893.

NOAH LEHAVA

DIRECTOR, LIFESTYLE AND TALENT
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1. 

Joseph Gemina Grain de Poudre 

Blazer: I've been watching a lot of 

Marie Kondo's Tidying Up on Netflix, 

and this blazer in burnt orange 

definitely “sparks joy.” The half-belt 

situation is subtle enough to amp up 

the edgy factor but still feel sleek and 

classic.

2. 

Philosophy de Lorenzo Serafini 

Leather Pants: I have a pretty easy 

time keeping the top half of my body 

warm in the winter, but my bottom half 

suffers through near frostbite in my 

usual denim. That's why this season 

I've been stocking up on leather 

trousers. They are freaking warm! And 

painfully chic. I also love a warm 

palette of deep muted red with the 

burnt orange blazer.

3. 

Uniqlo  Turt leneck:  My uniform 

consists of turtlenecks and merino 

wool or cashmere crewnecks until the 

ground thaws,  and I  have this 

particular one in just about every 

color.

s I've written about a few 

Atimes on this website, 
eyewear is a bit of an issue 

for me because my face and entire 
head are abnormally small. Unless 
I want to go for an oversized look — 
which I've never really been into 
and, as you may have noticed, is 
not really trending at the moment 
— my sunglasses options are quite 
limited. Even today's ubiquitous 
"Matrix"-esque sunglasses tend to 
extend out too wide for my narrow 
noggin.

For the past few years, I've been 
trying to find a very simple, 
timeless pair of black sunglasses 
that truly suit me and I am very, 
very grateful (requisite "this is NOT 
sponsored and I paid for these!" 
d i s c l a i m e r)  t o  R ay-B a n  fo r 
launching the New Wayfarer, a 

smaller version of the brand's perennial 
classic frame with a softer eye shape — 
a.k.a. exactly what I'd been looking for. 
Even better: The style comes in three 
different sizes. My size smalls just 
arrived in the mail and they are literally 
p e r f e c t .  F o r  o n c e ,  I  c a n  w e a r 
sunglasses that don't wobble around 
on my face or fall off if I bend forward. I 
honestly feel like these are the only 
sunglasses I need at the moment and 
plan to take excellent care of them so I 
can wear them as long as possible. 

If you, too, have a small face, I can't 
recommend these enough.

Ray-Ban New Wayfarer Classic, 
$ 1 4 3 ,  a v a i l a b l e  a t  w w w. r a y -
ban.com

DHANI 
FINALLY 
FOUND 
CLASSIC 
BLACK 
SUNGLASSES
THAT FIT 
HER SMALL 
FACE 
PERFECTLY.

Ray-Ban New 
Wayfarer Classic, $143, 

available at 
www.ray-ban.com .

I truly can't recommend 
these enough for those 
with small faces.
DHANI MAU

s we walked into the sold-out 

AO2 arena concert which was 

a ided by Idr is  A lba and 

Popcaan, the Nigerian musical 

s e n s a t i o n  a n d  D a v i d o  M u s i c 

Worldwide CEO Davido proved his 

musical relevance as he gave an 

excellent performance where he 

managed to tie his afrobeat roots 

with US rap flavour in a way that it 

didn't lose its authenticity but 

remained well rounded. He was 

spotted, looking the most stylish in 

Okunoren bomber jacket ,  th is 

showcased his love for African 

The Mr lover and Assurance crooner 

was seen rocking the 2019 limited 

edition Iyami Eleye bomber jacket by 

N i g e r i a n  m e n's  fa s h i o n  b ra n d 

Okunoren. This one of a kind jacket 

features impressive hand-crafted 

beading details which took 21 days to 

complete! It is part of the brand's 

soon-to-be-released Autumn/Winter 

19 collection “DIVINITY TO FORM”.
The brand's creative director Taiye 

Okunoren had this to say:

“The creation of the 
collection required a 
deep understanding 
of the divinity of the 
Yoruba people and 
expressed the vital 
role that women play 
in bringing this to life. 
The unique piece in its 
essence pays homage 
t o  t h e  d i v i n e 
feminine.”

Well, let's just say we can't get enough 

of the creativities coming from Africa.

DAVIDO 
LOOKED 
STUNNING 
IN THIS 
LIMITED-
EDITION 
BOMBER 
JACKET 

Editor: Lola Joseph 
Photo Credit:

@okunoren
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M
an Repel ler 's  esteemed 
dictionary of fashion terms 
defines “ruche” thusly: “A 

ruche, pronounced roosh, is the 
gather ing of a  str ip  of fabr ic . 
(Essentially, it makes the fabric ripple, 
like it tasted something sour). We tend 
to use it in the context of 'ruching,' 
pronounced roo-shing: 'The ruching 
on the dress was just divine.'”

And that, folks, is what we're here to 
celebrate today. Ruching is a longtime 
designer darling: Norma Kamali's 
obsession with the classic gathering 
technique began in the 80s, Junya 
Watanabe's in the 90s. You probably 
remember it from the early 2000s, 
when it helped body-con dresses be 
extra “con.” It also turns up often on 
maternity clothes, a tactical device 
used to play down swollen boobs or 
help life-housing bellies breathe free.

Of course, the most fun ruched pieces 
to wear — whether the technique is 
used sparingly or covers the entire 
garment — are the ones where a touch 
of crinkling puts on a major show. 
Sure, ruching's main purpose is to 
help clothes cling; liven up their 
silhouette. But if it is experimentally 
snaking all over a bright purple dress, 
it's doing all that and more.

Designers are more than wise to this 
fact. In recent seasons (read: since 
Spring 2017), ruching has undergone 
something of a renaissance. The 
ripple effect began with Donatella 
Versace, Consuelo Castiglioni, Simon 
Porte  Jacquemus,  Phi l l ip  L im, 
Christophe Lemaire and Sarah-Linh 
Tran and more industry notables. In 
keeping with the rise of DIY and the 
e v e r- g r o w i n g ,  e v e r- a d a p t i n g 
athleisure movement, designers 
embraced parachute-style ruching: 
sporty, bungee-cord-accented pulls 
that you yourself can tug on to alter 
the look of your piece. Some came on 
flashy dresses (Versace), some on 
asymmetric tanks that played well 
with demure midi skirts (Lemaire).

Ruching play still hasn't slowed down. 
To wit :  P interest  says ruching 
searches are up 108 percent, likely 
due to plenty of sightings on the 
Spring 2019 runways. Altuzarra mixed 
plaid and ruching for a pretty set 
perfect  for a  p icnic .  D ivers ity 

ALTUZARRA SPRING 2019, PYER MOSS SPRING 2019, BURBERRY SPRING 2019; IMAGES: IMAXTREE

GET LOUD: CONTRARY TO WHAT YOU 
MIGHT THINK, BOLD PATTERNS AND 
RUCHING PLAY NICELY TOGETHER; 
IMAGE: IMAXTREE

As for the “street style” way to wear the 
trend, well, that's easy: start with a 
hard-to-ignore ruched pant, skirt or 
shirt and don't be afraid to add even 

more to the ensemble (with textured 
shoes, a bold handbag, a statement 
tee or a bright, contrasting knit). 
Given that your ruched piece will likely 
be fluid of silhouette, we recommend 
a more structured piece up top or 
down below. Something with heft, 
something with a spine (and yes, 
unexpected shapes are welcome).

Thus ends our speech. Now, gather 
yourselves, it's shopping time.

Zara
Skirt With Front Ruching, $17.99 at 
Zara

Sies Marjan Lisette Bunched Tulle 
Sleeveless Dress, $389 at La 
Garçonne

Cinq à Sept Aren Skirt, $365 at
Shopbop

Preen by Thornton Bregazzi
Lucy Top, $445 at 11 Honoré

Tibi Mendini Ruched Satin-Twill 
Tapered Pants, $450 at Net-a-
Porter

Missguided Ruched Side Long 
Sleeve Crop Top in Silver, $32 at 
ASOS

champion Pyer Moss ruched collars 
and sides and added in pleats for an 
extra burst of texture. Riccardo Tisci's 
Burberry debut brought us a polka dot 
dress with gathered sleeves that 
married the 80s and 90s seamlessly.

DO GET YOUR 
CLOTHES 
IN A BUNCH: 
RUCHING IS 
HERE TO 
STAY.

HEAVY FABRICS LIKE VELVET HELP RUCHING 
APPEAR EVEN MORE PRONOUNCED; IMAGE: 
IMAXTREE
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HOW I SHOP: 
CARLOTTA KOHL

.

W
e all buy clothes, but no two 

people shop the same. It can 

be a social experience, and a 

deeply personal one; at times, it can 

be impulsive and entertaining, at 

others, purpose-driven, a chore. 

Where do you shop? When do you 

shop? How do you decide what you 

need, how much to spend and what's 

"you"? These are some of the 

questions we're putting to prominent 

figures in our column "How I Shop."

Photographer and erstwhile model 

Carlotta Kohl has relationships with 

the kinds of designers that would 

make any fashion fan jealous: She's 

worn pieces from Gucci,  Adam 

Selman, Rachel Antonoff, Coach, 

Chanel and Dior. But when we meet 

for tea on a chilly winter morning, her 

two standout pieces — a top-handled 

carpet bag and space-dyed knit 

sweater with a scenic print — don't 

have high-end labels on the inside. 

They're some of Kohl's treasured 

vintage finds, unearthed from Etsy. 

The key to successful second-hand 

shopping ,  accord ing  to  Kohl? 

Patience and a little bit of obsession.

Carlotta Kohl in Adam Selman at The Bloomberg 

50 celebration. Photo: Cindy Ord/Getty Images

"I feel like [my personal style] really 

varies. I get inspired by movie, or a 

c o u n t r y  s i n g e r,  a n d  i t 's  ve r y 

dependent on my mood. I feel like I 

have so many people that I look up to; 

I'll like what someone does at a certain 

period, like Brigitte Bardot in a certain 

time. For a really long time, I hated the 

'80s, and then all the sudden, I really 

liked it. I'm trying to figure out when 

that happened. [Laughs] I think I was 

watching '80s movies, like 'Heathers'; 

there's 'Risky Business' — I really love 

[Rebecca De Mornay]. When I was 

younger, I didn't really understand the 

outfits that much, and now I'm into 

bows and structured blazers. Movies 

really inspire. 

It's funny — sometimes I feel like I'll be 

into something a really long time and, I 

don't know, maybe I'm more aware, 

but I'll see it pop up elsewhere. I've 

always been obsessed with plaid and 

gingham, and there was a season 

where Prada did all these gingham 

dresses, and I was like, 'Ah, I need 

everything from here!' 

I also primarily dress for comfort, and I 

want to feel good in what I'm wearing. 

It's vintage-inspired with some classic 

pieces. After trying multiple different 

styles and looks, I figured out what 

looks good on me, what silhouettes, 

and I explore. I know that A-line, bias-

cut dresses look good on me — like 

1940s, 1950s. Then I play around with 

color and patterns. Everyone looks 

different in clothes — I just happen to 

know how I look in clothes. I just try to 

highlight the features that I like, and it 

took me a really long time to figure that 

out,  just  by trying on clothes, 

h o n e s t l y .  Yo u  s e e  t h e  s a m e 

silhouettes being repeated in fashion, 

and if it works, it works. 

Here [in New York City], I feel like a lot 

of vintage is overpriced or really 

picked through. When I'm not traveling 

and going to vintage stores — I love 

vintage stores in San Francisco and 

California in general, or Portland — I'll 

go on Etsy or eBay. I'll get obsessed 

with gingham for a second, and then 

I'll look for [that]. But then that will 

bring me into another category where 

I'm like, 'Oh, I like Western-inspired 

rodeo swing dresses,' because I know 

that will look good on me, and it's also 

in the same sort of realm.

I also try to shop responsibly. I don't 

like to go to Zara or any place that is 

fast fashion — that is so wasteful and 

will fall apart in a second. I splurge on 

contemporary things that I know will 

last, and that compare with things 

that are less-expensive second-hand. 

I splurge on shoes, because I have 

b u n i o n s  n ow f ro m  b a d  s h o e s . 

[Laughs] Also, you want your shoes to 

look good; I can spot a bad shoe. I'll 

splurge on shoes and bags — [though] 

my bag today actually is from Etsy — 

and pants, l ike a pair of jeans.

I like Opening Ceremony. I think it's 

really fun; some things I absolutely 

wouldn't wear, but I like how eclectic it 

is. I mostly shop online [on Etsy]. Let 

me just take you through the process: 

I'll go to a vintage store and I'll try on a 

dress, and I'll see how it's cut. I'll type 

in, like, '1950s novelty prints'; I'll just 

type in variations of the same word. 

Some people will describe things 

differently, so if you type it in a 

different way, you'll have more options. 

I  was obsessed with '80s prom 

dresses, so for example, I'll type in ''80s 

party dress,' but then I'll also type in 

''80s cocktail dress,' or ''80s formal 

dress.' 

Then I'll go under vintage, looking at 

the measurements. If you find out your 

measurements, you're pretty much 

set. It can be a swing or miss. If it's a 

dress, there's some flexibility in that. 

It's really hard to shop for pants. The 

stuff that doesn't work, I'll give it to 

friends, honestly, or I'll donate it, but I 

never make huge purchases. It's 

always under a hundred.

I still want to look like me; things that I 

like from Gucci, maybe other people 

wouldn't necessarily like. I'll make it my 

own, so I'll get a purple Gucci bag that 

maybe some people wouldn't get. I 

still feel like, even though they have 

their own collection, you can make it 

your own. It's so much about personal 

taste, and how you pair it. I'm not 

going to wear a full Gucci outfit. 

I'll also look into where things are 

made. I try to do some research 

before, if I really like something. I like 

when things are made in New York, or 

[locally] when I'm going on vacation. I 

went to Italy, and instead of buying a 

bathing suit from a different place, I'd 

like to purchase locally.

I'll go on a job, and if I have some time 

off, I'll look for second-hand stores or 

vintage stores. For some reason, that 

just brings me so much comfort. I 

really like to buy second-hand. First of 

all, I don't like to wear whatever people 

are wearing; I don't want to see 

someone on the street wearing the 

same thing. I also think there's so 

many clothes out there; if you can 

recycle it, you're giving it another life. 

A lot of vintage pieces are better 

made. If they've lasted for that long, 

you know you're going have some 

good wear.

My friend did a collaboration with 

Beltology and I did the campaign for it. 

Through him, I met the owners of the 

company, and they asked me to 

photograph another collection. We 

built a nice relationship, and they were 

really easy about different concepts 

and gave me a lot of freedom, which is 

rare. People want moodboards and 

people are afraid to take risks, and 

they were just like, 'Yeah, go for it.'

Then they asked me to do a holiday 

women's collaboration. They'd only 

had men's collections before, but then 

my friend's collaboration was unisex, 

and they wanted to make the jump to 

women's. It just seemed like a natural 

fit. I'm really inspired by the '70s, 

specifically Studio 54, so I thought it 

would be really fun to make jewel-

toned party belts. They loved the idea. 

They're stretchy, as well. We go up to a 

The stylish photographer
shares her tips for finding 
the best vintage and the 
importance of shopping 
responsibly

Carlotta Kohl at the Tiffany & Co. Paper Flowers 
event and Believe in Dreams campaign launch. 
Photo: Nicholas Hunt/Getty Images

“I'll find stuff in vintage stores, then I'll 

find out the technical name for it and 

I'll do a deeper dive online," she 

explains, holding up the bag as a 

recent favourite example. "It was in my 

cart for so long, and I pulled the trigger 

and got it, but I also got it in the 

summer, and you can't wear carpet 

bag [in the summer]."

Kohl brought her love of vintage into 

her recent collaboration with New 

York-based belt brand Beltology. For 

t h e  b r a n d ' s  fi r s t  f o r a y  i n t o 

womenswear, Kohl designed disco-

r e a d y  b e l t s  w i t h  r h i n e s t o n e -

encrusted buckles and stretchy, 

sparkly materials. "I wanted to make 

something that was festive, because it 

was for the holidays, but also wearable 

and that told a story," she explains. The 

Studio 54-inspired belts even come 

packaged in a velvet pouch that 

doubles as an evening bag, folding in 

Ko h l 's  i n s i s t e n c e  t h at  fa s h i o n 

shouldn't be wasteful.

While Kohl wears some of the biggest 

names in fashion and runs with a cool 

crowd — Petra Collins is a close friend; 

Jack Antonoff is her boyfriend; St. 

Vincent asked her to model for her 

latest (and Grammy-nominated!) 

album cover "Masseduction" — she 

undoubtedly has a style that's all her 

own. She fills us in on where she finds 

her inspiration, how she digs up the 

best vintage online and why she won't 

buy fast fashion.
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size 2X, but since they're stretchy it's 

almost honestly like a 3X, and that was 

really important for me, too, because I 

wanted everyone to wear them. 

My mom and I designed the bag; 

throughout the 1800s, people were 

wearing these purses, and they all 

have them in velvet, too, and then it 

became a disco bag. That was a big 

part of it. I wanted to make something 

that people didn't just throw away, 

that you can reuse. I just love that 

everything is made in New York; 

t h ey ' r e  wo r k i n g  w i t h  a  f a m i l y 

company, a factory that's been around 

forever. The whole family works there. 

That felt really special.

A b s o l u t e l y,  [ I  w o u l d  d o  m o r e 

collaborations]. I have friends who 

have lines, and I see what a headache 

it is, just from a production standpoint. 

If you don't have to worry about that, it 

really frees you to be able to focus on 

the creative.

Honestly, I've made so many bad 

purchases. [Laughs] I guess now 

looking back at it, I don't really have 

regrets, because it all kind of evolved 

and maybe it just wasn't the right time 

for it, but now I see it popping up. I 

would also go to thrift stores in the 

town I grew up in, and I wore the most 

insane things. [Laughs] It's really 

shameful. I bought this sweater that 

had a bunch of sheep running — it was 

disgusting. It was a really ugly sweater. 

I would have to say that was a bad 

purchase. Anything that I've bought at 

Zara or anywhere, I think those are 

terrible purchases because I don't 

even have them anymore. I was really 

into the crop tops for a minute, and I 

just gave them away. 

What did I love, and that I always wear? 

I don't know. I have so many clothes 

that are so sentimental, and it would 

be really hard to choose.

This interview has been edited and 

condensed for clarity. 

They're my winter 
wardrobe must-have.

Spanx Luxe Leg High-Rise 60 Denier 

Shaping Tights, $38, available at 

www.net-a-porter.com.

I
'm a big tights fan. It's my personal 

belief that there is no outfit that 

doesn't benefit from a jazzy 

patterned tight (though I have yet to 

find a way to pull off colored tights) 

and I maintain that the right pair of 

tights — either layered together or 

lined with fleece — is warmer than any 

pair of pants during the coldest winter 

days. This is a hill I will die on!

So as a noted tights enthusiast, let me 

refer you to my favourite, go-to pair of 

plain, black tights: Spanx Luxe Leg 

Shaping Tights. 

I know what you're thinking: But Tyler! I 

don't want shapewear in my tights! And I 

hear you, friend. I don't either! Let me 

first assuage your fears by telling you 

that, while there is shaping technology 

present, it's definitely not something 

you're going to notice if you're averse to 

feeling like you've been squeezed into 

s a u s a g e  c a s i n g .  T h e  p e r h a p s -

unintended benefit of the shapewear 

here is that these tights won't stretch 

out or loosen up over time, leading to the 

dreaded sagging tight phenomenon. 

The main reason I like to recommend 

these tights is that these suckers will 

hold up to just about every thing you can 

throw at them. I've never — never, do you 

hear me! — had a pair of these snag or 

run. They have held up through multiple 

washes and even a few trips through the 

dryer (yes, I know this is bad! SO SUE 

ME!). Unlike so many other pairs of tights 

I have owned, they have survived 

multiple winters; in fact, the only reason 

I've ever trashed a pair is because the 

elastic started coming out in strands, 

likely because (I know, I know) I put them 

in the dryer. 

These occupy the sweet spot between 

super-cheap tights that will only last you 

a handful of wears and slightly-too-

expensive tights that inevitably leave 

you pissed off when they, too, only last a 

handful of wears. They come in various 

waist-heights and shades which means 

I can just about guarantee you that you'll 

find a pair suited for your needs. They 

make an excellent layering base for the 

aforementioned cold weather tip since 

they don't bunch or gather (and, once 

again, you really should try layering your 

tights).

I genuinely cannot think of a pair of 

t ights  I  wear as  often  or that  I 

recommend to friends more often — and 

trust me, I know tights.

Spanx Luxe Leg High-Rise 60 Denier 

Shaping Tights, $38, available at 

www.net-a-porter.com

THESE ARE
THE BASIC 
BLACK TIGHTS 
TYLER 
RECOMMENDS 
TO EVERYONE.

THE 
UTILITARIAN 
TREND IS 
TAKING 
FASHION 
BY STORM.

Fashion meets function this spring as 

we are introduced to the new iteration 

of the utility trend. Marching down the 

runways into the street are military 

undertones and sand dune hues by 

way of boiler suits, trench coats, 

bomber jackets, cargo pockets, 

drawstrings and zips.

Polish up on the utilitarian trend and 

take a cue from these elevated key 

pieces.

Monse

Straight Leg Cargo Pants  

$1,090.00

www.shopbop.com

Current/Elliott

The Cropped Infantry Jacket  

$368.00

www.shopbop.com

3.1 Phillip Lim

Handkerchief Dress  

$550.00

www.shopbop.com

Toga Pulla

Taffeta Pants  

$465.00

www.shopbop.com

THE PEOPLE, 
PLACES, IDEAS 

AND TRENDS 
TO WATCH NOW

What's 
NEW

Tika Sumpter on her upcoming role.

*

NOK by Alara is a contemporary African 
restaurant where all African classic cuisines 

are re-invented. It is situated at NOK by 
Alara 12a Akin Olugbade

Victoria Island, Lagos.
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A thorough review

of CHANEL's new 

Boy de Chanel 

collection.

I WORE A 
FOUNDATION 
MADE FOR MEN 
AND I HAVE A 
FEW THOUGHTS.

L
et me start off by saying I do not 

wear foundation. Never have, 

and up until last week I thought I 

never would, but then CHANEL Beauty 

went and released a whole line of 

made-for-men makeup products, and 

before I knew it I was YouTube-ing the 

best application techniques in my 

bathroom. The three-piece collection, 

called Boy de Chanel, is comprised of a 

colorless lip balm, a waterproof 

e y e b r o w  p e n c i l ,  a n d  t h e 

aforementioned foundation,  al l 

wrapped in vaguely masculine navy 

blue packaging. While I was anxious to 

try all three products, it was the 

foundation that piqued my interest 

the most. Would there be a discernible 

difference from women's formulas? 

What made this more suitable for boys 

than others on the market? Would I 

actually really like it?

As soon as the bottles arrived on my 

desk—which come in eight shades and 

retail for $65 dollars—I immediately 

began swatching on my wrist, where a 

brightly colored tattoo helps inform 

me of a product's coverage ability. The 

formula is lightweight and blendable, 

taking about 20-30 seconds to dry 

depending on how thick a layer you 

apply. Unsurprisingly, it's quite sheer, 

providing more of a blurring effect 

than any serious cover-up. Given that 

most of the men I know (but certainly 

not all of them) don't wear makeup, I 

would think that a heavy-duty-ish 

concealer would be more valuable to 

the occasional product-dabbling 

dude. I know I've had an ex or two who 

wished he could cover a particularly 

aggressive chin zit, despite my pleas 

to spackle over it with my favorite 

formula.

Considering my experience with 

foundation is on par with many men, I 

decided to add it to my weekday 

makeup routine for four days and see if 

anyone noticed my skin looking extra 

even, or, dare I say, manly. Because 

winter has made my skin desert-

cactus-level dry, I added a full pump of 

foundation to my favorite moisturizer, 

sheering it out slightly more and 

making the otherwise matte finish 

quite dewy. And because I am a 

dedicated journalist, I also swiped on 

the balm and filled in my brows with 

the pencil, both pleasant experiences, 

if not so different than my typical 

routine. Truly, the only difference I 

could see between this brow product 

and the women's version were four 

available shades compared to six, 

l o n g e r  a n d  m o r e  s u b s t a n t i a l 

packaging (better for man hands to 

hold it, I guess), and it costs $7 more. 

Gender pay gap much?

I was excited to see that the men's 

foundation contained SPF 25 as well 

as hyaluronic acid to help keep the 

skin hydrated. For the record, the 

w o m e n ' s  f o r m u l a s  a t  C h a n e l 

sometimes have SPF, but no HA yet. To 

my surprise, however, it was also 

heavily floral-scented, to the point 

that I noticed it hours after I applied. I'd 

imagine that this would bother 

s o m e o n e ,  a  m a n ,  w h o ' s 

unaccustomed to wearing any sort of 

makeup on his face. But aside from the 

fragrance, I was pleased by how even 

and glowy my skin looked throughout 

the day. My under-eye circles were 

nowhere to be found, and creasing (a 

telltale sign you're wearing product) 

was minimal. While I wouldn't classify 

t h e  fo u n d at i o n  a p p l i c at i o n  a s 

foolproof—I did find using a beauty 

blender worked better than just my 

hands—it would be more suitable for 

someone who isn't an expert at using 

beauty products.

Given that there are *many* more 

makeup options marketed specifically 

for women, it's tough to say whether 

this collection can and should be used 

only by men. The hyaluronic acid is a 

welcome addition to the foundation, 

and a larger pencil and spoolie might 

be preferable if you have bushy brows. 

If the products agree with your skin, 

more power to you to use them. More 

than anything, I hope that a line of 

products advertised specifically for 

men will encourage any guy who has 

considered using makeup, but feared 

being judged for it, to test the beauty 

waters a little more confidently. As for 

me, I'm keeping a bottle in the back of 

my makeup cabinet, along with all my 

other emergency foundations and 

concealers, for rogue bad skin days or, 

you know, if I suddenly grow a beard.
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Fancy lingerie is usually something we think of only as we're watching the Victoria's Secret Fashion
Show or when mid-February rolls around and every store window seems stocked with lacy, racy 

But that's changing in 2019, the year of treating yourself. After all, it's what is inside (your outerwear) that 

counts, right? Nothing makes you feel more grown-up and readier to take on the world than lingerie that looks 

and feels great. Think of it as the new power heel or a lipstick that makes you feel like you can take on the world 

— other people might not notice it, but damn, does it feel good to celebrate your body by springing for 

something pretty.

These sexy lingerie picks are a splurge, but they're worth their weight in added self-confidence.

Savage x Fenty

C h a m b r a y B r a l e t t e  ( $ 6 4) , 
Chambray Brazilian ($30) and 
Chambray Garter Skirt ($44) at 
Savage x Fenty

Coco de Mer

Golden Heron Plunge 

B r a  ( $ 3 0 0 )  a n d 

Golden Heron Bikini 

Brief ($200) at Nancy 

Meyer

Agent Provocateur

Blyth High Neck 
Padded Underwired Bra 
($142) and Blyth Brief 
($82) at Agent 
Provocateur

Fleur du Mal

Rose Lace Cami 

Bralette, $148 at Fleur 

du Mal

Bluebella

Vine Bra and Open 
Back Brief Set, $62 at 
Bluebella

Bracli

Paris Collection Wire-Free 

Bra, $95 at Bare 

Necessities

Simone Perele

Promesse Demi Bra, 
$74.99 at Bare 
Necessities

Anine Bing

Lace Bra With Trim, $89 

at Revolve

LUXE LINGERIE IS 
THE NEW POWER 
RED LIPSTICK.
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Safety orange 
was a favourite color 

choice among the 
paired-up 

attendees, too.

Complex hosted its third annual 

ComplexCon at the Long Beach 

Convention Center over the 

weekend, combining fashion, pop 

culture, art, music and, most of all, 

hype under one roof. The two-day 

event attracted a massive crowd of 

stylish folks, many of whom wore 

matching outfits, from best-dressed 

couples to proud puppy owners. 

We've seen this sartorial 

phenomenon before — around the 

same time last year during Seoul 

Fashion Week. Interestingly, the 

ensembles there also leaned heavily 

into streetwear and sneakers with 

bright colours and graphic prints. At 

ComplexCon, safety orange was a 

popular color choice among the 

paired-up attendees, as well as bold 

graphics and motifs, from plaid to 

all-over Louis Vuitton logos. Matching outfits at ComplexCon 2018. Photos: Emily Malan

THE 
STREET 

CROWD 
STYLE 

MATCHING 
OUTFITS

 STOOD 
OUT 

AMONG 

AT 

2018 
COMPLEXCON 

Ever since announcing her 

engagement to Prince Harry, 

the world's eyes have been 

fixed on Meghan Markle — and her 

style. We'll be following the Meghan 

Markle Effect™ with our column, 

"Meghan Markle Wore a Thing."

On Wednesday, the Duchess of Sussex 

paid her first visit as Patron to the 

National Theatre in London. Her 

newly-given patronage, which was 

passed on by Her Majesty the Queen 

after 45 years of holding the role, 

highlights Meghan Markle's support 

for the arts and her former career as 

an actor. 

For the special trip, the Duchess wore 

a matching dress and jacket from 

Brandon Maxwell, which appears to be 

a slightly modified version of a look 

from the New York designer's Spring 

2019 collection. Her Royal Highness 

has been an avid supporter of Maxwell 

over the past year, as she's been seen 

wearing his designs since last 

summer, including during her tour 

through Australia and New Zealand.

The Duchess's style often leans 

Meghan, Duchess of Sussex, arrives at 

the National Theatre in London. Photo: 

Chris Jackson/Getty Images

For beauty, the Duchess wore her hair in 

a loose updo with a deep side part, and 

kept her makeup fairly simple with a 

nude lip and bare nails.

After her visit in London, the Duchess 

still has a busy schedule ahead of her for 

the rest of the week: On Thursday, she'll 

continue to support her patronage with 

a  v i s i t  t o  T h e  A s s o c i a t i o n  o f 

Commonwealth Universities (ACU), as 

well as travel to Bristol with the Duke of 

Sussex on Friday 1/2/2019.

towards more neutral-colored, 

mostly-monochromatic head-to-

looks, and her latest outfit is no 

exception. Her blush-pink ensemble is 

paired with a nude pair of Aquazzura 

heels and a white-and-gold clutch 

from Carolina Herrera, which she 

prev ious ly toted  around whi le 

celebrating the Queen's 92nd birthday 

last year.

Meghan, Duchess of 
Sussex, arrives at the 
National Theatre in 
London. Photo: Chris 
Jackson/Getty ImagesDRESS AND 

JACKET EDITION.

The Duchess of Sussex 
paid her first visit as 
Patron to the National 
Theatre in London.

MEGHAN 
MARKLE 
WORE A 
THING: 
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SEE EVERY 
LOOK  FROM 
COACH'S 
PRE-FALL 2019 
COLLECTION.
The label showed in 
Shanghai for the 
first time ever 
on Saturday.

'19
COACH
PRE-FALL 

C
oach might be known for its 

updated take on Americana 

that mixes prairie influences 

with an urban edge, but this weekend, 

the New York-based brand ventured 

outside the United States to show in 

China for the first time ever. Set in 

Shanghai at the West Bund Art 

Center,  the  "Coach L ights  Up 

Shanghai" Pre-Fall 2019 runway show 

marked the 77-year-old brand's 15th 

anniversary in China. According to a 

release from the brand, the show was 

meant to bring together the "'bright 

l ights,  b ig  c ity '  att itude"  that 

Shanghai and New York City share.

To that end, the runway featured 

p lenty of c i ty-evoking neons, 

stoplights and vintage cars. The 

collection itself blended flowy floral 

dresses with the leather and suede 

jackets we've come to expect from 

Coach, rendered in a rainbow of 

playful pinks, muted blues and rich 

shades of eggplant and olive. Mixed 

throughout the collection were 

collaborations with contemporary 

Chinese artists, who reimagined the 

brand's dinosaur motif through a 

range of mediums including graffiti, 

photo prints and ink drawings.

Looks from Coach's Pre-Fall 2019 

collection:

e hate to toot our own horn, 

Wbut we saw this  trend 

coming. Early last year we 

spotted Rihanna sporting a robe as a 

dress and figured it was only a matter 

of time before the multi-hyphenate 

made it a mainstream trend.

Pinterest recently revealed that 

searches for robe silhouettes are up 

689 percent. And they're actually 

wearable in winter since there's 

nothing stopping you from layering a 

turtleneck and tights underneath. 

When spring finally rolls around, you 

can shed those extras and just wrap 

yourself in stylish comfort.

There's actually a nice variety of robe 

dresses out there. Some are just 

dresses with faux wraparound 

effects, while others are robes that 

can double as dresses. You can show a 

whole lot of leg or just flaunt a little, 

depending on the length of your robe 

dress. Big name brands like Off-White 

and Vetements along with fast 

fashion faves & Other Stories and 

Mango all have robe dresses on offer.

So whether you're looking for bold 

prints or satiny solids, our shopping 

roundup has you covered.

Stelen 

Nell Printed Robe Dress, 

$62.99 at Need Supply Co.

Babaton

Wallace Dress Ls, $80 at 

Aritzia

Attico Patchwork Robe 

Dress, $878 at Totokaelo

Nanushka  

Siwa Wrap Front Dress 

in Lilac, $573 at 

Nanushka

Ganni

Tea Length Robe Dress, 

$112 at Shopbop

RIHANNA-
 APPROVED 
ROBE 
DRESSES 
ARE 
COMFY,
COZY 
PERFECTION.
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The FarFetch stylist has a 
closet dripping with 
designer treasures.

e all know that fashion is one 

Wof the most potent forms of 
self-expression, but every 

once in a while, we meet someone 
whose wardrobe is so dazzlingly on-
point, so representative of her 
creative core, it simply blows us away. 
That, in a nutshell, is how we'd 
describe FarFetch stylist Amanda 
Murray. Just as comfortable donning 
a  f e a t h e r e d  P r a d a  s k i r t  a n d 
bejewelled Dries Van Noten heels as 
she is a Rick Owens leather jacket and 
oversized ombré sunnies, she's a true 
fashion chameleon, yet always looks 
perfectly herself—in a few words, 
stylish as hell. Obviously, we couldn't 
leave our recent closet shoot without 
picking up a few styling tips from 
Murray, so check out our top three 
below. Plus, shop the 15 pieces 
inspired by her most signature looks

EMBRACE SHOES 
WITH SOME FLAIR

W h e t h e r  t h e y ' r e  p l a t f o r m , 
embel l ished,  or ve lvet ,  Murray 
understands that a statement shoe 
can elevate any outfit. The wilder the 
better, we say.

G u c c i  M a d e l y n  C r y s t a l -

Embellished Silk-Moire Pumps

£1,080

www.matchesfashion.com

Maison Margiela Tabi Boot

£848.68

totokaelo.com

Rochas Abigail Flower-appliqué 

Platform Velvet Sandals £655

w w w . m a t c h e s f a s h i o n . c o m

 JEWEL TONES 
FOR THE WIN

Don't let the winter weather keep your 

wardrobe palette feeling blah. Like 

Murray,  embrace a few pops of 

shimmery goldenrod, ruby, emerald, 

and royal blue.

Aritzia Perle Jumpsuit

$198

www.aritzia.com

Rachel Comey Bali Velvet Mary Janes   

$395

needsupply.com

Mansur Gavriel Calf Mini Fringe Bag   

£450.00

www.mansurgavriel.com

SHOP A 
FEW 
PIECES 
INSPIRED
BY 
AMANDA 
MURRAY'S 
GLAM & 
COLORFUL 
STYLE.
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SVNR Antigua Earring

$125.00

www.svnrshop.com

Proenza Schouler Metal 

Embroidered Long Dress

£2,280.00

www.proenzaschouler.com

 MORE FEATHERS,

 PLEASE

Naturally, Murray appreciates a 
feather-adorned shoe, but don't 
limit this particular accent to 
just footwear. Incorporate a 
feathered skirt or blouse into 
your closet and you'll never feel 
uninspired to get dressed again 
for work again.

Sleeper Light Blue Slip Dress

$245.00

the-sleeper.com

Loeffler Randall Zadie Feather And 

Leather Tote

£305

modesens.com

Prada Feather-trimmed Boyfriend 

Jeans

£1,020

www.farfetch.com

16Arlington Feather-trimmed 

Sequined Tulle Top

£495

www.net-a-porter.com

 Phillip Lim Asymmetric Feather 

Dress 

The Alexander
Wang VP 
revealed her 
favourite 
styling tips.

SHOP A FEW PIECES INSPIRED
BY LYNETTE NYLANDER'S 
LONDON STREET-STYLE 
WARDROBE.

verybody has that one friend 

Ewho always manages to look 

like the coolest girl in the room, 

no matter the situation. Lynette 

Nylander, whom we met on set for her 

closet shoot, is now officially that girl 

for us. The Alexander Wang VP of 

Content has no shortage of vintage 

tees, shit-kicker boots, electric-hued 

sneakers, and ruffled midi dresses in 

her wardrobe. Essentially, her closet 

has everything you'd ever need to put 

together a street-style-worthy outfit 

without thinking twice. Once our 

afternoon at her Brooklyn home was 

over, we left with more than a few 

styling tips, as well as inspiration to do 

some serious damage to our credit 

cards. Consider Nylander's wardrobe 

the inspirational prelude to the 

upcoming fashion month—shopping 

mania at its best.

Check out her three best tips below 

and shop the 15 pieces inspired by her 

wardrobe.

THE BRIGHTER THE 
BAG THE BETTER

Nylander loves color and pattern, 

especially when it comes to handbags. 

A classic Dior is far more interesting 

with a red, yellow, and green trim, and a 

J.W. Anderson Pierce in bold cherry red 

is also delightful. Your outfit will stand 

out infinitely more with a pop of colour.

Maryam Nassir Zadeh Glow 

Leopard Purse, $252

needsupply.com

Cult Gaia Devora Acrylic Tote, $330

www.net-a-porter.com

Kara Yellow Baby Pinch Shoulder 

Bag, $395

karastore.com
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BOOTS GO 
WITH EVERYTHING

Clearly, an Alexander Wang veteran 

knows her way around a good pair of 

boots. When she's not rocking a 

kitten-heel sandal or a chunky 

sneaker, it's time to bust out the boots 

(Nylander even got a pair delivered 

during our shoot!). From Western to 

platform, an investment leather style 

will go a long way.

Acne Studios Jensen Leather 

Chelsea Boots, $540

www.modaoperandi.com

Ellery Pointed Panel Boot, $595

needsupply.com

Marques'Almeida RedSpiked Ankle 

Boots, $689

www.farfetch.com

A LADYLIKE DRESS 
IS MORE VERSATILE 
THAN YOU THINK

And what better to pair with said boots 

t h a n  a  vo l u m i n o u s ,  r u ffl e d ,  o r 

otherwise fabulous dress? Designer 

Molly Goddard even named one of her 

new styles after Nylander (check out 

the “Lynette” dress from her new line). 

Pair a cropped jacket and sneakers 

with your favourite dress for the office, 

then switch out with crystal earrings 

and a patent slingback for after-work 

drinks.

Ganni Sweeny Patchwork Cotton 

Dress, $322

www.farfetch.com

Rixo Adriana Animal Print Silk 

Maxi Dress, $470

www.net-a-porter.com

Nanushka Siwa Satin Bias Wrap 

Dress, $595

Needsupply.com

No one can 
assemble an 
outfit like 
he can.

SHOP A FEW PIECES INSPIRED
BY NFL STAR DEANDRE 
HOPKINS' ENVIABLE STYLE.

here are few professional 

Tathletes that can rock a pair of 

Versace loafers or denim 

overalls and look as polished and just 

plain cool as DeAndre Hopkins. The 

Texans wide receiver graciously let us 

visit his Houston home in order to dig 

through a truly epic closet, where we 

discovered his love for wacky but 

comfortable sneakers and an affinity 

for scouring under-the-radar vintage 

shops in Paris. (Honestly, same.) Once 

our afternoon with the football star 

was over, we left with three of his best 

styling tips, which we'll definitely be 

i n c o r p o r a t i n g  i n t o  o u r  2 0 1 9 

wardrobes in hopes of channelling his 

sartorial expertise. Check out 15 

must-have p ieces  inspi red by 

Hopkins' style below.

 INVEST IN A 
LEATHER JACKET

Although Hopkins plays in sunny and 

scorching Texas, he's often on the 

road visiting colder cities, so a stylish 

leather jacket is a must. You can't go 

wrong with any of these styles.

OFF-WHITE Printed leather biker 

jacket $2,875

www.net-a-porter.com

AllSaints Billie Leather Biker Jacket 

$615.00

www.us.allsaints.com

Iro Letto Jacket £1,174

www.farfetch.com
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Ganni Lloyd Suede-paneled 

Textured-leather Biker Jacket 

$472.50

www.net-a-porter.com

THE WEIRDER 
THE SNEAKER, 
THE BETTER

Hopkins told us that the sneaker that 

everyone else thinks is too out-there 

is always the one he picks up, as long 

as it's comfortable. Scope out those 

styles that no one else will have for a 

unique footwear collection.

Golden Goose Silver Glitter Slide 

Sneakers $515 USD

www.ssense.com

Alexander Wang x Reissue Run 

“Solar Red” $240

www.goat.com

Balenciaga White & Green Triple S 

Sneakers $950 USD

www.ssense.com

DON'T BE 
AFRAID OF 
COLOR

Whether it's a pastel �e-dye sweatshirt 

(and matching tee and sneakers) or a 

series of technicolour knits, Hopkins is 

never one to shy away from vivid color 

in his wardrobe. If you're worried about 

wearing head-to-toe neon, start with a 

subtle pop in the form of an accessory 

or bag, and work your way up.

Rachel Comey Ambient 

Freshwater Pearl Earrings $395

needsupply.com

Jil Sander Small Tangle Bag $780

needsupply.com

Ulla Johnson Merino Wool Sweater 

$595

www.net-a-porter.com

Maryam Nassir Zadeh Ruby Pump 

$475.00

www.garmentory.com

Maria La Rosa Laminated Ankle 

Sock $44.52

totokaelo.com

#WWWRN

M
aybe it's the wave of new 

year's resolutions to get 

healthy and spend more 

time outdoors,  but the fashion 

industry is experiencing a new 

footwear trend: haute hiking boots. 

Designers from Ganni, Gucci, and 

Christian Louboutin (not to mention 

old standbys like Sorel) are creating 

heavy-soled stompers in a variety of 

colours and finishes. And aside from 

being generally comfier than the 

typical heeled booties we know and 

love, hiking boots have the same ugly-

cute allure as chunky dad sneakers, 

especially when paired with an ultra-

feminine prairie dress. Best of all, 

when you're sitting at the office, 

watching an unexpected snowfall 

complicate your evening commute, 

you can rest assured that at least your 

feet will remain toasty warm. Fashion 

and function in 2019? Yes, please.

UO Bailey Hiker Boot, $98

www.urbanoutfitters.com

Rag & Bone Compass Studded 
Leather and  Shearling-trimmed 
Suede Ankle Boots, $695
www.net-a-porter.com

Mm6 Maison Margiela Buffed 

Leather  Hiking Boot, $795

needsupply.com

Gucci Flashtrek Faux Shearling-

Trimmed  Leather, Canvas and 

Suede Boots, $1,390

www.net-a-porter.com

JW ANDERSON cedar wood

 hiking boot  £640

www.farfetch.com

THE 
UNEXPECTED 
BOOT TREND 
THAT'S ALSO 
CRAZY 
COMFORTABLE.
Shop our favourite
pairs for winter. 

Off-White Timberland Boot, 

$1,050

totokaelo.com
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3 industry experts 
predict what's in 
store.

4s, Black Cat 4s, Lightning and 

Thunder 4s, Tour Yellow 4s—just 

to name a few I'd like to see make a 

return. [I'm] excited to see what's 

coming from Jordan.

“I also think Nike SBs are about to 

climb again. Got a feeling we will 

see something new from the Nike 

SB team and possibly a few fan 

favor ites gett ing the retro 

treatment. Cough Unkle Dunks 

cough Dinosaur Jr's cough. 

Overall, I see 2019 being a good 

year for all the sneaker lovers out 

there.

“As for my brand, ZN footwear, we 

have three new silhouettes 

releasing this year, with the 

Prototype 2 being one of them. 

Colors range from neon to earthy 

neutral tone palettes.”

THE 
2019 
SNEAKER
FORECAST

C
hunky, technical, custom, 

bespoke—a few words that 

describe the plethora of 

sneakers that dropped last year. 

When we asked our Cov alums for 

their predictions in 2017, they were 

spot on when they predicted we'd 

see a lot of collaborations and 

technical designs in 2018. What's 

in store for 2019? Will it be another 

big year for animal print? Will a new 

silhouette emerge that will flip the 

industry on its head? Crazier 

things have happened. We asked a 

few industry insiders to act as 

magic eight balls and predict what 

we'll see in sneakerland this year.

SALEHE BEMBURY

Senior Director of Sneakers & 

Men's Footwear at Versace

“I think we are going to continue to 

see brands taking chances and 

pushing the envelope. Gone are 

the days where a brand wouldn't 

create a silhouette because of 

brand ethos or DNA. I think we are 

going to continue to see attempts 

at, or successful executions of, 

innovative footwear in the fashion 

space. Expect the unexpected.”

ROX BROWN

Stylist, Brand Consultant, & 

Creative Director

“The sneaker trend is shifting 

once again. 2018 was all about the 

designer, bulky dad sneaker. I 

think in 2019 sports brands are 

back on the main stage. It's all 

about sleeker silhouettes this 

year, in my opinion.”

MARK WILKINS

C o - f o u n d e r ,  V r t i g o  &  Z N 

F o o t w e a r ;  H o s t  o n  D i r e c t 

Message

“When it comes to Nike [and] 

Jordan, I'm loyal to the soil, 

straight-up. I believe it will be the 

year of the Air Jordan 4 silhouette 

in addition to what's rumored. 

Maybe we can get the Mist Blue 

The Italian label's latest collection of statement boots combine  sleek 
luxury with modern glamour.

LEFT Jacquard midi dress by Attico. Alma 105 patent-leather over-the-knee 

boots by Aquazzura. RIGHT Sean puff-shoulder jacquard lurex top by Isabel 

Marant. Crinkled-velvet mid-rise trousers by Saint Laurent. Editor 45 crocodile-

effect leather ankle boots by Aquazzura. Peacock gold-plated bracelet by Joelle 

Kharrat.

Pleated panelled silk-satin dress by 

Alessandra Rich. Gainsbourg 85 suede 

knee-high boots by Aquazzura. Spiral 

shell ring by Oscar de la Renta.

LEFT Sequined mini dress by Halpern. 

Boogie suede ankle boots by Aquazzura. 

RIGHT Bow-trimmed V-neck wool-blend 

crepe dress by Alessandra Rich. Night 

Fever leopard print-trimmed snake 

boots by Aquazzura.

THE ALURE
AQUAZURRA

Leopard-jacquard silk dress by Alessandra Rich. Brera crocodile-effect leather 
knee-high boots by Aquazzura. Initial gold-plated ring by Charlotte Chesnais.
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SEE EVERY LOOK 
FROM VALENTINO'S 
PRE-FALL 2019 
COLLECTION.
Creative Director Pierpaolo 
Piccioli presented the 
fashion house's first-ever 
coed show in Tokyo.

aia Gerber in a look from 

KValentino's Pre-Fall  2019 

r u n w a y  s h o w .  P h o t o : 

Courtesy of Valentino 

Valentino presented its first-ever 

coed runway show for Pre-Fall 2019 in 

Tokyo on Tuesday. Pierpaolo Piccioli, 

who's been successfully modernizing 

the luxury house's culture of couture 

as sole creative director since 2016, 

turned to his show's destination for 

his latest inspiration, such as the 

Japanese concept of ma, or "negative 

space," wabi-sabi (also known as "the 

art of imperfection") and kintsugi — 

the art form of repairing broken 

ceramics. 

Picciol i  maintained Valentino's 

signature drama with evening gowns 

boasting layers upon layers of lace, 

tulle, ruffles and pleats in bold red, 

black and gothic florals. While we'll 

likely see these red-carpet-ready 

looks during next year's awards 

season, Piccioli's more everyday 

ensembles are meant for fashion 

month's street style crowd. The 

d e s i g n e r  c o l l a b o r a t e d  w i t h 

Undercover's Jun Takahashi on 

handbags — to be sold exclusively at 

Valentino's Tokyo flagship, according 

to Vogue — Moncler for puffer jackets 

and young photographer Izumi 

Miyazaki's self-portrait prints to adorn 

a slew of parkas, crewneck pullovers 

and dresses.

'19
VALENTINO
 PRE-FALL 

COVET MAGAZINE | 01   

inCOVET 

COVET MAGAZINE | 01   

inCOVET 

COVET MAGAZINE | 65 COVET MAGAZINE | 66  



COVET MAGAZINE | 61   

H
ybrid fashion pieces can 
often be hit or miss, but the 
blazer dress is as close as it 

gets to a no-fail option. Hear us out: 
Blazer dresses are equal parts 
refined and sultry, combining 
b u s i n e s s  a n d  p l e a s u r e  i n  a 
balanced,  e levated way.  The 
silhouette is a good fit for many 
occasions based on the styling 
choices; a leopard-print pattern or 
lush velvet fabric, for example, can 
be worn for an evening out on the 
town, while one rendered in a more 
structured tweed or plaid motif 
feels appropriate for the office. 

Plus, the blazer dress is a versatile, 
y e a r- r o u n d  s t a p l e  f o r  y o u r 
wardrobe. In the winter, layer on 
tights and a pair of over-the-knee 
boots, then in the spring, go bare-
legged with strappy sandals, or add 
biker shorts with sneakers for a 
sportier, Instagram-friendly vibe. 
See? The options are endless. 

In the gallery below, we picked a few 
of our favourite styles, ranging 
from casual to dressy, that will 
inspire you to add the blazer dress 
to your regular rotation.

Eloquii Longsleeve Blazer Dress
$159.00
www.eloquii.com

A.L.C. Couric Blazer Dress
$545.00
www.intermixonline.com

Anthropologie Double
Breasted  Blazer Dress
$180.00
www.anthropologie.com

It's a no-fail 
option for both 

business and 
pleasure.

BLAZER 
DRESSES TO

INCORPORATE
INTO YOUR

WARDROBE 
ALL YEAR 

ROUND.
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HEY, QUICK 
QUESTION: 
CAN VIRGIL 
ABLOH 
ACTUALLY 
MAKE MEN'S 
HARNESSES 
A THING?
Timothée Chalamet 
and Michael B. Jordan 
have already worn the 
Louis Vuitton garment 
on the red carpet, but 
t h e  r e c e p t i o n  h a s 
been rather mixed.
W e l c o m e  t o  o u r 
column, "Hey, Quick 
Question," where we 
investigate seemingly 
random happenings in 
t h e  f a s h i o n  a n d 
beauty industries. 

Photos: Frazer Harrison/Getty Images (Left), 
Jon Kopaloff/Getty Images (Right)

W
herever Virgil Abloh dares to 
go, the fuccbois follow. This is 
a proven fact, considering 

that his first menswear collection for 
Louis Vuitton reportedly sold out 
faster than the French house's much-
hyped collaboration with Supreme; 
additionally, his line of Nike sneakers, 
as well as his one-off partnerships 
with brands ranging from Warby 
Parker to Rimowa, have been hot-
ticket items that require above-
average levels of clout, cash or 
connections to cop. 

There is, however, one thing that 
Abloh might not be able to use his 

magic touch on in the menswear world 
— at least if the outspokenz observers 
on Twitter have any say in the matter. 
We're talking about the harness-slash-
bib that Timothée Chalamet debuted 
on the Golden Globes red carpet (in an 
all-black colourway with beaded 
embroidery,  over a crisp shirt) , 
followed by Michael B. Jordan at the 
SAG Awards 2019. Jordan's iteration 
was colourful, floral and printed with 
classic Louis Vuitton logos, layered 
over a double-breasted suit. While 
public reception of Chalamet's look a 
few weeks ago was generally positive, 
the same can't be said about Jordan's. 
Who knew that one piece of clothing — 
if you can even technically call it that — 
could be so polarizing? And perhaps 
the more important question: Can 
A b l o h  m a k e  a  $ 2 , 0 0 0 + 
harness/bib/cut-away vest the next 
hypebeast must-have? He's already 
d o n e  i t  w i t h  e v e r y t h i n g  f r o m 
"industrial belts" to "five-hundred-
dollar T-shirts" so we wouldn't put it 
p a s t  h i m  a n d  h i s  u n m a t c h e d 
marketing genius. But buyer beware: If 
you choose to follow in Chalamet and 
Jordan's sartorial footsteps, be 
prepared to face some criticism from 
confused passer-by and industry 
insiders alike. Hey, it's a small price to 
pay for flexing on the 'gram, right?
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It's 2019, guys. Aka time to wake the 

f*ck up and be mindful of the materials 

you're putting on your body and how 

they're affecting the environment. 

Start scrutinizing the companies 

whose names frequent your credit 

c a r d  b i l l s ;  a r e  t h e y  a d o p t i n g 

sustainable practices? How much 

waste do they create in a year? Do they 

even care to make a change?

The climate report released at the end 

of 2018 made it clear: If we don't 

seriously start changing things, we're 

screwed by 2040. Considering it's our 

Earth and, you know, our entire 

WHY IS IT IMPORTANT TO CREATE 

SUSTAINABLE GOODS?

“It's not merely about creating 

sustainable goods, it's important to be 

sustainable as a company [and] brand 

in  order for our ch i ldren ,  and 

generations after them, to enjoy the 

fruits of our beautiful world.” —Filling 

Pieces Team

There are more than 20 billion pairs of 

shoes manufactured each year, 

emitting 700 million metric tons of 

CO2 into the atmosphere. When my 

co-founder [Joey Zwillinger] and I 

started Allbirds, the footwear industry 

hadn't undergone significant changes 

for almost a century, relying primarily 

on synthetics and cheap leathers.” 

—Tim Brown, Co-founder of Allbirds

“In short, it's just the right thing to do. 

In our industry, the plastics and 

HOW SUSTAINABLE 
ARE YOUR 
SNEAKERS?

Eight sneaker 
brands raise 
the curtain 
on their 
sustainable 
practices 
and goals.

existence and all, everyone needs to 

get on board and help out.

Sneakers have been one of the most 

profitable sectors of the fashion 

industry in recent years, so we felt it 

necessary to do a deep dive into their 

practices. A few things we know so far: 

Reebok's Cotton + Corn program 

focuses on creating sneakers from, 

you guessed it, corn and cotton (and 

other things that grow), adidas 

partnered with Parley for the Oceans 

to produce a pair of sneakers out of 

plastic water bottles, and Nike uses 

more recycled polyester than anyone 

else in the industry. Obra became the 

first footwear brand to be invited into 

the New Museum incubator program 

for the Social Impact track, and 

newcomers All birds came on the 

scene to challenge everyone with their 

rigorous sustainable practices. We 

reached out to some of your favourite 

brands to get their thoughts on 

sustainability and to hear how they're 

doing their part. 

Find out what they had to say 

below.
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synthetic rubber used in athletic 

footwear manufacturing are made 

using petroleum, which is a finite 

resource at the front end and an even 

larger problem on the disposal end. 

Any step in this direction—whether it's 

sustainable sourcing, recycling, or 

faster breakdown—is a positive step in 

i m p r o v i n g  h o w  p r o d u c t s  a r e 

produced.” —Bill McInnis, Head of 

Reebok Future

H O W  C A N  B R A N D S  C R E AT E  A 

SUSTAINABLE PRODUCT THAT IS 

ALSO PROFITABLE?

“Build a strong consumer following. 

Consumers will agree to higher price 

points if they feel they are making a 

positive impact with their dollars by 

supporting a company that is aligned 

with their own values and interests. 

Build sustainable product that is part 

of the overal l  aesthetic of the 

product.” —Arnaud Delecolle & Dave 

Cory, Founders of Obra

“We're a certified B-Corp and were 

established as a Public Benefit 

company, which means that the 

environment is a key stakeholder in 

our business. Because of this, we're 

willing to invest in the research and 

development needed to find greener 

solutions for our products. Though 

this requires a greater upfront cost 

and at times means spending more on 

natural or recycled materials, our 

direct-to-consumer business model 

allows us to absorb that difference 

without putting it  back on the 

consumer. We've also found that over 

time, as we grow in scale, we're able to 

bring costs down, making sustainable 

options even more affordable for our 

customers.” —Tim Brown, Co-founder 

of Allbirds

“We determined the best way to 

allocate more funds for our sneakers 

without compromising on quality was 

to instate a no-ad policy. Seventy 

percent of the cost of sneakers from 

major brands is related to advertising. 

By eliminating ads, marketing costs, 

brand ambassadors, and billboards, 

we can invest in the production chain, 

our team, raw materials, factories, and 

our planet. While our sneakers are five 

times more expensive to make, they 

cost the same price as the big brands 

in the stores.” —Sébastien Kopp, Co-

founder of Veja

WHAT ARE YOUR SHORT- AND LONG-

TERM GOALS TO BECOME MORE 

SUSTAINABLE?

“As a brand, Filling Pieces is currently 

assessing our supply chain and 

processes and looking at how we can 

reduce our environmental footprint. 

From the tanning of our leathers to 

researching where the rubber comes 

from that we use for our soles, to the 

transportation of products from 

factory to warehouse. We're also 

looking at opportunities to recycle or 

reuse/repurpose worn products and 

making vegan shoes on the design and 

development front.” —Filling Pieces 

Team

“Our knitting processes are becoming 

more advanced, which allows us to 

limit our waste to a bare minimum. In 

addition to that, we introduced an 

incredibly sustainable fibre (our 

proprietary merino wool blended yarn) 

that we worked on collaboratively with 

Woolmark to develop. It took us nearly 

18 months in R&D to create our new 

Merino Wool Breeze, which is our most 

sustainable shoe to date and is the 

first shoe ever certified by The 

W o o l m a r k  C o m p a n y.”  — A d a m 

Goldstein, Co-founder of APL

“We ethically manufacture our shoes 

in Brazil, where Amazon natural rubber 

exists. We have the opportunity to 

engage with small communities 

and/or tribes to source this material 

and build a business that not only uses 

natural rubber but makes a social 

impact on the local industry. [Our 

long-term goal is] for Obra to become a 

Certified B Corporation. Certified B 

Corps meet the highest standards of 

verified social and environmental 

performance, transparency, and 

accountability.” —Arnaud Delecolle & 

Dave Cory, Founders of Obra

“ W e  [ r e c e n t l y  l a u n c h e d ]  o u r 

SweetFoam soles, which are made 

from the world's first carbon-negative, 

sugarcane-based green EVA foam. 

While it took us nearly three years to 

develop SweetFoam with the help of 

Braskem, a Brazilian green energy 

company, we're open-sourcing the 

technology so any business in the 

footwear industry or beyond can easily 

make a more sustainable choice. Our 

hope is that this innovation will spur an 

industry-wide change and shift one of 

the dirtiest and most widely used 

materials to be more sustainable than 

ever before.” —Tim Brown, Co-founder 

of Allbirds

“By experimenting with sustainable 

textiles, we're able to introduce new 

ecological materials and styles every 

season. For example, our canvas is 

made from organic agro-ecological 

cotton, [and] since 2004, we've 

bought more than 265 tons of it. Agro-

e c o l o g y d o e s n' t  u s e  wa t e r  o r 

pesticides—it is preserving the soil and 

makes it more fertile. The B-mesh we 

launched in 2014 is made entirely out 

of recycled plastic bottles that have 

been collected from the streets of Rio 

de Janeiro and São Paulo. We source 

wild rubber directly from Seringueiros 

communities in the Amazon forest. 

Collecting rubber from the hévéas 

offers a better salary than cutting 

trees to raise cattle. Since 2004, we've 

purchased 200 tons of wild rubber, 

which has enabled us to preserve 

120,000 hectares of the Amazon 

forest.

“We don't have just one vision of 

susta inabi l i ty,  but  instead we 

embrace all possible solutions and 

follow every avenue. We came up with 

leather that is much more ecological 

than what's generally used, [and] for 

the past five years we've been 

researching leather alternatives, and 

we've discovered a sustainable vegan 

leather that will launch in 2019. We 

haven't established sneaker recycling 

yet, but we're actively looking for 

solutions to devise a 'cradle-to-

cradle' solution and reach 100 percent 

recycling.” —Sébastien Kopp, Co-

founder of Veja

“We've environmentally scored our 

product creation process to measure 

the environmental  impact  and 

sustainability down to the material to 

understand the impact of water, 

waste, energy, and chemistry of each 

process. In our physical footprint (our 

offices, stores, and manufacturing), 

we are eliminating more of the waste 

we create—we compost, recycle, and 

r e d u c e  d o w n  t o  1 0 0  p e r c e n t 

composting of the coffee grinds in 

each of our offices.

“The most impact you'll see from our 

brand in terms of waste reduction can 

be easily identified on our most iconic 

product, the Chuck Taylor All Star. 

Comprised of mostly rubber and 

cotton, we're ensuring that we source 

cotton more sustainably and [are] 

incorporating recycled rubber into our 

sneakers. We'll have some more to 

share in terms of material and process 

innovation for the Chuck [in the] 

spring.” —Converse Spokesperson

“Adidas teamed up with Parley to help 

spread awareness and transform 

ocean plastic pollution into high-

performance sportswear, spinning the 

problem into a solution. We have 

already taken the first steps to reduce 

and ultimately eliminate virgin and 

single-use plastic from our products. 

We want to create a global movement 

to help save the oceans from the 

threat of plastic waste. At the heart of 

our brand is the belief that, through 

sport, we have the power to change 

lives. With the Run for the Oceans, 

we're using this power of sport to 

inspi re  act ion.”  —Er ic  L iedtke , 

Executive Board Member, Global 

Brands at adidas

“The Cotton + Corn product is a from-

the-ground-up initiative that we've 

been working on with partners like 

Dupont Tate & Lyle for several years. 

We also did a footwear partnership 

with an organization called Thread 

that sources rPET (recycled plastics) 

from materials collected in countries 

like the Dominican Republic. We're also 

a part of adidas, and we join them in 

partnering with BCI Cotton and other 

initiatives. The sourcing initiatives are 

really the fastest path. We'd like to be 

able to offer sustainable alternatives 

to everything we make. That's coupled 

with broader factory initiatives across 

the entire organization. Ultimately, 

we'd like the entire product life cycle to 

i n c o r p o r a t e  m o re  s u s t a i n a b l e 

methods.” —Bill McInnis, Head of 

Reebok Future.

A LOT OF CONSUMERS HAVE THE 

I D E A  T H A T  S U S T A I N A B L E 

S N E A K E R S  M A Y  L A C K  I N 

T E C H N O L O G Y  O R 

FUNCTIONALITY—THOUGHTS?

“In terms of functionality, there are 

n u m e ro u s  ways  of p ro d u c i n g 

perfectly functional products that 

are sustainable, it's just due to 

human convenience and cost 

s a v i n g s  t h a t  t o d a y t h e r e 's  a 

perception of.” —Filling Pieces Team

“The opposite. In order to make a 

perfectly sustainable product, a lot of 

research and development has to be 

done in order to know not only short-

term, but also the long-term effects a 

product has on the environment. It's 

part of the companies' responsibility 

that are using these benevolent 

materials to educate the consumer 

a n d  d e m o n s t r a t e  t h a t  t h e 

intersection of sustainabi l i ty, 

technology, and functionality is 

entirely possible. In regards to 

functionality, something like natural 

rubber can have equal or even higher 

abrasion resistance than highly 

processed rubbers .”  —Arnaud 

Delecolle & Dave Cory, Founders of 

Obra

“While most people would say they 
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HOW CAN WE CHANGE THIS 

CONVERSATION AND BETTER 

EDUCATE THE CONSUMER?

“The law of diffusion of innovation. 

It takes time. At the end of the day, 

the mass of consumers just want 

to buy product that looks good. 

The fashion industry as a whole 

has to re-evaluate the supply 

chain and find ways to improve 

step-by-step. Transparency is 

key. Brands should be completely 

open about their processes.” 

—Filling Pieces Team

“By providing a product that isn't 

what they would expect. Being 

sustainable doesn't mean you 

have to be 'crusty.' Product can be 

beautiful, modern, and relevant 

f o r  t h e  m a r k e t ,  a l l  w h i l e 

supporting earth and community. 

Allow for a level of discovery and 

engage with consumers on a 

human level.” —Arnaud Delecolle & 

Dave Cory, Founders of Obra

“We as brands need to offer 

consumers great products that 

d o n ' t  c o m p r o m i s e  o n 

s u s t a i n a b i l i t y.  C o n s u m e r s 

shouldn't need to sacrifice on 

quality or design to buy green 

p r o d u c t s .  E m p o w e r i n g 

consumers to ask questions about 

what products are made from and 

how they were developed is the 

first step towards a widespread 

demand for more sustainable and 

ethically made items.” —Tim 

Brown, Co-founder of Allbirds

CURRENT STEPS BEING TAKEN 

T O  B E C O M E  M O R E 

SUSTAINABLE:

“We're currently researching our 

supply chain and looking at 

repurposing worn product. In 

t e r m s  o f  m a n u f a c t u r i n g , 

currently all our products are 

made in Europe under European 

law.” —Filling Pieces Team

“Our two newest silhouettes [Bliss 

and the Breeze] are our most 

sustainable yet. Because of the 

way we dynamically create our 

stretch rebound TechLoom (the 

uppers of the Bliss and the 

Breeze), we are able to create our 

desired silhouettes with as little 

waste as  possib le .”  —Adam 

Goldstein, Co-founder of APL

“In addition to our sustainable 

hero materials (wool, tree, and 

SweetFoam), we use a number of 

other natura l  and recycled 

elements in our shoes: laces made 

from plastic bottles, insoles made 

from vegetable oil, bio-based 

eyelets, and more. Our shoebox 

packaging is made from 90 

percent recycled cardboard with 

soy-based ink and doesn't require 

an additional box for shipping.” 

—Tim Brown, Co-founder of 

Allbirds

“This year we're going to make five 

million pairs with Parley Ocean 

Plastic. But that's not enough. 

There's always the next step.” 

—Eric Liedtke, Executive Board 

Member, Global Brands at adidas

care about sustainability, it still 

doesn't drive purchasing decisions. 

That's why we focus on creating 

g r e a t - l o o k i n g  a n d  i n c r e d i b l y 

comfortable products first and 

foremost, then work out how to make 

them as sustainable as possible.” 

—Tim Brown, Co-founder of Allbirds

“ We  u s e  s i l k—a  fa b r i c  w i t h  a n 

extremely low carbon footprint. The 

silk has been manufactured in a 

specialized factory located in the 

South of Brazil for more than 70 years. 

We believe that with the proper 

research and experimentation, we can 

find the best sustainable materials 

that are both functional and stylish.” 

—Sébastien Kopp, Co-founder of Veja

“They used to be right, and in some 

cases they continue to be correct. Our 

Cotton + Corn product is casual 

footwear, for example. It's tested as a 

casual shoe to hold up, look good, and 

feel good over hundreds of hours of 

wear. However, it's not a performance 

running shoe that you're going to run 

300 miles in. Right now, that's 

because we haven't  created a 

sustainable performance cushioning 

system that can compete with the 

foams on the market today. That's part 

of what we're working on right now. 

The job won't really be done until a 

consumer doesn't have to sacrifice 

performance to get sustainability.” 

—Bill McInnis, Head of Reebok Future
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ew York is careening toward 

crowning itself the next U.S. 

state in which recreational 

marijuana is legal. It's already possible 

to saunter into a dispensary in 

California, Washington, DC, and nine 

other states and order up some weed 

with little more than a photo ID and a 

smile. And while legalization makes 

sense in lots of ways—cutting down on 

black market violence, eliminating 

i n c a r c e r a t i o n  f o r  m i n o r  d r u g 

charges—it seems there may be some 

sinister side effects lurking behind the 

scenes.

In a new book, Tell Your Children: The 

Truth About Marijuana, Mental Illness, 

and Violence, journalist Alex Berenson 

investigates just how safe smoking 

weed on a regular basis really is. He 

cites many studies and reports over 

the years that link habitual pot use to 

mental illness: “Large studies in peer-

rev iewed journa ls  [show]  that 

marijuana increases the risk of 

psychosis and schizophrenia,” he 

writes in an op-ed for the New York 

Times.

It's not just Berenson who has come to 

this conclusion; the non-profit 

Or could it increase t
he risk of mental
illness?

IS MARIJUANA
REALLY 
AS CHILL 

AS WE 
MIGHT 
BELIEVE?

National Academy of Medicine, which 

advises the federal government on 

health and medicine, found the same 

thing. In a 2017 report on the drug, they 

found that “cannabis use is likely to 

increase the risk of schizophrenia and 

other psychoses; the higher the use, 

the greater the risk.” The same report 

found “decent” evidence connecting 

smoking weed regularly with more 

significant symptoms of bipolar 

disorder as well as higher risks of 

suicide, depression, and social anxiety 

disorders.

According to Berenson's research, 

increases in violent crime can be 

d i re c t l y  re l a t e d  t o  s t a t e -w i d e 

recreational legalization of marijuana. 

“ T h e  fi r s t  f o u r  s t a t e s  t o 

legalize—Alaska, Colorado, Oregon and 

Wa s h i n g t o n — h a v e  s e e n  s h a r p 

increases in murders and aggravated 

assaults since 2014, according to 

reports from the Federal Bureau of 

Investigation,” Berenson writes.

But evidence isn't conclusive there. In 

a report in New York, it was pointed out 

that lots of states saw an uptick in 

violent cr ime in 2014,  the year 

Berenson chose as his baseline. 

“Despite Berenson's claim of 'sharp 

increases in murders and aggravated 

assaults since 2014,' in Oregon, for 

example, the FBI reported that the 

murder rate there went up a grand total 

of 1.0 percent from 2015 to 2016, as 

compared to a nationwide uptick of 7.9 

percent, and then dropped by 11.6 

percent between 2016 and 2017, a 

significantly steeper drop than in the 

rest of the country,” Jesse Singal 

writes in New York. Hmm.

P e r h a p s  t h e  m o s t  d e fi n i t i v e 

statement anyone can make about 

pot at the moment is that it's an 

enigma, and we still don't have 

enough research about it to really 

draw any solid conclusions. In that 

same report from the National 

Academy of Medicine (which was 486 

pages, by the way), researchers 

stated over and over that, basically, 

they just didn't really know. Marijuana 

is supposed to be good for nausea 

caused by chemotherapy, but “there 

are no good-quality randomized trials 

investigating this option,” as the New 

Yorker points out. Same for pain: Pot's 

said to be useful as a pain medication, 

but “very little is known about the 

e ffi c a c y ,  d o s e ,  r o u t e s  o f 

administration, or side effects of 

commonly used and commercially 

available cannabis products in the 

United States.”

Ironically, this type of thing continues. 

In a litany of physical and mental 

illnesses, conclusive evidence for 

smoking weed is evasive, including 

epilepsy, Tourette syndrome, A.L.S., 

Huntington's,  Parkinson's,  IBS, 

dementia, glaucoma, anxiety and 

d e p r e s s i o n .  A g a i n  a n d  a g a i n , 

researchers admitted that there was 

i n s u ffi c i e n t  ev i d e n c e ,  l i m i t e d 

evidence, or it was just plain unclear 

one way or another.

Though marijuana has been out there 

for a long time, little has been done in 

the way of proper studies, which is 

likely primarily because it has been 

illegal for so long. There's a lot more 

research out there about things like 

cigarettes and alcohol. As legalization 

continues, we'll see more evidence for 

or against long-term marijuana use. In 

t h e  m e a n t i m e ,  l i k e  a n y t h i n g 

else—moderation is key. And if that's 

not possible, it's worth mentioning 

here that pot can be addictive, and 

there's help out there if you need it.

Photo: Clutch, Edie Parker; Pajamas, 

Morgan Lane.
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HOW TO STAY FINANCIALLY 
HEALTHY WHEN YOU'RE 
JOBLESS. Whether you've lost your 

job or are itching for a career change.

One of the topics that tend to hurl us 

into a spiral of anxiety is money. 

Paying bills, saving for the future, 

investments, and, you know, still 

enjoying the creature comforts of 

life. Those things are challenging to 

manage even with a steady income, 

s o  w h a t  h a p p e n s  w h e n  y o u 

unexpectedly lose your job or *need* 

a career change? How do you 

maintain a healthy bank account 

when the money isn't flowing in? We 

dialed up financial advisor Kathleen 

Entwist le ,  SVP at  UBS Wealth 

Management, to answer just that and 

give us some guidance (and peace of 

mind!) on how to prep for temporary 

unemployment and manage that 

time in between gigs.

1. NEGOTIATE

“You have one opportunity to 

improve the financial package you are 

offered. Now is the time to ask for a 

little more.”

Severance Pay: “Additional pay based 

on length of service. Companies will 

likely offer pay based on the length of 

t i m e  yo u  h ave  b e e n  w i t h  t h e 

c o m p a n y ,  a s  w e l l  a s  y o u r 

contributions to the company. 

R e m i n d  t h e m  o f  a l l  y o u r 

positives—how you created change, 

i n c r e a s e d  s a l e s ,  o r  r e d u c e d 

expenses. The more severance you 

receive, the more money you have to 

put aside to pay your bills and add to a 

rainy-day fund, or start one if not 

already in place.”

Outplacement Services: “Career 

advice and job search assistance. 

This is an opportunity to have your 

company pay to support your efforts 

to  prepare  for your next  job. 

Workshop offerings in  resumé 

writing, interview skill sharpening, 

n e t w o r k i n g ,  a r e  a l l  v a l u a b l e 

components  of outplacement 

services and will also provide a 

structure while in search mode. The 

sooner you land a new position, the 

sooner you will have a steady income 

again to cover your bills. Actively 

working towards that goal will bring 

peace of mind and confidence during 

this interim.”

Termination Date: “Extending the 

termination date by a few weeks will 

allow you time to explore potential 

internal opportunities. You may 

receive consideration for other 

positions given your extensive 

knowledge of the company and your 

current line of communication with 

HR.”

2. ACT

“There are a few important items to 

take care of while finishing up your 

final weeks of employment.”

Health Care/Dental:  “Consider 

making any outstanding doctor's 

appointments while still employed 

and your current health coverage is 

still in place.”

COBRA: “After exhausting other 

options, such as a spouse's health 

insurance that may provide coverage 

for you as well. Set up a COBRA Plan 

through your HR department. COBRA 

is a continuation of health care 

benefits for a period of time after you 

leave employment. Remember that 

the cost to continue coverage will be 

higher for you once you leave the 

company, so include this as an added 

cost to your monthly expenses. This is 

a very important and necessary 

short-term expense, which could 

prevent a greater financial loss if a 

health crisis were to occur before new 

benefits are in place with your future 

employer.

Unemployment Benefits: “Determine 

if you are el igible to apply for 

unemployment. This will provide 

additional income while you are in 

transition.”

401(k) Options: “Review all of your 

options for your 401(k). It may make 

sense to consolidate your assets in 

one place, which can help to simplify 

your financial picture.”

3. ASSESS!

“What are your current expenses, and 

will any costs increase as a result of 

your job change? As noted above, 

health care coverage may be more 

expensive during this job change. 

What expenses can you reduce while 

in between jobs? Determine what 

costs  are  needed to  cont inue 

sustaining a thoughtful lifestyle, and 

what  are  expenses which can 

temporarily be suspended, such as 

UBERS, lattes,  premium cable, 

dinners out, etc. Focus on paying your 

bills, and every time you go to spend 

money indiscriminately, ask yourself 

first, does this action move me closer 

to my goals, or further away from 

them?

“Do you have six to 12 months of living 

expenses set aside in a l iquid 

account? If not, remember this is 

something you may want to work 

towards once you are back on your 

feet. We like to pair your money with the 

time frame and purpose of your goal. 

For example, short-term needs are 

generally a one- to three-year time 

f r a m e  a n d  s h o u l d  b e  i n  m o r e 

conservative liquid investments vs. 

longer-term money, which can be 

invested and stay invested as originally 

intended.

“Do you have the resources to continue 

to pay your bills? Consider any other 

p o t e n t i a l  s o u r c e s  o f 

income—severance, rental properties, 

unemployment, side job, dividend and 

interest income—that you can count 

on to help cover living expenses during 

the transition.”

 4. PLAN!

“During this transition between jobs, 

take some time to step back and 

understand your relationship with 

money, including your emotional 

connection with it. You may initially 

look at this change in employment as a 

negative, but we encourage you to look 

at this time as an opportunity to 

understand your history with spending 

in order to get comfortable with your 

future big picture. During this time, 

stretch your dollars, but also commit to 

learning about how your personal 

s u c c e s s  i s  t i e d  i n t o  y o u r 

understanding of money and its role in 

reaching your financial goals. Believe in 

yourself and your ability to access your 

inner resources, as well as those 

external resources around you, as you 

get both your employment and 

financial houses restructured. Invest in 

your best asset: yourself!”
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children and got back into it when a 

friend asked her to style e-commerce 

shoots for Ella Moss and Splendid. 

From that gig, friends (and friends of 

friends) started asking her to style 

them and it quickly snowballed. "I 

knew one mom who turned into a 

music industry executive, somebody 

[else] found me on Instagram, word-

of-mouth with an attorney — I just got 

hooked into very high-powered 

women, one after another," she 

IT'S ALL ABOUT WORD-OF-MOUTH

Each of the stylists we spoke with 

named word-of-mouth as their 

number-one way of reaching new 

clients, though every now and then 

someone might find them through 

Instagram. "I've never tried to get a 

new client," says Evans.

As with many fashion careers, 

Instagram can act as a resumé of 

sorts. "I have my Instagram and I have 

my blog; those are a great point of 

reference," explains Lublin. "You can 

get a real feel for who I am. It's my 

resumé, it's exactly my aesthetic, you 

can see the price points."

For a less-established stylist or one 

without a built-in way of finding 

clients (like working with a retailer), 

more hustling and networking may be 

necessary. Jacoby and her team think 

about their potential clients' lifestyles 

and find them in places like Soho 

House or by participating in summits 

and panels attended by high-level 

executives.

I T ' S  N O T  A L W A Y S  F U N  O R 

GLAMOROUS

"It's a lot of grunt work," says Jacoby. 

"Building your own business can be 

daunting and lonely. If you're not a very 

self-motivated person, it would be 

almost impossible."

"It's so much work," echoes Lublin. 

"When they say styling is a schlep, it's a 

schlep." Lugging garment bags and 

returning every item your clients don't 

end up buying are among the job's 

unsexy tasks. It's also difficult to find 

the right pieces for your cl ient, 

especially given that standard sizing is 

not designed to fit every body type 

perfectly — and personal stylists are 

generally dressing a much wider range 

of shapes and sizes than celebrity 

stylists.

"I can see how the perception could be 

[that] it's perfect for anyone who likes 

to shop, but the reality of it is, you're 

constantly looking for a needle in a 

haystack — there's such a finite and 

specific shape that truly evokes a 

feeling of confidence and wellbeing in 

any particular person," explains Evans.

“You have to take so many things into 

c o n s i d e r a t i o n ,"  n o t e s  L u b l i n . 

"Colouring to me is so important, I've 

got to put [clients] in the colours that 

work for their skin tones. Also busty 

[versus] not busty. People have so 

many things: 'I don't like to show my 

arms.' Each client is so different."

GET TO KNOW YOUR CLIENTS... AND 

GENUINELY WANT TO HELP THEM

Each stylist stressed that each client is 

d i ff e r e n t  a n d  e m p h a s i z e d  t h e 

importance of pinpointing what is 

unique about them. The process of 

working with someone new begins with 

a consultation, typically in person, or 

it could start with a phone call.

"I'll go to them and talk about what 

they're looking for, what their needs 

are and look at their stuff to get a feel 

for their aesthetic — what they like, 

the colours that work for them, the fit 

a n d  w h a t  m a k e s  t h e m  f e e l 

comfortable or uncomfortable," says 

Lublin.

"It's understanding who each person 

is as an individual and what it is about 

their life that is unique to them," 

explains Evans. "So much of what I do 

is understanding how someone's 

proportions dictate the type of 

clothes that they feel most at ease in 

and, as a result of feeling comfortable, 

things get a lot easier on a daily basis. 

It's about finding what works for that 

person as an individual in conjunction 

with what it is they do in life."

You should also have a certain 

amount of genuine interest and 

passion. "I think that wanting to help 

people feel good is a must," says 

Schwartz. "Also, it's important to love 

fashion. Those are the primary 

functions of the job, so it's important 

to be passionate about those things."

LOOK AT IT AS A FULL, BEGINNING-

TO-END SERVICE

Evans's advice for aspiring personal 

stylists? "View it more as a service 

business — know that your goal is to 

b e  h e l pf u l  t o  p e o p l e  w h o  a re 

vulnerable or intimidated when it 

comes to clothing and fashion." And 

that's a full service beyond just 

shopping: You're not just finding 

things your clients might like, you're 

helping them build a perfect wardrobe 

over time.

"It's a matter of gathering the pieces 

that make the most sense and from 

that point, no matter what that is, 

creating this sort of staple wardrobe 

that fills their closet where everything 

fits and works," says Evans.

A Paris Fashion Week guest in March. Photo: 

Edward Berthelot/Getty Images

W
hen I used to think about 

what career I wanted as a 

grownup but had no idea 

what any career actually entailed, I 

thought it would be so cool to be a 

personal shopper. I don't remember 

how I found out that was a job — and 

certainly didn't know anything about 

what it  involved — but I  loved 

shopping, so of course getting paid to 

do that was my dream!

Today, as an adult with a very different 

type of fashion career, I recently 

realized that I don't know much more 

about being or becoming a personal 

shopper or personal stylist than I did in 

my youth. It's not something you can 

go to school for, nor is it a high-profile 

career like celebrity red-carpet 

styling. So, I sought to learn more 

about the people who get to call 

shopping a significant part of their job. 

Of course, it's much more than that, 

and there isn't just one way to go about 

entering this entrepreneurial career. 

We spoke with several women — one 

who focuses on the contemporary 

market, one who works exclusively 

with Nordstrom, one who styles 

celebrities and does costume design in 

addition to personal styling and one 

who's building a team of stylists to 

work across the country — to learn 

what it really takes to get people to pay 

you to build their wardrobes.

THERE IS SIGNIFICANT DEMAND 

FOR PERSONAL STYLISTS 

While those of us who work in the 

fashion industry may find joy in 

shopping and getting dressed every 

day — and thus not see the appeal of 

having someone else do it for us — 

many others do not, but still want to 

dress well and on-trend. "There's not a 

lot of me," says Andrea Lublin, a Los 

Angeles-based stylist and blogger 

who has found a niche among working 

mothers like herself. "This group has 

some money to spend," she explains. 

"This is a specific 35-50 age range 

where people are feeling good and 

they want to look good; they want to 

look polished and put together." 

Leesa Evans does personal styling for 

people in a range of professions, from 

H o l l y w o o d  e x e c u t i v e s  t o 

entrepreneurs, in addition to costume 

design, celebrity styling and designing 

a clothing line called Le Cloud with 

client Amy Schumer. "It's people who, 

for whatever reason, clothing and 

getting dressed every day hasn't come 

easily to them and they're just looking 

for a lot more ease in their lives," she 

says of her clientele. "I always say that 

my biggest hope is that ultimately 

someone won't need me anymore 

because they found their way to doing 

it on their own, but even when people 

get to that point, the ease of personal 

shopping is too appealing to start 

doing again themselves."

Even for those who may not feel suited 

to self-employment, there's a growing 

need for personal stylists at digital-

native platforms like Stitch Fix and 

Trunk Club (which also has in-person 

options), as well as at brick-and-

mortar retailers like Saks Fifth Avenue 

and Nordstrom. (Most department 

stores have some version of a 

personal styling service.) Or, you could 

work for someone like Bree Jacoby, 

who is working to build out her 

membership-based personal styling 

start-up with a growing team of 

stylists, as well as a backend platform 

for personal shoppers.

"This is a tough time for fashion; 

everyone's game has to be so up with 

all the photography and Instagram — 

people are sick of spending and not 

looking good," says Lublin. "For the 

amount of money they're spending, 

they should be standing out. They 

want to buy; they're ready to do it. I 

think they're just getting a little tired 

of it not taking them to the 'next level.' 

It's insane how many people want a 

stylist or a shopper."

IT MAY HELP TO START ELSEWHERE 

IN FASHION OR RETAIL

Lublin worked in retail as a teenager 

and went on to become a talent 

booker for E! and The Style Network, 

where she often booked stylists. She 

took a break from work to have 

It's a lucrative 
(if lesser-known) 
career path that
involves much 
more than just
shopping.

FOR NON- CELEBRITIES.

INSIDE THE WORLD OF 
PERSONAL STYLING 

COVET MAGAZINE | 77   

COVET view

COVET MAGAZINE | 78   



he exact term to describe the 

Tm o d e r n  Af r i c a n  a r t  a n d 

culture is “Overwhelming”. It is 

a known fact that African creative and 

artist have always been exemplary, 

even though history has it that most 

of this works were looted by whites 

during the colonial era.

However, the African art is taking a 

p i v o t a l  n a r r a t i v e  a s  t h e  n e w 

generation of African creative has 

begun to understand the value of their 

culture thus having a reflecting halo 

in their creation. Art that  address real 

time and moments issues like politics, 

m e n t a l  h e a l t h ,  s o c i e t a l 

misconception about topics like 

feminism, gender inequality to 

mention among others is seen a lot 

nowadays. The relaxing feel and fun 

statement these artworks add to the 

continent cannot be understated. 

This is undeniably a pride epoch for 

African culture and one that won't be 

deled from the sands of time.

The modern African art and culture 

era continuously build a formidable 

and irrefutable identity in the present 

world ranging from music, literature, 

illustrations, sculpture, architecture, 

to film, performing art, digital art and 

dance. In general, there is a constant 

and persistent shift from the colonial 

grip that held our creativity down to 

continental ,  value and cultural 

identification.

F u r t h e r m o r e ,  t h e  c o n c e p t  o f 

collaboration is having a pervasive 

touch on every corner of our art and 

culture, inasmuch as this is a good 

thing that exposes every artist to the 

wo r l d  a n d  p ot e nt i a l  i nve s t o r s 

e s p e c i a l l y  w i t h  t h e  j u d i c i o u s 

utilization of social media and sites, 

proper measures have to be in place to 

promote and protect this African arts 

so history won't repeat itself. Asides, 

every artist needs to get proper credit 

for their work, African art consumers 

should realize the value of this works 

a n d  u n d e r s t a n d  a  c o u n t r y  o r 

continent is equally void without its 

art and culture. More galleries need to 

be built, investors should be welcome, 

the African art industry should be 

more structured and most importantly 

our artworks must stay protected.

The modern African artists and 

creative don't just want to be social 

media artists, we want to attain a 

higher level vitally contributing and 

impacting our society positively with 

our creation.

I really believe the value of African arts 

and have significantly increased in the 

21st century and there is a prodigious 

shift in culture narrative towards 

originality.

Lastly, although I don't agree with the 

term African art being used to represent 

our works in the world market, this a topic 

that we will dive in later.
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Schwartz begins by asking her 

client a few questions over a call 

and then has them come into 

Nordstrom. "Before they come in 

for the consultation, I will set a 

fitting room that includes all 

aspects of a good, buildable 

wardrobe. Then, we work together 

to try everything on and find items 

that accommodate their personal 

style, as well as needs and wants. 

After the appointment, I set a 

follow-up for a closet consult to 

[incorporate] their new pieces into 

their existing wardrobe," she 

explains.

After the initial consultation, the 

stylist spends some time — maybe 

a few weeks if they don't only work 

with one retailer — shopping. "I 

treat every pull like the biggest pull 

of my life, you have to," says Lublin. 

That can run the gamut from online 

to in-store, and stylists typically 

develop special "VIP" relationships 

with retailers that might include 

discounts, early access to new 

collections and dedicated personal 

shoppers to work with them. 

"It gets better and better as you get 

to know more stores. I do a lot at 

Saks and a lot at Barneys; Saks 

particularly makes it enjoyable and 

easy, they're accommodating, and 

they have a perks program for the 

stylists which I think, at this point, 

if you don't... I mean, there are so 

many [other] options," says Lublin. 

"I also do a lot online: Matches, Net-

a-Porter, Shopbop, keep it at that 

level. Most of my clients come to 

me for $250-$700 an item. That's 

my sweet spot."

Evans even scours resale and 

vintage retailers, as well as utilizes 

her costume-design resources to 

build custom pieces for her clients.

Then, the stylist meets with the 

client again for a fitting — this could 

be at the client's home, in the 

stylist's office if they have one, or, 

in Schwartz's case, at Nordstrom — 

where the stylist isn't just presenting 

the client with options, but is also 

styling full head-to-toe looks, even if 

it's with items the client already 

owns.

"I have the same websites and stores 

you guys have, I think it really just 

comes down to styling," says Lublin. 

"I definitely open their eyes to 

different ways of wearing things — 

different shoes, things they don't 

think of. It brings people a certain 

sense of confidence, like: 'You think I 

can wear this?' 'Yes! You can wear 

that.'"

It's also important to be thorough. 

"You really have to see it through to 

the end, every detail. You can't trust 

them [to put the full look together]; 

they could really veer off. I had that 

happen to me and I'm like, 'I swear I 

didn't pick the shoes!'" says Lublin. 

"It's just l ike being an interior 

designer: You could do the whole 

room but they pick the worst table to 

put in the middle of it and your name 

is on it."

SOME TIMES ARE BUSIER THAN 

OTHERS, BUT YOU CAN CREATE 

CONSISTENCY

Relationships with clients should be 

ongoing. The stylists I spoke with see 

the majority of their clients around 

twice per month as part of their 

wardrobe-building and updating 

process ,  so  unl ike  some other 

freelance careers, this can be a 

consistent gig as long as you have a 

solid, loyal client base. 

"That's up to you — you can make it as 

consistent as you want," says Jacoby. 

"It depends on your network of clients 

and how much you hustle." 

"I've been fortunate to maintain a 

consistent business throughout my 

career, but there are periods like 

C h r i s t m a s  a n d  t h e  N o rd s t ro m 

Anniversary Sale when my customers 

tend to need more," notes Schwartz.

That said, people often choose this 

line of work because of the flexibility it 

offers. All of the stylists I spoke with 

use this flexibility to pursue other 

professional projects and/or take care 

of their children. 

As far as income, payment structures 

vary. Some, like those who work with a 

particular retailer, make most of their 

income through commission based on 

what their clients buy. Evans's clients 

h i re  h e r  o n  a  re t a i n e r,  w i t h  a 

predetermined number of days' work 

per year, and she does not take a 

commission. Jacoby has different 

membership tiers, ranging from a 

shopping appointment with a $1,000 

clothing purchase minimum to a 

customized plan with a flat fee and no 

minimum.

IT CAN BE VERY REWARDING

"It's incredibly rewarding to meet 

someone and change their negative 

opinions of themselves into positive 

ones," says Schwartz. 

Evans echoes that sentiment: "The 

most rewarding part is knowing that 

you're truly helping someone be who 

they want to be in the world on a daily 

basis, knowing that you helped 

someone get that job, reconnect with 

their friends and family, feel confident 

enough to be brave and courageous."
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an you imagine running a fashion brand in high school? That's just what designer and founder of Gigi C, Gigi Caruso, 

Cis doing. In fact, we spoke with her between final exams. In a day and age when everything seems to be controlled 

by Amazon, there's nothing quite as refreshing as speaking with designers who may not be old enough to drink or 

even vote but are running budding empires with designs already sold at retailers like Carbon38 (seems like just yesterday 

they were a baby) and editorial features in The New York Times.

Young fashion entrepreneurs are players in every part of the fashion game. Alexandre Daillance's line NasaSeasons is a 

simple selection of tees and hats, but he already has a celebrity following that includes Wiz Khalifa, Rita Ora and Rihanna. 

Frankies Bikinis designer Francesca Aiello is already a Miami Fashion Week Swim vet. While most people were busy 

choosing classes and voting for Prom King and Queen, these kids were building their businesses from the ground up.

THESE UNDER-25 FASHION ENTREPRENEURS
 WILL INSPIRE YOU TO DREAM BIG.

Gigi Caruso, 18, 

Founder of Gigi C

I t ' s  h a r d  t o  b e l i e v e  t h a t  t h e 

appreciation of quality and tasteful 

design came from the creative mind of 

an 18-year-old, but that's just the case 

with Gigi C, now stocked at Carbon38. 

Specializing in swim and activewear, 

the brand's signature is architectural 

cutouts. 

Maggie Marilyn, 24, 

Founder of Maggie Marilyn

New Zealand-based designer Maggie 

Marilyn maintains a transparent 

ethical supply chain by working with 

a l l  l o c a l  m a n u f a c t u r e r s  a n d 

d e v e l o p i n g  i n n o v a t i o n s  w i t h 

sustainably sourced and recycled 

fabrics. In 2018 she was worn by The 

Duchess of Sussex and dispensed 

with e-commerce and wholesale 

plastics (instead she uses fully 

biodegradable materials), among a 

long list of other accomplishments. 

It's also worth mentioning that her 

brand, launched two years ago, is 

stocked at retailers like Net-A-Porter, 

Saks, Neiman Marcus and Bergdorf 

Goodman.

Shadi Kord and Natalie Khoei, 25,

 Founders of Meshki

Meshki was started by two architecture 

students and in just a few years has 

blossomed into a major Australian brand 

with worldwide delivery. They stock day 

looks, evening wear, swim, intimates, 

outwear and continue to grow their RTW 

footprint. 

Francesca Aiello, 24, 

Founder of Frankies Bikinis

Frankies Bikinis may be helmed by a 

24-year-old, but the brand is already 

six years old. Designer Francesca 

Aiello got her start in high school 

when she didn't feel like she could 

find swimwear that fit her body. Just 

last year the brand — which regularly 

shows at Miami Fashion Week Swim 

— launched ready-to-wear. 

Nicolette Kordos, 25, 

Founder of Nicky Kay

Nicolette Kordos, the Austrialian 

designer behind Nicky Kay, says she 

started her brand because, as a law 

student, she found herself struggling 

t o  fi n d  o n -t re n d ,  h i g h - q u a l i t y 

activewear pieces at affordable price 

points. Today the brand is a favourite 

of celebrities like the Kardashians. 

Taofeek Abijako, 19,

 Founder of HEAD OF STATE+

At 19 years old, the designer behind 

HEAD OF STATE+, Nigerian-born Taofeek 

Abijako, became the youngest designer 

to present a collection at Men's New York 

Fa s h i o n  We e k .  Th e  re t ro - s t y l e d 

streetwear-inspired collection is best 

known for its print tees and fitted 

separates. 

Noa Beny and Neta Alchamister, 20, 

Founders of Bananhot

Starting a fashion brand takes guts 

and hard work but doesn't hurt that 

Bananhot founders Noa Beny and 

Neta Alchamister have nearly two 

million Instagram followers combined. 

The two Israeli models — best known 

for their skimpy bikini pics — have 

astutely turned their Insta-fame into a 

popular swimwear brand (so ld 

worldwide) and a brick-and-mortar 

shop in Tel Aviv. 

Moziah Bridges, 16, 

Founder of Mo's Bows

Mo's Bows designer Moziah Bridges 

instantly melted everyone's heart 

when he appeared on Shark Tank in 

2013. Today he continues to grow his 

bowtie business, which has expanded 

to include neckties, pocket squares 

and more. He even signed a reported 

seven-figure, one-year licensing deal 

with the NBA to produce bow ties for all 

30 professional basketball teams.

Alexandre Daillance, 22, 

Founder of NASASEASONS

NASASEASONS founder Alexandre 

Daillance was already featured in The 

New York Times before he was old 

enough to legally buy beer in the U.S. His 

designs — which consist mostly of 

slogan tees, hoodies and hats — have 

also been worn by a long l ist of 

celebrities, including Rihanna. 
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FACEBOOK MESSENGER, 
INSTAGRAM, WHATSAPP 
TO UNIFY ACROSS 
PLATFORMS.

B
y this time next year, when you 
slide into someone's DMs on 
Instagram, the messaging 

system will be linked to WhatsApp and 
Fa c e b o o k M e s s e n g e r a s  we l l . 
According to the New York Times, 
Mark Zuckerberg is on a tear to 
incorporate the three platforms' 
infrastructure, which could generate 
more ad income, reduce competition, 
and, potentially, streamline the user 
experience.

This wouldn't mean that the three are 
becoming one, but, rather, their 
behind-the-curtain functionality 
would be the same, and transfer 
among apps could become seamless. 
For example, a store selling a vintage 
tee on Instagram could message with 
a buyer via WhatsApp, eliminating 
some personal details from the 
transaction.

Maybe. At the moment, all you need 
for a WhatsApp account is a phone 
number, though you need to verify 
your identity for Instagram and 
Facebook. This is triggering major 
privacy and security concerns; Marc 
Rotenberg, president and executive 
director of the Electronic Privacy 
Information Center, told the Times he 
urges the Federal Trade Commission 
to “act now to protect privacy and to 
preserve competition” in this matter.

When Facebook bought WhatsApp for 
$19 billion just five years ago, one of 
the founders insisted vehemently 
that “if partnering with Facebook 
meant that we had to change our 
values, we wouldn't have done it.” 
Then again, people will do a lot of 
things for $19 billion.

There's seems to be something 
personal or at least passionate about 
the project for Zuckerberg. After 
clashes over data and other issues 
prompted both the leaders  of 
WhatsApp and Instagram to depart 
from their respective helms last year, 
Zuck is the unobstructed master of 
his domain. Though it sounds as 
though there has been much internal 
strife, the CEO is forging straight 
ahead, raising questions about what, 
exactly, his end game is. Though it's 
hard to visualize a world where an 
Instagram DM system linked with 
WhatsApp makes that much of a 
d i ff e r e n c e ,  Z u c k e r b e r g  i s , 
begrudgingly, often right when it 
comes to communication technology. 
(He's wrong about lots of other 
things.) At very least, all three apps 
stand to make more money united.

They also stand to become known as a 
bonafide monopoly. “This is why there 
should have been far more scrutiny 
during Facebook's acquisitions of 
Instagram and WhatsApp, which now 

clearly seem like horizontal mergers 
that should have triggered antitrust 
scrutiny,”  Democratic Rep.  Ro 
Khanna, based in Silicon Valley, 
tweeted.

“Imagine how different the world 
would be if Facebook had to compete 
with Instagram and WhatsApp,” 
Khanna continued. “That would have 
encouraged real competition that 
would have promoted privacy and 
benefited consumers.” Perhaps 
Pacific Avenue, North Carolina 
Avenue, and Pennsylvania Avenue in 
Monopoly should be replaced with 
Fa c e b o o k  Ave n u e ,  W h a t s A p p 
Avenue, and Instagram Avenue. Just 
a thought.

Cue discussions of 
privacy and antitrust.
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#GET WELL

By: Noah Lehava

Photography: Tristan Kallas

We  k n ow d o c t o r s  a re  g o o d  a t 

identifying a problem most of the time 

and are even better at prescribing 

some sort of cure—again, most of the 

time. Typically, that cure is by way of a 

product or medication, or, in the case 

of dermatologists, a genius multi-step 

regimen that promises a glowing 

complexion. But it wasn't until we 

s p o ke  t o  o n e  o f  t h e  fo re m o s t 

celebrities derms, Dr. Howard Murad 

M.D., F.A.A.D., (yes, of the Murad skin-

care line), did we realize that the real 

secret to healthy skin wasn't only 

a c h i e v a b l e  t h r o u g h  p r o d u c t 

concoctions, but actually came from 

good lifestyle choices. GASP! OK, so 

it's actually not that new, and we've 

been learning more and more about 

Why technology may be the worst 

thing for your skin:

“At Murad, we believe that healthy skin is 

a direct reflection of how you live your 

life. But technology allows us to work 

and communicate anywhere, anytime, 

24 hours a day. Commutes are getting 

longer and longer. We feel pressured to 

portray social media perfection at all 

times. We are more digitally connected 

than ever before, yet less connected to 

one another in meaningful ways. This 

has profound implications for our skin, 

health, and happiness.

“Consider, for example, that four days in 

front of a computer screen is the 

equivalent to 20 minutes in the midday 

sun on your skin. Or that stress can 

cause inflammation and cellular water 

loss, the final common pathway of aging. 

The way we live our life, through 

technology, directly affects our skin and 

overall well-being.”

On disconnecting:

“It's critical. Today we are more digitally 

connected than ever before. The 

hallmarks of cultural stress include 

digital dependency, the inability to 

disconnect from work, and lowered self-

e s t e e m  d u e  t o  i n c re a s e d  s o c i a l 

expectations. Through our EyesUp 

campaign [ed note: read more about the 

Celebrity 
dermatologist 
Dr. Murad is 
pioneering 
the whole-body
approach to
anti-aging 
and skin 
health.

THE 
UNEXPECTED 
SIDE EFFECT 
TECHNOLOGY 
HAS ON 
YOUR SKIN.

how wellness and mindfulness is good 

for the body and not only the brain, but 

isn't it refreshing when your doctor is 

all for it, too? Herein, we talk to Dr. 

Murad about why technology can be 

d e t r i m e n t a l  t o  yo u r  s k i n ,  t h e 

antioxidant fruit he has to have every 

day, and why he encourages his 

patients to eat their water (yes, that 

wasn't a typo).



initiative here], we hope to empower 

people to reconnect with each other 

by disconnecting, thereby taking 

action against their own form of 

cultural stress.”

His definition of wellness:

“I call it connected beauty; my whole-

person approach to health and beauty 

that inspires people to nourish their 

skin, awaken their body through 

physical activity, be kind to their mind, 

and 'eat' their water by consuming 

water-rich fruits and vegetables.”

The one healthy thing he can't go a 

day without:

“ I  l o v e  p o m e g r a n a t e s .  I t ' s  a 

p o w e r h o u s e  o f  a  f r u i t ,  w i t h 

antioxidant and anti-inflammatory 

benefits—great for your heart, blood 

circulation, and it's delicious!”

The first thing he does in the morning:

“Smile!”

He's made being active part of the job:

“Walking makes me happy, and I'm 

building muscle at the same time! At 

the Murad headquarters, we have a 

t rack around the  office,  so  we 

encourage walking meetings or 

stepping outside to walk up and down 

the stairs nearby. In fact, if you walk a 

mile during the workday, you can leave 

an hour early.”

If he could influence one big 
change in his patients' health and 
wellness habits:

“[I would say] understand that your 
skin is a reflection of how you live your 
life. I want to educate people about 
t h e  d a n g e r  o f  d i g i t a l - o n l y 
relationships and the power of real-
world human connections, which is 
w h y  I  l a u n c h e d  E y e s U p .  B y 
connecting with one another in more 
meaningful ways, we will see positive 
effects on our skin, health, and 
ultimately happiness.”

What does he mean by “eat your 
water”?

“I like to tell people to 'eat your water,' 
which is one of the four pillars in our 
Connected Beauty approach. Some of 
my favourite foods are those that are 
water-rich to help lock in hydration like 
cucumber, pomegranate, goji berries, 
and broccoli.”

How his idea of being healthy or well 
changed throughout the years:

“
My research 
surrounding 
skin care, 
cultural 
stress, 
cellular 
hydration, 
etc., has 
shifted my 
approach to 
skin care. 
What I've 
learned is 
that every 
aspect of 
your life 
affects the 
health of 
every cell in 
your body, so 
I look at skin 
care with a 
whole-body 
approach.
”
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I
t  was a beautiful sunny day in 
Lagos, the day of the shoot for 
the magazine cover. I walked into 

the studio and waited for the rest of 
the staffs to show-up. The makeup 
artist first, then the model. At first, 
when the photographer and the 
makeup artist where setting up, I 
got nervous for a second because I 
imagined if the model won't show up 
and less than 2 minutes, Eniola the 
cover model walked right in. I 
jumped with in  me,  but  what 
captivated our attention in the 
s t u d i o  w a s  h e r  h e i g h t ,  h e r 
'chocolaty' skin and a character full 
of life. I saw a young lady who saw 
every opportunity to model as an 
opportunity she is blessed with. She 
related with the rest of the team like 
they've been old friends, we all feel 
blessed to work with her. 

She wrote:
“I started modeling when I was 15 
and i was scouted on Instagram by 
Laura Okah. I'm 17 now and I'm a 
model, dancer and an actress. I've 
always wanted to be a model, so it 
wasn't a choice for me. My dad has 
been my backbone and a great 
support system for me over the 
years even though he had his 
insecurities at first. I'm represented 
by Beth Model Management in 
Nigeria and they've groomed me to 
be a confident model. I've worked 
major runways from the Arise 
Fashion week to Lagos fashion 
week, looking forward to having my 
international debut soon. I've done 
major jobs and shoot in and outside 
Nigeria. I'm gonna study wine and 
chocolates also because I've always 
wanted to do that as well. Modeling 
has been fun and I've met great 
people as well, made friends I'll keep 
for the rest of my life and I'm just so 
happy I have the best people by my 
side.” 

COVER MODEL 

ABOLARIN.
ENIOLA 
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I started modeling
 when I was 15 and
 i was scouted on
 Instagram by 
Laura Okah. 
I'm 17 now and
 I'm a model, 
dancer 
and an actress.“
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Photographs by Mark Kean. 
Fashion by Natalie Brewster.
LEFT Fringe-trim wool sweater and 
fringed asymmetric wool skirt, both 
by CALVIN KLEIN 205W39NYC. 

RIGHT Lace-trimmed checked dress, 
pinstriped silk and cotton-blend midi 
dress and Claire leather ankle boots, all by 
CALVIN KLEIN 205W39NYC.
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LEFT X Pendleton fringed plaid 
wool coat, oversized contrast-
panel sweater, tartan pleated 
midi skirt and Claire leather 
ankle boots, all  by CALVIN 
KLEIN 205W39NYC. RIGHT Puff-
sleeve denim jacket and straight-
leg leather trousers, both by 
CALVIN KLEIN 205W39NYC.
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LEFT Shearling-collar leather coat 
and ruffled striped silk-blend 
g ow n ,  b ot h  by CA LV I N  K L E I N 
205W39NYC. RIGHT Inside-out 
wo o l - b l e n d  swe a t e r,  c h e c ke d 
organza dress and Claire leather ankle 
b o o t s ,  a l l  b y  C A LV I N  K L E I N 
205W39NYC.
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LEFT Striped mohair sweater and 
ruffled striped silk-blend gown, 
both by CALVIN KLEIN 
205W39NYC. 
RIGHT Reversible cotton and 
shearling parka and leopard-print 
pleated twill midi skirt, both by 
CALVIN KLEIN 205W39NYC.

COVET MAGAZINE | 97   COVET MAGAZINE | 98  



LEFT Oversized cotton-
twill firefighter coat, 
Bedford checked wool 
coat, pleated checked 
jacquard midi skirt and 
Claire leather ankle 
boots, all by CALVIN 
KLEIN 205W39NYC. 

RIGHT Asymmetric 
checked dress by CALVIN 
KLEIN 205W39NYC.
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Checked organza dress by CALVIN 
KLEIN 205W39NYC. HOW A BEAUTY DIRECTOR 

ORGANIZES HER CLOSET 
AND ALL THOSE BEAUTY 
PRODUCTS.
Adventures in 
designing one 
giant shelfie wall.

By: Katie Becker   Photography: Alec Kugler

T
his fall I moved into my sixth 

apartment in New York City 

since I arrived 11 years ago. 

Each time I move, the newly painted 

white walls and empty closets make 

my spirit feel Windexed, and I relish 

the deep breath that is a fresh start 

(maybe this is healthy, maybe it's 

escapism—either way I've tortured 

myself with this city's rental market 

enough times to be an expert). 

However, the biggest issue in any 

New York apartment, no matter how 

many you've lived in, is the closet 

space, which is why this is the second 

time I asked Jamie Hord and her 

husband, Filip, of the organizing 

company Horderly to come help make 

my new place as storage-efficient as 

possible. (If you're addicted to 

before-and-afters, like me, you'll 

appreciate their Instagram.)

Organizing my stuff, in particular, is an 

extra-daunting task because, as 

beauty director, I  have a lot of 

products to take home and try. I also 

want the new place to be photogenic 

b e c a u s e  I ' m  o f t e n  s h o o t i n g 

something about my beauty routine 

for social media. The main vision that I 

was dead set on executing was using 

the one b ig  empty wal l  in  the 

bathroom to install these white wall 

shelves from The Container Store so I 

could put all my products out on 

display like one huge floor-to-ceiling 

#shelfie.

And on top of all this, since I also loath 

getting dressed in the morning 

(there's a reason I'm not a fashion 

editor), I needed Jamie's help to 

streamline the two closets in my new 

place so I can get ready faster and with 

less heartache. Below, find the step-

by-step for how we organized my 

closets and beauty stash in my new 

apartment.

1. P U T  E V E R Y T H I N G 
( E V E R Y T H I N G ! )  I N T O 
PILES

Jamie's first step is editing, so, 

without exception, you have to put 

everything you own into categorical 

piles no matter where you currently 

store them in your home. That means 

every single pair of jeans in one pile. 

Every serum in a pile. Every nail file. 

Every face gadget. Every magazine. 

Every pillowcase. Then label every pile 

with a Post-it.

ASSESS AND PURGE

Once I had every single item in my 

whole apartment in front of me—hair 

m a s k s ,  e y e  c r e a m s ,  c o z y  o l d 

sweatshirts—I had to get honest 

about what was ever really going to 

get used. Japanese organizing expert 

Marie Kondo says you should keep 

whatever makes you feel a spark of joy 

when you hold it, but even simpler 

than that, I found that once you line up 

and rank the quality and usefulness of 

every single, say, canvas tote bag 

you've collected over the years, it 

becomes really clear what's worth 

keeping. But it's only when you have 

the context of the *entire* pile that the 

decision becomes clear. From there, 

everything falls into three categories: 

keep, toss, donate.

COVET 
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2. ORDER ORGANIZERS 
AND FURNITURE

Jamie's first step is editing, so, without 

exception, you have to put everything 

you own into categorical piles no 

matter where you currently store them 

in your home. That means every single 

pair of jeans in one pile. Every serum in 

a pile. Every nail file. Every face gadget. 

Every magazine. Every pillowcase. 

Then label every pile with a Post-it.

 ASSESS AND PURGE

Once I had every single item in my 

whole apartment in front of me—hair 

m a s k s ,  e y e  c r e a m s ,  c o z y  o l d 

sweatshirts—I had to get honest about 

what was ever really going to get used. 

Japanese organizing expert Marie 

Kondo says you should keep whatever 

makes you feel a spark of joy when you 

hold it, but even simpler than that, I 

found that once you line up and rank 

the quality and usefulness of every 

single, say, canvas tote bag you've 

collected over the years, it becomes 

really clear what's worth keeping. But 

it's only when you have the context of 

the *entire* pile that the decision 

becomes clear. From there, everything 

falls into three categories: keep, toss, 

donate.

ORDER ORGANIZERS AND 
FURNITURE

AmazonBasics Velvet Suit 

Hangers, 100-Pack (Black)  £34.99

www.amazon.co.uk

2-Tier Bamboo Stackable Shoe 

Shelf   £23.27

www.containerstore.com

RAST

3-drawer chest, pine  $39.99

www.ikea.com

RIKI TALL   £383.28

glamcor.com

Grey Montauk Woven Rectangular 

Storage Bins   £15.51

www.containerstore.com

Innies Quilted Purse Shapers   

£11.63

www.containerstore.com

This is where Jamie's talent shines: 

She has an uncanny ability to visualize 

exactly where everything will fit. 

When she left my place after a very 

long day of editing, she emailed me a 

list of organizing products and 

furniture ideas that would help save 

space by using it more efficiently. This 

included plastic separators for all my 

clutches, baskets for my linens, an 

LED light for my light-less front 

closet, and super-skinny matching 

hangers.

The hardest part was finding a small 

chest of drawers for my closet for 

lingerie and socks. May you never be 

cursed with finding a dresser that is 

less than a foot deep. The only one I 

could find was from Ikea. Next, I found 

a dresser of exactly the right size to 

act as my vanity in a specific nook 

right across from the shelfie wall. 

Finally, I visited The Container Store 

on 6th Avenue to design the shelfie 

wall.

While I  waited a few weeks for 

everything to arrive, all the beauty 

products in my life continued to live in 

Post-it Noted piles around the 

apartment in roughly the spot they 

would end up being stored. It wasn't 

the most graceful way to live, but the 

upside is I had to face alllll the things 

that I own eeeeeevery single day as I 

tiptoed around them, and I ended up 

purging even more stuff.

3  PUT EVERYTHING IN ITS 
PLACE

Finally, all the bins, labels, matching 

hangers, lights, mirrors, drawers, and 

shoe shelves arrived in my lobby, as did 

an installer from The Container Store 

for my shelfie wall. Jamie and Filip 

came over again and put everything 

away with perfectly printed labels.

All my makeup, hair tools, and skin 

tools live in the three-drawer dresser 

with the large Glamcor Riki Tall vanity 

mirror on top (the mirror has perfect 

lighting for doing makeup and is also a 

favorite of makeup artist Katie Jane 

Hughes when she does her daily 

videos). This is the station where I get 

ready every day, and the shelfie wall 

makes for a nice backdrop when I'm 

shooting images for social. All my 

fragrances, skin care, and hair care live 

on the wall.

COVET COVET 
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My clothes, dress heels, lingerie 

drawers, purses, and linens live in the 

clothing closet. I have long shelves in 

the closet where casual and athleisure 

clothes sit in folded stacks. The size of 

the fold is key because it determines 

how many stacks you can fit across 

each shelf. (You can see Jamie's 

fo ld ing v ideo here . )  My coats , 

everyday shoes, and suitcases live in 

the front closet, with hats, scarves, 

tote bags, and my extensive collection 

of makeup bags (I love them all!) 

nestled into their own baskets above.

So far, about a month in, I'm just 

amazed it all fits. And the fact that 

every item has a designated spot 

makes it easier to keep things tidy, 

even when I don't have Jamie penciled 

in. I promise, though, this time I won't 

be moving for a long while.

Her Valentino haute couture 
gown  is drawing 
comparisons to the  1954 
version of "A Star Is Born."

The 2019 awards season officially 

hit full swing with the Golden 

Globes red carpet on Sunday night, 

and it's already shaping up to be 

Lady Gaga's for the taking. Not only 

is she receiving great critical 

acclaim and award recognition for 

her turn as Ally Maine in "A Star Is 

Born," but she's also been topping 

best dressed lists since the film 

premiered at the Venice Fi lm 

Festival.

The pop superstar-turned-actress 

appeared on the 2019 Golden 

Globes red carpet in a stunning blue 

gown from Valentino's Fall 2018 

Haute Couture runway, a collection 

which brought house founder 

Valentino Garavani to tears. With its 

ball-gown shape and dramatic 

sleeves, Gaga's look could certainly 

draw comparisons to Cinderella — 

e s p e c i a l l y  w i t h  h e r  t o n a l l y-

matching topknot and diamond 

necklace. But there just might be 

another inspiration behind Gaga's 

blue gown: Judy Garland in the 

starring role of Vicki Lester in the 

1954 version of "A Star Is Born." An 

eagle-eyed Twitter user spotted the 

similarities between this gown and 

one worn by Garland.

Judy Garland - A Star Is Born (1954) | 

L a d y  G a g a  t o n i g h t  a t  t h e 

#GoldenGlobes

This wouldn't be the first time Gaga 

paid tribute to one of her fellow "A Star 

Is Born" leads on the red carpet. At the 

film's premiere in Los Angeles, Gaga 

picked a Givenchy gown which subtly 

nodded to a look worn by Barbra 

Streisand in the 1976 version of the 

film. Leave it to a brilliant artist like 

Gaga to give homage to those who 

came before her in the most stylish 

way.

Photo: Frazer Harrison/Getty Images

LADY GAGA'S 2019
GOLDEN GLOBES
LOOK PAYS 
TRIBUTE TO 
JUDY GARLAND.

Lady Gaga in Valentino Haute Couture at the 2019 

Golden Globes. Photo: Jon Kopaloff/Getty Images
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KIRNA 
ZABÊTE'S 
CEO IS 
LIVING IN 
YOUR 
DREAM 
HOME.

Talk about a tease: getting to Beth 

Buccini's house is, for those of us who 

typically stay within the environs of 

downtown Manhattan and Brooklyn, a 

bit of a trek—one that's very much 

worth it. There's the two-hour drive to 

outlying Philadelphia—scratch that; 

t h e  f u l l - o n  P e n n s y l v a n i a n 

countryside—and then, you navigate 

the narrow roads, reach her gate, and 

then follow a very, very long driveway 

through the hills to her built-from-

scratch XXL home. Arriving after your 

journey to a home as beautiful as 

Buccini's, however, is a feeling akin to 

eating your first bite of bread and 

freshly churned butter after an hour-

long wait for a table.

“I absolutely love New York and I left 

kicking and screaming for sure. But in 

this phase with the children and where 

we are, I don't miss living there. My 

husband and I always say, 'We are moving 

back!' We will definitely spend more time 

there when the children are out of the 

house. But I didn't expect to enjoy and 

appreciate the peace of living in the 

country as much as I do. I've found that, 

creatively, it's very nourishing. The 

children have such a carefree life here 

and I wouldn't trade that for the world.”

“We built this house from scratch. We 

worked with an Italian architect. The 

firm is  out of New York,  cal led 

Cicognani Kalla. Pietro Cicognani was 

so wonderful to work with. We actually 

started working on the house when we 

only had three children. We'd bought 

this piece of land and figured we would 

move here eventually. We weren't in 

any huge rush and so we were slowly 

going through the process. We did 

three kids' bedrooms and I said, 'You 

know, I really think I'm going to have a 

fourth kid. I'm not pregnant, but I really 

think we're gonna have a fourth.' We 

need to put another kid's bedroom in 

there. By the time we moved here, 

Sheppard was three.”

Kirna Zabête's CEO Is Living in Your Dream 
Home Pick your jaw up off the floor and come 
step inside.

Kirna Zabête's CEO Is Living in Your Dream Home

Pick your jaw up off the floor and come step 

inside.

“I worked with Steven Gambrel on my 

store, and he did this house! First, he 

did the house and I was like, 'Oh my 

god, you have to do my stores!' We had 

such a love affair. He did the New York 

store when we moved in 2013, and the 

Bryn Mawr store, and he's going to do 

the Palm Beach store. He really 

understands my spirit—he takes my 

i d e a s  a n d  u p s  t h e m . ”

Kirna Zabête's CEO Is Living in Your Dream 

Home Pick your jaw up off the floor and come 

step inside.

Kirna Zabête's CEO Is Living in Your Dream Home 

Pick your jaw up off the floor and come step 

inside

Kirna Zabête's CEO Is Living in Your Dream Home  

Pick your jaw up off the floor and come step 

inside.

Kirna Zabête's CEO Is Living in Your Dream Home 

Pick your jaw up off the floor and come step 

inside.

Pick your jaw
up off the floor
and come
 step inside.

There's also the fact that we knew 

Buccini's home would very much be 

worth the mission. See, her taste is to 

be trusted. As CEO of Kirna Zabête, our 

very favourite boutique in New York 

(and now in East Hampton and Bryn 

Mawr, soon to be Palm Beach), she 

p u s h e s  t h e  e n v e l o p e  w i t h 

fashion—and we expected as much 

with her home. See below: we were not 

disappointed. Hello, dreamland! And 

while we know you can see for yourself 

t h e  c r a z y - a m a z i n g  c o l o u r s , 

furnishings, and light fixtures, what 

you can't know from the photos is just 

how many times we got lost (seriously) 

trying to navigate from her closet 

(coming soon!) to living room number 

two.

See the pictures to find out just how 

many paint colours adorn her walls 

and why she “had a love affair” with her 

interior designer, Steven Gambrel. And 

stay tuned for part 2 of our feature 

with Buccini...her closet.
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“This room is my favorite room. I think 

the pink is so magical and the lights 

are so fabulous. I love the big 

chandelier. All I said was I want this 

room to be pink and Steven took it up 

a notch.”

Kirna Zabêtes CEO Is Living in Your Dream 

Home  Pick your jaw up off the floor and come 

step inside.

“What my husband wanted for the 

outside, I didn't want, so I said, 'You 

know what, let's make a deal, you get 

the outside and I get the inside.' That 

was our deal! And I got the inside! 

[laughs]”

Kirna Zabête's CEO Is Living in Your Dream Home

Pick your jaw up off the floor and come step 

inside.

“We already had the architecture all 

laid out and Steven [our interior 

designer] said, 'The architecture is 

absolutely perfect, yes, let's definitely 

do this project!' We did it very quickly. I 

am very decisive. We basically sat in 

his office one day—it feels like it wasn't 

even two hours—and we went through 

every room. There were three or four 

choices for every room in terms of 

'This is the couch. This is the chair.' I 

would tweak things around or I'd take 

one from the other, but he really spot-

on got me. It was a super efficient 

process.”

Kirna Zabête's CEO Is Living in Your Dream Home

Pick your jaw up off the floor and come step 

inside.

Kirna Zabête's CEO Is Living in Your Dream Home

Pick your jaw up off the floor and come step inside.

Kirna Zabête's CEO Is Living in Your Dream Home

Pick your jaw up off the floor and come step inside.

“I hate that idea of 'that room is off 
limits, don't sit on that!' I wanted it 
to be fun. I always say I want this to 
be the house where all of my 
children's friends want to come. 
There is a pond down the hill and 
they catch frogs down there in the 
summer. There is the Brandywine 
River at the bo�om of the hill and 
we'll kayak down that. We have 
horses ten minutes away. The girls 
and I are really big riders.”

“There are 82 colours of paint in this 
house. 

"Steven and I chose them in two and 
a half hours. It was mind boggling. 
We had poster boards with a ton of 
color choices, we'd already picked 
the pale�es for the upholstery, then 
we laid everything out on site so you 
could get a sense of the light.”

Kirna Zabête's CEO Is Living in Your Dream Home

Pick your jaw up off the floor and come step 

inside.

Kirna Zabête's CEO Is Living in Your Dream Home

Pick your jaw up off the floor and come step inside.

Kirna Zabête's CEO Is Living in Your Dream Home

Pick your jaw up off the floor and come step inside.

“I told [our interior designer] that I 

want you to go absolutely wild with 

color. I love color! He said, 'I think you 

actually love color more than I love 

color!' [laughs] Also, what I like about 

Steven is I'm from Virginia and he's 

from Virginia and we both went to 

UVA. I felt like he understood that 

southern Virginian thing that I needed 

to have nods to in my home. I told him 

'happy' and I said I don't want the 

children to feel that it's so precious. 

We are an active, lively family with four 

little kids. He was great about that 

too.”
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Kirna Zabête's CEO Is Living in Your Dream Home

Pick your jaw up off the floor and come step 

inside.

Kirna Zabête's CEO Is Living in Your Dream Home

Pick your jaw up off the floor and come step inside.

Kirna Zabête's CEO Is Living in Your Dream Home

Pick your jaw up off the floor and come step 

inside.

Kirna Zabête's CEO Is Living in Your Dream Home 

Pick your jaw up off the floor and come step 

inside.

“I love my office in this house. What is 

so great is my office looks out into the 

front, so I can always see when the kids 

are coming back and forth and running 

around. I work there a lot. Before I had 

the store in Pennsylvania I would take 

the kids to school and work from there 

if I wasn't going into the city that day.”

“I really wanted a big kitchen. In any 

home the kitchen is the heart of the 

home. Boy, has that been unbelievably 

true in this house! There is a little couch 

in the kitchen and every Saturday 

morning all six of us snuggle up on the 

loveseat couch. We are always in the 

kitchen and I love that.”

Kirna Zabête's CEO Is Living in Your Dream Home

Pick your jaw up off the floor and come step inside.

Ÿ  Kirna Zabête's CEO Is Living in Your Dream Home

Ÿ  Pick your jaw up off the floor and come step 

inside.

Kirna Zabête's CEO Is Living in Your Dream Home

Pick your jaw up off the floor and come step inside

Kirna Zabête's CEO Is Living in Your Dream Home 

Pick your jaw up off the floor and come step 

inside.

Kirna Zabête's CEO Is Living in Your Dream Home

Pick your jaw up off the floor and come step 
inside.

“The wall of photos is another favorite 

thing. They go back. I started on the 

wall in my first married apartment and 

we've expanded it with every place 

that we've moved to. All you have to do 

is find and remember the name of the 

frame that you have and try to use the 

same framer. They go all the way back 

to my great-great-grandparents! I 

think it's wonderful for the children to 

see their heritage and grow up around 

that.”

Kirna Zabête's CEO Is Living in Your Dream Home

Pick your jaw up off the floor and come step 

inside.
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CAMPAIGN 
FOR
LOUIS 
VUITTON 
MEN'S 
IS HERE.

Photo: Inez & Vinoodh/Courtesy of 

Louis Vuitton

It was just last summer that Virgil Abloh 

debuted his first collection for Louis 

Vuitton on the runway, and on Monday, 

he unveiled the ad campaign to match. 

Made up of three different sections 

photographed by three different artist 

teams, the multimedia campaign 

"investigates ideas of individual 

perception and evolvement through 

lenses of inclusivity," according to a 

press release, and will be released in 

stages over the next few months.

The first segment of the campaign, 

released Monday, was shot by Inez & 

Vinoodh and is entitled "Infancy, 

Childhood & Adolescence." Featuring 

the collection's memorable homages 

to "The Wizard of Oz," the clothing is 

modelled by kids that are meant to 

"embody the purity of infancy, still 

u n a ff e c t e d  b y  p r e o r d a i n e d 

perceptions of gender, colour and 

creed," according to a release.

The second segment, entitled "The 

Painter's Studio," wil l  debut on 

February 1st. Created by Mohamed 

B o u r o u i s s a ,  t h e  i m a g e  i s  a 

photographic re-creation of an 1885 

oil painting by Gustave Courbet that 

draws a clear parallel between Abloh 

and the French painter. The final 

segment, debuting on March 22, is 

cal led "School  Teens."  Shot  by 

Raimond Wouda, the images depict 

teens in Los Angeles wearing bright 

Louis Vuitton T-shirts grappling with 

"the desire to belong, contrasted by 

the need for individuality."  

See the images in the campaign;

The colourful 
Spring 2019 
imagery pays 
homage to 
"The Wizard of
Oz" and features 
child models.

VIRGIL 
ABLOH'S
FIRST AD MARNI'S 

PRINT POWER
Fresh graphic patterns and a shot 
of colour mark Marni's calling card\
this season.
Contrast-panel wool sweater, wide-

leg floral-print twill trousers, wood 

and neoprene platform wedges, 

flower and crystal clip-on earrings 

and Trunk medium leather shoulder 

bag, all by Marni.

Photographs by
Charlotte Hadden. 
Fashion by 
Charlotte Blazeby
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LEFT Panelled floral-print waxed 

poplin dress, slingback neoprene 

flatform sandals, floral-print flower 

drop earrings and Pannier leather 

bucket bag, all by Marni. RIGHT Avery 

floral-jacquard coat, floral-print 

crepe blouse, puffed floral-jacquard 

midi skirt, slingback neoprene 

flatform sandals and crystal-

embellished flower-drop clip-on 

earrings, all by Marni
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LEFT Contrast-panel wool 

sweater, tie-waist floral-print 

midi skirt, slingback neoprene 

flatform sandals, Flora fabric and 

strass earrings and Trunk 

medium leather shoulder bag, all 

by Marni. RIGHT High-neck 

pleated midi dress, floral-print 

flower drop earrings and Trunk 

medium leather shoulder bag, all 

by Marni.
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LEFT Floral-print crepe 

blouse, Avery floral-print midi 

skirt, Flora fabric and strass 

earrings and Pannier leather 

bucket bag, all by Marni. 

RIGHT Intarsia-knit cashmere 

sweater, Floral-print cotton 

skirt, Fussbett satin and 

patent-leather sandals, and 

Flora fabric and strass 
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LEFT Stripe and floral-print midi 

dress and Flora fabric and strass 

earrings, both by Marni. RIGHT 

Lylee floral-print cotton-poplin 

tunic top, High-rise cotton-drill 

midi skirt, Patent-leather and 

satin block-heel sandals and 

flower drop earrings, all by Marni.
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LEFT Floral-print cotton dress and 

Flora fabric and strass earrings, both 

by Marni. RIGHT Buttoned-back 

cashmere sweater, striped pleated 

midi-skirt, Fussbett satin and 

patent-leather sandals and bow 

leather belt, all by Marni.

COVET MAGAZINE | 123 COVET MAGAZINE | 124   



The face of the newest 
Miu Miu fragrance, 
Twist, tells us about 
her singing prospects, 
plus what she does in 
Ubers.

IS ELLE 
FANNING 
COMING 
TO 
ITUNES

Elle Fanning has seamlessly slipped 

into characters since she was two 

years old. In her very first film, she 

appeared as the younger version of 

big sister Dakota in I Am Sam. Since 

then, the now 20-year-old actress has 

played a princess (Maleficent), a 

s u p e r m o d e l  ( N e o n  D e m o n) ,  a 

t r a n s g e n d e r  m a l e  t e e n  ( 3 

Generations), a ghost (Twixt), a 

novelist (Mary Shelley), a twisted 

schoolgirl (The Beguiled), and an alien 

(How to Talk to Girls at Parties), among 

many others.

Off screen, she transitions just as 

easily into someone else, be it an ice 

skater or a masseuse—just two of the 

many personas she's explored while 

riding in an Uber (more on that later). 

Fanning has even boarded a plane in 

Los Angeles as a regular front-row 

celeb and gotten off in Paris as a show 

opener for Miu Miu, a “spur-of-the-

moment” casting idea Miuccia Prada 

came up with for fall 2018. Given the 

star's experience on red carpets and 

big-screen runways (she tackled a 

treadmill in a dress for Neon Demon), 

she was a natural—save for having to 

contain her big, bubbly personality in 

favor of a cool supermodel smize on 

the catwalk.

The day of our interview, Fanning is fully 

committed to her role as the face of Miu 

Miu's newest fragrance: Twist, an airy 

blend of apple blossom, cedarwood, and 

pink amber inspired by the house's 

signature matelassé material. In her 

bubblegum-colored dress, glitter 

platform heels, and teal blue eye 

inspired by Anna Karina, she's the 

ultimate Miu Miu ingénue lounging 

across a settee or posing leisurely on the 

balcony.

The second the camera isn't zoomed in 

on her every movement, however, a big 

goofy smile breaks out across her face, 

and she's polishing a table with a 

makeup wipe in order to get one of the 

picture-perfect shots seen here. At this 

point in her life and career, she's a pro at 

playing someone else, but underneath it 

al l ,  she's shockingly normal and 

completely comfortable in her own skin.

Here, Fanning reveals what was going 

through her head on the runway, the 

song she's ready and willing to whip 

out at karaoke, and the best lies she's 

told from the backseat.

Given the name of the new Miu Miu 

fragrance, Twist, what is the best 

plot twist you've been involved in 

on screen?

“The Beguiled was a good twist. That 

was a good and haunting [script].”

Are you always surprised when 

you're reading a script?

“Sometimes! I'm someone who always 

t r i e s  t o  g u e s s  t h e  t w i s t ,  a n d 

sometimes I can. I hadn't seen The 

Sixth Sense until a couple weeks ago, 

and that's a huge movie twist.”

Did you see that plot twist coming?

“No, I was very shocked!”

Have you been involved in any 

interesting plot twists off screen?

“I'm sure I had twists in high school. 

You know, something silly is always 

happening.”

“I love a colorful eye. I was really into 

glittery eyes for a while, so there was 

definitely a lot of that! I love a bow. My 

everyday look is pretty natural. I have a 

quirky sense of fashion, but I really just 

take good care of my skin and wear a 

lot of sunscreen. I have a real routine. 

But on a red carpet I like to experiment 

and have fun with trends, like bold 

eyeliner. Once I even got a Miu Miu 

tattoo made for the back of my neck! 

The staple products I like to use are 

L'Oréa l  Par is  Vo luminous  Lash 

Paradise Mascara, a crayon concealer, 

and grapeseed oil from the grocery 

store to remove my makeup—that's a 

tip I picked up on a movie set… I'm 

funny with sunscreen because I can 

be allergic to really high SPF, so I have 

to get something that's under 50. 

Anything above actually doesn't help, 

it hurts me!”

You're used to sitting front row at 

this point, but how did it feel to walk 

Miu Miu's fall 2018 show?

“Oh god, it was incredible. I had never 

walked in a runway show before. I was 

actually only supposed to go watch, 

and literally the day I was leaving L.A., 

they called from Paris and said, 'Mrs. 

Prada has this spur-of-the-moment 

idea, and she really wants you to open 

and close the show.' I was freaking out! 

I said yes in a heartbeat, it wasn't even 

a thought. I went right to the fitting 

[f rom the  a i rport] .  See ing  the 

backstage and all of the excitement 

was a lot of fun. Mrs. Prada loves 

cinema, and she creates a very 

cinematic experience with her shows, 

You always manage to put a twist on 

your beauty look, but what are your 

staple products?

so it kind of felt like a movie—just 

amped up. Everyone is rushing 

around! I just didn't want to fall. 

Luckily, my shoes were pretty low for 

my first walk, and I was focused.”

Was Neon Demon good practice?

“It was! [Model] Abbey Lee was in 

that movie, and I had to do a walk.”

I read that one of your walks in Neon 

Demon was actually filmed on a 

treadmill?

“Yeah, I had this dress and they put it 

up and knotted it. I was just walking on 

the treadmill with the camera right 

there. It seemed like a good way to do it, 

but I had to wear heels, so it took a lot of 

focus. It was a lot of practice for all the 

modeling stuff, but Abbey Lee gave me 

pointers on how to walk and what to 

do.”

Is it more nerve-racking to walk a 

runway in real life or for the big 

screen?

“I'd say real life! For the big screen, you 

have a second chance, and there's no 

audience that's there [while you're 

filming] at least, but during the Miu Miu 

show I got to see everyone's reaction.”
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“It's a surprise to people because they 

haven't really heard me sing that much 

before, but growing up, I was in the choir 

and had a solo at school once. I've always 

loved singing around the house. When I 

was young, I knew I would be in the 

entertainment world in some way, and I 

thought maybe I would be a singer or an 

actress. For this, I got to pretend to be a 

pop star, and it was really exciting. It was 

a lot of hard work because we sang 

covers of pop songs people love. The 

pressure is on, and you think, 'Will people 

accept me singing these songs?' I had a 

lot of help—it was about three months of 

preparation.”

I f  yo u  we r e  t o  e n t e r a  s i n g i n g 

competition IRL, what would your 

audition song be?

“I would say 'No One' by Alicia Keys. That 

was my song growing up and probably 

my favourite karaoke song.”

What is your go-to shower song 

these days?

“Gosh, there are so many! Maybe a little 

Cyndi Lauper or Gwen Stefani. Gwen 

Stefani was my first concert. I saw her in 

Budapest when I was nine during her 

Harajuku days.”

Gwen Stefani in Budapest at age 

nine, not too shabby. Will the world 

be listening to an Elle Fanning album 

anytime soon?

“I hope! That would be really fun 

actually. I'm sure there is an album with 

the movie, but who knows. Nothing is 

happening, but I would do something!”

Speaking of Budapest, I heard that 

your sister packed nine suitcases 

to film there for six months, two of 

which were dedicated entirely to 

beauty products. If you were away 

for six months, how many suitcases 

filled with beauty products would 

you bring?

“Oh my god, I know. Well, I did this 

recently because I was away for five 

months to shoot Maleficent 2. It was 

the summer, and I think I brought four.”

Wow, four suitcases filled with 

beauty products:

“No, no, four in total! I guess I did better 

than Dakota did with nine, but I did 

have to buy a fifth suitcase when I was 

there. I would say one was dedicated 

to beauty because I need my products. 

You run out of a lot of stuff, like 

shampoo. I can never find what I want.”

What products are your absolute 

must-haves?

“Probably shampoo and conditioner 

because my hair is so blond. I like 

L'Oréal Paris Elvive in the pink bottle. I 

can't go swimming because my hair 

turns green, but it has been a lot of 

different colours [over the years], so I 

don't want it to get damaged.”

You pack less products when you're 

on the road, but who is the bigger 

beauty junkie between you and 

your sister?

“We're pretty even. She's really good at 

doing her own makeup. I love makeup, 

but I'm not as good at doing my own. 

She does a really good job and is great 

with eyeliner.”

With you being the little sister, I'm 
sure she got to practice on you:

“Yeah, exactly. I allowed her to do that, 
so I get some points.”

In addition to cataloguing all of your 
best fashion and beauty moments 
on Instagram, you recently posted 
a pic of you rocking the vote. As a 
millennial, why is it important to 
get out there and represent?

“It's so important, especially for the 
new generation of voters. It's the one 
time your voice can be heard and you 
can make a difference. Even if it's just 
one vote, it counts. This is my second 
time voting and my first midterm 
election. I was 18 when I got to vote for 
President.”

As a member of the millennial 
generation in L.A., you must also 
spend a lot of time in an Uber. I hear 
you've told a few fibs from time to 
time in the backseat:

“Yes, sometimes I do. A lot of the 
drivers ask what you do, and I could tell 
them, but isn't it more interesting if I'm 
something else? One time I think I said I 
was an ice skater, but then they start 
asking me about these things, and I'm 
totally caught. One time I told the 
driver I was a masseuse. He was asking 
me what it's like going to so many 
different houses for appointments, 
and I told him, 'Oh yeah, it's really 
great.' It's just more fun to make things 
up. I play characters for a living, so I get 
to test everything out in the Uber.”

 

Did the other models give you any 

tips backstage before you went 

out?

“Yeah, they were really helpful! A lot of 

them I had known because we've done 

campaigns together, like Rianne van 

Rompaey. Katie Grand was backstage. 

It's a real family experience.”

What were you thinking when you were 

out on the runway?

“I was actually thinking, 'Don't smile.' I 

really wanted to bust up laughing, but I 

knew the vibe of the collection was a 

bit bad girl, London '60s, and my hair 

was teased really high. They gave me a 

character and an attitude they wanted 

me to play because I was opening the 

show and setting the [tone for the] 

collection, so you have to be in the 

mood. I think I achieved it, but I was 

bursting on the inside! I had to keep it 

cool and under control.”

What about runway versus red 

c a r p e t — w h i c h  i s  m o r e 

intimidating?

“Again, I'd say runway. The red carpet 

is a place where I feel very at home. 

Also, the world of fashion has been 

very accepting of me since I was very 

young. When I was introduced to that 

world, I was already a lover of clothes 

and experimenting,  but being 

experimental in high school isn't 

always looked upon in a nice way. 

You're made fun of for wearing weird 

stuff. The red carpet and the fashion 

world actually embraced me for 

being quirky and being myself. It's a 

nice home for me.”

Your fashion choices didn't always 

receive rave reviews from the high 

school crowd?

“No, definitely not! We had a uniform, 

but on Fridays we had free dress.”

What was your go-to dress-down-

day ensemble?

“I don't know if I was dressed down 

exactly, but I loved Opening Ceremony. 

It was a treat for my mom to take me 

there when I was little and look at all of 

the clothes. I got this shirt from there 

that was pink and printed all over with 

Big Bird. I wore that with high-waisted 

jeans and wooden platform shoes 

despite already being pretty tall.”

They weren't feeling that? You were 

ahead of your time:

“In junior high they were not feeling it, 

but I was! All of the other kids were 

wearing skinny jeans, t-shirts, and 

Converse. You know, normal.”

For your latest role in Teen Spirit 

you play an up-and-coming pop 

star, and you sing all of your own 

vocals. Have you always been a 

singer?
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Modern tailoring 
with an avant-
garde twist: 

daywear goes directional 

for  SS19.

Photographs by Joachim 

Mueller Ruchholtz.

Fashion by

Natalie Brewster.

Asymmetric folded cotton-

ventile blouse by Lemaire. 

Black utility cotton twill 

slouchy trousers by Proenza 

Schouler PSWL. Little 

Sugarcone wide-brim raffia 

hat by Lola Hats.

NEW-
SEASON
 WARDROBING

NEW-
SEASON
 WARDROBING
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Get to know Ross &
Snow, a brand 
bringing more 
sophistication 
to functional 
footwear.

Ross & Snow & 
Fashionista-
Recovered

Chances are, there's at least one pair of 

shearling boots sitting in your closet at 

this moment: perhaps the pair you 

started wearing in college that you can't 

bear to part with because they're so 

damn comfortable, or the waterproof 

shoes that saved your toes through 

multiple blizzards, and maybe a few 

more precious styles you've bought 

over the years whenever fuzzy details 

were the trend du jour. Recently 

launched brand Ross & Snow seemingly 

isn't here to just coax you out of more 

closet space. However, it'll encourage 

you to rethink how you're stocking it 

with this specific item.

“Shearling is one of those materials that 

is fairly misunderstood, “says Leah 

Larson, Ross & Snow's VP of product 

and creative director. She would know. 

Prior to her current role, Larson spent 12 

years at Ugg and served as the brand's 

Ross & Snow was founded by industry 

veterans and Zappos alums Fred and 

Meghan Mossler and Steve Hill. And as 

Larson shares, she joined at a time 

when all of them were ready for a new 

adventure and challenge. With this is 

mind, the brand doesn't exclusively 

identify as a winter boot company; 

rather, it's a "city-meets-country-

meets-snow-bunny" aesthetic, says 

Larson — one that offers designs 

polished enough to be worn for 

multiple occasions, yet practical 

where it counts.

Whether obvious in the design or not, 

each pair of the brand's shoes includes 

shear l ing ,  which  Ross  &  Snow 

positions as a "seasonless luxury."

“It's really about having that tactile 

touch, regardless of what the silhouette 

looks like," says Larson, who adds that, 

despite the material's reputation, there's 

a much more use for shearling than 

meets the eye. "It's thermoregulating, it's 

wicking, it's got natural lanolin. People 

Larson says that she, the Mosslers and Hill, 

see Ross & Snow as a much-needed 

antidote to fast fashion. "We really wanted 

to bring the traditions back to footwear 

and the art of the craft, moving away from 

fast fashion and building product that is 

timeless and built to last, not something 

you'll have for a month or a season," she 

explains.

That said, winter might seem like the 

obvious time to wear one of the shearling-

lined styles, yet part of the goal for the 

company is to stay front of mind between 

April and November as well. "We're using 

shearling in a multitude of ways next 

season," Larson says. Some of the spring- 

and summer-friendly designs we can look 

forward to include an elevated high wedge 

that's completely waterproof, as well as 

unlined sandals that feature a puff of 

shearling for a playful touch. According to 

the company's creative director and long-

time shearling savant, this particular 

material is the key to maintaining an air of 

luxury and all-season functionality. As she 

puts it: "When you wear it, you know that 

nothing feels better."

Photo: Courtesy of Ross & Snow

creative chief. "My previous life, it's very 

known for a specific silhouette, so 

this opportunity allows me to build 

products, utilizing the incredible 

material, but on shoes that you 

would wear every day."

Leah Larson. Photo: Courtesy of Ross & Snow

Photo: Courtesy of Ross & Snow

Photo: Courtesy of Ross & Snow

just assume that it just makes your feet 

warm, which it does, but it also can 

regulate your body temperature and keep 

you cool."

It may seem like the leap from one 

shearling-focused brand (Ugg) to another 

is a short one, but as Larson points out, 

Ross & Snow is setting itself apart with its 

timeless designs and focus on luxurious 

materials and Italian craftsmanship. "The 

materials we're using are from the same 

tanneries as the couture brands and we're 

using them in a completely different way," 

she says. While some designs are a bit 

plushier, the majority of styles comprise 

knee-high heels, fuzzy trimmed booties 

and classic motos — the latter being a 

brand signature.

THIS FORMER 
UGG DESIGNER 
WANTS TO 
MAKE YOU 
RETHINK 
SHEARLING 
BOOTS.
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LEFT Oversized single-

breasted coat and. 

Asymmetric button-front 

cotton top, both by 

Lemaire. Olinda gathered 

cotton gown by Brock 

Collection. Mavis 85 knee-

high leather boots by 

Jimmy Choo. RIGHT  

Ginestra twill bustier dress 

by Jil Sander. Pleated-tie 

cotton shirt by Givenchy.
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LEFT Balloon-sleeve cotton 

shirtdress by JW Anderson. Don 

Juan high-rise trousers by  

Pallas x Claire Thomson-

Jonville. Mavis 85 knee-high 

leather boots by Jimmy Choo. 

Little Sugarcone wide-brim 

raffia hat by Lola Hats. RIGHT 

Double-breasted cotton trench 

coat by Palmer//Harding. 

Antonia tie-waist pleated 

cotton dress by White Story. 

Slouchy knee-high leather 

boots by Givenchy.
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LEFT Antonia tie-waist pleated 

cotton dress by White Story. 

Hewitt pinstripe cropped 

trousers by Ganni. Julianne 

nylon bucket hat by Maison 

Michel. RIGHT Fragment neck-

tie slubbed-poplin shirt by 

Palmer//Harding. Pleated skirt-

overlayer check wool trousers 

by Fendi. Slouchy knee-high 

leather boots by Givenchy. 

Julianne nylon bucket hat by 

Maison Michel.
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Gigi cotton-peplum shirt 

by White Story. High-rise 

split-front wool midi skirt 

by Edward Crutchley. Elite 

high-rise wool trousers by 

Pallas x Claire Thomson-

Jonville. White slouchy 

knee-high leather boots 

by Givenchy.
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LEFT Asymmetric 
folded cotton-ventile 
blouse by Lemaire. 
Paperbag-waist linen 
trousers by Acne 
Studios. RIGHT Draped 
long dress by JW 
Anderson. Slouchy 
knee-high leather boots 
by Givenchy.
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Rafe 
asymmetric 
smocked cotton 
blouse by Preen 
By Thornton 
Bregazzi. Split-
cuff tailored 
trousers by
Stella 
McCartney. 
Julianne nylon 
bucket hat by 
Maison Michel.

Keep, consign, 
toss, make bank. 
You know the drill.

hile it's hard for even the 

Wmost obsessive of fashion 

fanatics to stay organized 

(multiple fashion weeks, styling kits, a 

myriad of chargers…), I can honestly 

say I used to be a through-and-

through hot mess—and that's putting 

it lightly. It has taken the last few years 

of running a business and constant 

traveling to realize just how important 

it is to be at least semi-organized, 

even some of the time. As an example? 

Having a makeup bag filled with 

chargers that I always keep in my 

carry-on has alleviated running 

around airports in a mad dash to find 

the right charger before my flight 

takes off. Yeah, I pat myself on the 

back for that one. Another one: 

Planning to do those last-minute tasks 

the morning before a big meeting? You 

won't—just get them done before you 

go to bed. Or else you'll be the one 

rolling into said meeting fifteen 

minutes late, with soaking wet hair and 

the remnants of your breakfast on your 

sweater—not a good look (been there!). 

Once I'd cleared these hurdles, though, 

my biggest routine-related challenge 

still remained—organizing my closet.

THAT
TIME
I MADE 
$8,000 
CLEANING 
OUT MY 
CLOSET.

SHOP SMARTER

I used to be a serial shopper (and 

some may say I still am…), but I 

definitely wasn't a smart shopper. 

You've probably heard it before: I had 

a closet full of clothes and nothing to 

wear. It was filled with impulse 

purchases like a bright green croc 

P r o e n z a  S c h o u l e r  b a g ,  o r  a n 

Alexander McQueen kilt (!). These 

items were so specific and trendy, 

they were even tricky to work into 

fashion-week outfits—the two times a 

year we're encouraged to really bring 

it.

Then, about a year ago, I had a classic 

Oprah aha moment. After raiding over 

400 closets, it turns out the ones I 

envied most weren't the ones filled to 

the brim; they were the ones with a 

clear, concise point of view. The 

woman who knows her style, what 

works, and, more important, what 

doesn't, isn't overly impulsive and 

shops accordingly. *That* was the 

kind of closet I wanted.

MAKE SPACE

Before I was able to go out and shop for 

the brand-new woman I wanted to 

become, though, there were two 

considerable obstacles that stood in my 

way: space and money. My closet was 

already crammed with stuff I never wore, 

and this became more apparent the 

more I travelled: If I could happily dress 

for two weeks on the road with only one 

suitcase, clearly I didn't need everything 

that was sitting in my drawers at home. 

And while building a dream wardrobe 

sounded lovely, I had no way to actually 

afford it. Years of reckless shopping had 

left me financially depleted. It was time 

to get serious and figure out a way to 

turn my mountain of clothes into a nice, 

crisp pile of cash…to buy more clothes.

 

CONSIGN
I had dabbled in consignment in the past 

and thought it could be the perfect 

solution to my problem, but I never really 

realized just how much I would come to 

love it. Once I started being honest and 

ruthless with myself about what I wore 

(thanks, Marie Kondo!), what I wanted to 

keep, and what was just a straight-up 

bad purchase, it was almost as if I 

couldn't stop. The floor of my bedroom 

became covered with piles and bags of 

stuff to either sell or donate. I might be 

going out on a limb here, but it was as if I 

was being spiritually cleansed of all my 

neglectful prior purchases. But it also 

gave me insight into the things I was 

spending money on that didn't make any 

sense, and the things I should actually 

be investing in.

I went to drop off all of my stuff at my 

favo u r i t e  c o n s i g n m e nt  s t o re  i n 

Toronto—VSP, where the owner, Britt, 

made the entire experience seamless. 

She went through each piece with me to 

make sure selling it was the right thing to 

do. Once my first cheque came in, I was 

hooked, and it didn't stop there. Below, 

some of the lessons I have learned along 

the way point down.

COVET MAGAZINE | 142  

COVET 

COVET MAGAZINE | 141 



1. YOU CAN MAKE SERIOUS BANK

 Since I first started selling at VSP,  

 I've made over…wait for it…$8,000  

 (!!). While it's obviously all the 

money 

 I have spent over the past few

 years, it definitely helps take away

 the sting of buyer's regret.

 

 Plus—now I can invest that $$$ in

 pieces I know I will actually wear (ed 

 note: and put it towards building a

 fuck-off fund, too!).

2.  IT'S LIKE SHOPPING FOR FREE

 (KIND OF?!)

 

 Most consignment stores will allow

 you to put the money you make  

 towards items in the store (like a

 store credit). That means I'm now

 the proud owner of a large white

 Fendi Peekaboo (it fits my

 computer= totally necessary for

 work) and a Céline Edge bag,

 without ever having to open my

 wallet. So basically, free.

3.  THINK ABOUT THE RESALE VALUE

 We don't think anyone jumped quite  

 as high for joy as some of our past

 subjects when that headline about

 Birkins being a sounder investment

 than stocks made its way around

 the internet (that's not to say you

 shouldn't diversify, of course...).

 When shopping, look to see if an

 item will have resale value. Knowing

 you will be able to resell the classic

 or insanely collectible item that you

 splurged on this season makes the

 sticker shock a little easier to

 swallow. These types of items are

 usually scooped up by other fashion

 fanatics who missed the boat the

 first time around (Fanny Moizant's

 Vestiaire Collective, for instance, is

 littered with items like CHANEL

 gasoline can clutches that start at a

 modest 10K!).

4. GET THE BEST RETURN

 It's helpful to know which items sell

 better than others. Here's the

 breakdown of what has sold from

 everything I brought to VSP:

 26 tops

 15 dresses

 13 pants

 9 shoes

 6 skirts

 3 accessories

 2 jackets

5.  ONE IN, ONE OUT

 Perhaps the most important lesson

 all this has taught me is the “one in,

 one out” rule. If there is a piece I'm

 lusting over, or if I feel the hankering

 for a new pair of Gianvito Rossi

 shoes, I find one item to remove

 from my closet to sell first. This

 helps make sure your closet doesn't

 get overstuffed with items you 

 don't wear, but it also gives you a bit

 of money to contribute to your new

 purchase. It's hard, and I admit that

 personally don't always do the best

 job at adhering to this rule...but I try

 my best.

6.  IF YOU HAVEN'T WORN IT...

 I also now routinely clean out my

 closet, and it feels amazing every

 single time. Kind of like

 exercising—getting to the gym is

 the hardest part, but you never feel

 worse after you work out. The most

 important thing you can do is to be

 ruthless and realistic. Let's be real,

 that dress you think you might wear

 this coming summer? If you didn't

 wear it last summer, you won't wear

 it this one either. Same goes for that

 sweater you are thinking might look

 cute in front of a fireplace next

 holiday season—it won't. If you

 didn't wear it while sipping eggnog

 this past December, you won't wear

 it in the one coming up. Seriously.

 You won't.

7.  REAP THE BENEFITS

 

 While I used to boast about all the

 items I had just bought, having a

 cluttered closet is not something

 I'm proud of. Being confident with

 both my personal style and my

 finances makes me feel so much

 more 100. And isn't that all you can

 ask for?
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The NFL star's wardrobe
 is just as good as 
his game. 
Houston.

T
he list of things that money 

can't buy is long, and if you 

follow the career and off-field 

interests of NFL wide receiver 

DeAndre Hopkins, you know that he 

possesses at least two: extraordinary 

athletic ability and an impeccable 

sense of style. The latter drew us to 

his home in Houston, where the 

Texans player has two closets chock-

full of Margiela, Saint Laurent, John 

Elliott, and more—a collection of 

someone who doesn't just enjoy 

“The moment that I got drafted was 

crazy. It wasn't the biggest draft party 

because I didn't think I was going to go as 

high as I did. My family rented out a small 

restaurant. It was a blessing for me to 

change the trajectory of our family.”

Jackets and shoes, Prada.

“My main hobby is being around my 

family, every chance I get, because I 

don't get to do that a lot with my 

schedule and job. So going out to eat, 

going to get crab legs, going shopping, 

or just hanging out and doing nothing.”

“I remember when I was young, maybe in 

the second grade, there was a modeling 

show at the local mall, and my mom 

made me model with my little sister, 

even though I didn't want to. I remember 

her buying me these really nice shoes—I 

think they were Gucci—and for a 

second-grader, that's big. It made me 

more excited about dressing nice, 

because people were really looking at 

me when I was up there walking.”

Boots T-B: Calvin Klein 205W39NYC, 

Saint Laurent; Jacket, Balenciaga

fashion, but who truly appreciates 

thoughtful designs, luxurious fabrics, 

and intricate details.

“I've always had an eye for fashion, 

and I think it started with my mom,” 

Hopkins tells us. “She always made 

sure that [my siblings and I] dressed 

well and had nice clothes, even 

though our 

l i v i n g 

circumstan

ces weren't 

the best and we were growing up in 

the projects.”

Having been selected by the Texans in 

the first round of the 2013 NFL Draft, 

the South Carolina native and former 

Clemson football star has aptly taken 

t h e  r e i g n s  o f  h i s  w a r d r o b e , 

frequenting Houston's famed Galleria 

mall and shopping in New York, L.A., 

and Paris—when he's not busy making 

insane catches.

“ I  w o u l d  d e s c r i b e  m y  s t y l e 

as…sensational,” he says. “When I put 

on my clothes, that's how I feel.” We 

agree,  though we'd argue that 

generosity is his most impressive 

quality. Last week Hopkins pledged his 

playoff game check to the family of 

Jazmine Barnes, who was recently 

killed in a drive-by shooting. That 

commitment to goodwill is pretty 

sensational too.

#CLOSET

WE'D PAY 
RENT TO 
LIVE IN 
DEANDRE 
HOPKINS'S 
DESIGNER-FILLED 
CLOSET.



“I'm going to have to go with John 

Elliott [as my favorite designer right 

now]. His stuff is timeless. There aren't 

to many graphics, it's simple but it's 

still nice at the same time, and it's 

interchangeable—you can wear his 

clothes to work out in, or chill, or go out 

in.”

S n e a ke r s ,  Ad i d a s  by P h a r re l l ; 

Sweatshirts L–R: Adidas by Pahrrell, 

John Elliott, Adidas by Pharrell

“The first thing I look for in a sneaker is 

comfort. I don't care what kind of shoe 

it is or how much it costs, if it's not 

comfortable, I won't buy it. The second 

thing is how many of my teammates or 

people in the sports world have the 

shoe. I'm not a guy who wants to wear 

what everybody else has. The third 

thing I look for is how weird the shoe is. 

I like weird shoes, shoes that people 

look at and say, 'Nah, I'm gonna pass 

on those,' those are the shoes that I'm 

about.”

Sneakers, Adidas

“I love Houston. It's a city I never want 

to leave. I feel like everyone adopted 

me my first season. We were 2–14, and 

the fans still supported us and still 

came out.”

Shirt, Louis Vuitton; Shoes, Golden 

Goose; Jacket, Calvin Klein

We'd Pay Rent to Live in DeAndre 
Hopkins's Designer-Filled Closet

The NFL star's wardrobe is just as good 
as his game. Houston.

“Lately one of my hobbies has been 

real estate. In the offseason I like going 

to auctions and looking at houses, or 

going to meet with contractors and 

learning about  the rea l  estate 

industry.”

“I'm not an online shopper because I like 

trying on stuff. I like going into the store 

and feeling stuff. I like materials, I like the 

way fabrics feel. That's a big thing for 

me, the feel of fabrics.”

Sweaters L–R: Burberry, Balenciaga, 

Calvin Klein

We'd Pay Rent to Live in DeAndre 

Hopkins's Designer-Filled Closet

The NFL star's wardrobe is just as good 

as his game. Houston.

“I got this coat in New York. My whole 

thought process was 'I'm pretty sure no 

one in the NFL is wearing this,' so I was 

like, 'Yep, I'm getting it.' Sometimes my 

rationale isn't the best, and my financial 

advisor gets on me, but that's how I pick 

things out.”

COVET MAGAZINE | 145   

COVET 

COVET MAGAZINE | 146

COVET 

“The first nice designer thing I bought 

myself was kind of hard for me to buy 

because it was so expensive, but it 

was a pair of Versace loafers. This was 

like, 2013. They had the medusa head 

on the front and were black with the 

gold trim. My teammate at the time, 

we were both rookies from South 

Carolina, and we were listening to 

some song that kept mentioning 

Versace. My teammate was like, 'Let's 

go shopping, let's go to Versace.' So 

we  we n t .  We  we re  ve r y m u c h 

influenced by the culture [laughs].”

Boots and jacket, Saint Laurent

T-Shirts, Fendi

“The piece I value the most is my 

vintage Margiela vest. It's one of three, 

and I got it in Paris. It's one of those 

word-of-mouth pieces that you have 

to know what store to find it at, and 

even if you know, sometimes they 

won't bring it out to show you. I was 

lucky enough to know somebody who 

knew somebody.”

Vest, Margiela; Boots, Calvin Klein 

205W39NYC

We'd Pay Rent to Live in DeAndre 
Hopkins's Designer-Filled Closet

The NFL star's wardrobe is just as good 
as his game. Houston.

Sandals, Birkenstock

We'd Pay Rent to Live in DeAndre 
Hopkins's Designer-Filled Closet

The NFL star's wardrobe is just as 
good as his game. Houston.

“I let my family pick out my game day 

outfits. My little sister and my cousin, 

t h e y  h e l p  m e  o u t  a  l o t . ”

Jacket, Supreme

Sunglasses, Gentle Monster; bag, 

Lowe; belt, Burberry

Sweatshirt, Helmut Lang; Hoodie, Ambush



“My first trip to Paris was a trip to 

remember. I loved it. The language 

barrier was a challenge, but I like 

challenges. The food was amazing, the 

people were nice; even though you 

hear stories about them not being 

nice, everyone I met was. And the 

fashion is on a different level.”

Suitcase, Rimowa

Jersey, Colin Kaepernick 

“You know, you have to throw a little 
color in your wardrobe sometimes. I'm 
not always the cheeriest person on 
the outside, so sometimes my clothes 
have to express that for me.”

“Most of my jackets and coats I get for 
away games when I'm playing a team 
that's in a cold city. Sometimes the 
weather changes and I don't get to 
wear them, but going to buy them, 
that's what I have in mind.”

Coat, A-Cold-Wall*

We'd Pay Rent to Live in DeAndre 

Hopkins's Designer-Filled Closet

The NFL star's wardrobe is just as good 

as his game. Houston.

“Fashion is relevant and important 

because it makes people feel a certain 

way. Clothes bring excitement to 

people…and help people express who 

they are without words. I think it's 

important for people's clothes to 

represent them.”

Boots, Amiri

We'd Pay Rent to Live in DeAndre 
Hopkins's Designer-Filled Closet

The NFL star's wardrobe is just as good 
as his game. Houston.

We'd Pay Rent to Live in DeAndre 
Hopkins's Designer-Filled Closet

The NFL star's wardrobe is just as good 
as his game. Houston.

“I think sometimes only I can make 

things look they way they do.”
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A
dele Tetangco was doing just 

fine in fashion marketing even 

before launching her fast-

growing upstart Garmentory. But 

when her tech veteran cofounder 

Sunil Gowda approached her to start 

something online, things really 

started taking off. Together, they 

came up with a fresh concept for 

online shopping at boutiques—where 

shoppers could name their price for 

sale items. That was 2014. Fast-

f o r w a r d  t o  t h e  p r e s e n t ,  a n d 

Garmentory is revolutionizing the 

#shopsmall/emerging designer scene 

with a platform that features more 

than 400 boutiques and 3,000 

designers.

We recently visited Adele in Vancouver 

and were awestruck by all she's 

accomplishing while being a mom of 

two. During the conversation, we 

managed to snag some fashion tips 

(as in button-up + jumpsuit + heels = 

perfect outfit) and check out her 

shoes (she wears a different pair every 

day!). And then we got serious about 

how she took boutique shopping 

online in a big way.

Her beginnings in fashion:

“I feel very blessed and lucky to 
have fallen into fashion. I was a 
teen mom continuing on with 
school, always knowing that I 
wanted to do marketing. In my last 
year at college, I decided that 
every school project would be 
about my passions—fashion and 
beauty. To find work, I Googled 
fashion companies and emailed 
about 50 different people. One 
clothing line got back to me, and I 
ended up working at the company 
for eight years. I just got in there 
a n d  t o o k  o n  b u s i n e s s  a n d 
marketing responsibilities. I was so 
inspired by the design aspects and 
being able to push something that 
was creative and changed every 
season.”

How she started Garmentory:

“There were all these things that I 
got to try at the clothing line—like 
bui ld ing the account when 
Shopify started and building the 
social media presence when 
Facebook started. Through these 
experiences, I made all these 
c o n n e c t i o n s ,  a n d  t h a t ' s 
ultimately how Garmentory came 
to fruition.

“I started helping several other 
stores with retailing, styling and 
PR. That work really gave me a 
s e n s e  o f  h o w  b o u t i q u e s 
functioned and what their needs 
were. One of the ideas I had been 
thinking about was how at the 
end of the season, store inventory 
just goes into a box and waits until 
Boxing Day or Black Friday to be 
put back out. I thought, 'Why don't 
we give people a platform to sell 
this inventory year-round?' And 
Sunil came up with the 'make an 
offer' idea to differentiate our site. 
I was able to onboard 25 stores 
and designers, and Garmentory 
took off from there.”

The importance of harnessing 
the community of boutiques:

“Everything we do is community-
based. For example, if there's 
Memorial Day sale, every boutique 
has to share the sale with its 
community, so that everyone is 
benefiting from everyone else 
being on the site. Our growth is a 
true testament to the power of 
numbers and how a platform like 
Garmentory was needed. The 

She made it possible 
to bid on last season's 
designer items and
score them at a 
fraction of the cost.

 
HOW GARMENTORY'S 
ADELE TETANGCO 
FOUNDEDA BIG 
COMMUNITY FOR 
SHOPPING 
SMALL.



boutique segment was really 
being underserved online, not 
getting much love or awareness. 
The platform brings everyone 
together in one place to be a 
community. I have had stores tell 
me that we've helped save their 
business. This is the whole passion 
and foundation for why we started 
Garmentory.”

H e r  c u r r e n t  f a v o u r i t e 
designers:

“My number one is Rachel Comey. I 
go to the store in New York so 
much that everyone there knows 
my name. She had the first shoes 
that I ever fell in love with. When 
she started, I found her Facebook 
profile and sent her a message, 'Hi, 
I just want to let you know that I 
really like your shoes!' Even now 
when I run into her on the street, I 
will say, 'I really like your stuff. I 
really like you.' And she'll be like, 
'Thanks,' without knowing who I 
am. There's no 'I'm Adele,' I just 
know who she is.

“Suzanne Rae has been a favourite 
for the past year. She came out 
with shoes this season, and 
they're different from what other 
people are doing. I really like to 
celebrate that. You know when 
you see something, and it makes 
you feel something inside? That's 
what I get when I look at her stuff. 

And then there's this new brand, 
Common Knowledge in L.A., that 
does bags. Her shapes are really 
different from everything I've been 
seeing. Another one would be 
Maria Dora. She is so talented. She 
actually does the knitwear for 
Marvel movies. Everything she 
does I love.”

On how she juggles motherhood 
and entrepreneurship:

“My kids are my reality check 
b e c a u s e  t h e y  d e s e r v e  m y 
r e s p e c t — n o t  f o r  m e  t o  b e 
distracted with work. As soon as I 
get home, I put it away. If I need to, 
I'll bring it out later—when my 
youngest is in bed and my oldest is 
doing her homework. In this 
industry, there are a lot of mothers, 
and everyone is going through the 
same things. What other industry 
h a s  s o  m a n y  f e m a l e 
entrepreneurs? It's empowering. 
We all bring our kids to the trade 
shows. We're women who work and 
women who are mothers—and we 
get shit done.”

On learning from her mistakes:

“As much as you're like, 'Oh shit! 
That was wrong!' you learn from 
your mistakes. That's the only way 
that I've ever learned, and I think 
it's the best way to learn. I think this 
sets the tone for me not to be 
disappointed when something 
goes wrong. A lot of things don't 
work, but out of that comes some 
really amazing things that have!”
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"We do often wink 
to something that 
isn't for everybody 
to see," 
says Kirston Mann.

Warning: Spoilers for all seasons of 

"The Good Place," through the 

January 10, 2019 episode, "The 

Book of Dougs," below.

Holy mother forking shirtballs, season 

three of "The Good Place" has just been 

a joy — full of bombshell twists, 

straight fire puns ("We Crumb From a 

Land Down Under"), more Tahani A-list 

name-drops ("I gave them all to 

Goodwill; that's what I call Prince 

William") and clever, wink-wink Easter 

eggs peppered throughout the 

scenery (the Americana-spoofing 

Cowboy Skyscraper Buffet was A+) — 

and the costumes, thanks to designer 

Kirston Mann.

Humanized demon Michael (Ted 

Danson) and the all-knowing, not-a-

robot (or "a girl") Janet (D'Arcy Carden) 

bring the humans — selfish party girl 

Eleanor (Kristin Bell), chronically 

indecisive moral philosophy prof Chidi 

(William Jackson Harper), British 

socialite Tahani (Jameela Jamil) and 

lovably dim failed criminal Jason 

(Manny Jacinto) — back to life for a 

redo of sorts. The return to 

earth and the characters' new 

journey of self-discovery gave 

Mann a wealth of opportunity 

to reflect each of the humans' 

true characters — and sprinkle 

some clues into their wardrobes, 

too.

In the first two seasons, the costumes 

were providing hints about the big 

reveal through color: green for "good" 

and red for "bad." Going into the mind 

of the architects, obviously demons 

pretending to be in the Good Place 

wouldn't wear red, right? But now the 

old neighbourhood has l iterally 

dissolved and the ruse is up, so "all 

bets are off," Mann says, over the 

phone.

"Now we are trying to have a more 

ordinary palette," she adds. "We're 

trying to have a palette that reflects 

earth and just what it would be." So, 

unlike me, don't read too much into 

Chidi in green and Jason in red (and 

blue) shooting via pneumatic tube into 

the real Good Place mail depot. Mann 

says those were purely wardrobe 

composition choices.

But, she did embed other critical little 

morsels into the costumes, as she will 

explain in the breakdown below. Plus, 

we still have two episodes to go this 

season and Chidi did charge into the 

Interdimensional Hole of Pancakes 

while still wearing his hot mailman 

shorts of Eleanor's postal worker 

fantasies.

Eleanor Shellstrop (Kristen Bell). Photo: Colleen Hayes/NBC

Quick refresh: Back in the froyo shop-

filled faux Good Place, "fake" Eleanor 

was stuck wearing the supposed 

" r e a l "  E l e a n o r ' s  a l t r u i s t i s m -

channelling wardrobe of practical 

clogs, flannel shirts and University of 

Michigan Law School sweatshirts. 

While in flashbacks to her selfish, 

designated-driver-avoiding life, she 

rocked a wardrobe of just-too-tight 

and intentionally basic 'fits depicting 

her "not a goody good" approach to 

l ife. This season, the reformed 

Arizona dirtbag finds the good place 

in herself and it  shows in her 

optimistic, collegiate wardrobe.

"She became a person who didn't 

have a big chip on her shoulder," says 

Mann. "She wanted to learn to be 

good and to be a student. So we 

dressed her like a cute student." 

Hence, campus-friendly skinny jeans, 

Adidas Superstars and adorable 

cropped sweatshirts and stripe-y 

sweaters, which have caught the 

attent ion of fashion fans and 

conspiracy-theorists alike.

Eleanor's penchant for wearing 

stripes — like the colourful Kule 

sweater, above — have generated 

frenzied speculation. Is it the number 

of bad things that Eleanor has done? 

Or some depiction of the non-linear, 

afterlife time loops à la Jeremy 

Bearimy? Mann will only divulge that 

she and Bell are partial to stripes, but 

otherwise, keep those theories going, 

benches.

COSTUME 
DESIGNER 
DROPS EASTER 
EGGS INTO 
ELEANOR'S 
SWEATSHIRTS 
AND JASON'S 
TRACKSUITS.

FAWNIA SOO HOO

‘THE
 GOOD 
PLACE' 

ELEANOR SHELLSTROP (KRISTEN 

BELL)



 Buttoned-up Chidi Anagonye (William 

Harper Jackson) hasn't gone through 

much of a costume evolution, per se, 

as much as a reveal — as in reveal of the 

actor's low-key hotness. After learning 

he's destined for The Bad Place, a 

somewhat hysterical Chidi goes 

grocery shopping for candy chili 

ingredients sans shirt — introducing 

his well-defined torso to the world. 

Sadly, the moment is brief as an 

exasperated store clerk orders him to 

cover up with a too-small pastel pink 

logo tee.

"It's just a purchase of the quickest 

thing he could grab and 'who, what, 

when,  where . . .  wine'  was just 

something Mike thought was really 

funny," says Mann. The script also 

called for an "ill-fit" to illustrate Chidi's 

frenzied purchase. Thankfully for us, 

the costume designer opted for a 

s n u g ,  m u s c l e - c l i n g i n g  t o p  t o 

showcase Jackson's  dedicated 

workout regimen, instead of an 

oversize silhouette. But otherwise it's 

all Jackson. "I wish I could take credit 

for Will's body," she laughs.

On the flip side, that means that Mann 

has been hiding swole Chidi from us 

this entire time under academic 

button-downs and sweater vests. "It is 

so funny," she laughs. "Nobody knows 

how hot he is. I guess they do now."

What do you guys think The Bad Place is gonna 

be for you? I'll probably go to a Skrillex concert 

and I'll be waiting for the bass drop, and it... it'll 

never come." — Jason Mendoza (Manny Jacinto). 

Photo: Colleen Hayes/NBC

Endearingly dumb Jason's hometown 

of Jacksonville, Florida — or Florida as 

a whole, rather — has been a running 

joke throughout all the seasons. But 

with Jason on earth (and out of his 

Jian Yu robes), the show and the 

costumes can really lean into the 

Jacksonville burns — especially when 

Tahani, Jason and Michael land at the 

Randy "Macho Man" Savage (Non-) 

International Airport for a Mendoza 

family reunion. ("I'm sorry — the man 

you call Donkey Doug is your father?" 

— Queen Tahani.)

" J a s o n  i s  o b s e s s e d  w i t h  t h e 

Jacksonville Jaguars, so we often use 

t h e  J a g u a r s  c o l o u r s  [ i n  h i s 

costumes] ,"  says  Mann.  As  an 

example, she points to use of Jaguar 

teal, white, black and gold weaved into 

Jason's costumes in the montage of 

his 60-person dance crew, Dance 

Dance Resolution, repeatedly losing 

competitions (above). (A collection of 

zip-up tracksuits,  short-sleeve 

hoodies and a particularly spectacular 

pair of cut-offs jorts help with the 

vibe, too.)

Tahani Al-Jamil (Jameela Jamil) and scene-

stealing sister Kamilah (Rebecca Hazlewood). 

Photo: Colleen Hayes/NBC

Speaking of a real-life-to-TV crossover, 

in "The Good Place" podcast Chapter 11, 

Mann explained that actress Jameela 

Jamil's own personal style helped 

establish Tahani's signature ballgown-

as-daywear aesthetic. "She came into 

the fitting with a suitcase. She Ubers, so 

she dragged it far," says Mann, around 

the 22:00 mark, as podcast host Marc 

Evan Jackson, a.k.a. head demon 

Shawn, laughs. "She brought us lots of 

dresses to look at." Based on those 

shapes, Mann then custom-built (and 

shopped) pieces influenced by what we 

now know as the Tahani silhouette. 

But there are subtle changes in season 

three, especially to reflect Tahani's 

integration into the Soul Squad. "She 

doesn't feel as separate from the others 

as she used to," explains Mann. "She's a 

C H I D I  A N A G O N Y E  ( W I L L I A M 

HARPER JACKSON)

J A S O N  M E N D O Z A  ( M A N N Y 

JACINTO)  "[The Jacksonville Jaguars] actually 

embraced Jason as a fan," adds Mann, 

referring to Jacinto as his Blake 

Bortles-worshipping character and 

vice versa. "They've invited him to a few 

games — in real life, not in fiction." 

TAHANI AL-JAMIL (JAMEELA JAMIL)
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Chidi Janet (center, D'Arcy Carden) gives a moral 

philosophy lecture to (L-R) Tahani Janet, Jason 

Janet and Eleanor Janet. Photo: Colleen 

Hayes/NBC

The mid-season finale, "Janet(s)," 

allowed Carden to blow our minds with 

her range by perfectly embodying 

Chidi, Tahani, Chidi and Eleanor (and 

even Eleanor pretending to be Jason) 

in her void — and gave Mann the 

chance to sartorially differentiate 

each of humans in Janet form via each 

of their "iconic" costumes. 

Mann first shopped each characters' 

c loset to find each one's most 

identifiable look, like a cropped fuchsia 

Cotton Citizen sweatshirt and jeans 

for Eleanor, a sweater vest and 

button-down for Chidi and a floral 

maxi  halter dress for Tahani  — 

enhanced by Carden's spot-on British 

accent. Jason actually wore his red-

and-blue tracksuit at the end of 

season two when the Judge tested 

him with playing Madden NFL as the 

Tennessee Titans against his beloved 

Jaguars. Mann then custom-built 

matching versions to fit Carden's 

frame for the scenes in the void.

Jason and Janet as Neutral Janet. Photo: 

Colleen Hayes/NBC

Carden pulled extra duty as Neutral 

Janet in The Good Place accounting 

office, wearing a sartorially neutral 

version of her signature purple, '70s 

fl ight  attendant- inspired sk i rt 

ensemble. (Although, the purple 

actual ly symbolizes "unity and 

neutra l i ty : "  a  color b lend of a 

politically-divided America's red and 

blue.)  "[Creator Mike Schur and I] 

wanted her to be the blandest version 

of herself," she explains. "We used 

every other color [during all the Janet 

reboots in season two]. We tapped out. 

We just felt like beige is the most 

innocuous color."

But Janet masquerading as Neutral 

Janet wasn't so into the flat shade, or 

per the script in "Book of Dougs" 

anyway: "This beige outfit really 

washes out my not-skin.”

Trevor (Adam Scott) bringing the "dank memes" 
and Michael (Ted Danson) attempting a Dick 
Tracy comeback. Photo: Colleen Hayes/NBC

M i c h a e l  i s  a l s o  e n j oy i n g  s o m e 

sartorialshout-outs in the script this 

season — and not just with The Good 

Place bureaucrat Kellan "showering" his 

jaunty navy and pink bow-tied suit 

ensemble with compliments ("This suit 

is very flattering. You have a lot of 

gravitas"). 

While trying to help the humans live 

better lives on earth, Michael adopts an 

array of earthbound disguises. But, like 

the fake names he uses, the outfits feel 

straight out of an '80s TV series. 

H i g h l i g ht s :  a  l i n e n  N e h r u  s h i r t 

accessorized with new age beads and 

crystals as "Gordon Indigo," a too-slick 

leather jacket and sunglasses atop his 

head as dance crew talent scout "Zach 

Pizazz," a plaid blazer and worn tie as 

reporter "Michael Scoop." Of course, the 

old time-y P.I. trench and fedora look 

made for some excellent "Dick Tracy" 

back-and-forth burns with evil nerd 

demon Trevor (Adam Scott, always a 

pleasure). 

"The 'Dick Tracy' look isn't actually what 

somebody would wear,  but what 

somebody who studied earthlings 

would think we would wear," explains 

Mann. "So it's Michael attempting to 

dress in the most cliché way, which isn't 

necessarily how people dress anymore. 

At different phases, we just try to make 

him fit in, so that he's not standing out. 

He's smart enough to know that, for 

instance, when he's meeting Eleanor's 

parents, he can't be outrageous or 

trigger their curiosity to think that he 

might be something that he's not." 

But there will always be Easter eggs. "We 

do often wink to something that isn't for 

everybody to see," confirms Mann. But 

we'll always be looking — be forking sure 

of that.

The penultimate season three episode 

of 'The Good Place' airs at 9:30 p.m. on 

Thurs., January 17 on NBC.

Top photo: Colleen Hayes/NBC

little more vulnerable." Yes, Tahani did 

wear a strapless, floral white dress to 

sit on Donkey Doug's probably dirty 

pot water- and energy drink/body 

spray-stained couch. But, she does 

don more protective,  clavicle-

covering and long-sleeve blouses — 

paired with flowing maxi-skirts, of 

course — for activities like fencing 

with a pool cue during the demon bar 

fight and making amends with 

attention-stealing sister Kamilah. 

(But will she forgive E! for mis-

captioning her as Kamilah during her 

Golden Globes red carpet moment?!). 

Although, despite one more brief 

cargo pants moment at the start of 

the season, Tahani will always be 

Tahani. "We keep her consistently 

dressed ... beautifully," says Mann.

ALL THE JANETS (D'ARCY CARDEN)

MICHAEL (TED DANSON)



Amy Wechsler is a study in 
luxury meets down-to-
earth realness. New York.

By: Katie Becker
Styling: Leah Faye Cooper
Photography: Alec Kugler

A
s if it 's not head-turning 
enough to be named the official 
skin-care advisor for CHANEL 

beauty, let us share a list of other 
reasons why Amy Wechsler, MD will 
surpr ise you.  She's  not  only a 
d e r m a t o l o g i s t ,  s h e ' s  a l s o  a 
psychiatrist (which makes perfect 
sense when you think about that 
mind-beauty connection we all have; 
in fact, she wrote a book titled The 
Mind-Beauty Connection). And with a 
double MD and a closet filled with 
CHANEL on the Upper East Side of 
Manhattan, you might not guess that 
she was the only girl on her Little 
League baseball team growing up—“I 
wanted to be a baseball player before I 
realized that there were no girls in 
Major League Baseball”—that she 
plays the drums and has a kit inside 
her closet, or that she has a ton of 
vintage band t-shirts in her closet 
alongside her favourite designer 
pieces.

What you might guess correctly by 
looking at her pictures, however, is 
that people still ask her about her 
skin-care routine. “People ask me 
what I use on my skin every day,” 
Wechsler says. “Like when I'm putting 
sunscreen on in the plane.” We can 
report that after sitting in her offices 
getting treated ourselves, you will 

never meet another dermatologist who 
will speak to you with more care and 
consideration. She's also fixed skin 
issues that have made remarkable 
changes to our quality of life. We've 
shed tears in those offices!

“When I connect with a new patient, 
they say to me, 'You're so real!'” says the 
newlywed—she got married last 
summer—who was a single mom for 
years. “People might read things about 
me and expect one thing. The office is 
kind of fancy, and CHANEL sounds 
really fancy, but I am just a woman. I'm a 
mom, a doctor, a friend, a wife, a 
daughter. I grew up in Queens in a small 
a p a r t m e n t .  I  h a d  ve r y m o d e s t 
beginnings. I just care about everyone, 
anywhere. I just want to relate to 

people, and I think I can relate to all 
different kinds of people and ages.”

That said, and all said beautifully, we still 
want to see some of that CHANEL. And 
Valentino. And that Carolina Herrera 
wedding dress of hers. Oh, and those 
drums! See below for our tour of the 
double doctor's closet.

“I'm a dermatologist and a psychiatrist. I 
really try to take care of the whole 
person. I still feel like it's such a privilege 
to be able to take care of people and 
spend time and get to know them. The 
relationship with skin and psychology is 
really strong. It's connected in both 
directions.”
Top, skirt, and jacket, Valentino

“I've been fortunate to work with 
CHANEL for over seven years. Whenever 
I have an event with CHANEL—a press 
event, a meeting, a meeting in Paris, a 
meeting here—I always want to be 
representing the brand in a beautiful 
way. And the sort of cropped jackets and 
more short sleeves—I can work in those.”
Jackets and bag, CHANEL. T-shirts, 

Top, skirt, and jacket, Valentino.

CHANEL'S 
DERMATOLOGIST 
HAS AN 
EXHIBIT'S 
WORTH 
OF THE 
DESIGNER 
(AND A DRUM 
SET) IN HER 
CLOSET.

Top and jacket, Valentino. Watch, Rolex.

“I own about a dozen CHANEL bags. I 
feel like they'll last forever. I have some 
work bags, I have smaller bags, I have 
bags that I can take from a meeting to 
a  d i n n e r .  T h e y  l i t e r a l l y  f e e l 
indestructible.”
All CHANEL.

Jacket and skirt, Valentino.

“I don't have that many evening 
things. I'll make the error of buying too 
casual things sometimes. So for me, 
the Bvlgari [has] been like a go-to 
evening bag, and I love it, I love the 
color. I do love The Row, I think they're 
really smart and great. I really love 
their cashmere sweaters. And I have a 
pair of cashmere pants and sweaters, 
they're just so cosy.”
Bags, Bvlgari and CHANEL. Top, 
CHANEL. Shoes, The Row.

“There's no way I can work in heels. I'm 
on my feet at least 10 hours a day, and 
I've had a bunch of orthopaedic 
surgery, so I always wear flats to work.”
Shoes, CHANEL.

“I always have sunscreen laying around. 
I apply it right before I leave the house or 
when I'm on a flight. [This one is] so 
small, it fits in every bag. Sno-Caps are 
my go-to movie snack—I usually bring 
them with me. That's a new passport. It 
has extra pages because I ran out of 
spots on the old one. I love traveling. For 
work travel, I go to Paris for CHANEL 
meetings, and I'm on a board of a 
p h a r m a c e u t i c a l  c o m p a ny w h i c h 
t y p i c a l l y  m e e t s  i n  C a n a d a .  B u t 
otherwise, I try not to do a lot of work 
travel because I've been a single mom 
for years and I just want to be home with 
the kids. So otherwise, the rest of the 
travel is for fun.”

Shoes and bag, CHANEL

“I have big feet. I guess a 10.5 to 11, 
depending on the shoe.”
Dresses, left to right, Yves Saint 
Laurent, Reed Krakoff, Celine. Shoes, 
Gianvito Rossi. Bag, Loewe.
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“I thought the drums were amazing. 
We all had to choose an instrument in 
fourth grade, and I chose drums, and 
my parents totally supported me. I 
played from when I was nine until I left 
for college, but the problem with 
drums is that they're not very portable, 
and since col lege,  I 've l ived in 
Manhattan. About 10 years ago, I really 
missed playing, and I brought the 
electric drum set that you see in my 
apartment, because unless you put on 
headphones, it's really not loud. If you 
put on headphones, it sounds like 
regular drums.”

Jacket, pants, and shoes, Chanel.

“These were from the CHANEL show 
in Dallas. I get invited to all of the 
shows, which is so lovely. I've been to 
a few in Paris, I went to one in Dallas, 
and I went to one here in the Armory.”
Skirt and boots, CHANEL

“I'm a huge Yankees fan—since I can 
remember. My dad was, too. We had 
season's tickets that we shared with 
other families in the upper deck behind 
home plate in the old Yankee stadium 
for a few years growing up.”
Bracelet, Tom Binns.

“I was a tomboy. I chose things that 
weren't mainstream 'girl' things at the 
time in the '70s and early '80s.”
Jacket, pants, and shoes, Chanel.

“This is one of my favourite CHANEL 
dresses. I wore it to the first show I 
went to in Paris—couture in July. The 
gold is wheat—one of Coco CHANEL's 
symbols.”
Dress and bag, CHANEL

“That's my wedding dress.”
Dress, Carolina Herrera

“I thought the drums were amazing. We 
all had to choose an instrument in 
fourth grade, and I chose drums, and my 
parents totally supported me. I played 
from when I was nine until I left for 
college, but the problem with drums is 
that they're not very portable, and since 
college, I've lived in Manhattan. About 
10 years ago, I really missed... Read More

Jacket, pants, and shoes, Chanel.

“Those jars in my kitchen were 
supposed to be for flour and sugar, but 
they are too small, and I bake a lot, so I 
put candy in them. My kids thought it 
was cool and loved it, and their friends 
thought it was awesome. It gives color 
to the kitchen, too.”
Necklace and bracelet, CHANEL

“I never drink coffee, I don't like it. I've 
always loved tea. I drink a black 
breakfast tea in the morning and then 
switch to green tea in the afternoon. I 
buy tons of tea when I'm in France. I 
find Japanese teas in New York. I really 
wanted to put tea in the CHANEL 
Solution 10 because of all of the good 
science behind tea and how it stops 
oxidative stress and is soothing.”
Jacket, pants, and shoes, Chanel.

Jacket, pants, and shoes, Chanel.

“I love cereal. Everyone always thinks 
they're for my kids, but they're mostly 
for me! I think they're fun to look at, 
happy, and colorful. I eat healthy 
cereal during the week, and on the 
weekends, I'll let myself have a little 
Lucky Charms.”

Shoes, Givenchy, CHANEL, Celine. Bag, 
Hermès.

“I wanted to be an astronaut after I 
wanted to be a baseball player, and so 
I always wanted to go to the moon or 
to outer space. When Karl and 
CHANEL did that space-themed 
collection, I thought, 'Oh my god. I 
have to have one of those bags.'”
Boots and bags, CHANEL

Jacket, Alaïa. 
Top, Proenza Schouler. 
Skirt, Valentino. 
Sandals, Chanel.

“I found [the gold skirt] on sale. It adds a 
little edge. You know, I work on the Upper 
East Side, I live on the Upper East Side, 
m a y b e  t h e  s t e r e o t y p e  i s  a  b i t 
conservative, but I have that edge to 
me—the rocker in me.”

Skirt, CHANEL. Shoes, left to right, Aquazzura, 
CHANEL, Gianvito Rossi.

Jacket, Alaïa. Top, Proenza Schouler. 
Skirt, Valentino. Sandals, Chanel.
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“That's my snack cabinet. I don't eat 
that stuff, I've just always been of the 
mind-set that if I have it around for my 
kids, they would never gorge on it. It 
wouldn't be something special that 
they would have to sneak it or overdo 
it. It's just always been around. And it 
worked totally, 100 percent.”

Bags, CHANEL. 
Skirt, Derek Lam.

“I'm a huge lover of t-shirts, I've always 
been. I wish I had some of my old ones 
from high school, my concert tees. I 
was always a tomboy growing up, and I 
also liked t-shirts to express myself. 
And I play drums, as you saw, so I've 
got some concert ones. I usually pick 
up t-shirts as I'm shopping. Now I buy a 
lot of them online. If a patient has a 
super-cool t-shirt, I might ask them 
where they got it.”
Sneakers, Adidas

“I don't typically wear color like that, but I thought I'd give it a try. I wore it to give 
a talk at The Wing.”
Dress and belt, CHANEL

Jacket, Alaïa. 
Top, Proenza Schouler. Skirt, Valentino. 
Sandals, Chanel.
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FELICITY JONES  WEARS A DIANE VON FURSTENBERG 
WRAP  DRESS AND A YSL-INSPIRED SUIT AS RUTH
BADER GINSBERG IN 'ON THE BASIS  OF SEX'.

"She was always stylish," 
says costume designer
Isis Mussenden about 
the real RBG.
FAWNIA SOO HOO

Warning: Mild spoilers for 'On the Basis of Sex' 
below.

Ruth Bader Ginsberg is a trailblazer, 
role model and American hero, who 
made history as the second female 
justice on the Supreme Court of the 
United States. She's a style icon, too — 
astutely (and chicly) accessorizing her 
eminent black SCOTUS robe with 
statement earrings, protective lace 
gloves and notable neckwear. Her 
famed s i lver crysta l-accented 
"Dissent" and gold embell ished 
"Majority Opinion" collars famously 
prove that fashion can be effective 
messaging and soft political tools. 
Director Mimi Leder's RBG biopic "On 
the Basis of Sex," which opens on 
December 25, not only depicts the 
landmark case that set the stage for 
G i n s b e r g ' s  h i s t o r i c  S C O T U S 
appointment in 1993, but also the 
origin story of the now-Justice's 
personal style.

"I learned a very lovely thing," says the 
fi l m ' s  c o s t u m e  d e s i g n e r  I s i s 
Mussenden, who studied imagery and 
d o c u m e n t a t i o n  o f  G i n s b e r g 
throughout the decades to learn her 
approach to style and then narrow 
down to the '50s and '70s detailed in 
the film. "She followed the trends of 
fashion — appropriately — for her 
standing and in her own somewhat 
conservative way. But she was always 
stylish and connected to styles of the 
time. She had shoulder pads in '80s 
and huge double breasted suits in 
'90s. She had beautiful '50s dresses 
and a little bit of Jackie O. in her in the 
early '70s — another iconic woman on 
the Upper East Side at the time."

Along with looking through family 
photos from Ginsberg's nephew and 
the movie's writer, Daniel Stiepleman, 
Mussenden scored the holy grail of 
research material: a 1956 Harvard Law 
yearbook. "It really told the story of 
Harvard [Law School at the time]," says 
Mussenden. The piece of history 
helped her introduce Ruth (Felicity 
Jones) in the opening scene, plus her 
majority white male cohorts, her few 
female classmates, her professors — 
including a very anti-Jack McCoy (Sam 
Waterston) — and upperclassman and 
devoted husband Martin "Marty" 
Ginsberg (Armie Hammer).

Ruth Bader Ginsberg (Felicity Jones) enters 
Harvard Law School. Photo: Jonathan 
Wenk/Focus Features

Mussenden wanted Ruth to wear a 
suit-type look to coordinate — and 
contrast — with the "very Brooks 
Brothers" dark suiting of the near-
majority male classmates as they all 
excitedly walk into the Harvard 
auditorium. But the women's "power 
suit" of the '80s was still far on the 
horizon. The costume designer also 
wanted to establ ish the future 
Justice's own confident sense of style 
which veered toward "feminine" 
s i lhouettes.  "That  was a  great 
testimony to being such an incredibly 
strong, strong woman — and staying 
feminine," says Mussenden, who also 

designed the nipped-waist '60s 
wardrobe in the final season of 
"Masters of Sex."

So she custom-designed a cornflower 
blue Dior New Look-inspired fit-and-
flare dress, with an intricate neckline 
perhaps foreshadowing the famed 
SCOTUS collars, and matching jacket. 
"The movement of the skirt was really 
important to me," says Mussenden. "I 
knew the camera was going to go low. 
There was a lot to say in the fullness of 
that skirt on that dress." Blue also 
establishes a consistent palette and 
Ruth's frequently-worn pin from her 
mother, which thread through the 
movie.

The movie jumps forward to the early 
'70s in Manhattan, where Marty is a 
successful tax attorney and Ruth, 
unable to find a position at a law firm 
because of sexism, teaches at 
Rutgers University in New Jersey. 
"She's a mom to two kids. She's 
working. She's teaching. She's got a 
husband. She had a lot going on in an 
era where everybody said, 'You should 
just stay home and take care of your 
kids," explains Mussenden. "So her 
clothes reflected the simplicity of 
what it needed to be just to get 
through the day."

Highlights of Ruth's '70s wardrobe 
include graphic, short-sleeve knit 
top-and-skirt sets to teach, expertly-
tied silk printed scarves and a silver 
and pearl-embellished brocade shift 
dress for a soirée at Marty's boss's 
swanky apartment. When she takes 
on the ground-breaking tax case, 
w h i c h  —  s p o i l e r  —  m a d e 
discrimination on the basis of gender 
unconstitutional, Ruth has to prepare 
for her courtroom debut. Working with 

COVET MAGAZINE | 158

COVET 



her childhood sleep-away camp friend 
and now ACLU lawyer Mel Wulf (Justin 
Theroux), she holds a moot court in 
her living room to prep — and wears a 
printed Diane Von Furstenberg wrap 
dress to further emphasize the 
feminist messaging.

The vintage dress, which Mussenden 
bought online for $80, fit the bill to 
both make a strong statement and 
feel appropriate for Ruth hosting such 
"distinguished" guests in her own safe 
space. But those with fashion history 
k n o w l e d g e  m i g h t  n o t i c e  a n 
anachronism: Von Furstenberg 
launched her iconic wrap dress in 
1974, two years after the scene would 
have taken place. But Mussenden is 
"owning it."

“You know what a strong dress it was," 
she explains. "You know how strong 
Diane Von Furstenberg is — as a 
person, as a philanthropist, as an 
activist. It felt so right that I just went, 
'nope, I'm using it!' Even if the time was 
off."

Ruth in a vintage DVF dress with Marty, in his 
signature short sleeve button-down, looking on. 
Photo: Jonathan Wenk/Focus Features

Mussenden looked to  another 
legendary designer to illustrate 
Ruth's entry into the courtroom to 
argue the landmark case. She and 
director Leder didn't think a dress 
would be appropriate, but weren't 
particularly keen on the popular 
suiting styles of the early '70s, either. 
"They couldn't have been uglier. They 
really were — honest to god — ugly, 
ugly, ugly, all boxy," Mussenden 
laughs. So she "dug and dug and dug" 
into her research and came across an 
ivory Yves Saint Laurent skirt suit 
authentic to the period to recreate 
into the black and white-piped and 
ribbon-belted suit for the scene. 

"She's in the courtroom for the very 
first  t ime and what do people 
associate with RBG?" she asks. "Her 
black robe and her white collar today. I 
wanted to connect her robes and her 
judicial future in that room."

The end of the movie bookends the 
b lue  theme introduced in  the 
beginning — starting with Jones as 
Ruth triumphantly walking up the 
courthouse steps in a custom-
designed color-blocked, longline 
jacket-and-dress set in an authentic 
'70s silhouette. But then the ultimate 
finale moment: the Real Ruth Bader 
Ginsberg walks up the steps of the 
United States Supreme Court.

Marty Ginsberg (Armie Hammer) and Ruth. 
Mussenden custom-made Harmmer's costumes, 
including some ties in order to fit the 6' 5" actor. 
Photo: Jonathan Wenk / Focus Features

The open-secret  cameo wasn't 
confirmed until close to shooting, but 
Mussenden had to be prepared with 
looks for the Justice, just in case. 
Producers init ial ly suggested a 
c u s t o m - m a d e  e n s e m b l e ,  b u t 
considering the number of fittings 
required, that wasn't an option 
G i n s b e r g 's  b u s y s c h e d u l e .  S o 
Mussenden shopped a selection of 
contemporary pieces for the Justice to 
make a final decision (see what I did 
there?). 

"I believe it's a Tahari dress and a Max 
Mara jacket — so pretty," the costume 
designer says, about the navy swing 
coat and matching dress underneath. 
"I had many, many other things, but I 
knew that was going to be it. When we 
looked on the rack, [Justice Ginsberg] 
asked me which one I thought [she 
should wear]. I said, 'This dress and this 
jacket,' and she goes, 'I was thinking 
the same thing.'"

Mussenden provided a selection of 
scarves and brooches — carrying 
through the theme of wearing her 
mother's pin — for Ginsberg to select 
from, too. Prior to the shoot, the 
costume designer also sent her a pair 
of vintage lace crochet gloves, which 
Ginsberg decided to wear for the 
movie.

"It was really an honour. We went into 
her chambers at the Supreme Court 
and helped her get dressed," says 
Mussenden. "We gave her a little bit of 
makeup and we were on our way."

Photos: 
Jonathan Wenk/Focus Features

'On the Basis of Sex' opened in theatres 
on Tuesday, Dec. 25 2018.
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And she always looks 
amazing on Instagram.

By: Katie Becker

Photography: Jake Rosenberg

Makeup ar�st Nikki DeRoest is a 
master at star�ng over. While 
today, with a following of 185k, 
DeRoest populates our Instagram 
feed with images of her celebrity 
c l i e n t s — R o s i e  H u n � n g t o n -
Whiteley and Hailey Bieber—plus 
tutorials on a jaw-droppingly 
photogenic face, DeRoest actually 
started out doing hair. She even 
owned her own salon, assisted 
famed stylist Howard McLaren, and 
moved ci�es four �mes in search of 
new pursuits. But if she's palling 
around with Rosie these days, 
you'd assume DeRoest had to start 
clawing up the makeup-ar�st food 

chain from day one, right? As we 
learned when we interviewed the 
ar�st and Global Makeup Ar�st for 
B a re M i n e ra l s ,  d o n ' t  a s s u m e 
anything—she's a mul�-talented 
beauty industry chameleon with 
even more surprises in the pipeline 
for 2019. See below for our convo 
with the triple-threat makeup 
a r � s t / h a i r s t y l i s t / i n fl u e n c e r, 
including her all-�me favourite 
products in her kit.

NIKKI 
DEROEST 
IS THE 
MAKEUP
ARTIST ON 
SPEED DIAL 
FOR ROSIE 
HUNTINGTON
-WHITELEY.

How did you first get into beauty?

“I grew up in Washington State and then went to a 

business school in Salt Lake City. I was raised in a 

Mormon family, so my parents really wanted me 

to go to a church school, but I always knew I 

wanted to do beauty. We grew up cra�ing and 

m a k i n g  t h i n g s ,  a n d  m y  m o m  w a s  a 

hairdresser—we had a salon in our house. I was 

born into a salon, basically. From the �me I was a 

baby, I would sit in her clients' laps while she put 

perms in their hair because it was the eigh�es. I 

started buying Bobbi Brown books when I was 11 

or 12; I always cut my friends' hair in school and 

did everyone's makeup for dances. A�er a year of 

business school, I quit, and I got an appren�ceship 

with an amazing hairstylist and worked in the 

beauty department at Nordstrom. I started at 

S�la, Bobbi Brown, and CHANEL. It was cool 

because I learned beauty on real women, not 

supermodels.”

But you ended up going into hair?

“I decided to go full-�me into hair. I worked my 

way up at a local salon and eventually started my 

own private studio in Salt Lake. I was probably 25 

at the �me. Through Bumble and bumble, I built a 

rela�onship with Howard McLaren—we were 

basically handwri�ng le�ers to each other in the 

mail. Then one day I just shot out of bed in the 

middle of the night and knew I was done with Salt 

Lake and knew I could be doing editorials and 

celebri�es. Howard had moved to L.A. to start 

White House, which was the beginning of R+Co, 

basically. I booked a �cket to L.A. to have a 

mee�ng with him, and said, 'I want to work with 

you,' and he said, 'Yeah, OK.' [Laughs] I closed up 

everything in Salt Lake, moved to L.A. and got an 

apartment in Koreatown, but I would s�ll work 

back in Salt Lake four days a month to make 

enough money to afford to live in L.A. I was 

literally ea�ng tuna fish out of a can. I didn't even 

have internet. But I never had any fear—like 



How did you first get into beauty?

“I grew up in Washington State and then went to a 

business school in Salt Lake City. I was raised in a 

Mormon family, so my parents really wanted me 

to go to a church school, but I always knew I 

How did you decide to switch to 

makeup?

“When I was on set, I realized what I 

was truly the most excited about was 

makeup. I was burnt out on hair a little 

bit. I just wanted a different outlet to 

express myself. So I started to build 

out  a  k i t ,  which is  why today, 

whenever I have extra product, I 

always want to give it to aspiring 

makeup artists because I know what 

it's like to not have any money and 

need stuff. I had to find lower-budget 

productions that needed someone 

who could do both hair and makeup. 

But I felt confident because I knew 

what I was doing and had a talentZ for 

it. It's funny because now people don't 

really know that I'm low-key a really 

good hairdresser.”

How did you build the following you 

have now?

“After I had been in L.A. for two and half 

or three years, I met Chiara—the Blonde 

Salad—and then Candela Pelizza. I knew 

Candela for like, 20 minutes when she 

invited me to live in her guest house in 

Italy. I thought she wasn't really being 

serious, but the day before I left to go 

back to L.A., we had an aperitivo, and 

asked me when was I going to move 

here. And I did it.”
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How did you decide to switch to 

makeup?

“When I was on set, I realized what I 

was truly the most excited about was 

makeup. I was burnt out on hair a little 

bit. I just wanted a different outlet to 

express myself. So I started to build 

out a kit, which is why today, whenever 

I have extra product, I always want to 

give it to aspiring makeup artists 

because I know what it's like to not 

have any money and need stuff. I had 

to find lower-budget productions that 

needed someone who could do both 

hair and makeup. But I felt confident 

because I knew what I was doing and 

had a talentZ for it. It's funny because 

now people don't really know that I'm 

low-key a really good hairdresser.”

How did you build the following you 

have now?

“After I had been in L.A. for two and 

half or three years, I met Chiara—the 

Is that going to become a reality?

“Kind of like having a baby, it's never 

good timing, but I finally decided I'm 

doing it with my business partner, 

photographer David Roemer. I think 

beauty in 2019 is not all about one line, 

it's about a lot of fantastic products 

from all different lines, and we all play 

together. I'm launching a couple 

products at a time; my first ones are an 

innovation in formula, it's never been 

done, but it can also be used with other 

products. It's called Roen Beauty.”

Do you have personal life mantras?

“I've always told myself: What's the 

worse that can happen? If I fall on my 

ass, I have a family that will take me 

back. I always knew I had to try. I also 

think it's important to check your ego at 

the door and be a lifelong learner. When 

you approach things without ego, 

people want to work with you.”

What are your favourite skin-care 

products?

“CHANEL La Solution 10 is great for 

sensitive skin, and it's chic, as well. The 

Hydra Beauty Mist comes out really 

beaut ifu l ly.  Vasel ine,  I  know i t 's 

controversial, but for me, it's a major hero 

product. My facialist, Lynn, got me onto it 



Is that going to become a reality?

“Kind of like having a baby, it's never 

good timing, but I finally decided I'm 

doing it with my business partner, 

photographer David Roemer. I think 

beauty in 2019 is not all about one 

line, it's about a lot of fantastic 

products from all different lines, and 

we all play together. I'm launching a 

couple products at a time; my first 

ones are an innovation in formula, it's 

What about the all-time best makeup?

“To me, the Shiseido lash curler is the 

best ever for my flat almond-shape 

eye, but if you have a more curved eye, 

I would say Kevyn Aucoin. RMS Living 

Luminizer is always good for a non-

shimmery glow. For mascara, I always 

think drugstore mascara, like L'Oréal, 

is really good. All my powder shadows 

are Tom Ford—they do the most 

incredible color combinations, and I 

love the packaging. The Soleil Tan de 

CHANEL is the hero of all bronzers; the 

consistency is incredible, I always use 

it with a big kabuki or dome brush. 

C H A N E L b r u s h e s  a r e  a l s o  m y 

favourite. The Marc Jacobs liners you 

have to use quickly, but these are my 

go-to for interesting color and strong 

payoff, and they stay. I love lip balms, 

especially Pat McGrath, CHANEL, and 

Giorgio Armani NeoNude.”

As a makeup artist for BareMinerals, 

what are your favourite products from 

them?

“BareMinerals BareSkin Concealer and 

Complexion Rescue are favourite 

products from the brand—it just looks 

like skin—and I also love the classic 

BareMinerals powder because you can 

g e t  i n c r e d i b l e  c o v e r a g e  o v e r 

breakouts, and it will actually go over 

the top of a blemish.”

COVET MAGAZINE | 163

COVET 

COVET MAGAZINE | 164  

COVET 

Introducing Shiffon Co.

By: Amanda Randone

When your jewellery is coiled around 

the fingers of goddesses like Serena 

Williams, Michelle Obama, and Emma 

Watson,  you know you're doing 

something right. And if that same 

j e w e l l e r y  i s  h e l p i n g  f e m a l e 

entrepreneurs all over the world 

succeed, well...shouldn't we all be 

wearing it?

Shilpa Yarlagadda certainly thinks so. 

The Harvard student navigates her 

way through demanding computer 

science courses as effectively as she 

does the Diamond District—now 

familiar territory since the 2017 launch 

of her fine jewellery brand, Shiffon Co. 

The adjustable design of the line's 

signature Duet Pinky Ring features 

two stones, symbolizing a cycle of 

mutual support among women that 

Yarlagadda believes is the foundation 

for a new generation of entrepreneurs. 

This brand ethos comes to fruition in 

the form of a social-minded business 

model, where up to 50 percent of 

Shiffon Co. profits directly fund seed 

grants for female-led or female-

advancing start-ups.

Shiffon Co.'s network of powerful 

w o m e n  w h o  a r e  “ w e a r i n g  t h e 

c h a n g e ” — Y a r l a g a d d a ' s 

motto—continues to expand, and 

you're invited to join. Here's how the 

little pinky ring that could found its 

way to the Golden Globes, the Oscars, 

and beyond.

The idea for Shiffon Co. is rooted in 

female empowerment:

Shilpa Yarlagadda (Founder): “Fine 

jewellery is a powerful storyteller for 

women, and my team and I are on a 

mission to communicate something 

that we know is really important to 

young women right now: gender 

equality. This is something I've always 

been passionate about, and I wanted 

to do something to uplift women. In 

my mind, a social-enterprise fine 

jewellery line was the perfect way to 

make an impact and bridge the 

funding gap female entrepreneurs 

face.”

This mission involves providing young 

entrepreneurs with capital to pursue 

their dreams:

SY: “When we created Shiffon Co., we 

a l s o  c r e a t e d  T h e  S t a r t u p  G i r l 

Foundation, our non-profit arm, which 

is a 5013c dedicated to funding female 

e n t re p re n e u r s  a n d  c o m p a n i e s 

empowering women. Every time the 

Startup Girl Foundation provides a 

seed grant for a company, it gets a very 

small percentage of equity in the 

company it has funded. Since this 

equity is held by a non-profit, it can one 

day be converted to cash flow and fund 

the next generation of entrepreneurs 

empowering women. Essentially, the 

companies we are funding through the 

foundation are also paying it forward.”

And people are really getting behind 

this message:

Sarah Slutsky (Creative Director): 

“The jewellery, specifically the pinky 

ring, is a symbolic piece that carries 

many of the values that millennials 

resonate with. It stands for mutual 

support, respect, love... When you see 

someone wearing the pinky ring, you 

immediately know that this is a person 

who cares about the greater good and 

values being a part of a network that 

enables others to achieve individual 

successes.”

It also means they're in the Girl 

Gang:

SY: “Our Girl Gang is the community of 

women who have Duet Pinky Rings and 

are wearing the change. We noticed 

how important it is for women to 

support one another and to foster this 

culture, so we set out to create a 

community for them.”

THE MICHELLE OBAMA–APPROVED
JEWELRY BRAND YOU NEED 
TO KNOW ABOUT.

#BRAND NEW



SS: “When you purchase a Shiffon Co. 

pinky ring, you are deciding to wear an 

outward symbol of love and support.”

Serena Williams, Michelle Obama, 

Nicole Kidman, and Emma Watson are 

in it too, to name a few:

SY: “Serena and Michelle have moved 

mountains for generations of women 

to use their voices and platforms to 

create more opportunities and honest 

c o nve r s a t i o n s .  Th ey a re  s u c h 

powerful women who care deeply 

about supporting other women, so I 

think the Duet Pinky Ring was an 

accessory that really aligned with 

their own values as global citizens. It 

was natural for them to join this 

movement and our Girl Gang when 

they heard about it.”

SS: “I believe we are living in a time 

when it is more important than ever to 

realize individual success is group 

success. The more we do to enable 

and empower others, the better our 

world becomes. Most successful 

women have had a team of people 

around who believe and support 

them. I think it is these women who 

already understand how valuable it is 

to lift others.”

They were in a Home Depot when they 

heard about Emma Watson wearing a 

Duet Pinky Ring on her press tour for 

Beauty and the Beast:

SY: “I was buying cabinets and a shoe 

rack for the home office with our 

founding team. We were at the front of 

the line at the Home Depot in Flatiron 

when we heard the news, and we 

shrieked so loudly in excitement that 

the store clerk actually asked us to 

step aside until we calmed down.”

People they'd love to see join the gang:

SS: “I hope Michelle Obama keeps it on 

every day! Also: Cate Blanchett, Malala 

Yousafzai, Oprah, Elizabeth Warren, 

Nancy Pelosi, Whitney Wolfe Herd, Jen 

Rubio, my mom, my grandma.”

Balancing entrepreneurship with a 

Harvard undergrad:

SY: “My mentor, Celine Khavarani, 

once told me that she believes you can 

have it all, but you can't have it all at 

once. That's why it's important to 

prioritize based on what's important at 

that time. It's made me reflect on what 

I  va l u e  m o s t  f r o m  my c o l l e g e 

experience and what I need to do to 

make sure Shiffon can be at its best. I 

know I can't have every part of the 

ideal college experience while also 

running the company, but I can have 

the parts of it I value the most.” 

 

Top photo: Courtesy of Shiffon Co.
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 OF THE 
SPRING 
2019 

SEE ALL

Browse the entire 
seasonal offering 
as it comes in.

Kendall Jenner 
for Roberto 

Cavalli Spring 2019.
Photo: Mert Alas 
& Marcus Piggott

ow does the fashion industry 

Hheat  things up when the 
weather outside is frightful? It 

releases a series of sun-drenched ad 
campaigns containing lightly dressed 
top models posing in the desert. While 
it is a little early to be thinking about 
baring our legs, luxury brands like to 
get us thinking about and lusting after 
their warm-weather wares months 
before they're appropriate to wear. 

With that in mind, enjoy the stunning 
Spring 2019 visuals below. And be sure 
to keep checking back as they 
continue to roll out.

AD 
CAMPAIGNS.
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Bella Hadid for 
Versace Spring

2019.  
Photo : 

Steven Meisel
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Shalom Harlow for 
Versace Spring 

2019. Photo: 
Steven Meisel
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Kendal Jenner for 
Roberto Cavalli 

Spring 2019. 
Photo: Mert Alas and 

Marcus Piggott

Kendal Jenner
 for Roberto 

Cavalli Spring 2019. 
Photo: Mert Alas and 

Marcus Piggott
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#DESKSIDE

BARRIERS FOR
BLACK WOMEN.

A conversation with 
Abena Boamah, 
founder of Hanahana 
Beauty.

By: Nandi Howard

Photography: Alec Kugler

I
t's been a long time coming for the 

beauty industry to expand beyond 

its black-and-white complex, but 

we can thank brands like Hanahana 

Beauty for catering to a community 

who has felt left out of a billion-dollar 

industry. From hair products to 

makeup goodies, black women spend 

nine times more on makeup and hair 

than any of their peers .  Whi le 

companies have now just started 

(sigh) to put two and two together, the 

earned capital from this community 

has sparked a number of beauty 

products emerging that cater to black 

women. Then there comes this 

confusion about what to purchase, 

because although you do want to buy 

the best products, it is equally 

important to support brands who care 

about their consumers.

While I  was interviewing Abena 

Boamah, founder of Hanahana Beauty 

and daughter of two Ghanaian natives, 

w e  s t a r t e d  t a l k i n g  a b o u t  t h e 

importance of supporting brands who 

go the extra mile to live their mission. 

She herself was born in the States but 

lived in Ghana as a child and is 

currently residing there in hopes of 

gaining her Ghanaian citizenship, as 

well as scoping out natural products 

for her brand, Hanahana Beauty. After 

doing extensive research in Ghana, 

avocado oil, lavender, and mango 

butter are a few of the ingredients she 

uses in her lotions, scrubs, and lip 

balms, but while chatting with her on 

the phone, we got to talking about so 

much more.

On how Hanahana started:

“I was teaching, and I was having these 

conversations with the students about 

what they're eating—Hot Cheetos, 

especially—and using on their bodies. 

And they asked me what did I use on my 

body, and I remember looking at these 

products, and I didn't know what was 

really in there. My mom used to make 

shea, but I didn't like it because it was 

hard, and then I saw white women 

making shea butter, and I was like, I can 

make my own thing. The recipes I found I 

didn't think were actually working for my 

skin, so I did the research on the oils and 

the ingredients. It kind of started from 

there, and that was three years before I 

started Hanahana Beauty.”

How special it is to her to cater to 

black women:

“It just is really natural. When I made the 

products, the intention was to make it 

for my skin. Black women inspired me to 

create the product, and that is who the 

product is for. I think when products are 

made, black women are not thought of. 

Now we are [being thought of] for 

capital reasons and marketing reasons, 

but I don't think black women are 

intentionally thought of. For me, it 

wouldn't make sense to not have black 

women be representative in our photos, 

because at the end of the day the 

people making our products are also 

black women. It's about the fact that I 

have a privi lege, and I  think it 's 

important for us to be transparent 

about who is making the product and 

who is behind the product. I don't think 

the beauty industry does that as much.”

On how she finds ingredients to 

cater to different skin types:

“Shea butter is for everyone. Avocado 

oil has protein, and that means that it 

strengthens your skin and hair. It also 

works for everyone. I look at what the 

ingredient does. The science of melanin 

and what it does has to be thought of 

when creating these products.”

O n  h o w  t o  c h o o s e  b r a n d s  t o 

support:

“Not everyone is genuine. I think it's 

about the mission and who's behind it. 

We have to also give brands the 

chance to learn and change, but as a 

consumer, it's hard to tell if it's genuine 

or not. If I am going to make a brand, I 

am going to make it authentic and 

purposeful, because that's what I want 

to be as a person. Being able to work 

with brands like Glossier and see how 

they interact, I'm like wow, they are 

showing me who they really are. A 

company that is run by a white woman 

can be multifaceted, and why can't a 

black small business turn into that? 

For me, I want to be big, I don't want to 

be a small business for the rest of my 

life. Why not elevate and expand?”

On Hanahana Beauty products:

“We have the Shea Body Butter, I use 

that all over my body after the shower 

and in my hair. It's the consistency, and 

it's fluffy, and it's nice to go in your hair 

and do your twist-outs, but you can 

also use it on your skin. The Shea Balm 

is for your lips, but in the summer this 

girl  told me she uses it for her 

eyebrows [laughs]. I love using the 

E x f o l i a t i n g  B a r ,  a n d  i n  t h e 

summertime, it's great if you don't 

want to use a lot of shea. Our Black and 

Brown Scrub is new, and I've been 

THIS 
SKIN-CARE
BRAND IS 
BREAKING 
BEAUTY 

working on that for two years. That has 

a natural black soap, which is ashes 

from plantains in Ghana, and shea, and 

it has brown sugar. It's a really nice 

scrub.”

Her everyday routine:

“Out of the shower, I use Shea Butter. If 

I'm feeling luxurious, I use the bar. 

Washing my face, I definitely use the 

Black and Brown Scrub. Getting ready, 

I can use the shea butter on my face in 

the winter, but I really like to use jojoba 

oil on my face. If I 'm not doing 

anything, I can go out, and I feel really 

good in that. If I want to put mascara 

on, I use the orange blush from 

Glossier and then shea balm for my 

lips, and I put lip gloss over.”

ore than ever, brands are 

Mcoming clean about where 

they source their materials 

and how they manufacture their 

products. Tiffany & Co. is the latest to 

step up, opting to be more transparent 

about where it sources its diamonds. 

Upon purchasing from Tiffany & Co., a 

certificate will include the origin of all 

newly mined diamonds. 

Tiffany's chief sustainability officer, 

Anisa Kamadoli Costa, and senior vice 

president for diamond and jewellery 

supply, Andy Hart, initiated the Diamond 

Source initiative. “We are ushering in a 

new era of transparency for diamonds. 

This is something we have long been 

working on — the sustainable, vertical 

integration of our supply chain,” 

Kamadoli Costa said. “It's the first step in 

the process.” The next step for the 

company is to provide the same 

transparency for its colored jewels. Hart 

said that it is challenging to trace the 

source of where colored jewels come 

from, but they are determined.

Tiffany's announcement comes at a 

critical time in the diamond jewellery 

industry. According to WWD, “The 

market for lab-grown diamonds is only 

strengthening — particularly among 

Millennials who are averse to diamonds' 

conflict-riddled past.”

B I A N C A R O D R I G U E Z

TIFFANY & Co. MAKES
 IT EASIER TO KNOW 
THE SOURCE OF 
YOUR DIAMOND.
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Plus, with Sonic the 
Hedgehog and 
Nobody's Fool releasing 
soon, Sumpter is about 
to have her biggest 
year yet.

A
 mark of something good is 

when you come back to it over 

and over again. And this is the 

third (count 'em) time we've made our 

way back to hang out with Tika 

Sumpter. It's always a good time, but 

never a long (enough) time. This 

round, we're in her suite in the iconic 

Fairmont Royal York hotel in Toronto 

talking about her newest film, The Old 

Man & the Gun. Sumpter stars in the 

delightful and charming bank heist 

movie (yes, there is such a thing) and 

what will be Robert Redford's final 

acting role, with award-winning 

figures like Sissy Spacek and Casey 

Affleck rounding out the cast. And if 

that wasn't a big enough deal, 

Sumpter has two other sure-to-be 

By: Noah Lehava
Photography: 
Renée Rodenkirchen

box-office hits, Sonic the Hedgehog 

and Nobody's Fool, set to premiere 

later this year. Below, we chat about 

how she's dabbling in different genres, 

what it was like being part of a film that 

paid homage to Robert Redford's 

career, and why her suite will always 

be a party ahead of a big premiere.

Can you set the scene of what it was 

like on set?

“It was like a small family. The whole crew 

shot a movie before this [film] together, 

so they knew each other, and I was the 

new kid coming in. I was so nervous. I 

came in, and they were so welcoming and 

warm. I just remember myself, Casey 

[Affleck], and David [Lowery] sitting in 

the backyard just talking, just kickin' it. It 

was real cool. It was easy.”

You can feel that through the screen...

“It's like your favorite blanket that you roll 

up [in]to. That's literally how I felt 

watching it when I saw it.”

How did it feel to be a part of Robert 
Redford's last film? It's quite 
significant:

“Robert Redford and Paul Newman are 
two of my favorite actors. The charm 
t h a t  y o u  s e e  i n  a l l  o f  t h e i r 
movies—they're smart, and Robert 
just has this thing where you want to 
watch everything he does. Not only is 
he beautiful, but he's thinking and he's 
quiet and he's calculated. To watch 
him on set, I was just... I couldn't 
believe that I was on set [with him]. 
He's an icon, it was surreal. He's so nice 
and loving and supportive, and I'm just 
happy [I could] be there.

“All the women are really strong in the 
film—they never nag, they just nudge 
and propel the men to figure out their 
lives. They always have the last word, 
and I love that David wrote that in. I 
hope that [the audience] enjoys it and 
has fun with it. It's like an homage and 
a love letter to Robert Redford and his 
career.”

You have Sonic the Hedgehog and 

Nobody's Fool coming out, too. 

Each is so different—do you like 

touching on multiple genres?

“I love that I don't just have to do one 

thing. Nobody's Fool is my first 

romantic comedy, and it's hilarious 

working with Tiffany Haddish and 

Whoopi Goldberg. I mean, it was 

awesome—on set [it] was just joyful, 

and everybody was happy to be there. I 

got to play this type-A character who 

has a list of what life is going to be, and 

then it totally goes out of whack. Life is 

malleable, it has to change. And then 

with my sister, it gets all crazy! That 

[film] was amazing to work on.

“Jeff Fowler worked under Tim Miller, 

who did the first Deadpool. This is his 

first film, so I'm super excited to be 

part of it. He's so smart. Sonic is lazy 

[laughs]. James Marsden and I play 

husband and wife, but I get in on the 

action with Sonic. Jim Carrey is also in 

it—he's playing Doctor Robotnik. I 

started in drama, and then now it's fun 

and comedy, so I'm glad I get a taste of 

all of those things.”

W i t h  s o  m a ny r e d  c a r p e t s  a n d 
appearances coming up, how do you 
prep for them?

“I have a good breakfast in the morning: 
an omelette with spinach, and water, 
because probably the night before I've 
had a few glasses of wine [laughs]. I 
usually never have time for baths, but I 
took a bath today and put some music 
on. Then my hair and makeup team 
comes in, we turn on some music, and 
it's like a little party.”

Do you have any mantras you say 
before you step out of the car?

“I'm literally like, 'God, please help me. 
Please help me get through this!' 
Everybody thinks it's glamorous, like, 
'I've got this!' I'm shaking in my boots 
almost having a heart attack. So there's 
none. If there's a glass of wine in the car, 
I'll take it! [laughs]”

Tags: Film & TV TIFF

TIKA 
SUMPTER
ON HER 
UPCOMING 
ROLE IN 
ROBERT 
REDFORD'S 
FINAL 
FILM.
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THE ITALIAN
SHOE BRAND 
MAKING A 
CASE FOR 
CITY COWBOY 
BOOTS & 
SNAKESKIN 
THIGH-HIGHS.
Consider Paris
Texas your one 
stop shoe shop.

Italian sisters Anna and Margherita 

Brivo are here to solve your day-to-

night dressing woes, mainly by telling 

you that you never need to change for 

after work drinks again. All thanks to 

their insanely comfortable shoe 

brand, Paris Texas, which was born 

out of their need for comfortable 

heeled shoes to pair with their go-to 

denim and sweater outfits.

Both Anna and Margherita Brivo 

studied economics in school, but as 

soon as they hung up their graduation 

caps they dove head-first into the 

fashion industry. Anna learned the 

ropes while buying for an Italian 

multibrand store, while Margherita 

joined Self Portrait in London. By the 

time Margherita graduated (she's a 

few years younger than Anna), her 

sister had already moved on to open 

her own multibrand store, Norrgatan, 

which is where she decided to dabble 

in footwear. “We realized that we were 

missing great shoes with great 

Their first fashion memories:

Anna Brivio: 

“My obsession with fashion started 

very early with my grandmother—she 

was incredibly stylish and had a love 

of shoes (which I have inherited!). I 

remember her pumps very clearly, 

which she would always wear. She 

was a lover of color, which I took on 

from an early age.”

Margherita Brivio: “I've definitely 

taken my fashion obsession from 

Anna. There are a few years between 

us, and I started to breath fashion 

[when] I was young thanks to her. Our 

family is very fashion-focused, so it 

was only natural we would both end up 

in the industry.”

The brand was created out of 

necessity:

AB: “We have a multi brand store 

called Norrgatan, which I launched 

with my life and business partner, 

Massimo. We realized that we were 

missing great shoes with great prices, 

so we decided to create a few 

exclusive styles of shoes for the store. 

They turned out to be a great success, 

[so] we decided to create a collection 

f o r  o u r  w h o l e s a l e  s h o w r o o m , 

Baltimora Studio. From there the 

col lect ion grew and became a 

business in itself.

“When I started the business with 

Massimo, Margherita was still at 

university, but after graduation she 

became a partner, which felt very 

natural. We have very similar tastes 

and share the same style so we are 

always working in the same direction.”

Which allowed them to take their 

time with things:

AB: “We started the brand on a very 

small scale, which helped us in a way, 

and we grew step-by-step. We are 

lucky because after a lot of research, 

we found great suppliers who always 

supported us in terms of pricing and 

By: Jodi Taylor

prices,” Anna recounted. “So in 2012, 

we decided to create a few exclusive 

styles of shoes for the store. We 

started with suede booties in a variety 

of colors and they turned out to be a 

great success, [so] we decided to 

create a collection.” Now the likes of 

Emily Ratajkowski, Eva Chen, and 

Aimee Song can be seen wearing the 

bright, colorful, snake print leather 

boots and tartan mules on a regular 

basis.

the high quality you would expect from 

[an Italian] product. Both are very 

important to us and it's not easy to find 

the right balance between the two!”

They created shoes for their day-

to-night lifestyle:

AB: “My signature look is a pair of 

j e a n s ,  a  g o o d  s w e a t e r ,  a n d 

comfortable shoes that look cool. I 

don't have time to go home and 

change after work before meeting my 

friends for drinks, and I prefer not 

having to change outfits, so I had to 

create a shoe that worked in this 

context. For comfort, the chunky heel 

is very important.”

MB: “We are denim obsessed! Jeans 

are my favorite and I love to style them 

with unique and eye-catching shoes 

like ours. Comfortable shoes are a 

necessity, especially as we wear heels 

everyday. It was hard for us to find nice, 

cool shoes that were comfortable so 

that is why comfort was so important 

to us.”

The name describes their designs:

MB: “Our brand is based on the 

concept of contrasts, proving that 

dressing from day-to-night and work 

to leisure doesn't require multiple 

shoes, just the right ones! Paris and 

Texas are two places that are very 

different; Paris is sophisticated and 

Texas is wild and edgy. We have 

represented these contrasts through 

simple and sophisticated shapes in 

bold colours and fabrics.”

The Paris Texas brand in three words:

AB: “Stylish, simple, fun.”

M B :  “ C o o l ,  e y e - c a t c h i n g , 

comfortable.”

A little bit about their design 

process:

AB: “I love a lot of colors, trends, and 

materials, so for me, it is always quite a 

challenge creating a consistent 

collection. My office is like a living 

m o o d b o a r d ,  I  k e e p  s o  m a n y 

photographs and clippings there. I find 

inspiration from something as small as 

[a] color or fabric, to a memory or place 

I have recently visited. We are lucky 

because within our collections we 

have the flexibility to create capsules 

with our factory. For example, SS19 

includes an iridescent capsule—the 

styles remained the same but the color 

is an exclusive. This allows us to have 

fun with colors and trends without 

letting them dominate the collection 

too much.”

The most surreal moments of the 

brands so far:

AB: “Whenever we see our shoes worn 

by celebrities, style influencers, and 

women we love, we get so excited. Emily 

Ratajkowski wearing our mock croc 

boots during Paris Fashion Week in 

September 2018 was a real high point for 

us and for the brand!”

MB: “When we started seeing the impact 

of the brand around the world with 

customers, press, influencers, and our 

followers. After PFW, when Emily wore 

our shoes, we received so, so many 

requests, it was quite unreal.”

Who they'd love to see wearing their 

designs:

AB: “Carine Roitfeld, my forever icon 

Kate Moss, Rosie Huntington-Whiteley, 

and of course, Kim Kardashian.”

MB: “I would die for Carine Roitfeld, too. I 

love her French, effortlessly chic style. 

Rihanna, Bella Hadid, Rosie Huntington-

Whiteley, and Lena Perminova. And I 

would die also to see both Cindy 

Crawford and Kaia Gerber wearing Paris 

Texas.”

What they're currently working on:

AB: “Designing our AW19 collection—my 

favorite season.”

MB: “Working on an amazing AW19 

collection. Stay tuned!”

#BRAND NEW
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The Hamilton soundtrack is playing in 
the background. Through the haze of 
hairspray, we could make out Kristen 
Bell and Dax Shepard stuffing hotel 
napkins into their necklines (Bell's a 
deep blush Zuhair Murad V she was 
protecting from her makeup, and 
Shepard's a crisp white collar). They 
role-played a family dinner at Red 
Lobster. If you couldn't deduce it at 
this point, you should know we're in a 
ritzy hotel room in Beverly Hills 
prepping for the 76th Golden Globe 
Awards with Bel l 's  g lam team, 
including long time stylist Nicole 
Chavez.

It wasn't long before Shepard took 
control of the music—not before 
chirping his Golden Globe-nominated 
wife's musical affinity—switching to 
rap and hip-hop while hairstylist 
Jenny Cho touched up the actress's 
shiny S-waves and makeup artist 
Simone Siegel added a few final 
dustings of finishing powder. Bell, who 
was nominated for Best Actress in a TV 
Comedy for her leading role in The 
G o o d  P l a c e ,  c h a n n e l l e d  o l d -
Hollywood glamour in a full-length 
pleated gown and Brian Atwood heels 
Chavez had custom-dyed to match 
the dress perfectly. There was a heavy 
sprinkling of Harry Winston diamonds 
to finish off the look. Thank goodness 
Chavez gave us all the details of Bell's 
look (and more) below.

Her stylist, Nicole Chavez, and husband, 
Dax Shepard, were there, too.

GETTING 
READY 
FOR THE GOLDEN 
WITH KRISTEN BELL 

GLOBES IS A LOT 

OF FUN. By: Jodi Taylor  Photography: Tristan Kallas

Nicole Chavez: “We started thinking 
about [the] Globes early December as 
an idea because I wasn't sure if she 
was going to go. When we found out 
she was nominated the second 
weekend of [December], we had to hit 
the ground running.”

NC: “The following week I tried to get 
everything in [that] I could so that we 
could try some options before the 
holidays, because unfortunately, with 
the Globes being so early this year and 
everyone closing, there was really only 
a week and a half to prep the dresses. 
We had a fitting before Christmas and a 
big fitting yesterday morning to make 
our final decision.”

NC: “This one's interesting because 
the look really did come from out of 
nowhere. I really believe in trying 
everything on because sometimes 
dresses on the hanger won't have the 
same story. We tried everything on, 
and we were all really surprised with 
how much we loved this one—it kept 
looking more and more amazing every 
time she tried it on, so it became the 
winner.”

NC: “The dress is Zuhair Murad. We've 
worked with  them many t imes 
because the designs fit her so well, as 
if they were made custom. The shoes 
are Brian Atwood, which we love 
because they're always really high, 
and Kristen is petite. We custom-dyed 
a pair to match her gown.”

The go-to getting-ready snacks: 

NC: “French fries are always a go-to. 
It's usually that everyone is starving 
and eating burgers or something 
crazy. Kristen is super healthy, but I'm 
like, Get me some fries [laughs]. Some 
comfort food.”

NC: “The jewellery is all Harry Winston, 
which I love so much. Some [of the 
pieces] are from their archives and 
have never been seen on a carpet 
before, which is really exciting.”

Kristen Bell: “My favourite swear is 
'shit.' 'Shit' is simple, concise, and can 
be used comically as well as in anger! 
On [@nbcthegoodplace], we say ' 
shirt.' A shirt show! The one I really 
loved that didn't get past the censors 
was when my character yelled 'suck 
my deck!' It really tickled me for some 
reason."
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Simone Siegel: “I started prepping 
Kristen's skin by first using the new 
[Charlotte Tilbury] Goddess Cleansing 
Ritual. This regime helps to draw out 
impurities and put back in the glowing 
goodness for a fresh, perfectly spa-
cleansed complexion. You always 
need a beautiful canvas for a beautiful 
makeup! After cleansing, I then 
applied the Goddess Skin Clay Mask 
and left [it] on for 10 minutes before 
rinsing [it] off. This is so moisturizing, 
soothing, and brings down any 
redness.”

SS: “To create a natural, warm, and 
bronzed sexy eye, I used all four 
shades of the [Charlotte Tilbury] 
Luxury Palette in Pillow Talk.”

SS: “To elongate Kristen's eyes and 
create a subtle cat eye, I then drew 
liquid eyeliner along the lash line.”

Jenny Cho: “For this year's Golden 
Globes, we wanted to give Kristen a 
modern take on the classic '70s blonde 
bombshell look.”

O n e  o f  C h a v e z ' s  f a v o u r i t e 
memories with Bell:

NC: “On a personal note, Kristen 
invited me and Rachel to go with her to 
Uganda on a mission tour, and that 
was a life-changing experience. The 
three of us will always be bonded from 
that.”

NC: “On a professional level, we 
always have each other's backs. 
She's always there for me, and she's 
just a great, great person and human 
and always pushes me to be a better 
person. I adore her.”

NC: “When we got ready for the Emmys 
last year, we put her in an all-white 
Solace dress. It was very white, and I 
refused to let anybody touch her or 
come anywhere near her [laughs]. I 
wore these Minnie Mouse white gloves, 
and I walked the carpet with her 
literally just to constantly be pulling 
the dress down to make sure it didn't 
ride up or she didn't touch it herself. It 
was pretty funny, we were laughing. It 
was fun to be with her on the carpet.”

NC: “We've been working together so 
long that we trust one another. We 
know together what works and what 
doesn't. A lot of times I try to create a 
story with clothing, and she'll make 
small edits or suggestions—giving her 
insight on it. For the most part, we 
really trust one another and try to 
make the process really fun and 
creative rather than stressful or 
overwhelming.”

NC: “It's been about 15 years [that 
we've been working together], we met 
through another friend and client of 
mine, Rachel Bilson. Rachel introduced 
me to Kristen soon after I started 
working with Rachel on The O.C. We 
met, and it was kind of love at first 
sight. We've been together since.”

NC: “It's usually a family affair [when 
we're getting ready]. It's pretty funny, 
we both have kids, and so even in 
fittings she'll bring her kids over, and 
they'll play with my kids. There are 
always kids running around. For the 
bigger events, we get ready at a hotel 
close by the venue. That becomes a 
bit more of an adult hang where there 
is a lot of chill time and we all get in our 
creative zones. It's nice. There's not 
usually music playing—we're just all 
there laughing and telling stories, 
trying to keep everyone's nerves 
chill.”

NC: “[After the awards,] Kristen's 
going to stay in her dress. I know she 
has a very early call time tomorrow for 
Veronica Mars, so I don't think she has 
grand plans to party all night. I'm going 
to hang back, get ready, and then 
head out to InStyle and all that stuff.”

JC: 
1. “Start with Suave Professionals 
Rose Oil Infusion shampoo and 
conditioner to pump up the volume. 
On towel-dried hair, create a side 
part.”

2. “Apply a boosting mousse and [an] 
anti-frizz and shine cream to add soft 
body and structure to strands.”

3. “Starting at the nape, begin to bend 
the hair. Mist each section with 
hairspray, use a flat iron to create a big 
flat bend. Work your way up to the 
sides and the front, and let it cool 
down.”

4. “Go back to the nape and brush out 
t h e  h a i r  g e n t l y,  s p r a y i n g  t h e 
underneath of each section again and 
teasing each out from the underneath 
to control the bend pattern.”

5 .  “Mist  the finished look with 
hairspray to set it in place!”
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NC: “We stacked a bunch of bracelets 
and cuffs and made it feel modern. 
More modern than wearing a soft, 
delicate bracelet—we wanted to go for 
s o m e  u n e x p e c t e d  j e w e l l e r y 
moments.”

NC: “It sounds kind of crazy, but I feel 
like I'm a fairy godmother in a way. I've 
known my clients for so long, and 
they're my friends, so to be able to be 
part of such a special day and help 
them feel beautiful—I'm just so proud 
o f  t h e m ,  a n d  i t ' s  s u c h  a  f u n 
experience.”

NC: “[Her gown] has a little bit of 
iridescence to it. It's very subtle, you 
almost don't even [notice] until the 
light hits it—it illuminates from within. 
It's very classic, very her. This is a big 
moment for Kristen. I can see her 
standing up there and accepting an 
award in this dress.”

NC: “It's really important that my 
clients are comfortable in something 
and that they can move and be 
free—feel like themselves. This is one 
of those dresses that hits all of those 
notes. It's not a fussy dress. She 
needed to be in something that made 
her feel beautiful.”

What Chavez always tells her clients 
before they walk out the door:

NC: “It's always sort of that mom thing, 
which is like, 'Have fun!' or 'You look 
beautiful!' I want them to have fun and 
enjoy the night. We do practice some 
poses if we have time, just so that 
everyone is comfortable.”

What *really* goes down in the limo 
on the way to the carpet:

KB: "A lot of snuggling and deep 
breathing, prepping to deal with a 
crowd."

Tags: Golden Globes Red Carpet

 
BECOMES 
THE FACE 
OF PRADA 

(ALONGSIDE SOME 
PRADA'S FAVOURITES)

FOR SPRING 2019.
MARK E

T
here are certain things every 
working model strives for, like 
walking her very first runway, 

landing the cover of Vogue and 
becoming the face of a major fashion 
brand. Gigi Hadid, of course, has 
many lucrative achievements under 
her belt but has only just become the 
face of Prada. Earlier this week, 
rumours began to swirl on our forums 
that one of 2018's most-followed of 
models had scored the blue-chip 
campaign this season — and it's now 
confirmed as Prada unveils its 
minimalist Spring 2019 campaign. 
Photographed by Willy Vanderperre 
and styled by Olivier Rizzo, Gigi is 
joined by fellow models Anok Yai, Liu 
Wen, Freja Beha Erichsen and Maike 
Inga, who each pose separately in a 
series of ads.

GIGI 
HADID
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Michelle Salem shares 
how she snagged her role 
at the fashion powerhouse.

By: Hannah Baxter
Photography: Alec Kugler

A
s much as we hate to admit it, 

the  fash ion  industry is 

notoriously difficult to break 

into. Whether you want to work in 

marketing, e-commerce, PR, editorial, 

design, etc., it all requires a specific 

combination of luck, timing, and 

tenacity, and once you've gotten 

through the door, you must scale the 

mountain that is your own personal 

brand to find success. Whenever we 

discover someone who has managed 

all of this while remaining a genuine 

delight to be around, we clearly have 

to learn how they did it. In this case, 

that person is Michelle Salem, the 

Brand Manager for cool-girl shopping 

destination Opening Ceremony in New 

York.

“I remember flipping through my 

mom's Vogue magazines 

w h e n  I  w a s  1 1 ,”  s h e 

explains when we stop by 

the OC SoHo headquarters. “She 

would always take me thrifting, which 

I really loved. That's how I started to 

love clothes.” At our request, Salem 

brought a small sampling of her closet, 

including 

some epic 

A d a m 

Selman pieces, bejewelled 

heels, and a pair of two of 

skirt suits. “I like to think of it 

as a corporate Barbie vibe,” she 

laughs as we take mental notes for 

our autumn shopping list. Check out 

what the street style star keeps at her 

desk for a workday beauty break, how 

she carved out a role for herself at 

O p e n i n g  C e r e m o n y,  a n d  w h y 

Instagram really might be the key to 

your next big job.

How did you kind of find your way to 

your current role?

“I went to Pace. I wanted to go to 

business school—I didn't even think 

about fashion school. I ended up landing 

an internship at People's Revolution, 

and around that same time I was doing 

the door for parties at Bedlam. I was 

meeting so many people and two of my 

friends referred me to who was then to 

be the VP of branding. We don't have that 

role anymore, but he really took me 

under his wing and taught me a lot. He 

didn't have an assistant at the time and 

when I approached him, I kind of created 

a role. I was like, 'I just graduated, I really 

want to work in marketing, I still want to 

work for Opening Ceremony, but I hate 

retail.' He took a big risk with me and said, 

'okay, we'll start you off as my assistant 

and see where this goes.' That quickly 

turned into marketing coordinator. Now, 

I'm the brand manager.”

What does your day-to-day look like?

“I think of my role as three-pronged 

because it is such a broad title. First and 

foremost, I manage all of our events. 

That includes producing our fashion 

shows twice a year. We do a lot of in-

store events because we have so many 

collaborations. I'm always working with 

third-party brands to make their vision 

come to life. Second, I work a lot with our 

PR team, Black Frame, and then I work a 

lot with our VIP's and influencers, so any 

kind of stylist pulls, gifting, anything 

that kind of falls under the umbrella of 

maintaining our VIP relationships, I 

manage as well. And then there's a 

special projects element, which is the 

third broader bucket. If I have an editorial 

concept and I've met someone that we 

really want to shoot, I'll bring that to life. 

I'm lucky because it's a special role and I 

can really get creative with it.”

OPENING 
CEREMONY'S 
BRAND 
MANAGER
ON THE 
IMPORTANCE OF 
BUILDING A 
PERSONAL 
BRAND.

How have you seen the industry 

change from when you first got 

involved until now?

“The thing that has affected it most is 

that there is so much more of an 

emphasis on digital. I think when I 

started out, a lot of the brands' focus 

was still very much print-based, and 

now with Instagram, everything has 

just completely changed. When I 

started, a social media manager 

wasn't even a true true role, whereas 

n o w i t 's  a  m u s t  w i t h i n  eve r y 

company.”

Why do you think it's important to 

develop your personal brand for 

your career?

“I think it's super important so that you 

can move on to the next phase when 

you're ready. It's important to have a 

self-identity and know what your 

personal brand is so when you move 

on to your next job, you can sell that, 

too. It's such a competitive industry 

and there're so many people fighting 

for one job, so anything that can make 

you stand out—even the way you're 

marketing yourself is, in a way, a skill. If 

you can show that you can do that, all 

the more power to you.”

How would you advise people that 

want to work in fashion, and don't 

necessarily want to be a designer, 

but want to do something more 

creative?

“I took a big leap when it came to 

approaching our VP of brand and sales 

and saying, 'hey, I know this role 

doesn't exist, but I really want to 

shadow you.' It paid off big time for me. 

That's not a possibility within every 

company, [but] I would see if there's an 

opportunity to shadow someone 

that's doing what you want. I think 

that's the best way to learn. Just 

picking up on little things from the way 

certain emails are written to knowing 

what the brand vision is—those things 

that are very specific. I think any 

advice from someone that's older than 

you really could help.”

Has your personal style evolved the 

longer you've been here?

“I've been here for quite some time now 

and it has really made me pick up almost 

—I like to think of it as a corporate Barbie 

vibe. I love skirt suits and I like to play on 

the fact that, yes, I do have to dress very 

office-appropriate at times. They say 

dress for the job you want, and I am so 

lucky that we're very casual, but I've 

realized that if I'm walking into a 

meeting with a huge corporation and I 

want to feel a little bit more of a boss-

woman, I'll put on a skirt suit. It 

empowers you in a way. Just being 

surrounded by amazing, beautiful 

designer clothes all day doesn't hurt, 

and I've definitely discovered new 

brands that I love through OC, like Area 

and Priscavera.”
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Has your personal style evolved 

the longer you've been here?

“I've been here for quite some time 

now and it has really made me pick up 

almost —I like to think of it as a 

corporate Barbie vibe. I love skirt suits 

and I like to play on the fact that, yes, I 

d o  h a ve  t o  d r e s s  ve r y  o ffi c e -

appropriate at times. They say dress 

for the job you want, and I am so lucky 

that we're very casual, but I've realized 

that if I'm walking into a meeting with 

a huge corporation and I want to feel a 

little bit more of a boss-woman, I'll put 

on a skirt suit. It empowers you in a 

way. Just being surrounded by 

amazing, beautiful designer clothes 

all day doesn't hurt, and I've definitely 

discovered new brands that I love 

through OC, like Area and Priscavera.”

What about the Minnie Mouse ears?

“I picked that up doing our Disney 

show! I remember tearing up a little bit 

when Minnie and Mickey finally came 

out because we'd been planning for so 

many months, so to see them finally 

come out was amazing. Then I have a 

little Hello Kitty toy at my desk. 

There're little random things where I'm 

like, 'you can tell this is a 26-year-olds 

desk,' [laughs].”

What is your favourite part about 

your job?

“It's so diverse when it comes to what 

role I'm playing. I can come in one day 

where I'm on set working on an 

editorial and directing what the 

concept should be, and then the next 

day I come in, we're like, 'okay, we're 

going to plan an event with Adam 

Selman.' Sometimes we'll do back to 

back events and I'm like, 'oh my gosh, 

this is going to be crazy,' but the payoff 

is always so amazing. I feel like we have 

so many projects happening and 

they're all so different that it's always 

really rewarding to see those things 

come to life. It's such a small team—I 

work on a team of two—so I'm really 

there every step of the way. I'm 

constantly feeling like, 'this is finally 

coming into fruition and I can be proud 

of a lot.'”
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Yes, it's just as
chic as you'd 
expect.

PARIS'S  MOST 
EXCLUSIVE 
SALON OPENS 
IN NYC.

H
ere in COVET (and on the 

Internet in general) a highly 

d i s c u s s e d  t o p i c  i s  t h e 

French Girl. French Girl beauty, 

French Girl diets, etcetera, etcetera. 

Thus, it only made sense that we 

would, of course, get right to the heart 

of French Girl hair. Enter David Mallett. 

After working in editorial and creating 

iconic looks for countless fashion 

spreads, Mallett decided to open his 

own salon. Naturally, the French 

women came flocking. Mallett and his 

team really nailed that “I woke up like 

this but my hair looks perfectly un-

perfect” style we're all constantly 

trying to achieve. And as Mallett's 

fame grew, so did his customer base. 

Women (and men) from all over the 

w o r l d  w e r e  b o o k i n g  r e g u l a r 

appointments at Mallett's salon, so 

when the opportunity to open a 

second Paris location at the Ritz Place 

Vendome (home to the most stylish 

international travellers) how could he 

say no?

Recently Mallett opened his first salon 

stateside. Collaborating with his good 

friend and founder of shopping mecca 

The Webster, Laure Heriard Dubrieul, 

the doors for his third salon opened on 

the 5th floor of The Webster's newly-

minted Soho location in New York.

We were able to sit down with Mallett 

and get some words of career wisdom, 

hear about his design philosophy and, 

of course, get some insider tips.

Sometimes no plan is the best plan:

Before talking about the New York 

location of The Webster, Mallett had no 

intention of ever opening a shop in the 

U.S.. “The idea came over a glass of wine 

in Paris, in my office with Laure. She's 

been a longstanding client in Paris. 

When she told me she was opening The 

Webster in New York I popped over to see 

it.”

Mallett's easy going attitude is also what 

created the home-y and anti-salon vibe 

he has become known for. “I'm not a big 

fan of traditional hairdressing spaces,” 

he explains. “Before opening my first 

salon in Paris, people used to come to 

my house and rinse in the bathroom.” 

After a while, that was not feasible 

a ny m o r e  a n d  M a l l e t t  o p e n e d  a 

traditional salon. “We didn't like the light, 

we didn't like the smell, we didn't like the 

vibe.” The next day they recreated the 

entire space to be exactly like Mallett's 

original apartment.



O n  t h e  i m p o r t a n c e  o f 

communication:

For Mallett, it's necessary that his 

employees can articulate to clients 

their ideas and the outcome they 

envision. “When people come to see 

you, whether they agree with you or 

not, they need to know that you know 

what you're talking about and that 

your opinion holds its own ground,” he 

s ays .  “ U nfo r t u n a t e l y,  a  l ot  of 

hairdressers are really busy and don't 

always have the time to connect. 

That's a fault. We always sit down. I 

never put a counter on someone. I 

want them to tell me everything I need 

to know before we start on their hair.”

How to recreate David Mallett at 

home:

Mallett saw a void in the market and 

h a s  l a u n c h e d  h i s  ow n  l i n e  o f 

haircare—one that focuses on the 

basics and making your hair as healthy 

as possible. “The entire product is 

designed and developed in France. We 

were very particular about odours and 

perfumes because French women 

don't like a highly perfumed product 

and for allergic reasons,” he says. “We 

tried to keep the products simple 

without any sexual masculine or 

feminine connotation. Packaging is all 

the same—really simple black.” Ease 

also factors into the line. “The flip tops 

are the shampoos. So when you're 

taking a shower and you're blind like I 

am, you flip. With the conditioners, we 

wanted to keep it simple because we 

had so many complaints from clients 

saying ranges have become super 

complex. We have conditioners for 

color, hydration, and volume, and we 

also have body lotion and body wash. 

We also have styling products—a salt 

spray, a volume spray, and a volume 

powder, which is a gold dust we made 

to celebrate the opening of the Ritz.”
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On the importance of remembering 

your roots:

For Mallett, recreating the ambiance 

of his Paris mothership (as he calls his 

flagship salon) was an absolute 

necessity. To help bring this to life, 

which is a tall order in NYC, Mallett 

worked with French architect Charles 

Zana. “Charles is immensely talented, 

and he is also a client,” Mallett says. 

“When I told him, we were thinking 

about moving to New York, he asked if 

we could work together. He's been a 

client for 15 years, so he knows the 

wood I like, he knows the color I like, he 

knows the vibe I like, he knows the 

smell I like. We spent a long time 

together choosing all of the objects to 

bring over here, and had everything 

custom made in France, including the 

suitcases that we use.” Though 

everything was handmade to match 

Mallett's signature look and feel, he 

and his team still weren't sure that 

they'd gotten it right. “All of the 

furniture was stored and used in the 

Paris salon so we'd have the vibe and 

smell of Paris, and the energy of my 

team, before we brought it over here.”

In addition to the furniture, Mallett also 

brought members of his original Paris 

team to run the NYC outpost. With 

people (Mallett included) having 

children, families, and entire lives in 

Paris, making sure this new system 

worked for everyone was paramount. 

“There's a whole lot of things to plan in 

the project in a way where all the 

collaborators have good conditions, 

they feel happy, they feel challenged 

and satisfied and that was demanding. 

French work is demanding.”

What he looks for in young talent:

“Integrity. I look for people who strive 

for talent and quality and they to not 

rush education. Take your time or 

YouTube tutorials.”

YOU CAN'T SET ONE FOOT IN THIS JEWELLERY DESIGNER'S 
CLOSET WITHOUT TRIPPING OVER DIAMONDS.
Nina Runsdorf has a thing for  bling & Birkins. New York.

By: Jodi Taylor

Styling: Jodi Taylor

Photography: Alec Kugler

You may not know it, but jewellery 

designer Nina Runsdorf is the reason 

why you have some of your most 

special pieces of jewellery. In 2005, 

Runsdorf launched her namesake line 

w i t h  w h a t  w o u l d  b e c o m e  h e r 

eponymous ring, the Flip Ring. In 

2009, she amped up the innovation 

and was the first in the U.S. to start 

using sliced diamonds—laser-cut 

slivers of diamonds—in her designs.

It all started at the age of 11, when her 

mother put in a jewellery bench in their 

farmhouse as a way for Runsdorf to 

nurture her creativity and keep herself 

busy. It sparked an interest and love 

for jewellery design, and after stints at 

Ralph Lauren, Banana Republic, 

Wanthe, and her late husband's 

father's diamond business, the 

designer knew she was ready to 

launch her line. Her designs went 

global quickly. Exhibit A: Oprah Winfrey 

was spotted wearing an opal Flip Ring 

at the Royal Wedding just this past 

May.

Fun fact: Runsdorf is also an art 

aficionado. The designer's Upper East 

Side home is practically dripping in art 

by the likes of Basquiat, Nir Hod, and 

Richard Prince, making it the perfect 

backdrop for us to line up her massive 

Hermès collection and hang up 

printed and pleated Gucci dresses. A 

gargantuan Paula Hayes terrarium 

acted as the perfect prop to lean a pair 

of green velvet Gianvito Rossi shoes 

on, while a bronzed statue of a woman 

del icately held up a sparkl ing, 

gemstone-filled namesake necklace. 

Runsdorf herself, draped in old Céline 

as a homage to Phoebe Philo, had a 

vivacious personality that matched 

her bright closet. To be honest, we're 

simply waiting for the day where we 

(hopefully) learn how to be even half 

as chic as her.

Her first fashion memory: 

“Something that I had to have when I 

was about 12 or 13—and growing up on 

a farm, so it was really random—was a 

pair of Charles Jourdan red high-

heeled, pointy, baggy 1980s boots. I 

pleaded with my mother to buy them. 

She finally gave in. I didn't wear them 

until I was probably in my 20s, and my 

daughters both wear them now.”

Top, Céline; Jeans, Levi's; Shoes, Céline 

You Can't Set One Foot In This Jewelry 

Designer's Closet without Tripping Over 

Diamonds. Nina Runsdorf has a thing for 

bling & Birkins. New York.

“When I was little, instead of going out to 

play, I was always reading magazines 

and doing tears [from magazines]. 

Growing up on the farm, there was never 

really anything to do at night—we only 

had two television stations, and we were 

allowed half an hour a day. My mother, 

since I was creative, put a jewellery 

bench in the kitchen, and I learned how 

to make jewellery.”

Top, Céline; Jeans, Levi's; Shoes, Céline



Boots, Céline

“When I was young, my mom had a 

handbag company called Sorella, and 

then she went to Ulla. She ended up 

opening [one of their stores] in 

Windham—she was the first one to 

bring ski headwear to the States. She 

now owns a company called Wild 

Thymes. I grew up with a very, very 

creative mother, so I'm sure that has a 

lot to do with me being creative.”

Top, Céline; Jeans, Levi's; Shoes, 

Céline

“After Ralph Lauren, after Banana 

Republic, I went to work for these three 

Icelandic sisters, the Wathne sisters, 

and I was fashion director for their 

company [Wathne]. I travelled the 

world, bought the samples—I was 

involved with every aspect of the 

design. When I got married and had 

children, I tried to go [down] to three 

days a week with my first daughter, and 

then when I had my second daughter I 

really wanted to be home more, so I 

went to one day a week. I felt really 

guilty they were paying me so much for 

one day a week, so I left. I'm not a [full-

time] stay-at-home mom, so I worked 

part-time at my late husband's father's 

diamond business and learned the 

diamond trade for a number of years. 

One day I decided that I wanted to 

launch my own business, so I launched 

Nina Runsdorf in 2005.”

Shirts all, Hermès; Bags all, Hermès

Top, Céline; Jeans, Levi's; Shoes, Céline

“I love things that move, and I love 

d i a m o n d s .  I  w a s  i n s p i r e d  b y 

something that I saw that flipped, and I 

just loved it so much that I decided to 

make a piece of jewel lery that 

reminded me of that feeling, so I 

designed the Flip Ring. When you wear 

it, you really get so used to it flipping 

back and forth that you feel like you're 

missing something when you're not 

wearing it. You get so used to the 

movement.”

Dresses both, Gucci

“I launched sliced diamonds in 2009. I 

saw my first large sliced diamond, and 

I had never seen them here before, so 

I bought them. I was actually in Las 

Vegas. I went shopping for stones at 

one of the fairs. I fell in love with them, 

and I decided to take a trip to India 

right after I bought the first [ones] to 

buy more. I went to India literally 

looking for these sliced diamonds. 

That's how I really created a line out of 

sliced diamonds, because I bought as 

much as I could when I was in India.”

Jeans, Levi's; Shoes, Céline; Jewelry, 

Nina Runsdorf

Dress, Céline; Shoes, Céline; Necklace, Nina Runsdorf

“At the beginning people really didn't 

understand sliced diamonds. They 

didn't understand them because in 

those years it was more about fine 

stones, GIA—brown diamonds weren't 

considered precious. Sliced diamonds 

would be used for industrial quality, 

and no one really used them for 

jewellery. I thought that they were so 

beautiful. They have an organic feel, 

but they're still precious. To me, it said 

it all. Also, no one had really seen it 

before.”

Dresses L to R, Céline, Gucci

You Can't Set One Foot In This Jewelry 

Designer's Closet without Tripping 

Over Diamonds

Nina Runsdorf has a thing for bling & 

Birkins. New York.

“My design process—I travel the 

world, and I'm very influenced by 

everything around me as far as 

cultures, art, fashion. Because I 

forecasted fashion before, I always 

have a feel of color and what's 

happening next. I'm so in tune with 

what's happening in fashion and 

what's happening in our industry that 

whenever I create something, it's 

almost like it's in tandem with what's 

going on. Things become more 

conservative in a year where it's an 

election year, everything gets closer 

to the ear, you know? That kind of 

thing.”

Shoes, Gianvito Rossi; Bag, Gucci; 

Bracelet, Nina Runsdorf

“My top diamond shapes are old mine 

diamonds—old European cut—and 

cushions. And older stones. I prefer the 

older high-crown cushion, not the new 

modern-cut ones. I love, love, love rose 

cut diamonds because they always feel 

like they're in this magical candlelight, 

and of course sliced diamonds because 

that's my go-to all the time.”

Dress, Céline; Shoes, Céline; Necklace, 

Nina Runsdorf

Bags both, Hermès

COVET MAGAZINE | 195

COVET 

COVET MAGAZINE | 196

COVET 



“One of my favorite places [to source] 

is the Tucson gem show, because I 

love discovering all of the new people 

that come from all different countries. 

And to go to the tents, not the fancy 

shows. I love going through the dusty 

tents and just going from country to 

country, seeing what's going on. 

Germany is a great place where I love 

to buy gems. India. Wherever I travel, if 

there's a jewelry exchange, I go and 

see what they have.”

Boots, Céline; Bag, Gabriela Hearst

Dress, Céline; Bag, Etro

“I absolutely love old Céline. I think that 

Phoebe Philo is an incredible designer. 

I love the fact that it's clean, it's 

modern, but it also has an edge. I love 

the quality.”

Dress, Céline; Shoes, Céline; Necklace, 

Nina Runsdorf

Jacket, Céline

“I had an uncle Carl, my father's uncle, 

who collected watches, and I was 

completely fascinated since day one. 

When he passed away, I inherited his 

watch collection, and then what 

happened was I became absolutely 

crazy about watches, and even when I 

was in college, I would come to New 

York and go to 26th Street to the flea 

market [to collect] old watches. Before 

I had my jewelry company, I would make 

crazy pins out of crazy watch parts.”

Watches L to R, Hermès, Vintage, 

Vintage, Rolex, Patek Philippe, Rolex, 

Vintage

Dress, Céline; Shoes, Céline; 
Necklace, Nina Runsdorf

“[Renate Müller] is still making these 

now, but my rhino was made for a school 

in New Zealand—all of the rhinos with 

brown leather came from a certain 

school, and they were used to help 

children that had disabilities with tactile, 

with the feel. They were educational 

toys. She's a really interesting woman. 

She came to New York a couple of 

months ago; I met her for the first time, 

and she's an incredible woman. It's 

amazing that she cares so much about 

children that she designed things to 

help children. It's really remarkable.”

Bags both, Hermès

You Can't Set One Foot In This Jewelry 

Designer's Closet without Tripping Over 

Diamonds

Nina Runsdorf has a thing for bling & 

Birkins. New York.

“When I was growing up, my mom 

would go out and she would wear [this] 

beautiful jacket. [It's] one of her Ulla 

fake fur jackets. What I love about it 

is—I would have to ask my mother 

what year she designed it—it 's 

relevant today. I wear it today, and it 

looks like it belongs. She was so ahead 

of her time. It's an absolute classic.”

Shoes, Céline; Jacket, Ulla

Shirt, Rick Owens; Skirt, Céline; Shoes, 

Céline; Jewelry, Nina Runsdorf

“[My daughters] can borrow whatever 

they'd like if they ask me first. That's my 

only rule. And by the way, it's only 

happened since they were 18. Before 

that, I thought it was too pretentious, 

they didn't need to wear my clothes 

when they were younger. Only now 

that they're in their 20s can they wear 

them.”

“[These] are the pieces I made when I 

was in my early teens, when I was living 

on the farm. That was the first line of 

jewellery I ever made, and I made them 

all myself. My daughters think they're 

relevant now and that I  should 

relaunch that collection, which I think 

is hysterical.”

Jewelry all, Nina Runsdorf

Shirt, Rick Owens; Skirt, Céline; Shoes, 

Céline; Jewelry, Nina Runsdorf

“My love for Hermès started when I was 

very young because, growing up on a 

farm, I was a big horseback rider. What I 

love is their history, their quality. I love 

the fact that with an Hermès bag, it's 

all made by one person from beginning 

to end. It takes at least 48 hours for one 

craftsman to make the piece. What I love 

about Hermès, also, is their design 

process. I've been lucky enough to have 

a private tour of their museum and to 

learn about how they design, and how 

the original gentleman who founded 

Hermès, how he travelled. When you see 

their scarf prints, let's say it's a scarf 

print of canes, he would travel the world 

and he would collect canes, and then 

they would put them on the floor or 

table, and that would be the design 

process. It's a really interesting process.” 

You Can't Set One Foot In This Jewelry 

Designer's Closet without Tripping Over 

Diamonds

Nina Runsdorf has a thing for bling & 

Birkins. New York.

“When I had my Kelly bag made, I was 

actually quite young. I was in my early 

20s, and I was working in fashion. I went 

to Hermès in Paris, and I asked them to 

make me that bag, and they made it for 

me and put my initials on it. Out of all the 

bags that I own, that's definitely my 

favourite bag. It has so much history, 

and it reminds me of my younger years. 

What I feel about Hermès is the same 

thing that I feel about my jewellery; it 
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should be passed from generation to 

generation. It's not about being a 

status symbol, it's more about the 

quality and the craftsmanship and 

history.”

Bags all, Hermès; Earrings, Nina 

Runsdorf

Ÿ “I think probably my Richard Prince 

joke painting is my favourite piece 

because it's my first piece. I've also 

known him since I was in my teens.”

Shirt, Rick Owens; Skirt, Céline; Shoes, 

Céline; Jewelry, Nina Runsdorf

The pieces she could never part with: 

“My diamond Flip Ring, my first pair of 

sliced diamond earrings, and my 

charm bracelet that my boyfriend 

gave me when I first met him. It's 

Turkish with an ancient coin and an 

evil eye. One more piece is a pair of old 

diamond earrings that are from my 

late husband—they're three-carat 

cushions that hang on a wire.”

Skirt, Céline; Shoes, Céline; Jewelry, 

Nina Runsdorf

Dream brands to collaborate with for 

Nina Runsdorf: 

“Jewelry box with my friend Misha 

Kahn, a jewelled evening bag with The 

Row. A collaboration with Giuliva 

Heritage, an emerging Italian brand. 

Jewelled buttons. A collaboration with 

Times Up.”

Necklace, Nina Runsdorf; Bag, Gucci

Jacket, Miu Miu; Shoes, Valentino

“I'm launching a new collection [in 

F e b r u a r y ]  t h a t  w i l l  s p a n  t h e 

generations. It's completely different 

from anything else I've ever done. We 

can tell you it's called 'The Artist,' and it's 

colourful. We need it to be colourful and 

fun in this environment [laughs].”

Bag, Fendi; Shoes, Céline

Bag, Hermès; Rings, Nina Runsdorf

Rings both, Nina Runsdorf

Shirt, Rick Owens; Skirt, Céline; Shoes, 

Céline; Jewelry, Nina Runsdorf

Necklace, Nina Runsdorf; Shoes, 

The Row

Jewelry all, Nina Runsdorf

Skirt, Céline; Shoes, Céline; Jewelry, 

Nina Runsdorf

Shoes, The Row; Bag, Hermès

Bag, Pierre Cardin

Shirt, Rick Owens; Skirt, Céline; Shoes, 

Céline; Jewelry, Nina Runsdorf

You Can't Set One Foot In This Jewelry 

Designer's Closet without Tripping Over 

Diamonds

Nina Runsdorf has a thing for bling & 

Birkins. New York.

Bags top to bottom, Hermès, Alexander Wang, 
Hermès, CHANEL
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HARMONY 
KORINE 
SHOT THE 
GUCCI 
PRE-FALL 
2019 
LOOKBOOK, 
WHICH
INVOLVES
LOTS OF
SNACKS.
The legendary director and 
screenwriter makes another 
foray into fashion.

WHITNEY BAUCK.

A
s one of the best-loved (and 
m o s t  c o m m e r c i a l l y 
successful) brands of the 

moment, Gucci has had no problem 
recruiting artists of all kinds for 
collaborations. The latest creative to 
co-sign Alessandro Michele's vision? 
That would be one Harmony Korine, 
the director and screenwriter behind 
such iconic films as "Kids" and "Spring 
Breakers" (and, for what it's worth, 
Rihanna's "Needed Me" music video).

Korine,  who's also worked with 
Proenza Schouler and Dior in the past, 
photographed Gucci's Pre-Fall 2019 
lookbook on-site at the archaeological 
parks of Herculaneum and Pompeii. 
According to the brand, the location 
choice was part of a Gucci's ongoing 
effort to support Italian cultural 
heritage.

"Recounting the collection in these 
unique and inimitable places through 
the contemporary and unexpected 
gaze of the American artist, Gucci 
intends to preserve and promote 
these two ancient Roman cities, 
br ing ing the i r  fasc inat ion  and 
historical memory to the attention of 
new generations and an increasingly 
interactive audience," the brand said 
in a release.

Take a look at a few of Gucci Pre-Fall 
2019 lookbook, which involves over 80 
looks and a surprising amount of 
snacks, below:
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Credits of the photos and 
instagrams:
Photography: Flora Belen (Floriana 
Glamba) @florafotografia
Model: Maria Di Placido 
@mariadiplacido 
Make up: Nina Velardo 
@ninavelardomakeup
Buenos Aires, Argentina.
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Say hello to your 
new favorite 
dresses.

n a totally shameless fashion 

Iobsessed way, there is nothing 
that we love more than a good 

dress. And when that dress just 
happened to be designed by a 
collective of four bad-ass female 
friends—well consider us sold.

Newly launched Black Iris is a limited 
edition womenswear collection that 
draws on classic and iconic elements 
for inspiration and recreates them for 
modern day dressing. Completely in 
tune with the times, the goal of the 
line is to create versatile yet timeless 
enough pieces that will allow you to 
buy less and wear what you have 
more. Founded by four women of 
completely different backgrounds, 
they felt their busy lives (which 
included carpool, work events, school 
events) did not have a wardrobe 
option that took them from the start 
of their days all the way until the very 
last glass of wine out at dinner at a 
price point that was reasonable.

Below, we hear more from this new 
female founded fashion force (also 
known as Aly Gradone, Candice Miller, 
Chloe Rosenberg, and Rachel Wexler) 
on their various backgrounds, how 
they run the business and how they 
first met.

How did the four of you meet?

“We first met socially through our 
husbands, workouts and mutual 
friends and became close friends over 
the years. Through the many social 
g a t h e r i n g s  h e l d  i n  C a n d i c e ' s 
Hamptons home, the four of us 
realized that we all had a mutual love 
of fashion and a desire to create 
something. With each of our unique 
backgrounds we were perfectly 
aligned to cover all aspects of the 
business and develop a brand that 
filled a hole in our wardrobes.”

Please tell us a bit about your 
backgrounds:

“Aly Gradone, was formerly a fit model 
with Fashion Fit models, where she 
represented brands such as Calvin 
Klein and Victoria's Secret. She also 
worked as a stylist at Henri Bendel.

“Candice Miller, started online lifestyle 

r e s o u r c e  M a m a  &  T a t a 
@mamaandtata. She was formerly a 
buyer and style consultant for the 
clothing store, Tenet, located in the 
Hamptons. Prior to this she was a 
s p e c i a l  eve n t s  d i re c t o r  fo r  a 
philanthropic organization.
“Chloe Rosenberg, began her career 
at Angel Textiles developing prints for 
various designers.  After Angel 
Textiles, Chloe designed at Rebecca 
Taylor and Madewell.

“Rachel Wexler, spent close to a 
decade in the finance industry before 
co-founding Black Iris. Most recently, 
Rachel was an investor at Allen & 
Company. Prior to that, Rachel was an 
equity research analyst at J.P. 
Morgan, covering publicly-traded 
retail companies.”
How have you divided up the roles 
within the company?

“As Chief Merchandising Officer, Aly is 
re s p o n s i b l e  fo r m a n a g i n g  t h e 
collection lifecycle. She is involved in 
the inspiration and design of each 
collection, and handles sourcing, 
d e s i g n  d e v e l o p m e n t ,  fi t ,  a n d 
production.

“Candice is the Chief Marketing Officer 
for Black Iris, handling all social media, 
press requests and events for the 
brand. She also contributes to the 
design inspiration for each collection.

“Rachel is the Chief Operating Officer 
for Black Iris, running strategy, overall 
business operations, and finance.

“Chloe's role as the Creative Director 
is to manage all aspects of the brand's 
design aesthetic. Her responsibilities 
include developing the print and color 

BLACK IRIS 
HAS SET OUT 
TO FILL YOUR 
WARDROBE 
VOIDS.

story, rendering and designing each 
seasons' line of dresses, tops and 
skirts, and brand identity and graphic 
design. She also is integral to creating 
the mood and inspirational story for 
each collection.”
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3 HAIR MAKEOVERS
PERFECT 
FOR YOUR
EARLY 20S.

Hair is so emo. There's reluctance, 
sometimes grief, and often awe. And 
when you strike upon a look that 
makes you do a double take of 
yourself, there is a feeling of finding 
the light. A great hair makeover can be 
transformative. So are your early 20s, 
which is why we tapped a couple new 
Newyork ladies who wanted their 
hairstyle to fit their brand-new big-
city lives. “It definitely feels like this 
has been a year of firsts: new city, new 
job,” says Rachel Pickus, 23, on our 
social team. “This makeover felt a little 
more me like my hair's catching up 
with the rest of me.”

The location of transformation was 
Spoke & Weal just down the street 
from our SoHo offices in New York City, 
and which is a favourite. Colleen 
Flaherty handled color (she also does 
our own Hannah Baxter), and Peter 
Corvington handled the cuts and 
styles.

“I had always been stuck with my long 
brown hair that my culture back home 
in Mexico City considered to be 
beautiful,” says Ivanna Martinez, 23, 
who took her hair a deep inky blue for 
this story (see below). “Since I got this 
hair, I've been wearing monochrome 
outfits in white, black, and cream, with 
lots of blazers, instead of my usual 
boho look. Back home over the 
holidays, everyone noticed and said, 
'You're so New York now.'”

Indeed, see their new looks below. 
(And stay tuned for makeover stories 
for other life stages.)

 NAME: MARISSA BIRCH, 
24
Occupation: Student at 
FIT and Sales & Marketing 
Coordinator at Panache 
Lingerie

Marissa says: “My hair was really long, 
and I just knew I wanted a change. My 
hair feels so much healthier, and I can 
wear it both curly and straight. I've 
been getting tons of compliments and 
wearing a lot more necklaces and 
accessories, and clothes with an open 
back, since my hair won't hide it 
anymore. I've also been wearing a lot 
more red—I love the contrast with my 
lighter hair color.”

Peter says: “Marissa wanted a big 
change, so I gave her a textured bob 
that would help her look professional 
yet also cool and sophisticated. If 
someone wanted to imitate this look, 
they should tell their stylist to 'point 
cut' everything to keep the ends soft 
and diffused and remove any weight 
from the ends.”

Colleen says: “I did the blonde 
brighter around her face and ends, but 

kept the root soft, so she wouldn't have 
to come in more frequently than 8 to 12 
weeks. If you want to do a big change like 
going from brunette to blonde, bring in a 
few photos of different types of blonde 
that you like, and point out what you like 
about each photo to your colourist. Also, 
let them know how frequently you want 
to come in; this will help the colourist be 
able to customize what would be the 
most realistic. Also, don't go into a color 
service like this thinking you'll be out in 
two hours. Plan on being at the salon for 
a while for the first time around at least.”

NAME: IVANNA MARTINEZ, 
23
O c c u p a t i o n :  A  S o c i a l 
Media Associate

Ivanna says: “This was inspired by 
anime and comics, like Veronica from 
Archie and Violet from The Incredibles. 
I always wanted to do a cool color, but I 
knew pink, green, or purple would be 
too much for me, so I figured what 
would look best with darker hair was a 
dark blue. My hair is not actually black; 
it's brown. I'm calling it Invisible Blue, 
inspired by Violet's invisible powers.”

Peter says: “I wanted to give her more 
of an edge. I opened up her face by 
creating more of a face-framing layer 
and adding a side-swept fringe. If 
someone wanted to imitate this look, 
they should tell their stylist to add lots 
of concave layers and remove internal 
weight from the hair.”

Colleen says: “Black roots with dark 
blue ends is a great way to be edgy but 
also subtle at the same time. Pictures 
of the color blue or any color is a great 
way to show and tell your colorist 
exactly what you are thinking and 
expecting, [since] different terms 
mean different things to people. 
Ivanna will probably need to come 
back every six weeks to refresh the 
blue when it fades, but it could be 
more frequently depending on how 
often you wash your hair. Also, I let 
Ivanna know that when it starts to 
fade, it can look more teal than blue, 
and if she was going to be in the ocean 
or in the sun anytime soon, the blue 
will fade quicker.”

W E T O O K 3 N E W N Y C
L A D I E S T O S P O K E & 
W E A L S A L O N .

NAME: RACHEL PICKUS, 
23
Occupation: Social Media 
and Affiliate Coordinator

R a c h e l  s ays :  “The past  s ix 
months have been very impulse-
driven; I moved here impulsively, 
applied for this job impulsively, 
and got a tattoo of a little star 
impulsively… So when this came 
up, I went for it. I just told Colleen I 
wanted to go lighter, but like it 
could have grown that way. 
Something low-maintenance. I've 
done a balayage or two in the past, 
but nothing like this. The color got 
even blonder in the sun in San 
Diego over holiday, which I like.”

Peter says: “I wanted to create 
more movement and add some 
texture for an easy wash-and-go 
style. If someone wanted to do this 
same look, they should tell their 

stylist to remove excess weight and 
keep the ends soft and diffused.”

Colleen says: “Rachel and I chose 
this color for her because it was 
something different for her, but low-
maintenance and very natural. I gave 
her natural dimensional color with 
f o i l s  w i t h o u t  o v e r d o i n g 
it—sometimes less is more. She 
should come in every six months, but 
it could be even longer.”
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Blinc
Mascara Amplified, $26 
at Sephora

This is the OG of tubing 
mascaras (yep, Bl inc 
invented the product!) so 
yo u  k n ow i t 's  g o o d . 
Available in black and 
b r o w n ,  t h e  o i l - f r e e 
formula adds volume and 
length with zero clumps 
or smudges.

L'Oreal Paris
Double Extend Beauty 
Tubes, $9.99 at Ulta

You don't have to break 
the bank to try tubing 
mascara. This drugstore 
version comes with a 
moisturizing lash primer 
o n  o n e  e n d  a n d  a 
l e n g t h e n i n g  t u b i n g 
mascara on the other. Two 
products for the price of 
one? Sign us up!

Trish McEvoy
High Volume Tubular 
M a s c a r a ,  $ 3 2  a t 
Nordstrom

Many tubing mascaras 
tout lengthening your 
l a s h e s  a s  t h e i r  m a i n 
benefit.  But if adding 
volume is what you want, 
set your sights on this one. 
The formula creates a 
3 6 0 - d e g r e e  c o a t i n g 
around your lashes that 
amplifies volume for up to 
24 hours without budging.

I
t's a simple fact of life: Not all 
mascaras are created equal. Some 
provide amazing volume, others 

lengthen your lashes like a pro and 
some just end up smudged under your 
eyes by mid-day.  Enter tubing 
mascara, the secret weapon of the 
mascara world. Most mascaras work 
by coating your lashes in pigment. 
Tubing mascara is different: It wraps 
your lashes in itty-bitty flexible 
p o l y m e r s  t h a t  w i l l  n o t  b u d g e 
throughout the day. And don't worry, 
application is exactly the same as 
traditional mascara. Plus, removal is 
also a breeze: The tubes slide away 
with mere soap and water (yes, you 
can see them), so there's no need for 
heavy-duty makeup removers that 
leave your skin dry and irritated. 
Ready to try tubing mascara for 
yourself? Keep reading for our faves.

7 TUBING MASCARAS
 THAT SERIOUSLY
 LENGTHEN LASHES
 (WITHOUT SMUDGING).
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D.J.V.
Miaray Fiberwig, $20 at 
Dermstore

J a p a n e s e  b e a u t y 
products are seriously 
innovative, so it makes 
sense that a Japanese 
brand like D.J.V. Miaray 
would have a lengthening 
tubing mascara in its 
portfolio (in fact, this is 
o n e  o f  t h e  b i g g e s t 
bestsellers in Japan!). 
This tubing mascara is 
formulated with fruit and 
royal jelly to condition 
lashes, plus it's sweat-
proof, so you can work out 
without worrying about 
deal ing with raccoon 

Thrive Causemetics
L i q u i d  L a s h 
Extensions Mascara, 
$ 2 4  a t  T h r i v e 
Causemetics

This tubing mascara 
contains teeny-weeny 
fibers as well as Korean 
plant extracts to curl 
your lashes and add 
d r a m a t i c  l e n g t h 
without ever flaking. 
As a bonus, for every 
product purchased 
the brand donates to 
help a woman in need 
thrive.

Kevyn Aucoin
The Volume Mascara, 
$28 at Sephora

The combination of bold 
pigments and volume-
building fibers in this 
tubing mascara result in 
a majorly dramatic look. 
The skinny brush makes 
application a cinch and 
jojoba oil in the formula 
ensures your lashes stay 
super-soft.

Surratt Beauty
Re l eve e  M a s c a ra , 
$30 at Sephora

This humidity-proof 
t u b i n g  m a s c a r a 
lengthens and defines 
l a s h e s  w i t h  a 
microfiber formula and 
slim, angled brush. 
Y o u ' l l  l o v e  h o w 
dramatic your fringe 
looks and how easy it is 
to wash your mascara 

hatever you fancy, whether 

Wit's a workout or a dance 
session, or have an affinity for 

both, we found an exercise routine 
that checks all those boxes. Founder 
of DanceBody in NYC, Katia Pryce, put 
together some heart-pumping and 
toning moves that look so good you 
could bring them to the dancefloor 
and no one would know the wiser. Or, 
better yet, you bring the dance floor to 
your living room. Either way, it's a win-
win double-whammy. 

9 DANCE 
CARDIO 
MOVES YOU 
SHOULD 
TAKE TO THE 
DANCE 
FLOOR.

MOVE #1
POP + PRESS

“Pop your chest  forward whi le 
bringing your hands back. Then press 
one arm to the side as you pop your 
chest again.”

MOVE #2
DIAGONAL DIP

“With your hands behind your head, 
push your hip up and out on one side. 
Then bring it down and out to the 
opposite side, sitting your weight into 
your heel.”

MOVE #3
HIP TWIST

“Standing with one leg in front, with 
your knee open to the side, twist your 
hip inward and move it upward. Then 
bring the hip back down and open your 
knee.”

MOVE #4
FULL BODY ROLL

“With your hands clasped overhead, 
wave your body into a roll starting from 
the top, floating to the bottom. Push 
your chest, naval, and hips forward 
and then allow them to fall backward.”

MOVE #5
BACK INTO IT

“With one arm stretched out, push 
your upper body down towards the 
floor, and then allow it to roll back up, 
starting with your head.”

MOVE #6
DISCO PULL

“With one arm stretched overhead and 
one arm stretched to your side, pull the 
high arm up and down. Let your hips 
follow that action.”

MOVE #7
CRAZY LEGS

“Bending your knees, with your legs 
together, invert your legs in and out on 
the balls of your feet, and open one arm, 
then the other.”

MOVE #8
SOCK IT TO ME

“Put on those socks! Lift one knee up 
high so that you can reach both hands 
toward your foot.”

MOVE #9
HI-LO HIPS

“Roll your hips around once low with 
knees bent, roll them around again with 
your knees straight, and with your 
hands behind your head.”
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You never want to 
be the one who
 took it too far.

HOW TO
KNOW 
WHEN IT'S 
TIME TO 
STOP
DRINKING.

 

h i l e  w e ' v e  a l w a y s 

Wthought that by the time 

we hit our 30s, or even 

mid-20s, we'd have our alcohol 

tolerance figured out, that's not 

always the case—sometimes we'll 

be totally fine after two glasses of 

wine and other times, well, not so 

much. Although we've mastered 

the art of looking sober, we're now 

figuring out how to read the signs 

on when to stop drinking because, 

let's be real, getting sick from 

a l c o h o l  i s  j u s t  d o w n r i g h t 

embarrassing at this point. Join us, 

will you?

WHEN YOUR BEER GOGGLES 

COME ON

Most times you're going to need to 

enlist the help of a friend for this 

one, as the whole thing about beer 

goggles is that you're the one 

wearing them. If all of a sudden 

someone becomes attractive to 

you when they weren't, say, an 

hour ago, then chances are it's time 

to switch over to water. Do yourself 

a favour with this one and before 

things get too out of hand, get a 

second opinion on that suddenly 

oh-so-attractive human.

 WHEN YOU DROP YOUR DRINK

Although we will say some people are 

clumsy all the time, if you're not 

typically one of those people and yet 

suddenly your drink is on the floor, you 

should probably take that as a sign to 

cut it with the alcohol, or at the very 

least take a break. Bad hand-eye 

coordination is real when you're 

intoxicated.

WHEN THE LIGHTS COME ON

Why is it that when the lights come on, 

signalling the closing of the bar or club, 

we're all so hesitant to go home?  All of 

a sudden, we're scrambling to figure 

out next steps, which, let's be real, 

typically end up being some sort of 

after-party with, you guessed it, more 

alcohol. We promise you that if you 

make the decision right then and there 

to head home (or get food and then 

head home) that you'll wake up in far 

better shape than you would have had 

you stayed out partying until the wee 

hours of the morning.

She's obsessed 
with on-the-
go protein 
shake OWYN 
and is a sucker 
for spaghetti. 

STEPHANIE
SHEPHERD 
SWAPS 
CEREAL 
FOR 
VEGGIE 
SOUP 
IN THE 
AM.

pening the door to Stephanie 

OShepherd's fridge was like 

something out of an episode 

of MTV Cribs. Except instead of color-

coordinated bottles of vitamin-

infused water and champagne, there 

w e r e  s h e l v e s  s t o c k e d  w i t h 

immaculately l ined Swell water 

bottles, OWYN protein drinks in every 

flavour, and beauty serums. A true 

wellness lover's fantasy.

Shepherd began her career as Kim 

Kardashian's personal assistant, 

c l i m b i n g  t h e  ra n ks  t o  C O O  of 

Kardashian West Brands, and is now 

stepping out into her own spotlight. 

From cementing herself as a health 

and wellness expert to collaborating 

with J Brand, the Ohio native has 

really stepped into the next phase of 

her career. Which Shepherd divulged 

over cold-brew OWYN protein drinks 

(naturally) and gushed about her 

favourite supplements and healthy 

tonics, guilty pleasures (which we're 

so in line with), and what's next.
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The first thing she does every 

morning:

“I have meal delivery, so I bring in my 

meals from my kitchen side door. I've 

been doing Kooshi Gourmet, and they 

have so many different meal plans; 

paleo, keto, vegetarian. It's really 

good. I've found that doing a meal plan 

really helps to keep me on track, so 

that's been my go-to for the past 

couple of months.”

Go-to breakfast:

“I'm weird with breakfast. I normally 

like to do soup for breakfast, like 

vegetable soup. On the weekends, I'll 

do avocado toast with smoked salmon 

and a side of pancakes. [laughs].”

Take hydration cues from her:

“I force myself to drink kombucha, and 

if I'm on the go, or after a workout, I 

love having the OWYN protein shakes. 

They're already mixed, so I don't have 

to go through the trouble of [making a 

shake]. There are so many different 

flavours that I can just grab one and 

go, and that really works for me when I 

am in a rush, which nine times out of 

10, I am [laughs].”

Her favourite way to caffeinate:

“If I do, I'll drink a tea. I love a brown rice 

green tea or an iced tea, but I get really 

hopped up on caffeine, so I try to not 

drink it.”

The one thing you'll always find in 

her fridge:

“ P r o b a b l y  c o c o n u t  w a t e r  o r 

[alternative] milk because we make a 

lot of smoothies. I'm big into the 

drinks—we always have more drinks 

than we do food.

“I feel so passionately about people 

switching from their plastic water 

bottles. We [have] Just Water at our 

house if we have guests over or 

meetings happening. All of their stuff is 

recyclable, and it's made in the States. 

Then we have Swell and glass bottles 

in our fridge that we use. I really, really 

want to advocate for people to stop 

using plastic water bottles.”

G o - t o  m e a l s  p r e -  a n d  p o s t -

workout:

“I'm supposed to eat something before 

I work out, but nine times out of 10, I 

don't. I like to work out on an empty 

stomach. If anything, maybe I'll have a 

couple of apple slices, and then after 

I'll do a protein shake. If I'm on the go, I'll 

do an OWYN protein shake, and at 

home I'll do my avocado smoothie or a 

regular protein shake with some 

avocado. I eat a lot of avocado.”

Her ideal smoothie:

“Kourtney [Kardashian] put me onto 

this avocado smoothie, and I know it 

sounds really disgusting because 

you're thinking, how could avocado in 

a smoothie be good? But it actually is 

so good. I 'm more the avocado 

smoothie. It's one avocado, a cup of 

coconut milk, a plant-based protein, 

MCT oil, [and] a small teaspoon of 

manuka honey. It makes this delicious 

smoothie. I'm dying to have it right 

now as we're talking about it.”

The weirdest thing in her fridge:

“It might be weird that I keep skin care 

in my fridge. Do people do that? I keep 

a serum and a couple of Patchology 

under-eye patches [in there]. You have 

to keep your skin care cool.”

Favourite healthy food spots in 

L.A.:

“I love Crossroads, they have an 

amazing brunch. Obviously, all of their 

food is good, but they have a really 

good breakfast sandwich, and [vegan] 

fried chicken and waffles that taste 

exa c t l y l i ke  f r i e d  c h i c ke n  a n d 

waffles—it's so bomb. I do a lot of 

salads, so I'll do a lot of Tender Greens, 

a lot of Sweetgreen on the go. I like 

Hugo's—I get the veggie casserole.

“I'm trying to look at my Postmates 

and see what I order. I really do order a 

lot of Tender Greens. They have such a 

simple kale salad that makes me super 

happy. I'm a big TG fan.”

She has a strong supplement game:

“I definitely take my vitamins. I have one 

of those vitamin holders that you can 

get on Amazon, and it has Monday, 

Tuesday, Wednesday, Thursday, Friday, 

Saturday, Sunday, and then you can pop 

the individual compartments out, and it 

has morning, afternoon, evening, and 

bedtime. Mine are completely full. I 

definitely am a supplement person.

“I've taken the Ouai supplements. There 

is one I've really been getting into called 

Regime London. I love the Olly chewy 

vitamins, the melatonin ones; they really 

help me fall asleep, and it's a gummy, so 

it doesn't feel like you're taking a vitamin. 
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She has a strong supplement 

game:

“I definitely take my vitamins. I have 

one of those vitamin holders that you 

can get on Amazon, and it has 

M o n d ay,  Tu e s d ay,  We d n e s d ay, 

Thursday, Friday, Saturday, Sunday, 

and then you can pop the individual 

compartments out ,  and it  has 

morning, afternoon, evening, and 

bedtime. Mine are completely full. I 

definitely am a supplement person.

“I've taken the Ouai supplements. 

There is one I've really been getting 

into called Regime London. I love the 

Olly chewy vitamins, the melatonin 

ones; they really help me fall asleep, 

and it's a gummy, so it doesn't feel like 

you're taking a vitamin. When you're 

taking too many pills, it gives you that 

feeling in your throat. I really like the 

Sakara Life stuff, as well. They have a 

really good powder [Super Powder] 

that you can mix into your drink [and] 

it doesn't taste bad. They have really 

good chocolate probiotics, too.”

And guilty pleasures:

“I could snack and eat all day long. I 

definitely have a soft spot for pastas 

and desserts and cheese. I try not to 

eat cheese because I don't do dairy, 

Who she'd choose to be a co-host 

on a cooking show:

“My mom. A hundred and ten percent. 

She's the reason I'm not a good cook. 

She's such a great cook that I never 

had to be. I was the one that ate 

everything, and she was the one that 

made everything—that was our 

partnership growing up. She was so 

good at it, and I was in such awe of her. 

She's literally the best. When I was in 

high school, my friends would come 

over to my house just because they 

knew that my mom was cooking. She 

would have dessert parties after 

Thanksgiving, and all of the kids would 

come over after the i r  fami ly 's 

Thanksgiving. She'd have 20 different 

kinds of desserts.”

H e r  f a v o u r i t e  p l a c e s  t o  b e 

pampered in L.A.:

“I love the Korean spa, that's probably 

my favourite. It's full-service: You can 

get a scrub, get your hair washed, go in 

the Jacuzzi, lay in the stone room, get 

a massage, go eat ramen—it's my 

dream place. Recently I've been going 

to Joanna Vargas for facials, which I've 

been loving. I frequent Dr. [Jason] 

Diamond because he gives me my PRP 

facial, which I can't live without. 

Another good facial place is Skin 

Worship. They do reiki feeling and 

chakra cleansing, which I think is really 

cool.”

What's in store for 2019:

“I hope a lot of things. I've been 

planting a lot of seeds this past year 

and mapping out a plan and hopefully 

manifesting things that I see for 

myself. God willing, I think I'll be very 

busy and hopefully come out with 

some more collabs, maybe work on a 

couple of shows. We'll see what 

happens!”

SWAP YOUR 
EYE CREAM 
FOR ONE OF 

They're game changers
 for sensitive, dry skin.

BRIGHTENING, 
DE-PUFFING
OILS.

THESE 

Photo: Imaxtree

"Oil" used to be a dirty word in the skin-

care realm. Let's not forget that in 1999 

"Oil of Olay" permanently changed its 

brand name to Olay, recognizing that 

'90s and early-aughts era consumers 

wanted to be matte and abhorred the 

notion of appearing greasy. Fast-

forward 20 years, and the beauty 

industry has very much come around 

on oils, realizing that it's not about 

cutting out all oils, but rather about 

using the right ones. Beauty brands 

and shoppers alike decided to ditch 

mineral oil and its pore-clogging ilk, 

instead turning to lighter, antioxidant-

rich versions, many of which absorb so 

quickly they feel "dry" to the touch in 

seconds. In 2019, the face oil sector is 

absolutely booming. And within that 

category, eye oils — which, exactly as 

they sound, are oil-based treatments 

dedicated specifically to the eye area 

— are a major trend. But are they really 

worth ditching your tried-and-true eye 

cream for, or are they just a gimmick?

"Oils serve a similar function to 

traditional eye creams; however, they 

use an oil vehicle and often contain all-

natural and botanical ingredients," 

s a y s  D r .  J o s h u a  Z e i c h n e r ,  a 

d e r m a t o l o g i s t  a t  Z e i c h n e r 

Dermatology in New York City. Where 

most eye creams and serums already 

contain oils, they typically also include 

water and other ingredients to bind the 

formulas together and drive hydration 

deeper into skin before trapping it 

there. 

"Water content is the key difference. 

Eye oils do not contain water or water-

based ingredients; eye creams do," 

says Dr. Hadley King, a dermatologist at 

Day Dermatology & Aesthetics in New 

York City. "Creams also contain 

[ingredients] like humectants that 

work to hydrate the skin. Water and 

water-based ingredients are absorbed 

into deeper layers of the skin, where 

they are active. So, if your skin is 

already well-hydrated, an eye oil may 

be a good fit for you. If your skin would 

benefit from hydration then a cream 

may be a better fit, or a cream followed 

by an oil — an oil by itself helps the skin 

barrier but it won't specifically hydrate 

the skin."

This may be a good time for a reminder 

that there's a difference between 

hydrating and moisturizing skin: 

H yd rat i n g  i n g re d i e nt s  d e p o s i t 

moisture into skin, while moisturizing 

ones trap water there and prevent 

moisture loss. 

With that in mind, Dr. King notes that if 

you're prone to puffiness, an eye oil 

could be your best bet over a cream. 

"There are some people who get 

increased puffiness in the skin around 

the eye area when they use creams from 

over-hydrating the skin and locking in all 

of that moisture. It's possible that a light 

eye oil could be better for this issue 

because it won't be as hydrating." 

Certain formulas which contain caffeine, 

like Kora Organics Noni Radiant Eye Oil, 

take de-puffing one step further. "It 

contains coffee seed extract, which can 

be a helpful ingredient to decrease 

puffiness because it constricts the blood 

vessels," she notes.

Ideal for dry or irritation-prone skin, oils 

can be particularly coddling for the 

under-eyes. "Especially if your skin is 

very sensitive, an oil may be a good 

option to try," says Dr. Zeichner. They can 

also be especially effective when it 

comes to delivering other oil-soluble 

ingredients to the skin, notes Dr. King, 

citing examples of vitamin E, vitamin A 

and squalane. "Caffeine, an ingredient 

that can be helpful to decrease puffiness 

in the eye area, is unique in that it is both 

water- and oil- soluble," she adds.

But where oils fall short is with water-

soluble ingredients, which they tend to 

repel, notes Dr. King, pointing to vitamin 

C, the B vitamins and alpha hydroxy 

acids, so if you're set on depositing those 

around your eye area, a serum or cream 

may be a better option. As for other 

potential downsides associated with 

using an eye oil, Dr. Zeichner notes the 

obvious: Oils are drippy as hell. Although 

he expresses that in a slightly more 

doctorly way. "The very nature of oils 

makes them more challenging to apply 

because of their liquid consistency. 

Extra care should be taken when 

applying these products around the 

eyes to keep them on the skin and not in 

the eyes themselves," he explains. 
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"Oil" used to be a dirty word in the skin-

care realm. Let's not forget that in 

1999 "Oi l  of Olay" permanently 

changed its brand name to Olay, 

recognizing that '90s and early-

aughts era consumers wanted to be 

matte and abhorred the notion of 

appearing greasy. Fast-forward 20 

years, and the beauty industry has 

Kora Organics Noni Radiant Eye oil 

$38

koraorganics.com

VOTARY

Intense Eye Oil - Tuberose and 

Retinoid   $184.00

ww.spacenk.com

Follain

Eye Opening Rose Oil

$42

follain.com

Maya Chia

The Eye Achiever Multi-Correction 

Eye Serum

$ 70.00

credobeauty.com

Ba + S Baobab-Sarsaparilla Eye 

Contour Serum Concentrate

ODACITÉ

£34.43

nordstrom.com

Josh Rosebrook

Oculus Formula Eye Area Treatment

$ 70.00

credobeauty.com

UMA

Absolute Anti-Ageing Eye Oil

£85.00

www.cultbeauty.co.uk

Sundari

Chamomile Eye Oil 

$49.00

www.dermstore.com

How I became 
a bath time 
convert.

The last time I took a bath was 

probably when chokers and butterfly 

clips were à la mode (the first time 

around). That is, until a few weeks ago 

(unless of course Jacuzzis count—do 

they?). See, I never really saw the 

appeal of sitting in a tiny pool of water 

that may or may not be full of that 

day's filth and, honestly, the idea of 

having an extra 30 minutes to spare 

doing nothing was, in my mind, a 

fantasy.

SALT 
THE BATH 

RECIPE 
THAT 
RELIEVED 
MY STRESS
 AND GAVE 
ME GREAT
 SKIN.

But recently, I've really tried to carve 

out time in my day just for “me.” That 

comes in different forms—whether it's 

getting back into my workouts, foam 

rolling—which I've started doing every 

morning and loving it—or watching 

mindless TV (err, Vander pump Rules), 

a n d  n o w,  b e c a u s e  o f  m y n e w 

obsession with essential oils (and 

what they can do for the mind and my 

skin), baths have become that, too. It 

wasn't until I took my first bath in a 

long time that I realized a quick rinse 

before was the key to getting over my 

aforementioned gall with sitting in the 

tub. I try not to put too much pressure 

on myself to squeeze it into my day—I 

think that's why it's been great at 

actually chilling me out.

H e r e  i s  o n e  o f  m y  f a v o u r i t e 

therapeutic bath balms, courtesy of 

S.W. Basics founder Adina Grigore, that 

has given me the best skin of my life 

while also totally chilling me out.

WHAT YOU NEED:

1/2 cup coconut oil (and you can 

definitely use more—you can never 

use too much coconut oil)

1-2 tbsp sea salts of your choice

7 drops lavender essential oil

5 drops eucalyptus essential oil

ADINA GRIGORE'S BATH SALT TIPS

“Always use plant or seed oil in the 

bath, otherwise your skin can dry out. 

This is particularly true when using a 

bath salt. Coconut oil is a great choice 

because it melts quickly in the tub, 

while still providing substantial skin-

coating moisture. Lavender and 

e u c a l y p t u s  a r e  a n  a w e s o m e 

functional combination for treating a 

stressed-out body and mind, and for 

helping you relax while fighting off 

infections. This is also a great 

combination if you have a headache, 

as lavender has been cited as an 

effective alternative treatment for 

migraines.

“If you're bored by (or don't like) 

lavender, don't worry. There are three 

other essential oils that are great for 

the bath. A sort of surprising one is 

clary sage, which has mood-boosting, 

hormone-balancing effects, plus it 

can help ease menstrual cramping. (I 

find baths are great when you're PMS-

ing.) The other is rose otto, which has 

anti-depressant qualities and smells 

just amazing. Moreover, research has 

found that it can enhance your skin's 

permeability, which is great if you're 

using salts to help heal skin conditions 

or increase circulation.”

Tags: Mindfulness Recipes
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J
ust because something is 

trending doesn't mean it's 

easy to sport in the real world. 

But baby bangs are the exception, not 

the rule, and the proof is in the 

Pinterest, where searches for cropped 

bangs are up 51 percent. Hear us out: 

the short bangs often boasting 

uneven lengths are surprisingly 

stylish on models and the street style 

crowd because they know how to 

flaunt the fringe.

You can rock a fringe so short it barely 

counts as bangs or combine it with 

longer layers framing your face. 

They're also the perfect counterpart 

to any rainbow hair color you can 

dream up. And while baby bangs 

require some maintenance (aka 

frequent trimmings either at the salon 

or at home), their edgy look is well 

worth the time trade-off.

Ready to embrace the once-taboo 

hairstyle? See some super styling 

ideas that'll make you a baby bang 

believer.

 

A baker boy cap lets your baby bangs play 

peekaboo. Add in multiple braids for extra credit.   

Image: Imaxtree

Be a true believer and ask for short baby bangs.  
Image: Imaxtree

The bold eye makeup at the Dries Van Noten 
Spring 2019 show really highlighted the models' 
baby bangs. Make it work off the runway by 
teaming your cropped fringe with a dramatic cat 
eye.   Image: Imaxtree

Feeling bold? Try adding an oversized headband 

into the mix à la the models at Prada's Spring 

2019 show.   Image: Imaxtree

Give baby bangs a boost with wavy pastel pink 

locks.  Image: @hairbypinkie

Face-framing tendrils set off baby bangs 

beautifully.  Image: @rekhagarton

Mix bang styles by opting for curtain baby bangs.
Image: Imaxtree

A center split is a unique spin on the trend.

Image: Imaxtree

Tackle two trends at once: winter-appropriate 

silver hair and micro baby bangs.

 Image: @shadowplayhair

Make your baby bangs the center of attention 

by restricting them to the middle of your 

forehead.   Image: Imaxtree

Kaia Gerber got temporary baby bangs to walk 
Miu Miu's Spring 2019 show. The black ribbon 
made the bangs even more noticeable.

Image: Imaxtree

Baby bangs really pop when paired with a 

braided updo.  Image: Imaxtree

Blunt baby bangs are the asiest way to embrace 
the trend.  Image: Imaxtree

Barely-there blond baby bangs FTW.  

Image: @imyourdensity

These baby bangs mimic the rest of those razor-

cut strands.  Image: @alirocksteady

HOW TO 
PULL 
OFF
BABY 
BANGS.
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Buzzed sides make baby bangs even more of a 

statement.  Image: Imaxtree

Frame your face (and baby bangs) with slicked-

down strands.  Image: Imaxtree

Piecey baby bangs and a slightly shaggy bob 

are a winning combo.  Image: Imaxtree

Closely cropped baby bangs with a few uneven 
strands scream punk in the best possible way.

Image: Imaxtree

A silvery blond bob ups the ante on baby bangs.

Image: Imaxtree

Baby bangs that hit mid-forehead bring new life 
to your mane.  Image: @thesasscrotch

W
henever we're searching for 

the most innovative new 

beauty products (which is 

often), we inevitably turn to Asian 

brands for their latest releases. Often 

years, if not decades, ahead in terms 

of development compared to Western 

companies, the most recent trend to 

enthrall North American customers is 

primed to give creamy cosmetics a 

r u n  f o r  t h e i r  m o n e y .  J e l l y 

makeup—yes jelly—has us rethinking 

all our previous ideas of what a 

highlighter or eyeshadow can be, 

specifically in terms of texture and 

finish. And yes, it does jiggle in the jar.

I'd already had my first brush with jelly 

makeup during a trip to Korea last fall, 

where I and six fellow beauty editors 

spent 45 minutes gleefully swatching 

eye colours at local favourite Moon-

shot Cosmetics. Iridescent lilac, 

smokey hazelnut, burnt sienna—the 

shade options were endless—and 

each container housed the same 

springy, slippery product. More 

substantial than a cream or gloss, but 

less stiff than a cleansing balm or 

highlighter stick, the formulation 

swiped onto our hands and lids 

seamlessly with impressive color 

p a y o ff .  I t  a l s o  d r i e d  d o w n 

unexpectedly fast, a surprise given 

the wettish texture.

N at u ra l l y,  I  s c o o p e d  my t h re e 

favourites to come back with me to 

New York, and I still relish how quick 

and easy they are to apply with just my 

finger and a Q-tip—when I'm rushing, 

the product tends to creep past my 

lash line in an unflattering way, but a 

quick swipe of micellar water does the 

trick. They're the ultimate running-

late-but-still-want-to-look-cute 

makeup, and the bouncy texture still 

del ights me months later.  And 

although I always feel bad when a 

friend asks me what I'm wearing 

(Moonshot is only available in Asia, or if 

you're lucky, a reliable eBay seller) 

there are now a handful of stellar jelly 

options stateside. Given jelly makeup's 

growing popularity, ease of use, and 

fabulous, shimmering finishes, we 

suspect there will be many more 

products to choose from by the end of 

the year.  Check out our seven 

favourite products below!

NYX A Bit Jelly Gel Illuminator, $15

Colourpop Jelly Much Shadow, $8

Farsali Jelly Beam Illuminator, $40

Jill Stuart Jelly Eye Color, $20

Too Cool for School Jelly Blusher, $20

Inc.redible You Glow Girl Iridescent 

Jelly, $12

Butter London Glazen Eye Gloss, $24

#WWWRN
THE 
BIGGEST
MAKEUP
TREND 
OF 2019 
IS HERE.
Shop our 7 
favourite 
formulas.
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#WE TRIED IT

Was it worth it?
A few years ago, I decided I wanted to 

get over my issues with cellulite. I 

barely noticed it on other women, and 

hell—I've even seen celebrities with it 

and still envied their legs. Deciding I'm 

so much more confident than this, I did 

what I thought any self-respecting 

woman would do: put on a pair of 

shorts and went to the beach.

Fast-forward to midday, where my 

whimsical dreams of newfound 

confidence dramatically halted. “YOU 

HAVE CELLULITE!!!!” is all I heard as a 

red car sped past—full of a bunch of 

young not-so-gentlemen.

Yes, I'm being serious. You can't make 

this shit up.

I can't really tell you much about my 

thoughts after that moment, but I can 

confirm the worst: Words stick. I hung 

my head in shame and basically swore 

off shorts for life.

Recently I decided to revisit the issue 

because I wanted to introduce some 

shorter lengths into my wardrobe. I'm 

not sure if it's because we live in a 

Kardashian-era world (where it's 

total ly acceptable to cheat for 

beauty), but I decided that, at the ripe 

age of 26, I'm going to ditch the 

creams and try an intensive, though 

non-invasive, cellulite treatment. 

Luckily, a local medical spa was 

offering a free trial of a relatively 

affordable treatment: Venus Legacy. I 

went in, tried it, and flirted with the 

idea until I finally caved about a week 

later.

I was already familiar with the basics of 

the technology behind it. Remember 

that one KUWTK episode where Kim 

went for a cellulite treatment and the 

lady basically rubbed her thighs with a 

massage-like machine? Venus Legacy 

is the cooler, more advanced version of 

that. As I'm told by the nurse, Venus 

Legacy is a skin-tightening procedure. 

Its technology—“Multi-Polar Radio 

Frequency” and “Pulsed Electro 

Magnetic Fields” with a VariPulse™—is 

proven to cause circumferential 

reduction and treatment for cellulite. 

I'm no science major, but the level of 

heat in combination with the pulsing 

technology helps produce collagen, 

promote lymphatic drainage, increase 

circulation, and help the breakdown of 

fat (lipolysis). ALL of these factors are 

really important when trying to tackle 

cellulite.

Like the majority of reviews that I've 

read, I can confirm the treatment did 

actually feel like a pleasant hot-stone 

massage. Only a few times did I slightly 

flinch and nervously ask my nurse to 

turn the heat down a little (which, btw, 

doesn't make the treatment less 

effective). Sessions were around 25 

minutes long, and I felt no pain during 

the process, although my legs were 

super red afterwards. The whole series 

of treatments took around eight weeks 

because you need at least a week 

between each session, but I noticed 

some small changes around halfway 

through.

I started really having my doubts 

towards the end—regret started rolling 

in. “Are you seriously out a grand and a 

bit for this shit?” said my inner critic. 

“YOU LOOK THE SAME!” “You could 

have bought a Louis tote!” Etc., etc. The 

internal dialogue went on.

As for the results? I think I saw slight 

circumferential reduction about two 

weeks after my final treatment—my 

legs looked a bit leaner, and my 

Lululemon leggings didn't feel as tight 

in the thigh. But the cellulite? Minimal 

changes. I noticed that the bumps 

actually felt smoother, but that's it.

I'll leave it at this: I'm sure there are 

changes at the molecular level, but 

does it matter if I don't see it in the 

mirror? I guess it's true what they 

say—diet and exercise real ly is 

everything, but you can't change 

genetics.

WITCH 
HAZEL
IS SET TO 
BE THE 
NEXT SKIN 
CARE 
SUPERSTAR.

Cannabis oil might be getting skin-

care enthusiasts buzzing, but it's far 

from the only plant with potential to 

improve complexions. The all-natural 

trend is sticking, with witch hazel 

seeing a rise in interest recently. 

Pinterest reported a 305 percent 

increase in searches. This old-school 

toner is working its way into skin-care 

products in new and innovative ways, 

and we're totally here for its healing 

powers when it comes to treating 

redness, acne and irritated skin.

Witch hazel is an oldie but goodie, but 

p e o p l e  m i g h t  s t i l l  h ave  s o m e 

misconceptions about it. First of all, 

witch hazel is not an essential oil 

although it's processed in the same 

manner. Witch hazel is the liquid 

extracted from the leaves and bark of 

the Hamamelis virginiana plant, 

according to Heather Wilson, the 

director of brand development at 

I n s t a N a t u r a l  a n d  a  l i c e n s e d 

esthetician. “Witch hazel distillate,” as 

it 's commonly l isted on beauty 

product ingredient lists, is typically 

made through a steam distillation 

process where the viable plant 

Witch hazel is typically associated with 

toners thanks to its astringent 

properties. It can also appear in 

cleansers, serums, moisturizers and 

even body and hair products. Kim and 

Zoe Roebuck, co-founders of Dr 

Roebuck's, explain that witch hazel 

contains chemicals called tannins and 

polyphenols. These properties make 

witch hazel a pro at tackling a number 

of skin issues, including swelling, 

bacteria and itchiness and redness. 

The effective ingredient can manage 

excess oil ,  clear breakouts and 

minimize the appearance of pores 

without stripping skin, says Wilson.

Witch hazel doesn't just make your 

skin look more vibrant, it can also act 

as an astringent, anti-inflammatory 

and antiseptic, says Tara Pelletier, co-

founder of Meow Meow Tweet. “I love it 

as an aftershave or skin-soother after 

waxing my bikini line,” she reveals. 

“[Witch hazel is] also great in your 

natural first aid kit for things like 

sunburns, cold sores and bug bites.”

Given its characteristics, witch hazel 

is well suited to those with oily and 

acne-prone skin, but all skin types 

could benefit from the right formula. 

Just watch out for products with 

alcohol, says Pelletier, because they 

will dry out skin.

Belif

Witch Hazel Herbal Extract Toner, 

$28 at Sephora

It is crystal clear witch hazel is the star 

ingredient in this herbal toner, given the 

name and the  brand 's  easy-to-

understand,  ingredient-focused 

packaging. Witch hazel blends with 

other apothecary ingredients for a 

nourishing treatment that won't leave 

y o u r  f a c e  f e e l i n g  t i g h t .  T h e 

dermatologist-tested formula doesn't 

contain dyes, fragrances, mineral oil, 

synthetic preservatives or animal-

origin ingredients.

Lush

Vanishing Cream, $44.95 at Lush

Make excess grease and zits vanish with 

this moisturizer for oily and acne-prone 

skin. It's the brand's lightest formula and 

is just the right blend of hydrators and oil 

fighters, including witch hazel, rose 

water and lavender honey water. The 

delicate calming scent will soothe your 

senses. 

WHAT 
HAPPENED 
AFTER MY
6-SESSION 
INTENSIVE 
CELLULITE 
TREATMENT?

materials are vaporized with hot steam 

then cooled before being condensed 

into liquid form, according to Megan 

L i n d ,  F o u r t h  R a y ' s  p r o d u c t 

development manager.

Shop the best witch hazel skin care 

products for managing greasy T-zones 

and fighting breakouts.
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Bioré

Witch Hazel Toner, $7.99 at Ulta 
Beauty

Rub a cotton pad saturated with this 
oil-free toner over skin for that deep-
clean, pore-tightening effect. The 
formula also promotes healing 
thanks to effective acne-fighters 
salicylic acid and witch hazel. Those 
who swore off moisture-sucking 
astringents will see why this is a 
brilliant drugstore buy — it leaves skin 
feeling refreshed, not uncomfortably 
tight.

Arbonne

Corrective Acne Treatment Pads, 

$48 at Arbonne

No matter how exhausted, lazy or 

rosé-buzzed, you have enough energy 

to use these pads. After cleansing, 

apply a pre-soaked pad to the entire 

face. The witch hazel and 0.5 percent 

salicylic acid formula balance oil 

levels, exfoliate dead skin cells and 

treat breakouts while preventing new 

ones. The pads also contain calming 

botanicals to soothe skin without 

triggering redness.

Susanne Kaufmann

Witch Hazel Bath, $70 at Space.NK

Take a well-deserved soak in the tub 

with this luxurious witch hazel bath 

product. The star ingredient has 

m e d i c i n a l  effe c t s  t h at  i n c l u d e 

regulat ing skin's  o i l  levels  and 

nourishing scaly patches. The soft 

scent and calming waters it produces 

make the experience feel decadent. 

Kiehl's

B l u e  H e r b a l  A c n e  C l e a n s e r 

Treatment, $22 at Kiehl's

Start fighting pimples on the daily with 

this cleanser. The dual-action formula 

treats existing spots and helps 

prevent new ones. The super-foamy 

product relies on witch hazel, salicylic 

acid, frankincense and ginger root to 

tackle oil, blackheads, whiteheads and 

other pesky bumps without irritating 

skin.  Those obsessed with this 

botanical goodness can try the full 

Blue Herbal range.

Thayers

Witch Hazel Alcohol-Free Toner 
Facial Mist - Cucumber, $10.95 at 
Target

This cucumber and aloe vera facial 
mist draws on the brand's OG toner, 
but comes in a convenient spray 
bottle. The mist does not contain 
alcohol, parabens or phthalates. Use it 
after cleansing, to set makeup or when 
skin could use a refresh. The faint 
cucumber and aloe vera scent will 
revive the senses as much as skin.

Mario Badescu
Witch Hazel & Rosewater Toner, 
$14 at Mario Badescu

Clarifying witch hazel plus soothing 
rosewater is a beau�ful combina�on. 
The nondrying toner harnesses the 
astringent proper�es of the former 
ingredient, resulting in a product that 

cleanses skin without stripping it. 

There's nothing overpowering or 

artificial about the scent, a smell as 

fresh as a garden thanks to the rose 

water plus rose oil and black rose.
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What we need
this season in 
case we miss…

THE STYLING
 ESSENTIAL: 
AN ANORAK

FOR THE GYM FLOOR

Put a sustainable spin on your next 

workout in a tank top by pioneering 

A u s t r a l i a n  l a b e l  N a g n a t a .  I t s 

activewear is exclusively made from 

upcycled materials, organic yarns and 

n a t u r a l  d y e s ,  a n d  t h e  c u r r e n t 

collection's '90s-feel designs can even 

d o u b l e  a s  c o o l  w e e ke n d  w e a r. 

Accentuate the retro vibe with Fendi's 

shell shorts – breaking a sweat is no 

excuse for lett ing your sartorial 

standards slip.

FOR A RUN

Specially designed sneakers that 

actually make running easier? Every 

little helps. Los Angeles-based Athletic 

Propulsion Labs' Techloom designs 

maximize the downward force of your 

feet to propel you forward. It's not 

cheating, it's science. Keep your outfit 

high-spec by teaming them with a 

running top and leggings by one of Gigi 

Hadid's favorite athleisure labels, LNDR.

ON THE MAT

When you step onto your mat to practice 

yoga or Pilates, you'll need to leave your 

troubles at the door – the mind is your 

most powerful tool. And if you've ever 

attempted a shoulder stand and been 

hit in the face with your tank top, you'll 

know that what you wear needs to feel 

like a second skin, no distractions. Our 

picks? London-based label Vaara was 

founded by former model and keen yogi 

Tatiana Korsakova and is designed to 

enhance your practice by combining 

hard-working functionality with a 

streamlined finish. Yoga-focused label 

No Ka 'Oi ,  meaning 'the best'  in 

Hawaiian, calls itself an “action couture” 

brand – it's a bold claim, but the 

performance-meets-chic label lives up 

to it – while lifestyle brand Varley has a 

deliberately laid-back California vibe to 

its designs. Try the stretch-jersey wrap 

tees for a more-stylish-than-most 

solution to that face-flapping issue.

ON THE SLOPES

These days there are plenty of options 

that let your personal style shine 

through on the slopes. For a bold, 

fashion-forward approach try Cordova 

(the all-in-ones are epic) or Chamonix-

based extreme-sports label Perfect 

ESTÉE LAUDER

Revitalizing Supreme + Global Anti-

Aging Wake Up Balm, 30ml

£47.00

THE 
FASHION 
MEMO

In the past few seasons, we've seen 

previously scorned items like fleeces, 

rainmacs and 'ugly' sneakers become 

closet essentials. Now it's the turn of 

the anorak. Once the reserve of 

tourists, nature enthusiasts and 

probably your dad, in the deft hands of 

designers such as JW Anderson, Virgil 

Abloh and Alexander Wang, this 

practical piece has taken on a chic 

new meaning. Perfectly in tune with 

this season's utilitarian vibe, wear 

yours over everything from blue jeans 

t o  fl o w i n g  d r e s s e s  f o r  a n 

androgynous, I-look-this-good-

without-trying edge.

THE FASHION MEMO

WHAT TO
WEAR TO 
WORKOUT.

OK, so it's time to detox, recoup and 

get back into an exercise routine. 

Need a little motivation? There's no 

better incentive than box-fresh, 

performance-enhancing pieces that 

expertly blend fashion and fitness

Moment – the vintage-inspired ski 

suits and logo sweaters are rigorously 

tested to  ensure they provide 

maximum protect ion from the 

elements. If your style is more 

monochromatic, opt for specialist 

b r a n d s  K j u s  ( f o u n d e d  b y  a 

professional racer), Erin Snow and 

Fusalp – you'll look like an expert, even 

on the nursery slopes. And for serious 

warmth and style, Fendi and Moncler 

Grenoble are best-in-class for 

accessories and jackets.

HAIR & 
MAKEUP

T H E  B E S T  B E A U T Y  B U Y S  T O 

MAXIMIZE YOUR GLOW

No one product can do it all – from 

peels to highlighters, these are the 

glow givers that will ensure your skin 

really shines. By LIZ HAMBLETON

complexion fresh and prevent pores 

from becoming blocked without 

stripping or irritating even sensitive 

skin. These peels are strong enough to 

be effective – you'll get that 'just 

cleaned' feeling after use – but not so 

stringent that you can't use them 

every night. In fact, according to Dr 

Gross, regular use will actually improve 

skin health and help rebalance your 

natural pH levels.

How to: Each peel consists of two 

s a t u r a t e d  p a d s ,  a n d  y o u  c a n 

experiment to see which frequency is 

best for your skin – as little as weekly 

works well for some. Use it in the 

evening after cleansing and before 

hydrating.

DR. DENNIS GROSS SKINCARE

Alpha Beta® Universal Daily Peel

£89.00

Radiant skin was in the spotlight at 

Emilia Wickstead Ss19

1.

THE BRIGHTENING PEEL Dr. Dennis 

Gross Alpha Beta Universal Daily 

Peel

A gentle acid-based exfoliator can be 

an effective solution if you have dull, 

congested or pigmentation-prone 

skin. The latest innovations keep your 

2. 

THE MEGA MOISTURE MASK La Mer 

The Hydrating Facial

Skin must be fit to burst with moisture 

in order to reflect maximum light, and a 

sheet mask gets you there, fast. Often 

underestimated as little more than a 

convenience-first  approach to 

skincare, sheet masks deliver a super-

speedy, intensive hit of hydration and 

make an instant difference to even the 

driest skin. La Mer's The Hydrating 

Facial has the added benefit of taking 

the sting out of sensitive areas thanks 

to its nutrient-rich kelp formula.

Tip: Use one after a bath or a shower, 

when your skin is moist and your pores 

are open and primed to soak up as 

much goodness as possible.

LA MER

The Hydrating Facial x 6

£195.00

3.

THE WAKE-UP-YOUR-FACE BALM 

Esteé Lauder Revitalizing Supreme 

+ Global Anti-Aging Wake Up Balm

The right moisturizer is essential if you 

want smooth, plump skin that exudes 

radiance, and balm formulations are 

brilliantly nourishing. Esteé Lauder's 

Wake Up Balm has a potent mix of 

revitalizing plant-stem cells and is a true 

multitasker: it moisturizes, helps to 

d e f e n d  s k i n  a g a i n s t  p o l l u t i o n , 

encourages collagen production and 

primes skin for makeup. In terms of glow, 

it  conveys a low-level ,  beautiful 

radiance rather than full-on, filter-level 

shine.

How to: Place a little onto your fingertips 

and massage over clean skin in firm, 

upward strokes.
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CHARLOTTE TILBURY Supermodel 

Body, 60ml

£45

4.

THE REJUVENATING FACE OIL Dr. 

Jackson's Face Oil

Whatever your skin type, treating your 

face to an overnight brightening oil is 

an effective way to boost radiance. Dr 

Jackson's formula contains anti-

inflammatory, redness-reducing 

ingredients, plus almond and rose 

geranium oils that really deliver a hit of 

moisture.

Tip: A little goes a long way, so 

dispense just two or three drops into 

one hand and rub your palms together 

to warm it up. Then press onto your 

skin and massage it in with firm 

pressure or a jade roller.

DR. JACKSON'S

Face Oil 03, 50ml  £55.00

5.

THE BODY BOOSTER Charlotte 

Tilbury Supermodel Body

Glow should not be a face-only affair – 

take the timidity out of exposing long-

hibernated limbs with a hint of 

shimmer. Slather Charlotte Tilbury's 

body lotion over your arms, legs and 

décolletage; the pretty rose-gold 

sheen will boost body confidence, 

while the metal rollerball and cooling 

menthol help to soothe puffiness and 

improve circulation.

Tip: Apply this after dressing to avoid 

staining delicate fabrics.

THE LOOK: 24/7 UTILITY

THE 
FASHION 
MEMO

Jacket Proenza Schouler;  shirt  Joseph; 

sunglasses Le Specs; earrings Sophie Buhai. Look 

1: Boots Saint Laurent; bag Loewe; scarf Ganni; 

jeans Grlfrnd. Look 2: Sandals Tibi; bag Chloé; 

pants

 

Just because a piece is practical 

doesn't mean it can't be part of a 

compelling after-dark look, too. Take 

Proenza Schouler's safari-inspired 

jacket: with its cinched waist and on-

trend balloon sleeves, it's an impactful 

trophy piece and an effortless, throw-

on-and-go staple all at once. To take it 

from day to night, swap indigo jeans 

and western boots for Jacquemus' 

burgundy leather pants and '90s-

nostalgic strappy sandals.

MZ SKIN Hydra-Bright Golden Eye 

Treatment Mask x 5

£65

www.harrods.com

HUNTING SEASON Oval Trunk satin 

shoulder bag

£530

www.net-a-porter.com

GUCCI Embellished grosgrain-

trimmed  straw hat

£350

www.net-a-porter.com

WANT RIGHT
 NOW

#WWWRN

WHAT WE 

JW ANDERSON

longsleeved printed shirt

£490

ALTUZARRA Satin and patent-

leather pumps

£600

A.W.A.K.E. Draped layered 

cotton-twill top

£575

www.net-a-porter.com

VERSACE Gold-tone and 
printed silk-twill  earrings 
£270
www.net-a-porter.com 

MARCHESA Embellished tulle-

trimmed  silk gown

£3,550

www.net-a-porter.com

GUCCI

wool GG logo glitter fringe cape

£1,330

www.farfetch.com

SERGIO ROSSI pointed toe mules

£495

www.farfetch.com

DOLCE & GABBANA Gold-tone 

crystal ring

£435

www.net-a-porter.com

CULT GAIA Turband gauze

headband

£45

www.net-a-porter.com

ETRO Fringed jacquard scarf 

£230

www.net-a-porter.com
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2018'S BEST 
DRESSED: 
ACCESSORY 
EXPERTS

There's a particular art to choosing the 

right little details, and sometimes 

even the best dressers don't quite 

have the knack. The women who've 

made this list all regularly display the 

kind of eye for accessorizing that 

elevates every outfit, from off-duty 

overalls to dance-floor dresses. Read, 

admire, and steal all their best ideas…

Adesuwa Aighewi

Aighewi is not your cookie-cutter 

model. Her beautiful combination of 

Chinese, Thai and Nigerian heritage 

comes to bear in outfits that are 

unapologetically eclectic and all of 

them go feet first. Forget the off-duty-

model skinny jeans and sweats norm: 

a t  f a s h i o n  w e e k ,  s h e  r o c k e d 

everything from a sheer dress with 

stacked sneakers to a bohemian 

blouse with vintage-inspired jewels 

and cowboy boots. @adesuwa

Vanessa Hong

The oh-so-easy way she flits between 

trends makes Brooklyn-based creative 

Vanessa Hong a must-follow. It's 

impossible to put your finger on her 

'look' and this filters down to her choice 

of accessories, too – her collection 

includes everything from silk mini bags 

and baskets to minimal stilettos and 

sculptural mules. The one thing you 

can be sure of? She'll always finish an 

outfit with her signature cat-eye flick 

and layers of eye-catching jewelry. 

@thehautepursuit

Lucy Chadwick

New York-based gal ler ist  Lucy 

Chadwick applies her visual expertise 

t o  t h e  a r t  of  a c c e s s o r i z i n g .  A 

proponent of hi-low dressing, she's 

just as likely to wear a pair of sneakers 

with an elegant floor-length dress as 

she is to finish a hoodie with heeled 

leather boots. As for bags, bigger is 

always better, often in eye-popping 

colors and bold prints as impactful as 

t h e  a r t w o r k s  s h e  c u r a t e s . 

@lkchadwick

Lucy Chadwick

Irina Linovich

Russ ian des igner I r ina  L inovich 

modernizes her ladylike looks by mixing 

in masculine tailoring, knits and luxe 

accessories. Rarely spotted without her 

sunglasses, Linovich adds leather totes, 

minimal slides and sculptural gold 

jewellery to elevate her pared-back, 

elegant wardrobe. @irinalinovich

Ada Kokosar

Italian stylist-turned-designer Ada 

Kokosar is  a modern maximalist, 

constantly playing with colours, 

textures, silhouettes and accessories. A 

fan of Cinderella-style shoes, no matter 

what the occasion, she is daily proof that 

even the most outré accoutrements – 

crystal-encrusted sandals; origami-like 

leather bags; chunky jewels – have a 

p l a c e  i n  y o u r  e v e r y d a y  c l o s e t . 

@adakokosar

Tamu McPherson

Lawyer-turned-street-style-regular 

Tamu McPherson was among the first 

influencers to shake up the fashion 

industry. The Milan (by way of New York) 

native is a happy-making dresser, using 

her style to uplift onlookers – and having 

María Bernad

An ardent fan of color, print and 

t e x t u r e ,  t h e r e ' s  s o m e t h i n g 

wonderfully whimsical about the way 

stylist and designer María Bernad puts 

an outfit together. Her coveted 

collection of accessories includes 

pop-art-inspired bags, animal-print 

platforms, oversized earrings and 

sweet hair barrettes. And far from 

using these playful pieces to elevate 

all-black outfits, Bernad pairs them 

with equally bold outfits – all part and 

parcel of her retro-futuristic look. 

@maria_bernad

Thora Valdimars

The co-founder of cult brand Rotate, 

T h o r a  Va l d i m a r s  i s  a  f a s h i o n 

chameleon. One day the Danish stylist 

will wear track pants with tailoring and 

heels; the next, a color-pop combo of 

orange sweater and bright pink pants. 

Georgia Tal

When it comes to accessories, as far 

as Ital ian styl ist Georgia Tal is 

concerned, more is always more. Tal's 

outfits are usual ly dictated by 

whichever trophy accessory she's 

wearing that day, from thigh-high, 

white leather boots to a prim top-

handle bag or architectural mules. A 

former accessories editor, she is 

always test-driving the next big thing 

a season ahead of everyone else. 

@georgia_tal

Sami Miró

Fashion's obsession with the '90s 

reached fever pitch this season, but 

LA-based designer and model Sami 

Miró was working the trend way before 

anyone else. A fan of oversized 

tailoring, sportswear and ultra-

feminine dresses, it's the laid-back 

way she uses her eye-watering 

collection of nylon Prada pieces, 

Sami Miró 

 STYLE
ART OF

Adesuwa Aighewi

Vanessa Hong

Irina Linovich

Ada Kokosar

a lot of fun in the process. From 

architectural bags to leather berets 

and '90s-inspired sunglasses, there 

isn' t  a  t rend she  hasn' t  t r ied . 

@tamumcpherson

Tamu McPherson

María Bernad

Needless to say, her accessories 

follow suit. From pearl-encrusted 

bags and peep-toe sock boots to 

supersized earrings and '60s-style 

sunglasses, she makes even the most 

d a r i n g  p i e c e s  l o o k  e ff o r t l e s s . 

@thora_valdimars

heritage belt bags and Fendi baguettes 

to finish a look that we love. @samimiro

Thora Valdimars

Georgia Tal
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7  WAYS
TO WEAR 
LIVING 
CORAL, 
PANTONE'S 
COLOUR 
OF THE 
YEAR.

oral is popping up all over the 

Cfashion streets of the world 
thanks to it being crowed 

Pantone's 2019 colour of the year. 
Living Coral is a bright hue and 
represents the brightness we need in 
the gloomy times we're living in. Even 
as someone who's known for not being 
the biggest coral fan, I love wearing 

bright colours and if wearing coral can 
g i ve  u s  a  b et t e r  a n d  b r i g ht e r 
tomorrow, then let's do it! If you're not 
quite sure how to rock coral, then this 
weeks #Stylebook is for you!

Keep reading for 7 outfits + where to 
get the look for less!

(Dress – French Connection, Jacket – 
Something Navy, Socks – Rachel 
Comey, Shoes – Jeffrey Campbell, 
Bag – Ted Baker) 

A coral dress can often read a little 
mature or bridesmaid and neither of 
which scream street style so styling it 
with a leather trench is brilliant. We'll def 
be taking notes from Reese by working 
coral with chic clear shoes too!

1 Coral Cutie

Tailored Tweed

(Coat – Escada, Skirt – All Things 
Mochi, Shoes – Cole Haan, Cardigan – 
J.Crew) 

Thought rocking coral and a floral 
pattern would be a bit too much? Well we 
suggest you do it like Olivia and give it a 
try because we think it works! Add a little 
leopard into the mix and take the look to 
a whole new level!

2

Olivia Palermo

spy
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3 Floral Coral

Tamu McPherson

(Dress – Sachin + Babi, Boots – Steve 
Madden, Jacket – H&M, Earrings – 
Something Navy)

Looking to add some edge to your coral 
ensemble? We love how Tamu is rocking 
her lewk with tough black boots and a 
chic army green jacket. Plus, add in 
some bling and you're good to go!

4 Coral Chic

Giovanna Battaglia Engelbert

( S k i r t  –  C h i c  W i s h ,  S w e a t e r  – 
Madewell, Coat – Cupcakes and 
Cashmere, Belt – Halogen, Shoes – 
River Island)    

Giovanna knows how to rock a tricky 
ensemble but it's obviously that even 
coral is no struggle! A tulle skirt looks 
effortless and oh-so-cool and who 
doesn't love that geometric printed coat 
she threw on too?

5 Cozy Coral

Adwoa Aboah

Looking to make one piece the star of 
the show? A bright yet warm coral coat 
is just the ticket! Adwoa rocks her cozy 
coat with a body suit but we think it'll go 
with pretty much anything you choose!

(Coat – BP, Shoes – Kensie)

6

7

Olivia Palermo

Suited Up

Blazer Babe

Roberta Pecoraro

(Blazer – Halogen, Trousers – Les 
C o p a i n s ,  T - s h i r t  –  F r e n c h 
Connection, Bag – Aldo, Shoes – 
Halogen)  

Go coral all the way or go home! This 
fashion girl takes coral to the next level 
with this stunning and profesh coral suit. 
Complete the ensemble with a sleek pair 
of slingbacks and a fabulous satchel!

(Blazer – Philosophy Di Lorenzo Serafini, 
Pants – H&M, Boots – Gianvito Rossi, 
Bag – Zara) 

Anything paired with leather pants 
instantly has our attention but this 
outfit honestly wouldn't be near as 
fabulous without that coral blazer. 
Keeping the rest of the outfit subdued 
with all black accessories really lets that 
blazer be the star of the show!

Happy Shopping!

7 FRESH 
WAYS TO 
WEAR AN 
OVERSIZED
BLAZER 
THIS 
FALL.

Blazers have been around since, like, 
ever, but it's amazing how the shape 
of a garment can take it from zero to 
one hundred in the blink of an eye. 
Menswear has become crazy popular 
over the last few years–from wearing 
baggy trousers to even rocking your 
bae's vintage watch–and we're 
seriously here for it. This week we're 

living for oversized blazers that are 
not only super chic but functional as 
an extra layer of protection against 
the crisp fall wind!
Keep reading for 7 lewks all featuring 
oversized blazers + where to shop for 
less!

1 Midnight Cowgirl

Danielle Bernstein

(Dress – Lovers + Friends, Boots – 
Ariat,  Belt  –  Halogen, Blazer – 
E v e r l a n e ,  S u n g l a s s e s  –  Q u a y 
Australia)

Always looking super chic, Danielle can 
take any trend and make it look so 
effortless. This trend is no different and 
we love how she effortlessly drapes an 
oversized blazer over her super cute 
dress!

2 Ruffle It Up

Yasmin Sewell

(Dress – Few Moda, Jeans – Topshop, 
Boots – Jeffrey Campbell, Blazer – 
Habitual, Sunglasses – Seafolly)

Dresses over jeans have us dreaming of 
2004 but we want to bring them back 
and so does Yasmin. Paired with those 
hawt boots, this is a look that'll def turn 
heads.
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4 Camel Cute

Rebecca Laurey

(Blazer – Chelsea28, Sweater – Lou & 
Grey, Skirt – Jen7, Shoes – Boohoo, 
Bag – Zara)

Proving that it's perfectly acceptable to 
wear white après Labour Day, this lewk 
on Rebecca is so clean and chic. We're 
also loving how comfy it is with those 
trendy sneakers!

3

Tamu McPherson

(Skirt – Tommy Hilfiger, Turtleneck – 
H&M, Blazer – Boohoo, Fanny Pack – 
Mali + Lili, Boots – MIA, Sunglasses – 
BP)

It's been ages since we've seen a denim 
maxi on the street style scene but we're 
so here for it. This look is so chic plus we 
can't resist a fun fanny pack!

Denim Days

5

Christine Centenera

Back To Basics
Blazer – J.Crew, Skirt – Topshop, 
Blouse – Foxcroft, Shoes – Sophia 
Webster, Bag – Zara)

Style babe Christine is no stranger to 
the street style scene and this look is 
further proof. We love how she paired 
that bright blouse with neutrals!

Jeanette Friis Madsen

(Blazer – Zara, Blouse – H&M, Pants 
– Malene Birger, Sunglasses – Ray-
Ban) 

We'd never think to pair a bright green 
blazer with yellow striped PJ inspired 
pants but now it's a look we're 
coveting. Go Jeanette!

Pattern Business

Margaret Zhang

(Blazer – Trouve, Tank Top – BP, 
Trousers – Wallis Ivy, Bag – ASOS) 

Pattern on pattern has made quite the 
resurgence this year and Margaret has 
us absolutely living for it. That oversized 
herringbone blazer paired with striped 
pants is so chic!

Happy Shopping!  

6

7

I Got Stripes

7 WAYS 
TO ROCK 
TALL BOOTS 
LIKE A 
STYLE 
STAR.

W
e're in the middle of a long and 
freezing cold winter so if 
you're like us, then you know 

that the motivation to dress up and 
look cute is at an all time low. What if we 

told you there was one item you could 
throw on (or step into!) that would take 
your #ootd from zero to 100? Well 
you're in luck because this weeks 
#Stylebook is all about tall boots that 

not only are super cute but also act as 
make shift leg warmers when it's chilly 
AF outside.

1 Orange Crush

Aimee Song

(Boots – Mango, Skirt – Zara, Jacket 
– BB Dakota, Scarf – Topshop, Clutch 
– Like Dreams, Sunglasses – Poppy 
Lissiman)     

Our girl Aimee knows how to make a 
s t a t e m e n t  a n d  b e t w e e n  t h o s e 
gorgeous tall snakeskin boots to that 
punchy orange scarf – we're living! We're 
giving her huge snaps too because this 
gal just cracked the code on how to wear 
a mini skirt in the dead of winter!

1

Carleton Eckhardt

Python Punch

(Jeans – Zara, Coat – H&M, Boots – 
Aldo, Top – Halogen, Bag – Urban 
Originals, Hat – Madewell)  

Toronto style babe Carleton is always 
nailing her #ootd's and this ensemble is 
no different. We'd never think to pair tall 
black boots with snakeskin printed 
denim but now we can't wait to add this 
into our repertoires!
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1

1

1

Cozy Cute

Leopard Lady

Joëlle Anello

Seventies Sweet

(Skirt – Topshop, Sweater – Leith, 
Boots – Linea Paolo, Glasses – The 
Bookclub)   

Boss lady and super mom, Eva is known 
for these outfit pics in front of the 
famous Instagram selfie mirror and her 
lewks are always on point. We love the 
simplicity of this ensemble but it's so 
fashionable that it looks perfectly 
effortless!

( H a t  –  L a c k  o f  C o l o r,  S k i r t  – 
Goodnight Macaroon, Sweater – 
Something Navy, Boots – Enzo 
Angiolini) 

Another one of our TO ladies, Joelle is 
known for her love for all thinks pretty 
and pink and this ensemble is proof of 
that. From head to toe, this outfit is so 
harmonious and gorgeous plus she 
looks cute and cozy AF!

(Jacket – Bagatelle, Sweater – 
Madewell, Skirt – Lou & Grey, Boots – 
Jeffrey Campbell)   

Giving us all the 70s vibes is Tosha and 
we officially can't get enough! That 
leather jacket with the fur trim is 
everything and paired with those 
stunning winter white cone heeled 
boots, this chic look is in total fashion 
overdrive!

1

1

Gingham Girl

Nnenna Echem

Suited Up

Danielle Bernstein

(Jacket – Marc New York, Skirt – 
Claudie Pierlot, Boots – Via Spiga, 
Bag – Topshop)   

We have to admit that when we spot a 
flowy skirt paired with tall boots, we're in 
love and this funky blue skirt on Nnena 
looks like heaven. We love how she 
paired it with that super cool almost 
feathery bomber for a unique touch!

(Blazer – By Malene Birger, T-shirt – 
Madewell, Jeans – DL1961, Boots – 
Nine West, Bag – Madden Girl)   

Internationally known blogger Danielle 
is famous for her effortless outfits and 
this one is no different. Anyone can wear 
a pair of blue jeans and tall black boots 
but there's something about how D 
rocks it with an oversized blazer and 
fanny pack that just takes it to a whole 
other level!
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9 NAKED DRESSES 
YOU CAN ACTUALLY
 WEAR.
A

s much as we love Bella Hadid 
a n d  K i m  K a r d a s h i a n  f o r 
bringing naked dresses back, 

the only time we've sported sheer 
dresses is on Instagram. We can't 
exactly make the most of the naked 
trend at our post-work gigs or bashes 
— unless we're crafty about it.

A sheer dress is a great look for a night 

Bronx and Banco
G e i s h a 
A s y m m e t r i c a l 
Cocktail Dress, $334 
at Nordstrom

This  asymmetr ica l 
sheer dress comes 
with its own built-in 
lining, which makes it 
p e r f e c t  f o r  a n y 
occasion. Wear it with 
some old-fashioned 
diamond studs.

Dezzal
Floral Embroidered 
D r e s s ,  $ 5 9.9 9  a t 
Amazon

Tulle always works 
when i t  comes to 
sheer dressing. This 
gown comes with a 
s t r e t c h a b l e  c a m i 
dress, but you can 
totally wear it with 
some color-clashing 
underwear.

Rat & Boa
Valentina Dress, 
$169 at Rat & Boa

This wild semi-
sheer dress is the 
e x t r a  c o c k t a i l 
p a r t y  n u m b e r 
w e ' v e  b e e n 
looking for.  It 's 
c l i n g y  y e t  n o t 
totally fitted and 
you can just wear 
it with a basic pair 
o f  b l a c k 
underwear.

Marques'Almeida
Sheer Stripe Maxi 
Dress, $367 at 
Farfetch

We love this funky 
red striped dress. It's 
fresh, young and 
can be worn with a 
pair of lacy 
underwear.

Rodarte
S h e e r S t r u c t u r e d 
D r e s s ,  $ 4 , 9 4 5  a t 
Farfetch

N o t e  t h a t  yo u  c a n 
never go wrong with 
Rodarte, but this lace 
paneled dress is a total 
winner when it comes 
to formal dressing. It 
has a lovely retro vibe 
and you can match it 
w i t h  s o m e  e d g y 
jewelry.

MakeMeChic
Short Sleeve Sheer 
Mesh T Shirt Dress, 
$14.99 at Amazon

T i e - d y e  s h e e r 
dresses are not just 
for summer.  This 
mesh T-shirt dress is 
perfect for a beach 
party or brunch. You 
c a n  we a r i t  w i t h 
s o m e  c h u n k y 
earr ings or neon 
accents.

Proenza Schouler
Corded Lace Long 
Sleeve Maxi Dress, 
$1,396 at FWRD

This dress has a lot 
going on, but it totally 
w o r k s .  I t  h a s  a 
completely sheer 
b a c k  a n d  a  l a c e 
paneled skirt with a 
built-in bra.

DIDK
A Line Floral Dress, 
$39.99 at Amazon

This glamorous mesh 
dress is perfect for a 
fancy date or maybe 
t h e  t h e a t e r .  I t ' s 
available from sizes XS 
to XXL.

Rat & Boa
Gisele Maxi Dress, 
$169 at Rat & Boa

This dotted maxi 
dress may have a 
basic design, but you 
can really amp it up 
with some metallic 
jewelry or even a 
sheer overlay. 

out, but we rarely wear one without a 
sneaky corset or lining. And while 
that's totally OK, we'd certainly like to 
invest in naked or semi-sheer numbers 
we can just throw on without any major 
planning and finessing. Sure, there are 
mesh dresses and sheer skirts that do 
the job just fine, but in case you want 
some sharp sheer dresses, these picks 
get props for wearability.
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O
nce reserved for hippies and kids, tie-dye has gone high-fashion with 
designers like Prabal Gurung, Altuzarra, Eckhaus Latta, Collina Strada 
and more featuring tie-dye on their runways. Besides the retro vibe, tie-

dye is a great way to switch up a stuffy ensemble. And the best part is, you don't 
have to save it for summer. A simple cami tie-dye dress over a blouse can help 
you out in the most unexpected ways all year long. In case you're a total tie-dye 
rookie, here are some pieces that could really work for you.

Zara
Proof that tie-dye 
w o r k s  a t  t h e 
office, this blouse 
looks great with 
everything from 
pencil  skirts to 
black pants.

Tie Dye Print Shirt, 
$39.90 at Zara

Cotton Citizen
Tokyo Crop Long 
Sleeve Tee, $125 at 
Shopbop

The cropped crew-
neck tee is an all-
season hit. Wear it 
w i t h  h i g h - w a i s t 
p a n t s  o r  o v e r  a 
button-down when 
it's really cold out.

Altuzarra
Tie Dyed Skirt, 
$796 at Farfetch

This  tea- length 
skirt is the perfect 
transition outfit 
from work to post-
work. Team it with a 
simple sweatshirt, 
b o d y s u i t  o r 
sweater.

Karen Kane
T i e - D y e  T o p , 
$ 4 5 . 6 0  a t 
Nordstrom

If you're looking for 
something relaxed 
and not too fitted, 
opt for breezier tie-
dye pieces like this 
o n e .  T h e  n o -

Topshop
Tie Dye Belted Slip 
D r e s s ,  $ 7 5  a t 
Topshop

M a k e  t i e - d y e  a 
post-work option 
by opting for this 
halter midi dress 
with a slit. It has 
crisscross straps on 
the back and can 
totally carry you 
from dinner to an 
after-party. In the 
w i n t e r ,  l a y e r  a 
t u r t l e n e c k 
underneath and 
pair it with tights.

3 x 1 D r e w 
Oversized Button 
U p ,  $ 3 2 5  a t 
Shopbop

This button-up, 
tunic-style shirt 
has a strong boho 
vibe. The side slits 
m a k e  i t  a 
semiformal winner. 
Instead of jeans, 
try teaming it with 
cargos or cigarette 
pants.

Proenza Schouler 
PSWL
A  s l o u c h y 
sweatshirt is so 
much more than 
a t h l e i s u r e  t h i s 
season. Check out 
these new ways to 
w e a r  o n e  w i t h 
everything from a 
skirt to sequins.

Tie-Dye Shrunken 
Cotton Sweatshirt, 
$295 at Saks

The Upside
A sleek bodysuit is 
the perfect pairing 
for a flowy skirt or 
wide-leg pants. Wear 
a blazer over it for 
just a hint of tie-dye 
showing through.

Tie-dye Bodysuit, 
$ 8 4  ( s a l e )  a t 
MyTheresa

Young Fabulous & 
B r o k e  Y u m i 
Dress, $207 at 
Shopbop

If you're looking for 
something festive 
but not extra, this 
wrap dress could 
be a great choice. 
The asymmetrical 
h e m l i n e  a d d s 
drama and you can 
pair it with some 
stilettos. 

Electric & Rose
S u n s e t  T i e  D y e 
Leggings, $88 at 
Nordstrom

T h e s e  t i e - d y e 
leggings have a great 
fi t  a n d  a d d  a n 
element of quirk to 
a n y  e n s e m b l e .  I f 
you're looking to team 
your solid-colored 
jumper with some fun 
pants, opt for this 
pair.

10 COOL 
(NOT GROOVY) 
TIE-DYE PIECES
TO WEAR NOW.

Velvet for the holidays is a no-brainer. 
It's opulent and chic, except when it 
gets stale. Thankfully, there are all 
kinds of new styles, prints and ways to 
wear velvet to keep it fresh this 
season. Think texture, florals and the 
ubiquitous suit. From celebs to the 
runway, it's here for the holidays.
This multidimensional fabric is 
surprisingly versatile and used in all 
sorts of new ways, from scrunchies to 
shoes. Here's a roundup of the best 
velvet pieces for all of your holiday 
soirees.

Z a r a  P r i n t e d 
V e l v e t  J a c k e t 
($199) and Velvet 
Culottes ($119) at 
Zara

Never boring, the 
floral pattern and 
gold buttons punch 
this suit up to party 
perfection.

F r e e  P e o p l e 
V e l v e t  B o w 
Scrunchie, $8 at 
Free People

V e l v e t  p l u s 
s c r u n c h i e  p l u s 
pretty bow equals 
the cutest messy 
bun ever. Effortless 
and amazing, this 
will take day-two 
hair to the next 
level.

Sam Edelman
L i o r  L o a f e r , 
$ 8 3 . 9 6  a t 
Nordstrom

Chic yet relaxed, 
you'll be wearing 
t h e s e  l o a f e r s 
everywhere.

Diane von
Furstenberg
L o n g - S l e e v e 
V e l v e t  S a s h 
Jumpsuit, $898 
a t  D i a n e  v o n 
Furstenberg

D i a n e  v o n 
Furstenberg knows 
h o w  t o  m a k e 
w o m e n  l o o k 
beautiful and this 
plunging, wide-leg 
jumpsuit can go 
f r o m  h o l i d a y 
b r u n c h  t o  N e w 
Ye a r 's  Eve  w i t h 
ease.

11 VELVET 
PIECES
WE'RE 
CRUSHING 
ON RIGHT 
NOW…

Madewell
Ve l v e t  H u s t o n 
P u l l - O n  C r o p 
P a n t s ,  $ 9 8  a t 
Madewell

A polished look with 
a pajama pants feel 
all day and night. 
You'll never take 
these plum pants 
off.

Express
S u p e r  H i g h 
Wa i s t e d  Ve l v e t 
Sash Waist Shorts, 
$59.90 at Express

Shorts are greater 
t h a n  s k i r t s  t h i s 
season so pair these 
h i g h - w a i s t e d 
b e a u t i e s  w i t h  a 
velvet blazer for 
c o m p l e t e 
transcendence. 

D a y t r i p  Ve l v e t 
Socks, $9.95 at 
Buckle

For just a hint of 
ve l ve t ,  t r y t h e s e 
socks. We love them 
with a  dress  and 
sneakers or jeans and 
loafers or combat 
b o o t s . . . t h e 
p o s s i b i l i t i e s  a r e 
endless.

Out From Under
L e o p a r d  P r i n t 
V e l v e t  M o c k -
Neck Top, $34 at 
Urban Outfitters 

Turtlenecks are 
great for keeping 
cozy, but don't 
keep this animal 
p r i n t  u n d e r  a 
sweater.

ModCloth
Fete to Be Tied 
Velvet Dress in 
Mustard, $79 
at ModCloth

A  s t r e t c h y 
ye l l ow ve l ve t 
dress with a bow 
n e c k l i n e  i s 
s i m p l y 
extraordinary.

Moncler
V e l v e t - F r o n t 
Wool-Cashmere 
Cardigan, $985 at 
Barneys

M o n c l e r  m i x e s 
sumptuous velvet 
with cashmere and 
a bit of puffy coat 
styling. Cardigan 
for the win.

Aldomartins
Geometric Velvet 
D r e s s ,  $ 1 8 8  a t 
Anthropologie

Taking i ts  g lobal 
inspiration straight 
from the runway, 
this dress offers an 
e s c a p e  f r o m 
everyday life.
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With Ladylike Red
A proper dress and 
blazer get a dose of 
edge with leopard 
print boots.

I m a g e :  C h r i s t i a n 
Vierig/Getty Images

With Other Neutral 
Prints
Try pairing leopard 
print with a muted 
pattern of similar 
s c a l e  f o r  a n 
unexpected mash-
up.

I m a g e :  C h r i s t i a n 
Vierig/Getty Images

With a Pop of Orange
Play up the warmer 
t o n e s  i n  l e o p a r d 
print with a citrus-
hued knit.

I m a g e :  C h r i s t i a n 
Vierig/Getty Images

W i t h  a  P r a i r i e -
Inspired Mini Dress
A  h i g h  n e c k  a n d 
balloon sleeves look 
instantly cooler with a 
leopard bag.

I m a g e :  E d w a r d 
B e r t h e l o t / G e t t y 
Images

With a Bold Floral
F a u n a  p l u s  fl o r a 
e q u a l s  a  m a t c h 
m a d e  i n  h e ave n . 
Just trust us.

I m a g e :  E d w a r d 
B e r t h e l o t / G e t t y 
Images

With Bright Blue and 
Red Accents
Sporty spots? Why 
not?

Image: Imaxtree

With a Skater Tee
Nothing says easy 
and effortless like a 
T - s h i r t  a n d 
wayfarers.

Image: Imaxtree

With Jewel Tones
One of the other big 
trends of the season 
p l a y s  w e l l  w i t h 
leopard, indeed.

Image: Imaxtree

With Dusty Pastels 
M i n t ,  a q u a  a n d 
l e o p a r d ?  W e 
consider this a triple 
threat.

Image: Imaxtree

W i t h  R i c h  B o h o 
Pieces Pile this print 
on with luxe brocade 
and faux fur accents 
in jewel hues.

Image: Imaxtree

With a Graphic Tee
Rock 'n' roll meets 
l a d y l i k e 
sophistication with 
this combo.

Image: Imaxtree

W i t h  a  P r i n t e d 
Pajama Top

The dainty PJ pattern 
gets a fashion girl 
upgrade when paired 
with leopard.

Image: Imaxtree

W i t h  B r i g h t  R e d 
Trousers
Don't be afraid to go 
b o l d  o n  t o p  a n d 
bottom.

Image: Imaxtree

With Army Green
A leopard print bag 
balances out a stiff, 
military-inspired 
olive dress.

Image: Imaxtree

I
f you were ever in doubt about the 
versatility of leopard print, Fall 2018 
may just be the period that changes 

your mind. This wild print has been 
e v e r y w h e r e  a n d  h a s  o ffi c i a l l y 
transcended its sassy, over-the-top 
beginnings to be considered, for all 
fashion intents and purposes, a neutral.

Leopard is such a staple in our closets 
that it's hard to remember a time when it 
wasn't on trend. But looking into the 
fashion annals of this spotted print, we 
may just have J.Crew's former reigning 
queen Jenna Lyons to thank. Once the 
creative director started pairing leopard 
with just about every color and pattern 
imaginable, the fashion-loving masses 
started embracing wild spots on a more 
frequent basis (rather than just when the 
trend cycle said it was chic again). No 
longer considered a perennial print only 
for rock stars and rich ladies who lunch, 
leopard started finding its way into the 
wardrobes of the regular people — and 
there it stayed.

Now that leopard is on regular rotation, 
it's officially a reliable print that can be 
paired with just about any look. If you still 
need photographic evidence, allow us to 
present the street style crowd wearing it 
with everything from graphic tees to 
paisley dresses. Click through to see how 
it goes with everything, and say hello to 
your new neutral.

14 STREETSTYLE 
LOOKS THAT PROVE 
LEOPARD IS A  
TIMELESS NEUTRAL.
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h i l e  P a n t o n e  h a s 

Wdubbed Living Coral 

the color of 2019, we're 

throwing our support behind 

another contender: orange. 

Whether it be of the sherbet 

var iety (a  c lose  cous in  of 

Pantone's  p ick)  or a  more 

p u m p k i n -y h u e ,  o ra n g e  i s 

definitely having a moment.

You can trace the renaissance 

back to the Spring 2018 shows 

when safety orange dominated 

the runways. Then the Fall 2018 

and Spring 2019 offerings kept 

the trend alive, especially in neon 

form. And if you're thinking the 

colour's popularity will wane in 

the new year, guess again. The 

recent Pre-Fall 2019 collections 

were an orange lovefest with a 

large portion featuring the 

vibrant color.

The street style crowd also has 

an orange crush. From preppy 

twinsets to prairie dresses and 

even quilted coats perfect for 

layering, the eye-catching hue 

will probably still be popular 

outside next month's Fall 2019 

shows. And adding a little orange 

is a great way to brighten up your 

winter wardrobe.

Orange can be a tricky shade to 

pull off so we rounded up outfit 

ideas from the runways and the 

streets to provide some colourful 

inspiration.

Not ready to go all the way 
orange? Opt for a skirt suit with 
an orange floral pattern and pair 
the pieces with a basic white tee 
and kicks.

Image: Imaxtree

Even Gigi Hadid is getting in on 
the orange action. The model 
layered the vibrant hue for extra 
punch with her draped moto 
jacket drawing even more 
attention to that strategically 
buttoned shirt. The lacy bottom 
half of her orange trousers 
highlighted her floral footwear.

I m a g e :  R a y m o n d  H a l l / G C 

Images/Getty Images

Make a neutral skirt and white 
boots bolder with an orange 
crew-neck sweater.

Image: Imaxtree

SORRY PANTONE, 
FASHION HAS AN 
ORANGE CRUSH 
FOR 2019.

An orange-red shirt and jeans is 
a winning cold-weather combo. 
E s p e c i a l l y  i f  y o u  a l s o 
incorporate a logo bag boasting 
both shades and gilded boots.

Image: Imaxtree

Top off a melon-colored midi 
skirt with a cosy ivory sweater 
for a winter-ready look. A brown 
suede bag and brown ankle 
boots add warmth.

Image: Imaxtree

Jazz things up with an orange 
patterned suit paired with a 
black top and black pumps. 
Bonus points if you can find 
matching shades.

Image: Imaxtree
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P
acking is a bitch. There, we 

said it. Destination weather is 

unpredictable, it always feels 

irresponsible to pack any less than six 

pairs of shoes, certain pieces aren't 

meant to be folded (seriously, what 

are you supposed to do with hats?), 

and let's be real, nobody wants to shell 

out for overweight luggage fees. But 

we've learned a thing or two in our 

time in the sky. And, you know, almost 

missing our flight. We've become so 

pro at it, it practically takes us a 

minute to get all of our stuff together. 

Just follow all our rules below.

60 
SECONDS.

HOW TO 

PACK FOR 
VACATION IN 

*ALWAYS* HAVE AN EXTRA SET OF 

TOILETRIES ON HAND

This may be the best travel hack ever. 

Instead of taking from your daily 

rotation of products, have a travel-

specific toiletry bag packed with 

duplicates of all of your favourite 

products, so you can simply toss it in 

your bag when it's time to jet. We 

recommend travel-sized, TSA-friendly 

products so that you don't get your 

favourite products taken away when 

you opt for a carry-on.

PACKING CUBES

Meet the holy grail of organization 

accessories: the packing cube. It'll help 

you know exactly where things are in 

your bag, keeps your shoes away from 

your s i lks ,  and doesn't  require 

strategic folding techniques. Just 

throw it all in, and zip 'em up.

PACK IN OUTFITS

Lay your outfits out by day and event 

and make a point to include as many of 

your staples  as  poss ib le .  That 

favourite white tee of yours and your 

go-to denim are perfect pieces to take 

you from morning to night. Not only 

does it make getting ready on your trip 

a breeze, but you'll actually wear 

everything you've packed. Maybe 

you'll even have some leftover space 

for some souvenirs.

GRAB YOUR LARGEST DUFFLE OR 

SUITCASE

Sometimes there's just no point in 

trying to squeeze everything into a 

carry-on. Just go with your biggest 

suitcase and throw in your favourite 

items folded just as they were in your 

closet.

Tags: Packing

Anything is 
possible in 
2019.

THE PERFECT 7-DAY ROAD TRIP ITINERARY
 FOR SOUTHERN PORTUGAL.

From Lisbon to the Algarve, 
and all the beaches in 
between.

Editor: Noah Lehava  

Photographer: Noah Lehava

If the past few summers of being 

bombarded with images of Portugal's 

inimitable cliff-lined beaches and 50 

shades of blue water on your feeds 

wasn't enough to convince you to 

book a trip to Southern Portugal as 

soon as possible, then are you even 

human? Narrowing down where you 

w a n t  t o  g o  i n  t h e  A l g a r v e  i s 

overwhelming (what a hard life, 

choosing between beach towns, eh?), 

so we made what we think is the 

perfect week-long road-trip itinerary 

to take you from Lisbon to Lagos to 

Carvoeiro and back to Lisbon, with a 

few incredible pit stops along the way.

DAY 1

Early Afternoon: OK, so you just landed 

and rented your car. Queue up the 

playlist, and take the easy-breezy 

route down to Lagos. It's about a four-

hour drive from Lisbon, and the view 

isn't anything special, but just you 

wait.

Evening: Once you're nestled into your 

AirBnb or hotel, head out to dinner at 

Adega da Marina—be prepared to wait 

in a snaking line—for a no-fuss meal. 

We're talking paper placemats and 

soccer memorabilia, but the food is 

good and satiates a jet-lagged 

appetite.

Night: If you get a third wind, like we 

did, grab an aperol on a rooftop at any 

one of the bars in town. One aperol 

might turn into five, and next thing you 

know, you're twirling your drawstring 

Attico bag all the way to the taxi line at 

six in the morning.

DAY 2

AM: Grab an iced coffee at one of the 

many tiny coffee shops that line the 

cobblestone streets of Lagos—we 

never had a bad cuppa, and there's 

nothing like a Portuguese java jolt to 

hinder a pounding headache—and a 

quick breakfast. Once you get on the 

road, make a quick pit stop at any local 

grocery store and stock up on the 

essentials, i.e., fancy cheese, dry-

cured meats, fresh, crunchy bread, 

and cold beverages for your beachside 

picnic.

DAY 2

Late Morning: Head on the coastal 
route from Lagos to Sagres, the 
farthest southern beachy point you'll 

travel to in your few days in the Algarves. 

It's a 35-minute drive with no stopping, 

but we suggest pulling over and heading 

out to the cliffs. Jaw, meet floor. 

Eventually you'll hit Praia do Beliche, a 

quiet little sandy oasis away from the 

crowds of Lagos. It's a steep climb down 

some sandy stairs, so take off your flip-

flops and hold on to the railings. Once 

you make it down, post up for the 

afternoon by the turquoise water and 

high cliffs to nurse your digital (and 

otherwise) hangover.

Late Afternoon: If you're feeling like you 

need some vegetables, the cute little 

family-owned restaurant on the beach 

makes a simple and delicious chicken 

salad.

Night: We won't judge you if you decide to 

eat your leftover charcuterie and stay in. 

But if you do decide to head out for 

dinner in town, Cervejaria Dois Irmãos 

has some pretty solid petiscos (aka small 

bites).

DAY 3
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W h e n  Yo u  Wa ke  U p :  Yo u ' r e  fi n a l l y 

acclimating to the South Portugal pace, 

which means no alarm clocks.

Rest of the Day: Start your day at one 

of Lagos' many beaches. You can't go 

wrong, but make sure not to miss Praia 

de Dona Ana, which was one of our 

favourites (if we had to choose). When 

the tide is low, you can spend the day 

walking from beach to beach (each 

offers different vibes, sand, and 

views), or rest your tushy in one spot 

with a good book and a bottle of wine 

you picked up at the store on the way 

over. Whatever you do, don't look at 

your phone today.

DAY 4

AM: Now that you've squeezed in two 

solid days of beach, you might be 

itching to get out on the water for a 

little activity. Head to the boardwalk in 

the early morning to the many local 

v e n d o r s  o ff e r i n g  d a y 

excursions—there are some incredible 

options. We had a great experience 

with Kayak Adventures Lagos. Our tip: 

Go for the kayak tour through the 

caves versus the boat tour. You'll be 

able to maneuver in all the nooks and 

crannies along the coast. It's a great 

workout, so make sure to pack water 

and wear lots of SPF. Waterproof 

pouches for your phone or camera are 

also essential, because let us tell you, 

it's picturesque.

A�ernoon: Now it's �me for a refuel 
at Mimar Snack Bar, which has a 
menu chock-ful l  of  del ic ious 
homemade pastas and salads, and 
maybe a glass of ice-cold Pinot. Now 
that you've go�en your energy 
back, spend the a�ernoon into the 
evening exploring the town. Get lost 
in the narrow streets, and stumble 
on the cute little boutiques and art 

galleries hidden within them.

Night: Haul up for a fun night at The 

Green Room for cold bevvys and burritos 

and some good random convos with 

fellow travellers.

DAY 5

AM: You may not want to leave, but it's 

time to hit the road and head to 

Carvoeiro in Faro. It's only a 40-minute 

drive on the highway, but once you get 

there, be prepared for narrow and steep 

roads and not much parking if you're 

staying right downtown, like we did.

Afternoon: A few hours at the beach (are 

you sensing a trend here?) and roam 

around the town. It's much smaller than 

Lagos, so one night here might just feel 

like enough.

Night: We happened to be in Carvoeiro 

during a nightly market, which brought 

in live music and dancing in the square 

and artisans from the area. Grab a cold 

beer from the supermarket close by and 

an ice cream and enjoy the warm 

Portuguese night.

DAY 6

AM: Grab an iced coffee or a juice and 

make your way to Carveiro's coastal 

boardwalk.  It 's immaculate and 

features incredible views of town and 

the cliffside. The ocean breeze is 

almost all you need to get the day 

started. Venture down any time you 

can for surprising viewpoints. You'll 

eventual ly reach Algar Seco,  a 

cavernous terracotta-hued formation 

revealing watering holes and teetering 

rocky edgewalks. It's a sight to be 

seen.

Late Morning: Time to head up the 

coast and slowly make your way back 

to Lisbon. You took the fast way down 

from Lisbon to Lagos on day one but 

taking the country's national N120 

road is a must at least one way. Veer off 

course into Aljezur, a quaint little town, 

and, you guessed it, beach!

Nestled on the border between Algarve 

and Alentejo, this white and primary 

color-washed little village is so cute it 

hurts. Family-owned Altinho is the 

perfect spot for a nice cup of coffee and 

slice of chocolate cake (hey, we're on 

vacation) before you head down to the 

massive beach (where the river meets 

the Atlantic) for a day of relaxation 

before making your way to Lisbon. Get a 

stunning room and a great night's sleep 

when you reach the city at AlmaLusa. 

The location couldn't be better for your 

few days of frolicking in the city.

On the Road: Take your time and make 

stops wherever you feel like it. After all, 

t h a t ' s  t h e  b e a u t y  o f  a  r o a d 

trip—freedom! That's exactly how we 

stumbled on one of our favourite 

spots, Odeceixe (where we ended up 

staying the night) and found some 

amazing and affordable pottery fields 

peppered all the way along our route.

DAY 7
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KAHLANA 
BARFIELD 
BROWN'S 
GUIDE TO 
THE BEST NEW
INSTAGRAM
SPOTS IN 
TOKYO.

When we flew to Tokyo with Kahlana 

Barfield to scope out the J-beauty 

scene, we knew we'd discover a 

famous beauty culture  that  is 

legendary among skin care experts, 

makeup artists, and hairstylists. But 

we also knew we'd end up on the most 

photogenic tour of Tokyo ever. We've 

loved Kahlana's eye for style and 

locat ions for years (you might 

remember we shot her closet and 

wedding back in the day), and our 

week with her in Japan's capital was 

like one long master class in skin care, 

makeup, art, and Instagram.

On the itinerary was a mix of beauty 

hot spots as well as the best new 

locations (some of which just opened 

within the past year) to snap the 

T h i s  h i g h - e n d  s h o p p i n g 

neighbourhood features every major 

designer on its big, busy roads as well 

as our favourite, Ginza Six—a luxury 

mall from heaven with the world's 

chicest bookstore at the top. Ginza is 

also the home of Shiseido, where the 

company first started in 1872. Today, 

the newly opened flagship store 

features a bottom floor filled with 

testing stations (fun fact: the tiles in 

the floor are tinted with makeup 

pigments) and custom Japanese 

artwork. Upstairs we found a café filled 

with gorgeous books and private 

rooms for beauty consultations with 

the best J-beauty experts.

This sprawling art exhibit features 

enormous immersive light installations 

that make you feel like you're on a totally 

different planet. There's a room with 

h u g e  c o l o u r f u l  g l o w i n g 

balloons—walking through them is like 

bouncing along in a cartoon. Another 

room is strung with long ropes of 

twinkling LED lights and covered with 

mirrors, so it looks like you're hovering in 

the middle of an illuminated rainstorm. 

And, in what is possibly the most popular 

room of all, another space is strewn with 

softly blinking lights as if you're floating 

among lanterns in the sky. Bonus: These 

luminous experiences also happen to 

make your skin look really good. (We think 

a cream like Shiseido Benefiance 

WrinkleResist24 Day Cream can give you 

that glow at home, too).

Out on the streets of Tokyo's Sensō-ji 

neighbourhood, where you'll find one 

of the most remarkable shinto shrines 

in the city, rickshaw drivers line the 

streets with their large two-wheeled 

carts, which generally seat two. The 

classic Japanese rickshaw ride 

actually began about 150 years ago, 

and it's said that this is actually where 

the concept of the rickshaw began 

before spreading around the world. A 

lot of training goes into this job, we 

learned as we were pulled along 

streets both big and small. Some even 

tiny. But every step of the way (even if 

we weren't the ones taking them!) was 

smooth and thoughtful with lots of 

“omotenashi.”

When Kahlana began to plan her trip, 

there was one place she knew she had 

t o  s e e :  B a r  Z i n g a ro ,  w h i c h  i s 

completely devoted to the artwork of 

popular Japanese artist Takashi 

Murakami. Found deep inside a 

shopping centre in Tokyo's Nakano 

neighbourhood, the café is filled with 

Murakami stuffed toys for sale. 

Everything you eat—lattes, pancakes, 

and tiramisu—are marked with the 

famous Murakami smiling flowers. 

Even the burger has the flower 

marked into the bun.

The rich tradi�on of art in Japan is 
palpable in everything you see and 
touch,  from the handcra�ed 
teacups to the skincare and makeup 
you use every day—it's all designed 
to a T. That's what drew Kahlana to 
Pigment Lab, which is an academy, a 
museum, and a store devoted to 
pain�ng. One large wall is covered 
with me�culously organized jars in 
an enormous rainbow of powdered 
p i g m e nt s  t h at  l o o k  l i ke  t h e 
beau�fully cra�ed eyeshadows and 
lips�cks we saw throughout our 
trip. Every color you can think of—a 
dozen varia�ons of cobalt blue 
alone! —stretch across the lab, and 

hundreds of Japanese-made paint 

brushes are lined up in drawers with 

color-coded handles. If you love 

painting, art, colourful makeup, or just 

being hyper-organized, it's one of the 

most satisfying places to visit (and 

photograph yourself!) in Tokyo.

At the end of our J-beauty adventure, 

it admittedly took some elbow grease 

to zip up our suitcases. Practically 

spilling out were cult-loved softeners 

and pre-treatment serums; brilliant 

lipsticks and high-impact mascaras. 

But nothing we took home felt 

superfluous. Japanese beauty, we 

came to learn, was not about piling on 

layer upon layer, but about powerful, 

selective moments that built up to 

beautiful, healthy skin thanks to 

cutting-edge technology rooted in 

Color, lights, and 
amazing shopping. 

perfect shot. What we learned about 

J-beauty explained everything about 

its cult status: quality skin care that 

adds up to powerful results without a 

lot of steps, a cutting-edge modern 

approach informed by a rich heritage, 

and a certain thoughtfulness to each 

experience—from the time you buy it 

to the last drop in the tube. In fact, 

t h e r e ' s  a 

Japanese word 

w e  l e a r n e d , 

o m o t e n a s h i , 

w h i c h  m e a n s 

"selfless service." 

It's infused into every aspect of the 

culture, whether it was the rickshaw 

drivers who gave us an unforgettable 

tour of the streets, the exquisitely 

designed skin care we found at the 

Shiseido flagship store in Ginza, or the 

way each purchase at Pigment art 

store was wrapped like a gift. It made 

every moment special—and extremely 

Insta-ready. Below, Kahlana's city 

guide of Tokyo.

the traditions of Japanese culture and 

rituals. It's this intersection that 

makes J beauty stand out to beauty 

experts around the world and also a 

crossroads that also defines Tokyo 

today and all its remarkable locations. 

We promise you can't help but take a 

picture.

Shop the story at www.shiseido.com

travel
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THERE ARE
6 SECRET
ISLANDS 
IN INDONESIA, 
& I VISITED 
THEM.

You can only
 access them 
via this one 
exclusive 
property.

But that's the price you pay for going 

off the grid (without giving up any 

creature comforts). Fortunately, it's an 

all-inclusive price that makes you feel 

like a baller even before you arrive at 

Bawah Island, via a private chauffeur 

who shuttles you from the Singapore 

airport or your hotel to a 40-minute 

ferry ride to Indonesia's Batam Island, 

where you catch an 80-minute flight 

to Bawah Island itself. That's literally 

the only part of the trip that doesn't 

feel 100 percent glamorous.

While Bawah Island is currently the 

only inhabited destination within 

Bawah Reserve, there are 13 barely 

touched beaches across the six 

islands, and the resort will arrange 

private excursions for scuba diving, 

snorkeling, stand-up paddleboarding, 

kayaking, or just straight-up lounging. 

Or you can see them all via a sunset 

boat tour while sipping champagne 

and snacking on canapés, because 

isn't that just bougie AF?

The best part: As indulgent as Bawah is 

for its guests, it's actually part of the 

w o r k  o f  c h e c k i n g  o u t  n e w 

properties, like Bawah Reserve, 

which opened in January 2018. It's 

the first property to ever bring 

tourists to this far-flung stretch of 

land, and it looks like the kind of place 

only the extremely rich and most 

~ e x t r a ~  t r a v e l 

i n fl u e n c e r s  c a n 

afford—at $1,780 per 

night per couple, it might 

actually be that kind of place.

Once your seaplane touches down in 

one of the three aquamarine lagoons, 

it's like stepping into a screensaver 

image. Two wood jetties converge to 

lead to a lush, mile-long island that looks 

a little like a mini version of Jurassic 

Park. The bright green palm trees hide 

traditional Indonesian thatched roofs 

covering an Asian-fusion restaurant, 

three bars, and a beachfront infinity 

pool.

The toughest decision you'll make 

during your entire trip to Bawah is the 

first one you'll make: choosing which of 

the 35 bungalows to stay in. Half are 

safari-style beachfront bungalows, 

made from bamboo and teak and 

covered with a canvas tent. It was bigger 

than my studio apartment,  with 

mosquito nett ing that somehow 

managed to make the bed feel positively 

regal, and a copper tub I soaked in three 

times despite the tropical heat and 

humid i ty.  The  other ha l f  of the 

bungalows are perched directly over the 

Evian-like water, with steps that 

descend right into the reef-lined 

lagoons.

A
 s ingle  n ight  on Bawah 

Island—one of six jewel-like 

land masses strewn across 

the South China Sea somewhere 

between the coasts of Malaysia and 

the island of Borneo—costs more than 

a  m o n t h' s  r e n t  f o r  m y s t u d i o 

apartment in New York City. Which 

raises the question...how exactly did I 

end up there?

I'm the kind of traveler who's more 

likely to get psyched about spending 

$37 on a tree house in the middle of a 

rice field than I am to drop a couple 

hundred a night on a luxurious five-

star hotel on the beach, but part of my 

job as a freelance travel writer is doing 

the very hard investigative journalism 

COVET travel COVET travel
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Bawah Anambas Foundation, which 

was created to channel funds back 

i n t o  t h e  l a n d ,  s e a ,  a n d  l o c a l 

community—especially since the 

archipelago itself is part of a marine 

conservation area. The resort aims to 

be as sustainable as possible, using 

ocean-friendly sunscreen, eco-

friendly laundry detergent, and no 

plastic bottles on property; all waste 

is recycled, all paper is mulched, all 

food waste is  composted,  and 

crushed glass is used in the water-

filtering process. So you won't feel like 

a total jerk sipping fresh watermelon 

juices at the infinity pool post-

massage; you're really just doing your 

part to help protect this gorgeous place.

It's not always easy to give yourself 

permission to splurge or to justify 

spending a month's rent on one night in 

paradise. And, yeah, I know I wasn't 

actually shelling out my own cash—but I 

would love to come back here, because 

as much as I appreciate a $37 tree 

house, there's something to be said for 

some extra pampering.

Photo: Courtesy of Bawah Reserve
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#WEDDING WEEK

THE IDEAL 
HONEYMOON 
DESTINATION 
FOR EVERY 
TYPE OF COUPLE.
They exist, and they're  dreamy.

You've agreed to spend the rest of 

your lives together, but there's one 

th ing  you  can' t  agree  on :  the 

honeymoon. You want beach and 

massages, he wants hiking and 

swimming with sharks. You want to 

explore a new city, language, and 

culture, he wants to explore endless 

wine country.

Welcome to marriage lesson #1: 

compromise.

Your honeymoon destination should 

be a place that both parties enjoy, 

because dragging a bitter newlywed 

to museum after museum while all 

they want to be doing is swimming off 

a pristine beach isn't anyone's idea of 

fun. So we chatted with travel-

destination guru and founder of 

luxury travel company Black Tomato 

To m  M a rc h a nt  t o  fi n d  t h e  t o p 

honeymoon destinations around the 

world. All we can say is, compromise 

never looked so dreamy.

R&R + ADVENTURE = INDONESIA

“Indonesia is  renowned for its 

h o s p i t a l i t y  a n d  t h e r a p e u t i c 

offerings—COMO Uma Ubud offers 

some of the best spa experiences in 

the world. Once you've had your fill of 

serenity, adventure opportunities 

abound with volcano hiking, cycling 

through rice paddy fields, surfing, and 

diving—the options are truly endless.”

R&R + CULTURE = JAPAN

“The best spa culture is bar-none 

found in Japan—honeymooners 

should dip into Ryokans and thermal 

springs frequented by locals in the 

k n o w .  A t  t h e  A m a n  T o k y o , 

honeymooners can even choose a 

room that has a built-in spa and hot 

tub so they don't even need to leave 

their room. After the spa, delve into 

J a p a n's  m a ny u n i q u e  c u l t u r a l 

offerings and ancient traditions.”

R&R + FOODIE = SOUTH AFRICA

“South Africa: Head to Cape Town and 

the surrounding wine lands, where you 

can visit family-run wineries and 

award-winning restaurants. Take in 

the city's stunning natural scenery 

during unique experiences like a wine-

and-cheese picnic on Table Mountain. 

And, of course, don't miss out on the 

city's stunning beaches and world-

class spas for unparalleled serenity 

and relaxation.”

ADVENTURE + CULTURE = BHUTAN

“ B h u t a n  i s  b r i m m i n g  w i t h 

undiscovered adventure and offers 

fascinating cultural insights and space 

for guests to find a little head space. A 

honeymoon in this mountain kingdom 

i n c l u d e s  b r e a t h t a k i n g  v i e w s , 

Himalayan hikes,  and exclusive 

cultural experiences like undiscovered 

temple visits and blessings with local 

monks. After long days exploring and 

trekking, couples will need the perfect 

hideaway to unwind in, and luckily there 

are an impressive array of luxurious and 

intimate lodges to rest up and relax in 

along the way.”

ADVENTURE + FOODIE = ARGENTINA

“Learn how to blend your own Malbec in 

the vineyards of the Uco Valley—you 

can even head home with a case of your 

very own blend that is sure to age well 

and be a lasting memento. Then head to 

the dramatic landscape of Patagonia 

for amazing trekking on remote glaciers 

and ride horseback like a gaucho.”

FOODIE + CULTURE = SPAIN

“Spain's culinary credentials and 

innovative chefs have put it on the 

world map for incredible gastronomic 

experiences. Paired with amazing art & 

design and luxurious properties, it's the 

perfect hideaway. Savor the Michelin-

starred restaurants of San Sebastian, 

take in the romantic palaces of Seville, 

traverse the Pintxos route with a local 

chef to sample some of Basque's 

emblematic culinary treasures, and 

delight yourself with the world-class 

wine in Rioja.”
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From slick fusion cuisine 
in the city to Scandi 
foraging expeditions 
and elegant vegetarian 
eateries, these are the 
restaurants to 
visit this spring.

LOS ANGELES, USA
ROSSOBLU

As the Los Angeles food scene 
continues to grow in stature 
a n d  d i v e r s i t y ,  r e l a t i v e 
n e w c o m e r  R o s s o b l u  h a s 
become one of the hottest 
spots on the already-bustling 
l a n d s c a p e .  Th e  c h e f a n d 
founder behind the venue, 
Steve Samson, fuses his own 
American-Italian heritage to 
create traditional northern-
Italian dishes with the best 
ingredients that California has 
to offer. Modern and spacious – 
and adorned with a vibrant 
contemporary mural – the 
Downtown warehouse space 
boasts a similarly elegant 
outdoor terrace, perfect for 
s p r i n g  g a t h e r i n g s . 
rossoblula.com

FOOD STUDIO
OSLO, NORWAY

If foraging for your own supper 
before eating it under a star-lit 
sky sounds like your idea of 
heaven, the recent growth in 
countryside dining should be to 
your taste. Following on the 
success of Scandi institution 
Noma, named best restaurant in 
the world four times since 2010, 
other Nordic launches have 
followed – including Food Studio 
Oslo, which is one of the few 
outdoor supper c lubs that 
c o n t i n u e s  y e a r - r o u n d , 
undeterred by the region's cold 
winters. As well as providing 
workshops on pickl ing and 
fermenting, it offers guided 
foraging expeditions followed by 
campfire feasts full of the fruits 
(and animals) of the surrounding 
forests. foodstudio.no.

LITTLE 

BOOK
RESTAURANT 
HOTLIST

BLACK 



THE BEST PLACES TO HAVE 
HIGH TEA IN BRISBANE.

   High Tea. This includes ribbon finger

   sandwiches, warm baked scones   

   with jam and cream, and an array of

   High Tea fancies for $34.95 per

   person. They also offer the adorable

   Teddy Bears Picnic for the little ones.

W
ho says grown-ups can't 

h a ve  t e a  p a r t i e s  t o o? 

Afterall there is nothing 

wrong with indulging in the finer 

things life has to offer once in a while. 

High tea is the perfect way to treat 

yourself, and your favourite pals. What 

could be better than a day spent 

sipping endless tea, bubbly and coffee 

whi le  snacking on scones and 

decadent desserts? Whether you want 

an afternoon of classic indulgence or 

like to discover something a little 

different, we have put together a list of 

best places to have high tea in 

Brisbane to satisfy your sweet tooth.

1.  Customs House

 Brissy's Customs House offers one

 of the most glamourous high tea

 experiences in the city. Nibble on

 dreamy scones, bite-sized desserts

 and savoury snacks while sipping

 bubbly during their special 

 Champagne High Tea Party. If a

 boozy brunch isn't your style, there

 are two other more traditional high

 tea options available, one being a

 special bridal party menu. So book

 your next hens day, birthday, work

 function or girls day in the stunning 

 art deco surrounds of customs

 house. Served on the restaurant's

 iconic terrace, you will also be

 treated to one of the best views

 Brisbane has to offer, as well as some

 of the best petite eats.

3. Passiontree Velvet

   With one of the most affordable  

   menus, Passiontree Velvet offers

   high tea starting at just $13.50 per

   person. Their mission is to revive

   the decadent pass time in honour

   of its inventor, Anne Maria Russel,

   and make it accessible for

   everyone. They have crafted their

   range of goodies and menus to suit

   every occasion and group size.

   Choose from the simple selection

   of scones with jam and cream

   served with classic British tea or

   the more extravagant Duchess Full

4. Room With Roses

  Nestled away above the heritage

  listed Brisbane Arcade is high tea

  specialists, Room With Roses. The

  iconic cafe offers the most individual

  dessert experience in the sunny city.

  You can choose from the Deluxe High

  Tea for $42 per person, Chocolate

  High Tea for $45 per person and the

  Ultimate Chocolate High Tea for $49

  per person. For an extra $8 you can

  also add a glass of Tatachilla Premium

  Brut High Tea Bubbles to any of the

  menus. And for an additional $4, you

  can also choose from a selection of

  yummy vegetarian and gluten-free

  eats. Room With Roses also sells High

  Tea Picnic Hampers which include a

  bottle of bubbles, disposable napkins,

  plates, cutlery and champagne flutes.

2. Sofitel Brisbane Central

  While taking in the beautiful

  Brisbane views from Sofitel Brisbane

  Central, you can indulge in their

  signature high tea. Their menu

  boasts a decadent combination of

  classic snacks such as sones and 

  ribbon sandwiches as well as some

  innovative French dessert by pastry

  chef, Joel Helot. The exclusive high

  tea is served daily from 11 am to 3 pm

  in Club Sofitel Lounge on the 30th

  floor and also in Cuvée Lounge Bar

  from 11 am to 4 pm but bookings are

  essential.

5. Dandelion and Driftwood

  Dandelion & Driftwood is a

  whimsical cafe that specialises in

  creating delicious, house-made

  coffee and tea blends. So you know

  their high tea will be unique. They

  offer two menu options, one

  entirely sweet and one with both

  sweet and savoury foods. Each is

  served with your choice of a pot of

  tea or cup of coffee. Including a

  range of scones, tarts, cakes and

  macarons, their sweets menu 

  starts at $25 per person. While the 

  combined menu, which offers four 

  ribbon sandwiches and other   

  savoury snacks, starts at

  $35 per person.

6.  Stamford Plaza

    Whether you're sipping sweet tea in   

    the lobby lounge or soaking up the 

    sun in the Brasserie marquee  

    overlooking panoramic river views 

    the Stamford Plaza's high tea will 

    not disappoint. Known for its 

    unique take on traditional high tea, 

    the Stamford Plaza's menu is 

    inspired by the tastes of 

    Queensland and Australia and is fit 

    for a queen. Her Majesty Queen 

    Elizabeth II, in fact, sampled it 

   during her most recent trip to Brissy. 

   The two hour long Aussie inspired 

   high tea features sweet and savoury 

   treats including a fancy lamington, 

   sugarcane shortbread, scones 

    served with cheese and vegemite 

    and petite Daintree barramundi, 

    leek and dill quiche.

7. Treasury Hotel Brisbane

   Treasury hotel lets you experience

   traditional English high tea minus

   the derriere whether right here in

   the heart of sunny Brisbane. With

   bottomless La Maison Du Thé

   French tea, a favourite blend of

   leaves among tea lovers, the lavish

   luncheon is situated in the Treasury

   Hotel's The Lab. If you're unfamiliar,

   The Lab is the hotel's luxurious and

   multi-award-winning restaurant.

   Head chef Steven Jones mastered

   the art of high tea while living in

   London. The menu boasts a dreamy

   selection of mouth-watering

   macarons, sandwiches and other

   decadent desserts. If you're really

   looking to treat yourself, you can

   upgrade to the Premium Pairs

   Package which includes a bottle of

  Moët & Chandon.

8. The Balfour Kitchen

   From chocolate coated seasonal

   fruits to simply delicious slices and

   the inventive Earl Grey ganache

   tartlets, Balfour Kitchen offers a

   high tea experience, not to be

   missed. They boast a traditional

   menu as well as their signature style

   high tea come complete with your

   choice of bubbly or cuppa. The

   menu is seasonal and subject to

   change but some of their delicious

   eats include honey pattie on

   charcoal brioche, Pumpkin and

   labneh tart and sweets like Lindt

   choc chip cookies, lemon myrtle

   tarts and chocolate brownies.

9. Bacchus

  Perched atop the podium of Rydges  

  South Bank sits multi-award

  winning restaurant, Bacchus. The 

  home of Dom Perignon, Bacchus

  offers an unbeatable dining and

  high tea experience. Diners range

  from four different high tea options

  including the Quintessential High

  Tea which boasts freshly baked

  treats and gourmet teas for just $38

  per person. They also offer the 

  Chandon Sparkling High Tea, Moët

  Champagne High Tea and the Dom

  Pérignon Champagne High Tea

  which range between $53 to $89

  per person. With to die for salted

  caramel macarons, the Passionfruit

  Meringue Tartlet and savoury

  selections like Black Brioche with

  Chicken & Celery, Smoked Salmon &

  Dill Cream Cheese Cone and ribbon

  sandwiches, you will undoubtedly

  leave feeling satisfied.
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TULUM, MEXICO

ARCA

With menus that  change 
according to the seasonality of 
ingredients, and a location 
surrounded by the lush green 
of the jungle, Arca is a tropical 
haven with food to match. 
Slightly less well known than 
i ts  next-door neighbour, 
Hartwood, Arca is similarly 
easy-going and relaxed – in 
both its dining atmosphere and 
its menu. Cooked in wood-fired 
ovens, food is fresh and local – 
j u s t  r i g ht  t o  a c c o m p a ny 
afternoon-long drinks on the 
beach. arcatulum.com.

SAPPORO, JAPAN

LE MUSEÉ

Known in Sapporo as one of the area's 

most exciting restaurants, Le Museé 

creates traditional Japanese fare 

using innovative techniques for 

dishes that – true to the restaurant's 

name – would not be out of place in a 

modern art museum. An exclusive 

chef's table on the first floor allows for 

a private-dining experience watching 

Sapporo native chef Makoto Ishii craft 

h i s  v i s u a l l y  a r r e s t i n g  d i s h e s . 

C o l l a b o r a t i o n s  w i t h  l o c a l 

contemporary artists and menus that 

change with the seasons mean no two 

visits are alike. musee-co.com.

VIENNA, AUSTRIA

TIAN

Holder of a  Miche l in  star,  the 

restaurant has an entirely vegetarian 

menu – with many vegan options – 

foregrounding fresh local produce 

that looks as beautiful as it tastes. Six, 

e i g h t ,  o r  1 0  s m a l l  c o u r s e s 

accompanied by carefully selected 

w i n e  e n c o u r a g e s  a  c o n v i v i a l 

atmosphere where diners linger and 

chat to the informed and friendly staff. 

tian-restaurant.com.

Words by Lauren Milligan.
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